WHEN  YOU  want  to  get  more  buying  action  from 
your  advertising,  the  time  to  tell  your  story  to 
prospects  is  vi^hen  they  ore  in  the  mood  to  buy 
and  the  place  to  tell  them  is  in  the  medium  from 
which  they  do  practically  oil  their  buying. 

No  other  medium  con  match  the  newspaper 
for  selling  power.  It  is  the  primary,  and  for  most 
the  only,  source  of  the  information,  guidance  and 
buying  ideas  people  wont  in  order  to  get  more 
out  of  life. 

As  Chicago's  most  dynamic  newspaper,  the 


Tribune  is  bought,  read  and  bought  from  by 
hundreds  of  thousands  more  families  than  ore 
reached  by  any  other  Chicago  newspaper.  Their 
buying  attracted  to  the  Tribune  in  the  twelve 
months  ended  September  30,  1953  more  than 
$57,000,000.00  in  advertising — more  than  has 
ever  appeared  in  any  other  newspaper. 

A  Tribune  representative  will  be  glad  to  dis¬ 
cuss  with  you  a  plan  which  will  help  you  build  a 
consumer  franchise  for  your  brand  among  the 
families  who  read  the  Tribune.  Ask  him  to  call. 


SCHENIEY 


SfllKNlKir 


they  Buy  More  because  they  Have  More! 


►  It's  Big  .  .  .  (»v*T  5.>(),0()0  populution 

►  It's  Steady  .  .  .  unsurpassnl  for  diversification  and  bal¬ 
ance  of  industry  and  agriculture. 

►  It's  Easily  REAr.iiEi)  .  .  .  you  fjet  saturation  coverage  of 
the  rnetro|»olitan  area,  plus  an  effective  bonus  coverage  of 
the  ff  surrounding  countii's  in  Pbe  .‘star  and  Ihe  iNews. 
\\  rite  for  conipb*te  market  data  toda\. 


•  During  1%2,  for  example,  retail  food  store  sales  per 
family  in  Indianapolis  were  20.7%  above  the  national 
avi'rage.* 

People  buy  more  of  everything  in  Indianapolis  because 
the  average  income  per  household  in  this  rich  market  is 
S6.013**  .  .  .  first  in  the  nation  among  cities  of  over 
100,000  population.  Indianapolis  has  many  other  impor¬ 
tant  market  advantages  for  you  too: 


KELLY-SMITH  COMPANY  -  NATIONAL  REPRESENTATIVES 


Sales  Management  Survey  of  Buying  Power,  May  10,  1953. 

*Consumer  Income  Supplement,  1953,  Standard  Rate  &  Data  Service 
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THE 

SYRACUSE 

NEWSPAPERS 

•  The  GREATEST 
SELLING  FORCE 

In  Americans  Most 
Progressive  Market! 

•  BUYING  POWER 

Far  above  national  and  state  index 

•  SALES  VOLUME 

At  an  all-time  high 

•  NEWSPAPER 
CIRCULATION 

Highest  in  history 

More  Readers  . . . 

Spending  more  money  .  .  . 
Provides  unprecedented 
Sales  Opportunity! 

The  SYRACUSE  Newspapers 

daily  212,098 
^  SUNDAY  324,634 


^lAJliat  Our  h^eade 


UIIUS»KS$ 

fiLOCAL! 


*7^  SYRACUSE 

HERALD  JOURNAL  -  POST  STANDARD 

'Evening)  Morning) 

.  HERALD-AMERICAN  POST-STANDARD 

'■  iSunOay)  (Sunday) 


Press  Laws  in  Near  East 

To  THE  Editor:  The  Jordanian 
Parliament  has  passed  a  Press  law 
to  supersede  the  law  which  has 
been  in  force  for  30  years.  The 
new  law  stipulates  that  the  pro¬ 
prietor  of  a  newspaper  should  be 
in  possession  of  a  secondary  edu¬ 
cation  certificate,  at  least.  The 
managing  editor  should  be  in  pos¬ 
session  of  a  university  degree  and 
should  not  be  a  Member  of  Par¬ 
liament. 

The  same  rules  will  be  applied 
to  news  agencies  issuing  daily  bul¬ 
letins. 

A  new  press  and  publications 
law  in  Syria  stipulates  that  it  is 
the  right  of  every  political  party  or 
company  to  issue  newspapers  on 
condition  that  the  concessionaire 
for  a  political  daily  must  have  been 
Syrian  for  at  least  five  years.  His 
age  must  not  be  less  than  25  years, 
and  he  must  not  be  in  any  way  in 
the  service  of  a  foreigner  or  a 
foreign  state. 

The  law  also  stipulates  that  a 
political  daily  must  appear  six 
times  a  week  and  include  six  pages 
at  least.  The  number  of  every  issue 
must  not  be  le.ss  than  2,000  in  Da¬ 
mascus  and  1,500  in  Allepo.  Three 
editors  must  be  appointed  to  help 
the  chief  editor  and  a  special  re¬ 
porter  for  the  paper.  The  daily 
paper  must  subscribe  to  at  least 
two  world  news  agencies  under  an 
official  contract. 

News  agencies  are  to  be  estab¬ 
lished  by  a  decree  defining  the  con¬ 
ditions  of  work  and  the  number  of 
correspondents.  The  branch  must 
have  a  responsible  Syrian  man¬ 
ager  who  is  a  professional  jour¬ 
nalist.  He  must  not  have  any  other 
job  and  mast  work  regularly. 

Mounir  B.  Abboud 
Beirut,  Lebanon. 

Community  Interest 

To  THE  Editor:  We  noticed 
criticism  of  William  D.  Reimert’s 
statement  that  “when  a  newspa¬ 
per  goes  over  a  nickel  something 
highly  precious  to  us  will  have 
been  lost.” 

I  believe  that  Mr.  Reimert  ex¬ 
presses  a  strong  conviction  that 
the  newspaper  must  be  an  inte¬ 
gral  part  of  the  community.  As 
such  it  is  necessary  to  keep  price 
within  the  range  of  everyone. 
Certainly  the  Call-Chronicle  news¬ 
papers  serve  their  community 
with  a  whole  heart. 

I  don’t  believe  that  the  Allen¬ 
town  papers  are  picking  up  any 
red  ink.  I  do  believe  that  they  are 
giving  complete  coverage  to  news 
of  all  types  in  their  own  area. 

Harry  G.  Westerfield 
Rosemont,  Pa. 


Splendid  Article 

To  THE  Editor:  On  behalf  o 
this  Commission  I  wish  to  express 
our  thanks  for  the  splendid  artic.. 
(Oct.  31)  by  Ray  Erwin  concerr. 
ing  our  civil  defense  emergenc\ 
editions. 

Throughout  the  more  than  thrc: 
years  that  this  Commission  ha 
been  in  existence  the  press  and 
radio  in  this  state  have  made  an 
outstanding  contribution  to  the  verj 
difficult  task  of  bringing  home  to 
the  general  public  the  seriousness 
of  the  situation  we  confront  and 
the  need  for  individual  and  collec¬ 
tive  action. 

C.  R.  Huebner 

Director, 

New  York  State  Civil 
Defense  Commission. 

Right! 

To  THE  Editor:  As  a  forme: 
journalism  student,  I  still  have 
probationary  letters  from  the  pub¬ 
lishing  board  about  style  errors  1 
made  in  the  Daily  Iowan  at  the 
State  University  of  Iowa. 

What  punishment  does  Dwigh; 
Bentel  get  for  his  “straight  jacket" 
— line  2  (or  is  it  “strait-jacket”- 
col.  2)  discrepancy  in  his  Journal¬ 
ism  Education  department  story  on 
page  36  of  your  Nov.  14  issue? 

Bentel  planted  the  error,  of 
course,  to  find  out  how  many  alen 
readers  he  has? 

C.  M.  WaEY 
Waterloo  (Iowa)  Daily  Courier 


eSliort  Oal^ei 

Headlines: 

Chief  Suspended  At  Scalp  Level. 
— Pittsburgh  (Pa.)  Post-Gazette. 

■ 

Church’s  Pipe  Organ  Realise 
Long  Dream.  —  Los  Angeles 
(Calif.)  Examiner. 

■ 

Elizabeth  A.  Blank  Marred  b 
Summit. — New  York  Times. 

m 

Enon  Parents  Will  Replace  Chil¬ 
dren  Tomorrow  Evening. — Hope- 
well  (Va.)  News. 

m 

Roaches  Run  Bridge  Hit  in  Vie* 
of  Traffic  Entering  Southwest- 
Wasliington  (D.  C.)  Evening  Stm 

■ 

Sinatra  Exhausted;  May  S« 
Ava  Later. — Los  Angeles  Dau) 
News. 

■ 

Dorothy  McGuire  Refuses  Coo- 
ment  On  Martial  Plans.— 
Dodge  (Iowa)  Messenger  am 
Chronicle. 


General  Advertising  Representatives:  MOLONEY,  REGAN  &  SCHMITT 


Vot.  86,  No.  48.  November  28.  1963.  Editor  k  Publisher.  The  Fourth  J 
published  every  Saturday  with  an  additional  iMue  in  January  by  The 
Publiaher  Co..  Inc.,  1476  Broadway.  Timea  Tower,  Times  Souare.  New  Torj  ■c 
N.  Y.  Enter^  as  Second  Class  Matter  at  the  I^t  Ofiloe  at  New  Tora. 
Annual  Subscription  $6.60  In  United  States  and  Possessions.  Canada, 
Central  and  South  America.  Spain  and  Philippines.  $7.60  in  other  countries. 
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This  is  interest 


This  is 


* 

mt 


^ElnC4^^EKLY 


creates 


ElfUmslASM 


NEW  ADDITIONS  to  The  AMERICAN  WEEKLY'S  family  of  powerful  distributing 
newspapers  increase  this  great  Sunday  magazine's  strategic  market  coverage 
and  strength  .  .  .  Knoxville,  Tenn.  Journal,  starting  January  31st— Huntington, 
W.  Va.  Herald-Advertiser,  starting  January  31st— Corpus  Christi,  Texas  Caller* 
Times,  starting  September  5th— all  next  year. 

enthusiasm  is  interest  raised  to  the  buying  pitch! 


the  AMERICAN  WEEKLY,  63  VESEY  STREET.  NEW  YORK  7,  N.  Y. 
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The  Daily  Tribune  picks 
KEMP  STEREO  POT 
for  dependable  operation 


umn 


— Jump  line  in  the  Burbank  (Calif.)  l)ail>  Review:  (Cont'd  m 
Page  6)  (We  Hope)  .  .  .  ^How  does  a  columnist  (local)  interview  a 
columnist  (s.vndicated)?”  inquired  Sul  Padlibsky  in  his  “Of  All  Thill^' 
column  in  the  Charleston  (W .  Va.)  Duil.v  Mail  and  then  proceeded  I 
prove  he  knew  the  answer  all  the  time  by  writing  a  perceptive  pkct 
about  a  talk  with  Henry  McLemore,  McNaughI  Syndicate  coluiniN 
who  went  to  Hollywood  via  his  home  town  itf  Macon,  Ga..  Mexku 
City,  Acapulco  and  Tallahassee.  .  .  .  While  the  San  Francisco  Chron- 
icie's  promotion  department  does  not  beat  the  drum  literally  it  dkl 
have  one  in  its  office  the  other  day — to  paint  for  the  newspaper) 
I'hanksgiving  season  parade,  J.  P.  Cahn,  pruniutiun  manager,  ev 
plained.  .  .  .  John  J.  Quigley,  21 -year-old  reporter  for  the  L)k 
(Mass.)  Daily  Evening  Item,  amazed  political  observers  when,  for  ik 
second  year  in  a  row,  he  successfully  predicted  within  a  few  vot^ 
the  total  vote  cast  in  the  municipal  election.  Incidentally,  Item 
sports  editor  Edward  H.  Cahill  was  reelected  president  of  City  Council, 
copy  editor  Paul  A.  Haley  was  reelected  Saugus  J'own  nioderatur. 
and  reporter  Donald  J.  Flynn  was  elected  a  Town  Meeting  member 
.  .  .  .According  to  Director  Morris  B.  Jacobs  of  New  Vork  Cit)) 
Air  Pollution  Control  Eab,  the  new  word  ‘sniaze”.  first  used  In 
describe  last  week's  East  Coast  smoke-haze  conditions,  was  coined 
by  U.P.  Correspondent  Fred  Winship.  Mr.  Winship  dreamed  ip 
‘smaze"  to  differentiate  the  low-humidity  smoke  pall  from  “smo;' 
(smoke  fog)  for  the  Friday  C.P.  report.  Dr.  Jacobs  endorsed  it  oUki- 
ally,  and  it  was  a  headline  word  in  New  ^  ork  and  in  papers  all  am 
the  nation  on  Saturday. 


Kemp  Stereo  type  Pot  in  operation  at 
The  Doily  Tribune,  Royal  Oak,  Mich. 


Dizzy  Diary 

— Dined  in  a  tiny  atmospheric  Spanish  re.staurant  in  Greenwich 
Village  with  Miriam  Rabb.  well  known  newswoman  who  is  now  wi¬ 
the  News  Bureau  of  the  North  Carolina  Department  of  Conservatio: 
and  Development,  and  Henry  Senber,  a  public  relations  man  fort's 
New  York  Telephone  Company,  known  in  the  nation’s  new.spapet! 
years  ago  as  advance  man  for  theatrical  companies.  Dropped  in /■ 
the  charming  nearby  apartments  of  Mr.  Senber  and  of  John  Willi?- 
men's  fashion  editor,  New  York  Times,  in  a  century-old  redbrick  hous' 
in  quaint  Horatio  Street. 

— Lunched  in  Men’s  Bar,  Waldorf-Astoria,  with  that  great  hosielri- 
publicity  director,  Paul  A.  Stewart,  formerly  .society  editor  of  t- 
Vt'ir  York  Sun,  who  has  been  busy  handling  the  press  during  the  recct 
visits  of  Ex-President  Truman  and  the  King  and  Queen  of  Greece. 

— To  United  Artists  Corporation’s  private  .screening  for  the  press  o- 
“Othello”  starring  Orson  Welles,  filmed  in  Italy,  first  time  in  30  yea^ 
the  drama  of  the  Moor  of  Venice  has  been  brought  to  the  screen. 

— Lunch  at  New  York  Times  restaurant  with  Frederick  Mordau' 
Hall.  Bell  Syndicate,  who  reported  bad  news— the  robbery  of  his  wile 
iewels  from  their  apartment. 

— Sat  with  Frank  Shea,  assistant  to  the  publisher.  Time  Magazii' 
who  wa.s  with  us  on  the  recent  tour  of  Colombia,  at  the  Overseas  Pre' 
Club  of  .America  luncheon  at  Toots  Shorls.  Harrison  Salisbury,  .'t 
York  T//ut’.v  correspondent  in  Moscow,  home  on  leave,  was  the  authw^' 
tative  speaker.  Back  at  office,  writing  up  Mr.  Salisbury’s  speech,  ww- 
the  mail  brought  a  copy  of  a  new  book.  “Our  Secret  Allies— 
Peoples  of  Russia,”  by  Eugene  Lyons,  newspaperman  and  foW'p 
correspondent.  (New  York:  Duell,  Sloan  K  Pearce — Boston: 
Brown.)  , 

— To  the  .Astor  Hotel  to  the  dress  rehearsal  of  the  New  York  Fins- 
cial  Writers  Association’s  “Financial  Follies  of  1953,”  as  _ 
Lawrence  (Larry)  Farrant.  New  York  Worlil-Telegram  and 
merly  with  E  &  P.  who  played  a  believable  Herb  Brownell  in  one  F 
!  skit. 
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No  pot  breakage,  less  dross 
formation  with  Kemp  equipment 

Its  stereo  pot  is  a  vital  part  of  the  Royal  Oak,  Michigan,  Daily 
Tribune’s  operation.  To  minimize  the  danger  of  a  costly  break¬ 
down,  the  Tribune  chose  a  Kemp  Stereo  Pot. 

Kemp  has  justified  its  purchase  at  the  Tribune.  Danger  of  pot 
breakage  has  practically  been  eliminated;  dross  formation  has 
been  reduced.  And  in  addition,  Kemp  immersion  heating  units 
eliminate  inefficient  external  burners — assure  high  melting  rates, 
rapid  temperature  recovery  after  adding  cold  material,  and  save 
up  to  40%  on  fuel.  No  wonder  the  Tribune,  like  all  other  Kemp 
users,  is  pleased  with  Kemp  performance ! 

How  can  Kemp  save  you  time  and  money?  For  help  on  any 
melting  problems,  write  to  Kemp  today.  For  technical  informa¬ 
tion  and  facts  on  how  we  can  help  you  with  your  melting 
problems,  write: 

THE  C.  M.  KEMP  MFG.  CO.,  405  E.  Oliver  Street.,  Baltimore  2,  Md. 


IMMERSION  MELTING  POTS 

CARBURETORS  •  BURNERS  •  FIRE  CHECKS 
ATMOSPHERE  A  INERT  GAS  GENERATORS 
ADSORPTIVE  DRYERS  •  SINGEING  EQUIPMENT 
METAL  MELTING  UNITS  •  SPECIAL  EQUIPMENT 


rtOF  BALTIMORB 
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Detroit  today  is  all  action  and  no  talk. 
Stores  are  busy.  W'orkers  are  busy.  Auto¬ 
motive  plants  are  winding  up  a  record¬ 
setting  year.  And  a  new  "Big  5’’  battle  for 
auto  production  and  sales  leadership  in 
1934  is  already  taking  shape.  Here  are  the 
records : 


DMB  .  .  .  DETROIT  MEANS  BUSINESS. 

The  first  9  months  of  this  year  were  the 
biggest  ever  for  Detroit  stores,  for  Detroit 
industry,  and  for  Detroit  News’  adver¬ 
tisers. 


1/  BANK  SAVINGS 

(i  are  now  the  highest 
,{  in  Detroit  history, 
jl'  Deposits  are  well 
over  the  one-billion 
y  dollar  mark  .  .  .  100 
kj  million  MORE  than 
r  last  year  at  this 
|l  date. 


ADVERTISING 

LINAGE 

is  the  highest  in 
Detroit  Newp’  his¬ 
tory.  Linage  gains 
of  the  News  for  the 
first  9  months  of 
this  year  were  3,- 
788, .575  over  the 
same  period  last 
year  ...  IV2  million 
lines  MORE  than 
those  of  any  other 
Detroit  newspai)er! 


TOTAL 

EMPLOYMENT 

in  Detroit  business 
and  industry  as  of 
October  15th  was 
1,440,000.  This  is 
the  highest  figure  in 
Detroit  history,  for 
this  time  of  year. 
.A.nd  GM’s  Hydra- 
Matic  plants  are 
now  back  in  prcnluc- 
tion. 


RETAIL  SALES 

for  the  9-month 
period,  January 
through  September, 
were  20' t  ahead  of 
the  same  period  last 
year.  Increases  were 
shared  by  practic¬ 
ally  every  type  of 
business. 


BUILDING 

CONSTRUCTION 

for  the  first  9 
months — residential, 
industrial,  civic, 
housing  projects — 
were  up  41%  over 
the  same  period  last 
year.  Plant  expan¬ 
sion  by  Ford  and 
Me  Louth  Steel  con¬ 
tinues. 


BANK  DEBITS 

for  the  9-month  per¬ 
iod  were  consider¬ 
ably  higher  than  a 
year  ago,  $47,885,- 
000  compared  to  last 
year’s  $38,326,000. 
That’s  “money  in 
action’’ — changing 
hands  for  buying, 
building,  selling. 


FACTORY  WAGES 

continue  to  lead  all 
major  markets  of 
the  nation.  Workers’ 
weekly  rates  aver¬ 
age  $88.48.  Family 
income  is  the  high¬ 
est  of  the  country’s 
larger  cities. 


DMB  .  .  .  DETROIT 
MEANS  BUSINESS. 

And,  in  Detroit,  Busi¬ 
ness  spends  more 
money  with  The  Detroit 
News  than  with  both 
other  Detroit  newspa¬ 
pers  combined. 


5-/4.622  Saiultiys 


The  Detroit  News 


THE  HOME  NEWSPAPER 


&  PUBLISHER  for  November  28,  1953 


^^consistently  ahead  of 
diplomatic  information  channels” 


Diplomats  in  New  Delhi  are  keeping  New  York  Times  corre¬ 
spondent  Robert  Trumbull  busy  supplying  them  with  infor¬ 
mation  about  the  Korean  prisoner  negotiations. 

The  reason,  says  Trumbull,  is  that  The  Times  International  Air 
Edition  keeps  beating  official  sources  on  Korean  developments. 

“It  has  become  nearly  impossible  for  me  to  keep  intact  my  file 
of  the  International  Air  Edition,'^  Trumbull  writes,  “such  is  the 
demand  by  miscellaneous  embassies,  including  our  own,  to  say 
nothing  of  Indians.’* 

As  an  example,  TrumbuU  reports  that  two  important  diplomats 
in  New  Delhi  were  discussing  the  “ground  rides”  for  repatria¬ 
tion  of  the  Korean  prisoners. 

“Neither  of  them  had  a  copy  of  these  rules  until  The  Times 
International  Air  Edition  of  October  1  arrived  with  the  full 
text,”  he  says. 

“The  United  Kingdom  High  Commission  asked  if  I  could  lend 
them  my  copy  of  the  same  paper  . . .  and  the  U.S.  Information 
Service  requested  my  copies  for  September  27  through  October 
3.  They  were  needed  by  an  important  embassy  functionary  to 
up-date  his  background  information  on  Korea. 

“Offhand  I  can  recall  similar  requests  in  the  past  from  the 
French,  Canadians,  Germans  and  Japanese. 

“Obviously  the  International  Air  Edition  is  pretty  consistently 
ahead  of  diplomatic  information  channels  .  .  .*and  is  serving  an 
important  function  beyond  its  normal  one  of  informing  the 
general  reading  public.” 


Neto  ijork 

“ALL  THE  NEWS  THAT’S  FIT  TO  PRINT" 
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Every  Saturday  Since  1884 
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And  News  Contacts  Must  Be 


Cautious,  Usually  Surreptitious 


By  Joseph  H.  Singer 

Berlin  Bureau  Chief,  International  News  Service 


Special  to  EDITOR  &  PUBLISHER 

Berlin 

If  you’re  an  American  corre- 
spondenl  working  in  Berlin,  one  of 
the  first  things  you’ve  done  was  re¬ 
concile  yourself  that  sooner  or 
later  the  Reds  would  arrest  you. 

Many  a  correspondent  has  been 
quietly  covering  some  news  event 
in  East  Berlin  when  suddenly — 
wham — down  banged  the  Iron 
Curtain  right  behind  him. 

Mast  American  correspondents 
drive  their  own  American-made 
cars  with  United  States  Army  li¬ 
cense  plates  when  they  go  into  Red 
Berlin.  It  is  not  uncommon  to  have 
a  secret  police  car  trail  you  as  you 
go  about  your  business  in  the 
Communist  side  of  the  city. 

Suspicious  Police 
The  young,  “dead  end”  toughs 
whom  the  Communists  call  “Peo¬ 
ples’  Police”  have  been  systematic¬ 
ally  stuffed  with  propaganda  about 
“American  spies”  and  “imperialist 
agents.”  So  when  they  just  hear 
someone  speaking  English,  their 
suspicions  go  wild  and  fancy-free. 

You  don’t  have  to  do  anything 
illegal  to  get  into  trouble.  Just 
drive  around  long  enough,  or  look 
into  store  windows  and  browse 


(The  writer  of  this  article  ar¬ 
rived  in  Berlin  two  days  before 
the  June  llth  uprising  of  East 
Berliners  against  the  Communist 
East  German  government.  A  na¬ 
tive  of  San  Francisco,  he  worked 
on  newspapers  in  Montana  and 
California  prior  to  joining  INS  in 
1951.  He  was  appointed  INS  Ber¬ 
lin  bureau  chief  after  service  in  the 
INS  Paris  bureau.) 

Soviet  officer.  At  least,  that’s  what 
they  keep  telling  you  as  you 
squirm  on  your  police  station 
chair. 

Of  course,  you  cannot  telephone 
anyone.  This  is  hardly  consolation 
to  your  editor  in  New  York  who  is 
probably  burning  up  the  wires  de¬ 
manding  new  leads  from  your 
West  Berlin  office  which  cannot 
contact  you — even  if  they  knew 
where  you  were. 

Walter  Sullivan’s  Plight 

In  addition  to  being  slightly  em¬ 
barrassing,  arrest  by  the  Red  cops 
can  be  outright  frustrating  for  a 
newsman.  During  the  height  of 
the  June  17th  uprising,  Walter  Sul¬ 
livan,  New  York  Times  corre- 


,  spondent,  was  tightly  locked  up  in 
1  eventually  you  get  of  Rail- 

,  .  y'gi'B  pointed  at  you.  God  could  hear  the  rioters 


help  you  if  you  walk  across  the 
lawn  of  a  Communist  building — 
even  if  everyone  in  sight  is  doing 
it. 

Usually  it  takes  anywhere  from 
one  to  five  hours  before  you  can 
get  released.  Theoretically,  under 
occupation  law,  neither  East  nor 
West  Berlin  police  have  any  au¬ 
thority  over  citizens  of  the  four 
occupation  powers.  But  this  fine 
point  of  law  looks  mighty  thin 
when  there’s  a  1 6-year-old  fanatic 


in  the  streets  below  battling  with 
Red  police  and  Soviet  Army  tanks. 
The  police  wouldn’t  even  let  him 
look  out  the  window.  Later  in  the 
afternoon,  he  was  released  and  had 
to  walk  about  two  miles  back  to 
West  Berlin. 

When  the  Red  .Army  sealed  off 
East  Berlin  from  the  Allied  Sec¬ 
tors  on  June  17th.  the  Soviet  tanks 
made  page  one  throughout  the 
world.  What  did  not  make  even 


al  Communist  with  long  side-burns 
poking  a  carbine  in  your  ribs. 

In  the  meantime,  all  you  can  do 
IS  keep  talking  law  to  them,  de- 
nianding  that  they  summon  a  Rus- 
°^'cor  to  handle  the  case. 

Once  he  comes  around,  you  can 
sometimes  explain  the  situation. 

Usually,  after  a  bit  of  discussion, 
you  are  set  free.  But  often  it  takes 
the  Reds  several  hours  to  find  a 
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BERLIN  .  .  .  Joseph  H.  Singer.  ESS  Berlin  Bureau  chief,  talking  to 
a  West  German  policeman  who  stands  guard  near  Brandenburg  Gate. 


men  met  trying  to  cover  the  news 
in  East  Berlin — from  the  wrong 
side  of  those  tank-s. 

Too  Eager  News  Sources 
Soviet  martial  law  backed  up  by 
tommy-gun  toting  Red  Army 
troopers  and  tough  Communist 
police  neatly  kept  all  American 
correspon  .tents  from  entering  East 
Berlin.  During  the  more  than  two 


weeks  the  Soviet  sector  was  sealed 
off.  it  was  impossible  to  contact 
news  sources  in  East  Berlin. 

Even  now.  with  travel  freely 
permitted  between  both  sides  of  the 
split  city,  getting  in  touch  with  a 
source  in  East  Berlin  is  difficult — 
and  complicated.  .Any  worthwhile 
news  source  in  Communist  Berlin 
risks  his  neck  everytime  he  slips 
information  to  an  .American  cor¬ 
respondent.  Getting  news  from  the 
fioviet  Zone  of  Germany  is  tougher 
yet.  even  though  refugees  fleeing 
from  Red  oppression  are  only  too 
eager  to  please  the  interviewer. 
That’s  the  trouble — they’re  too 
eager. 

Refugees  will  tell  >ou  anything 
you  want  them  to  and  spread  a 
relish  of  fantasy  on  top  of  that. 
This  galaxy  of  fiction-studded  re¬ 
fugee  stories  only  further  confuses 
the  real  issues.  Many  refugees  try 
to  sell  weird  stories  for  whatever 
the  market  will  bear.  Unfortunate¬ 
ly  for  them.  .American  newsmen  in 
Berlin  have  grown  a  veneer  of  ex¬ 
perience  and  can  u-sually  .spot  a 
phony  story  from  the  introduction. 


Not  a  week  goes  by  without 
some  shady  character  trying  to  sell 
you  the  diary  of  “Red  Boss  Ul- 
bricht”  or  maybe  the  true  story  of 
“President  P  i  e  c  k  ’  s  chauffeur.” 
These  stories,  if  they  look  like  they 
msght  hold  up,  can  always  be 
checked  with  some  of  the  intelli¬ 
gence  gathering  agencies  in  West 
Berlin. 

Occasionally,  a  valuable  docu¬ 
ment  is  brought  to  the  West  by 
some  disgruntled  Eastern  official. 
The  correspondent  lucky  enough  to 
grab  one  of  the.se  papers  has  the 
chance  of  getting  a  fairly  good  ex¬ 
clusive  story.  The  only  trouble  is 
evaluating  the  real  worth  of  the 
document  as  it  comes  to  you. 

Planted  ‘Leaks’ 

Within  East  Berlin,  a  resource¬ 
ful  correspondent  can  establish  a 
few  reliable  contacts  with  individ¬ 
uals  in  the  Communist  government. 
A  fair  amount  of  government  em¬ 
ployes,  including  some  of  the 
Ministers,  belonged  or  still  belong 
to  the  socalled  “liberal”  parties  in 
East  Germany.  Some  are  former 
(Continued  on  page  59) 
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Legislative  Intent 
Absent,  License  Void 


Trenton,  N.  J. 

The  Supreme  Court  of  New  Jer- 
this  week  invalidated  a  muni- 
eip  ility's  license  fee  charged  against 
a  newspaper  publisher  on  the 
iiound  that  the  state  legislature 
had  not  expressly  permitted  the 
imposition  of  such  a  tax. 

While  there  is  little  doubt  that 
'he  legislature  has  constitutional 
power  to  authorize  a  municipality 
•o  impose  reasonable  non-discrim- 
inatory  license  fees  on  new.spaper 
publishing  businesses,  the  court 
held,  the  power  “is  by  no  means 
jlear  and  certain  and  its  exercise 
!s  delicate  and  must  not  be  im¬ 
plied." 

Courts  Must  Be  >  igilant 

The  court  was  unanimous  in 
subscribing  to  the  opinion  by  Jus¬ 
tice  Jacobs,  in  which  he  wrote: 
"The  free  press  is  a  bulwark  of  our 
democratic  way  of  life  and  courts 
must  be  ever  viligant  to  curb  in¬ 
sidious  as  well  as  candid  attempts 
'o  restrict  its  vital  public  functions." 

This  was  a  test  case  which  grew 
out  of  a  feud  between  Benjamin  A. 
Vettese.  publisher  of  the  H’eekly 
.Vcu.s  in  .\bsecon.  and  the  local 
orficials.  The  original  1931  ordi¬ 
nance  imposing  fees  for  licenses 
'or  various  mercantile  firms  did  not 
mention  newpapers.  but  an  amend¬ 
ment  in  1946  applied  a  fee  of  $50 
for  "publisher.” 

Mr.  Vettese  paid  the  fee,  under 
protest,  for  five  years,  then  chal¬ 
lenged  its  validity  on  the  ground 
that  the  amendment  had  not  been 
properly  advertised.  The  Municipal 
Court  threw  out  this  defense  be¬ 
cause  of  the  publisher's  failure  to 
comply  with  the  ordinance. 

When  an  appeal  was  taken  from 
a  fine  of  $50  and  costs,  the  pub¬ 
lisher's  attorney,  Harry  Green, 
raised  the  freedom  of  press  issue 
and  the  Supreme  Court  took  the 
case  up  directly.  At  this  point  the 
New  Jersey  Press  Association,  rep¬ 
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resented  by  Morgan  R.  Seiffert. 
filed  a  brief  as  friend  of  the  court. 

The  appeal  was  argued  shortly 
after  the  Supreme  Court  of  the 
United  States  had  refused  to  review 
the  California  court’s  decision  up¬ 
holding  the  validity  of  a  similar 
license  fee  imposed  against  the 
Corona  Independent. 

The  gist  of  the  highest  court's 
rulings,  the  New  Jersey  jurists 
agreed,  strikes  down  the  minority 
view  that  a  license  tax  may  not  be 
imposed  on  the  exercise  of  a  priv¬ 
ilege  granted  by  the  Bill  of  Rights. 

“Where  there  is  no  malevolent 
attempt  and  the  governmental  re¬ 
quirement  is  being  fairly  applied  to 
all.  including  newspaper  publish¬ 
ers.  courts  find  no  impairment  of 
the  constitutional  guaranty  of  the 
freedom  of  the  preNs."  Justice 
Jacobs  stated. 

The  Absecon  ordinance,  as  ap¬ 
plied  to  newspaper  publishing,  was 
found  to  be  illegal  because  that 
business  definitely  is  not  embraced 
in  the  phrase  “all  other  kinds  of 
business,”  following  a  listing  of 
lumber  and  coal  yards,  stores  for 
the  sale  of  meats,  groceries  and 
provisions,  dry  goods  and  mer¬ 
chandise. 

“None  of  these,”  said  the  court, 
“is  in  any  wise  comparable  to  the 
business  of  publishing  a  newspaper 
and  nowhere  do  we  find  any  shred 
of  evidence  suggesting  that  our 
legislature  meant,  sub  silentio,  to 
delegate  to  municipalities  the  ex¬ 
traordinary  power  of  imposing 
license  fees  on  the  privilege  of 
publishing  newspapers.” 

This  contention  had  been  stressed 
in  Mr.  Seiffert’s  amicus  curia  brief. 

The  decision  was  widely  ac¬ 
claimed  by  New  Jersey  Press  Asso¬ 
ciation  leaders  who  recalled  that  it 
was  not  far  from  Absecon  in  1765 
where  James  Parker,  pioneer  print¬ 
er-publisher.  issued  a  single  edition 
of  the  Constitutional  Courant  to 
assail  the  onerous  Stamp  Act  en¬ 
acted  by  the  British  to  suppress 
colonial  newspapers.  This  bold 
manifesto  led  to  repeal  of  the  pub¬ 
lishing  license. 

■ 

Denver  TV  Station 
Uses  Post's  Pictures 

Denver 

KO.A-TV,  Denver,  has  made  ar¬ 
rangements  with  the  Denver  Post 
for  exclusive  television  use  of  news 
and  feature  photographs  taken 
daily  by  the  Post's  staff  of  nine 
photographers  and  for  access  to  all 
photographs  in  the  newspaper's 
library. 

In  addition.  KOA-TV  has  ar¬ 
ranged  for  television  appearances 
of  Denver  Post  personalities,  edi¬ 
tors  and  reporters  to  present  com¬ 
mentaries.  impressions  and  eye¬ 
witness  accounts  of  news  develop¬ 
ments. 


Houston  Press 
Editorial  Saves 
Kindergartens 


Houston,  Tex. 
It’s  not  very  often  a  newspaper 
carries  a  vigorous  eight-column 
editorial  across  the  top  of  page  one 
in  its  first  edition — then  sees  its 
^  recommendation  carried  out  before 
the  last  edition  goes  to  press. 

This  happened  to  the  Houston 
Press,  which  editorialized — “You 
Can  Save  Our  Kindergartens!  Let's 
Do  It!”  It  concerned  a  sudden  de¬ 
cision  by  the  School  Board  to 
,  .  ^  abolish  a  full  year  kindergarten 

.lohn  Barrington  program  and  replace  it  by  a  10- 

__ __  _  ,  week  summer  session. 

iJ/iS  A.PpQlTl tS  Bewildered  and  angry  mothers 

~  ,  —  flooded  the  paper  with  calls.  With- 

i5arririgtOri  As  hours  after  the  editorial  ap- 

_  ,  pcared,  the  School  Board  called  a 

Editor  special  meeting  to  rescind  the 

^  action.  Their  reason:  “Public 

.Appointment  of  John  Barring-  opinion  has  been  to  the  contrary.” 
ton  as  sports  editor  of  International  .  .  ■  .u  l 

News  Service  wa.s  announced  this  ^  T  r  f  P^P"^ 

week  by  Barry  Paris,  INS  editor- 

•  .  ■  /  ^  Voters  passed  an  increase  in  the 


INS  Appoints 
Barrington  As 
Sports  Editor 


in-chief.  "r'"  ,  V-  .  •  ,  ...  U.V 

Mr.  Barrington,  who  has  been  a  school  district  operating  tax  ceil- 
member  of  the  New  York  sports  '"g.  Wuhout  it,  the  kindergartens 


would  have  been  curtailed. 


staff  of  INS  since  1948,  succeeds 
Lawton  Carver,  who  resianed  to 

devote  himself  to  a  priva'te  busi-  •Ne'W  NegrO  Daily 
ness  undertaking.  (E&p.  Nov.  21,  Makes  Appearance 

'’"Mr.'"F-l.ris  also  announced  the  Jhc  Evening  Express  is  ihymt 
addition  of  two  more  sports  writers 

to  the  New  York  staff.  They  are  Friday)  Negro  newspaper, 

Tonv  Galli.  formerlv  of  the  Co-  which  made  i  s  first  appearance  m 
lumbus,  Ohio,  bureau,  and  A1  Per-  New  York  City  Nov.  27. 
kins,  transferred  from  the  Dallas  William  L.  Watkins,  Jr.,  pub- 
hureau.  lisher  of  Campus  Magazine,  is  ed- 

Mr.  Barrington  was  graduated  ilor  and  publisher  of  the  Evening 
from  Denison  University  a*  Gran-  F-xpress  and  has  headquarters  at 
ville.  Ohio,  in  1941,  and  went  to  West  110th  Street,  New  York 
work  at  the  INS  bureau  in  Colum-  26.  The  newspaper  is  designed  for 
bus  as  a  sports  reporter.  national  distribution  at  5c  per  copy 

Eollowing  .Army  service  in  New  Y  ork  City  and  7c  else- 
World  War  II.  during  which  he  '^disre. 
participated  in  the  Normandy  in-  “ 

vasion.  Mr.  Barrington  joined  the  i,.  .  •  .  j 

staff  of  the  Mansfield  (Ohio)  Medlui  Appointed 
News  Journal  as  Sunday  editor.  In  C.  M.  at  Vancouver 
1946.  he  rejoined  INS  in  Colum-  Berkeley,  Calif, 

bus^  In  1948  he  was  transferred  ^ 

to  New  York.  _ ,  _ _  o.-i. 


The  Evening  Express  is  the  name 
of  a  new  fiveAlay  (Monday 
through  Friday)  Negro  newspaper, 
which  made  its  first  appearance  in 
New  York  City  Nov.  27. 

William  L.  Watkins,  Jr.,  pub¬ 
lisher  of  Campus  Magazine,  is  ed- 


national  distribution  at  5c  per  copy 
in  New  York  City  and  7c  else- 


Medlin  Appointed 


,  ^  lo  ^  r  .  Berkeley,  Calif. 

I  t  Graham  Medlin  has  resigned  as 

.  '-w  ..  u  circulation  manager  of  the  Berk- 

As  sports  editor,  Mr.  Barring  become  cir- 

ton  will  continue  to  wr.  e  the  daily  Vancouver 

column.  Fair  or_Foul.  ^  Province,  effective  D«.  1 

,  u  c*  Robert  Howattson  will  remain  as 

FlttSOUrgn  otory  Province  circulation  manager. 

Told  in  104  Pages  Mr.  Medlin  was  circulation  man- 

PiTTSBURGH.  Pa.  uger  of  the  San  Mateo  (Calif-I 


The  full  story  of  Pittsburgh's  Times  for  four  years  before  join- 
growth  with  emphasis  on  develop-  ing  the  Gazette  in  1948. 
ment  of  the  last  decade  was  told  in  ■ 

800  columns  of  editorial  and  ad-  L.  A.  Station  Sold 
vertising  material  in  a  “This  Is 

Pittsburgh— 1953”  section  of  the  ^O  Copley  PreSS 

Sun-Telegraph  Nov.  8.  WASHINGTON 

The  six  sections  (104  pages)  FCC  approval  will  be  asked  fC 


of  the  special  edition  added  to  the  sale  of  KL.AC-TV,  Los  Angeles- 
normal  content  made  a  238-pagc  by  Mrs.  Dorothy  Schiff  Sonnebort- 
Sunday  paper,  a  record  for  the  publisher  of  the  Afew  TorL  Post,  f® 
Sun-Telegraph.  There  were  approx-  Copley  Press,  Inc.  The  transactiom 
imately  160,000  lines  of  special  ad-  handled  by  the  Blackburn-Ha^ 
vertising  copy,  according  to  Ted  ton  brokerage,  involves  $1,375,0W 
Guth.  ad  promotion  manager.  for  the  station’s  fixed  assets. 
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Newsmen  Ride 
On  'Bomb  Raid'; 
Big  Photo  Chore 

Denver 

The  Denver  Post  published  this 
■  week  a  series  of  five  illustrated  ar¬ 
ticles  by  two  staff  members  who 
had  the  unusual  experience  of  tak¬ 
ing  part  in  a  bombing  raid. 

The  staffers,  reporter  Tom  Watt 
and  photographer  Dean  Conger, 
flew  a  15-hour  mission  over  Denver 
and  three  other  cities  aboard  a  B-36 
bomber  of  the  Strategic  Air  Com¬ 
mand. 

After  a  dawn  takeoff  from  Walk¬ 
er  air  force  base  near  Roswell, 

N.  M..  their  plane,  the  Captain, 
headed  north  for  a  practice  bomb 
drop  on  Denver. 

"The  mission  was  a  success,” 

Watt  wrote.  ‘The  city  was  ‘anni¬ 
hilated’.”  S 

After  three  runs  over  their  native 
city,  the  B-36  carrying  Watt  and  " 
Conger  swung  south  for  similar  ^ 
missions  over  Dallas,  Galveston 
and  San  Antonio,  and  a  gunnery 
run  over  the  Gulf  of  Mexico. 

During  the  flight,  Mr.  Conger 
took  more  than  200  pictures,  which 
led  to  the  hardest  part  of  the  trip 
for  him  after  the  plane  returned 
to  base.  Because  of  SAC’s  rigid 
security,  he  had  to  make  contact 
prints  of  all  his  negatives,  a  four- 
hour  job. 

Both  pictures  and  stories  were 
submitted  to  SAC  headquarters  in 
Omaha  for  security  check  before 
appearing  in  the  Post. 

■ 

First  at  the  Scene — 

Amid  Hail  of  Bullets 

Boston 

Joseph  Runci.  Glohe  photogra¬ 
pher,  dodged  a  hail  of  bullets  dur¬ 
ing  a  police  chase  last  week  that 
resulted  in  capturing  an  ex-con¬ 
vict. 

The  police  trailed  two  men  in  a 
75  -  mile  -  an  -  hour  race  through 
crowded  Roxbury  streets.  Runci 
drove  parallel  with  the  chase  until 
the  convict’s  car  crashed.  Then, 
with  the  wanted  men  running  to¬ 
ward  him  followed  by  squads  of 
police.  Runci  dived  behind  a  pile 
of  bricks  as  shots  whipped  into  the 
ground  around  him. 

The  police  finally  cornered  one 
of  the  men  and  Runci  became  the 
first  newsman  to  reach  the  scene. 

■ 

Hushow  Takes  Job 
With  Lutheran  Church 

Glendale,  Calif. 

Charles  C.  Hushaw,  executive 
editor  of  the  Glendale  News-Press, 
>s  resigning  to  become  press,  radio 
and  television  director  of  the 
United  Lutheran  Church  in  Amer- 
■ca.  Publisher  Carroll  W.  Parcher 
announced  this  week. 

Mr.  Hushaw,  who  has  been  with 
the  newspaper  15  years,  will  leave 
the  News-Press  Dec.  26  and  take 
over  his  new  position  at  the  church 
headquarters  in  New  York  City. 

editor  <s  publisher 


SONGFEST  .  .  •  Frank  H.  Meeker  of  Scolaro,  Meeker  &  Scott,  third  from  left,  was  feted  in 
tins  week  by  55  publishers,  staff  and  agency  executives.  The  veteran  newspaper 

Ian  I  to  live  in  Florida.  Party  harmonizers  here  besides  Mr.  Meeker  are,  in  the  usual  order,  Fred  H. 
Waish,  president.  Cunningham  &  Walsh;  George  C.  Dibert,  vicepresident,  J. 

Wilson,  vicepresident,  McCann-Erickson;  and  Newman  .McEvoy,  vicepresident,  Cunningham  &  Walsh. 


JOLLY  GOOD  FELLOW  . . .  That’s  the  musical  message  conveyed  to  Mr.  Meeker  by  this  rto:  Douglas  R. 
Ha^wi^,  vicepresident  and  media  director,  I.  .M.  Mathes;  James  Wnght 

board.  Editor  &  Publisher,  and  Harry  Pamas,  vicepresident  and  media  diiector,  Cecil  4  Pre 


WHAT’LL  YOU  HAVE?  ...  It  was  a  night  Frank  Meeker  won’t  fo^et:  old  friends,  perfect  cuisine, 
oifte.  laiiohtpr.  memories.  Forty-sIx  years  in  the  business. — why,  it  doesnt  seem  povsible. 


Jew  York  City.  gifts,  laughter,  memories. 
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Future  home  of  the  Houston  (Tex.)  Post 
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'Blink'  Retires, 
Tells  Secret  in 
Training  Boys 

Cincinnati,  Ohio 
After  64  years  of  service  with  the 
Times  Star,  56  years  as  city  circu¬ 
lation  manager,  Joseph  Grinke- 
meyer,  74,  better  known  as  “Joe 
Blink,”  is  retiring  Nov.  30.  That 
evening  hundreds  of  persons  who 
owe  their  success  largely  to  “Blink" 
will  gather  in  the  Times-Star  News¬ 
boys’  Gym  to  honor  him. 

Joe  started  to  sell  Times-Stais 
when  he  was  8  Vi  outside  the  Court¬ 
house  in  1889. 

In  three  generations  of  develop¬ 
ing  newspaperboys  he  evolved  a 
system:  “You  get  a  kid  with  timt 
on  his  hands  and  you  get  him  to 
sell  papers  for  you;  and  then  you 
keep  after  him  to  go  to  school  and 
otherwise  sharpen  his  wits  and  re 
actions  by  putting  him  on  a  base 
ball  or  basketball  team,  or  gettiti 
him  interested  in  boxing.  Yoi 
had  to  fight  for  your  corners  then 

Brain  Polishing 
“After  the  youngster  got  his 
brain  all  cleaned  and  polished— i 
thing  we  helped  accomplish  by  un¬ 
derwriting  a  bit  of  his  education 
out  of  a  ‘fund,’  and  the  kid  gradu¬ 
ated  from  high  school,  then  fd 
say,  ‘Sammy,’  if  that  was  his  nan*- 


Houston  Post's 
$4,000,000 
Plant  Started 


Houston,  Te.\. 
Construction  of  the  Houston 
Post’s  new  $4,000,000  newspaper 
publishing  plant  was  started  this 
week.  Initial  plans  for  the  building 
were  announced  last  Spring  by  W. 
P.  Hobby,  Post  publisher. 

The  new  plant  will  occupy  a 
full  block  directly  adjacent  to  the 
Post’s  present  home  which  has 
hoased  Houston’s  morning  news¬ 
paper  since  1925.  When  full-scale 
operations  begin  in  the  new  plant 
upon  its  completion  in  about  one 
year,  it  will  mark  the  Houston 
Post’s  70th  publishing  year. 

15  Headliner  Units 
Situated  between  Dowling  and 
St.  Charles  Streets,  the  building 
will  front  an  entire  block  on  Polk 
AvC;  and  extend  a  block  deep  to 
the  right  of  way  of  Clay  Ave.. 
through  which  a  spur  railroad  track 
runs.  The  front  section,  on  Polk, 
will  be  two  stories  high  and  the 
back  section,  which  will  house  15 
Goss  Headliner  press  units  in  one 
line  and  other  mechanical  depart¬ 
ments,  will  be  three  stories.  The 
reel  room  for  the  presses  will  be 
on  the  ground  floor  level.  There 
will  be  no  basement. 

On  the  first  also  will  be  the 
newsprint  storage  room,  the  adver¬ 
tising  departmentfs  and  business 
office. 

Editorial  and  executive  offices 
will  be  on  the  second  floor  with 
the  circulation  department,  mail¬ 
ing  room,  a  cafeteria  and  the  oper¬ 
ating  level  of  the  presses.  Mechan¬ 
ical  departments  will  be  on  the 
third  floor. 

Texas  pink  granite,  Indiana 
limestone,  brick  and  tile  will  be 
used  extensively  in  the  reinforced- 
concrete,  fireproof  structure.  Sec¬ 
ond  floor  windows  will  extend  in  a 
continuous  glass  band  across  the 
front  and  ends  of  the  building 
which  will  have  a  stone  front  rising 
two  stories  above  the  entrance. 

The  new  building  will  have  an 
overall  floor  space  of  118,000 
square  feet,  with  45,600  .square 
feet  on  both  first  and  second  floors. 

Plans  for  the  building  were  pre¬ 
pared  by  Herbert  Voelcker  &  As¬ 
sociates,  the  architects  who  de¬ 
sign  the  Houston  Post  Company’s 
$1,000,000  radio-TV  center. 


mg  and  newspapering  as  to  fair  and  w; 
which  is  Clint  Youle's  “first  viewers  it  w 
love,”  for  washing 

NBC-TV  Weatherman  Youle  He  also  pli 
recently  purchased  the  Galena  conservation 
(Ill.)  Gazette  and  Advertiser, 
one  of  the  oldest  papers  in  the 
state,  from  Peter  Miller,  pub¬ 
lisher  of  the  La  Salle  111.  News- 
Tribune.  Mr.  Youle  operates  a 
farm  in  Joe  Davies  County  and 
he  formerly  owned  the  Eliza¬ 
beth  (Ill.)  News,  a  Joe  Davies 
County  weekly.  Now  he  is  a 
publisher  of  a  combined  weekly 
in  the  same  county. 

Owns  a  Farm 

“It’s  a  farmer’s  farm,  not  a 
gentleman  farmer’s  farm,”  Clint 
explained  in  telling  about  his 
farm  in  Northwest  Illinois.  The 
farm  has  been  purchased  since 
Mr.  Youle  began  his  Weather¬ 
man  Shows  on  WNBQ.  He  also 
appears  on  the  Camel  News 
Caravan  twice  weekly. 

Clint’s  wife,  the  former 
Cherie  Jeanne  Eadie,  was  edi¬ 
tor  of  the  Lombard,  Ill.,  week¬ 
ly  when  she  was  a  student  at 
Wheaton  College,  where  Clint 
received  his  .\.B.  degree  in 
1939. 

He  sold  the  Elizabeth  News 
to  Orville  Zilly,  who  now  has 
been  retained  as  general  mana¬ 
ger  of  the  Galena  Gazette  and 
Advertiser.  Mr.  Zilly,  and  his 
wife,  Dorothy,  publish  the 
News. 

Smalltown  Charm 

Mr.  Youle  wants  to  see  the 
Gazette,  which  was  founded  in 
1834,  get  back  its  former  pres¬ 
tige  as  a  paper  in  the  friendly, 
earthy  traditions  of  Ed  Howe 
and  William  Allen  White. 

“Ed  Howe  epitomized  a  man 
I  who  loved  his  community  and 
I  made  his  paper  a  reflection  of 
I  that  community,”  said  Mr. 

I  Youle.  “The  same  was  true  of 
I  William  .-Mien  White.” 

I  If  Clint  Youle  can  inject  the 
I  same  small-town  charm  into  his 
I  paper  that  he  has  projected  into 
I  his  TV  weather  shows,  the  peo- 
I  pie  in  Joe  Davies  County  will 


‘you’ve  been  a  good  boy,  a  credit 
to  your  mother  and  the  Times-SW 
— now,  beat  it — you’re  fired!’  He'd 
be  .sore.  ‘What  kind  of  treatment « 
this?’,  he’d  ask.  And  I’d  **1- 
‘Sammy,  don’t  be  a  dope.  YouV 
got  your  education;  get  out  andn* 
it,  or  if  you  want  to  stay  on  vdiilt 
you  go  to  college,  well,  okay,  bet 
selling  papers,  while  mast  respect¬ 
able,  isn’t  for  you  if  you  want » 
earn  some  real  money.’ 

“Well,  out  they’d  go,  still  a  lit^ 
miffed,  but  my  goodness,  how  swa 
it  was  a  few  years  later,  whet 


Clint  Youle 
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Chicago  Tribune 
Sends  Gouzenko 
Note  to  Dulles 

Chicago 

The  notarized  statement  obtained 
|by  the  Chicago  Tribune  from  Igor 
Gouzenko,  revealing  the  former 
j  Russian  embassy  spy  clerk’s  will¬ 
ingness  to  talk,  has  been  sent  to 
both  the  chairman  of  the  U.  S. 
Senate  internal  security  subcommit¬ 
tee  and  to  Secretary  of  State  Dulles. 

Mr.  Gouzenko  became  the  center 
of  a  Canadian-U.  S.  tug  of  war 
when  he  previously  told  Eugene 
Griffin,  Tribune  reporter,  that  he 
(Gouzenko)  was  ready  to  aid 
American  investigators.  The  Sen¬ 
ate  subcommittee  had  asked  for 
permission  to  question  the  former 
:ode  clerk. 

The  original  request  was  turned 
down  by  Canadian  government 
with  the  explanation  from  Lester 
B.  Pearson,  Canada’s  minister  for 
external  affairs,  that  the  Tribune 
had  misquoted  Mr.  Gouzenko.  Late 
last  week,  the  Tribune  again  inter¬ 
viewed  Mr.  Gouzenko,  who  repeat¬ 
ed  his  willingness  to  help  American 
officials  and  added  that  he  had  not 
been  misrepresented  by  the  Tribune 
as  charged  by  Mr.  Pearson. 

Justice  Minister  Stuart  Garson 
told  an  Ottawa  press  conference 
Nov.  21,  “The  Chicago  Tribune  is 
right  when  it  says  it  did  not  mis¬ 
quote  Gouzenko.  There  has  been 
a  little  bit  of  misunderstanding.” 

Meanwhile,  Robert  Morris,  coun¬ 
sel  for  the  Sen.  Jenner  investigating 
committee,  asked  Walter  Trohan, 
chief  of  the  Tribune’s  Washington 
bureau,  for  photostatic  copy  of  the 
Gouzenko  statement.  Copies  were 
furnished  both  the  committee  coun¬ 
sel  and  the  State  Department. 

The  Tribune  declined  to  reveal 
how  its  reporter  found  and  inter¬ 
viewed  Mr.  Gouzenko  other  than  to 
point  out  that  Mr.  Griffin  does  not 
know  where  the  Russian  lives  in 
Canada,  nor  the  incognito  he  uses. 
They  met  the  first  time  through  a 
fwnd,  and  they  met  the  second 
tirnc  in  a  different  town  through  a 
different  friend. 

Mr.  Griffin  reported  from  Ot¬ 
tawa  this  week  that  resident  cor¬ 
espondents  there  for  Canadian 
and  British  papers  and  for  the 
French  and  German  news  agencies 
have  been  instructed  to  file  every 
fresh  bit  of  news  on  the  affair. 

Mr.  Griffin  wrote  that  he  spends 
much  of  his  time  parrying  questions 
from  other  reporters,  all  of  whom 
wanj^  to  know,  “where  is  Gouzen- 
The  Tribune  reporter  said 
that  .so  far  as  he  knows  he  was 
the  third  writer  to  interview  Mr. 
Gouzenko,  and  the  first  to  find  him 
Without  assistance  from  the  Cana¬ 
dian  Mounted  Police. 

A  Canadian  magazine  writer 
once  met  Mr.  Gouzenko  by  ar¬ 
rangement  with  the  Mounties,  he 
stated,  and  the  British  United  Press 
once  interviewed  him  by  mail. 


WHEN  SIGMA  DELTA  CHI  held  its  annual  convention  in  St.  Louis,  members  of  the  St.  Louis  Alumnae 
of  Theta  Sigma  Phi  entertained  the  incoming  and  outgoing  SDX  presidents  and  their  wives  at  tea.  Left 
to  right:  Mrs.  Horace  Barks,  general  chairman,  Robert  U.  Brown,  editor.  Editor  &  Publisher,  new  SDX 
national  president;  Mrs.  Brown;  Mrs.  Lee  Hills;  Mr.  Hills,  executive  editor,  Detroit  Free  Press  and  outgo¬ 
ing  SDX  president;  Miss  Nina  Sennott,  tour  chairman;  Mrs  I.  D.  Norman,  president  of  St.  Louis  Al¬ 
umnae.  Mrs.  Joseph  L.  Weiner,  tea  chairman. 


3-Year  Trust 
Provided  for 
5  S.  F.  Unions 

San  Francisco 

Signing  of  a  new  typographical 
union  agreement  brings  to  five  San 
Francisco  unions  identical  provi¬ 
sions  for  employe-paid  life,  health 
and  disability  insurance. 

Trusts  for  pressmen,  stereotypers, 
mailers  and  circulation  drivers  pre¬ 
viously  were  established.  All  agree¬ 
ments  call  for  unchanged  provisions 
over  a  three-year  period. 

Publishers  of  the  four  San  Fran¬ 
cisco  newspapers  pay  into  the  fund 
50  cents  per  shift,  for  a  maximum 
of  $2.50  weekly,  for  each  qualified 
member  of  the  separate  unions  in¬ 
volved. 

Trustees  of  the  separate  trusts 
are  to  purchase  life,  accidental 
death  and  dismemberment,  hospi¬ 
tal,  medical,  surgical  and  weekly 
disability  insurance.  The  employer 
contribution  became  effective  Sept. 
1,  1953.  Employer  liability  is  lim¬ 
ited  to  the  $2.50  weekly  maximum 
per  employe. 

Terms  of  the  newly-contracted 
scale  for  printers  call  for  a  20-cents 
per  shift  increase  in  pay  and  boost¬ 
ed  apprentice  wage  scales  from  a 
previous  40  to  80  per  cent  range  to 
50  to  90  per  cent  of  the  journey¬ 
men’s  scale. 

ITU  jurisdiction  was  extended  to 
perforating  tape  operators.  Condi¬ 
tions  under  which  Teletypesetter 
equipment  shall  be  installed  and 
used  were  made  subject  to  mutual 
agreement  between  publishers  and 
the  union.  Discharge  grievances 
were  placed  under  ITU  Executive 
Council  machinery. 


'Spile'  Meters  Out 
At  Gary  Newspaper 

Gary,  Ind. 

Parking  meters  and  signs,  which 
had  blocked  the  Gary  Post-Trib¬ 
une’s  newsprint  loading  elevator 
for  10  days,  were  removed  by 
order  of  Mayor  Peter  Mandich 
here  Nov.  13.  The  Post-Tribune 
had  been  experiencing  considerable 
trouble  getting  its  newsprint  into 
the  plant. 

The  meters  and  signs  were  in¬ 
stalled  under  orders  of  the  acting 
mayor  while  Mayor  Mandich  was 
out  of  the  city.  The  Post-Tribune 
had  been  critical  of  the  city  ad¬ 
ministration  in  its  editorial  col¬ 
umns. 

A  million  dollar  libel  suit  was 
filed  by  Harold  Zweig,  city  en¬ 
gineer,  resulting  from  a  Post-Trib¬ 
une  story  about  contracts. 

City  officials  have  inspected  the 
newspaper  plant  and  an  apartment 
building  owned  by  H.  B.  and  J.  R. 
Snyder,  co-owners  of  the  newspa¬ 
per,  in  an  effort  to  find  violations 
of  city  fire  and  safety  ordinances. 
■ 

Brownsville  Herald 
Appoints  Smith  M.  E. 

Brownsville,  Tex. 

W.  L.  (Bill)  Smith  has  been 
named  managing  editor  of  the 
Brownsville  Herald,  replacing  Paul 
Leeper. 

Mr.  Leeper  was  transferred  to 
the  Mission,  Tex.,  bureau  of  the 
Freedom  Newspapers. 

Mr.  Smith,  who  has  lived  in  the 
lower  Rio  Grande  valley  of  Texas 
since  1939,  except  for  a  period  of 
World  War  II  service  in  Germany 
and  Czechoslovakia,  has  been  with 
the  Herald  about  three  years. 


Bante  to  Lead 
Independents  In 
ITU  Campaign 

Chicago 

George  Bante,  now  in  his  second 
term  as  president  of  Chicago  Typo¬ 
graphical  Union  No.  16  and  for 
three  terms  secretary-treasurer  of 
the  Chicago  local,  has  announced 
his  candidacy  for  president  of  Inter¬ 
national  Typographical  Union.  The 
election  will  take  place  in  May  of 
next  year. 

Mr.  Bante  heads  an  Independent 
Party  ticket,  which  includes  the 
following  candidates:  Howard  S. 
Bauer,  president,  Columbus  (Ohio) 
Typographical  Union,  for  first  vice- 
president;  Emmet  Calhoun,  secre¬ 
tary-treasurer,  Birmingham  (Ala.) 
Typographical  Union,  for  second 
vicepresident;  C.  N.  Salter,  Detroit 
(Mich.)  Mailers  Union,  for  third 
vicepresident;  and  Herbert  S.  Smith, 
secretary  -  treasurer,  Indianapolis 
(Ind.)  Union  No.  1,  for  secretary- 
treasurer. 

«  «  * 

Progressive  Ticket? 

The  Progressive  Party  ticket  had 
not  been  announced  when  E  A  P 
went  to  press  this  week.  Recently, 
Woodruff  Randolph  intimated  he 
would  not  seek  re-election  as  presi¬ 
dent  if  the  membership  turned 
down  new  proposals  for  supporting 
the  Unitypo  defense  program. 

The  current  issue  of  the  Typo¬ 
graphical  Journal  shows  the  2-to-l 
vote  against  a  special  assessment 
and  contains  an  article  by  Secre¬ 
tary-Treasurer  Don  F.  Hurd  laud¬ 
atory  of  Mr.  Randolph  upon  his 
completion  of  25  years’  service  on 
the  Executive  Council. 


1953 


editor 


&  PUBLISHER  for  November  28,  1953 


11 


New  London  Daily  Has 
Nest  Egg  of  £125,000 


By  Doris  Willens 


•«  ••  onlv  one  edition  a  night,  with  re- 

1  rjQllv  nQS  ^  Brothers  Edit 

*  *^^***X  *  Obviously  it  is  not  as  easy  as  pie.  n^;A-u 

And  if  it  did  not  take  as  much  BritlSh  FOperS 
C  P  1  OC  capital  as  Fleet  Street  thought  it  Londo\ 

[  oL*  would,  it  did  take  a  courageous  Three  of  England’s  large  ne»> 

man.  papers  are  now  edited  by  brother 

Bill  Brittain,  who  is  48,  started  — the  C  u  d  1  i  p  p  s  from  Cardif 
his  journalistic  career  in  the  prov-  Wales. 

who  until  recently  was  regional  inces  at  the  age  of  16.  By  the  time  Reginald  Cudlipp,  43,  becam 


Londo\ 

Three  of  England’s  large  ne*> 
papers  are  now  edited  by  brother 


Reginald  Cudlipp,  43,  becaml 


To  HEAR  the  executives  of  the  director  of  Grant  Advertising  Inc.  he  was  28  he  was  editor  of  the  editor  of  the  News  of  the  Woric 


Recorder  tell  about  it,  you’d  think  (Chicago)  for  its  nine  sterling  Sunday  Dispatch.  He  took  over  giant  Sunday  paper,  this  week. 


starting  a  new  daily  in  London  is  area  offices,  told  E&P  that  the  Re-  the  Recorder  Weekly  in  1934,  and 


as  easy  as  pie. 


corder  is  not  losing  money. 


And  yet — excluding  the  Commu-  Emrys-Jones  reported  that  “losses 
nist  Daily  Worker — the  Recorder  is  are  trivial.’’ 


Percy  Cudlipp  has  been  editorcl 
Mr.  today  owns  12  publications.  But  the  D«/7y  //eroW,  Laborite  journa  l 
sses  this  is  his  first  daily.  since  1940:  Hugh  is  editorial  direc| 

He  is  a  slight  man  with  short-  tor  of  the  tabloid  Daily  Mirrtr 
cropped  white  hair.  He  does  not  group. 

smoke,  rarely  drinks,  and  does  not  — 

own  a  car.  His  politics  are  closer  Earlier,  the  Telegraph  hac 
to  those  of  Lord  Beaverbrook  (the  named  the  Mirror  along  with  thrtt 
emphasis  being  on  Empire)  than  to  Rothermere  newspapers  and  twoo; 
the  official  Conservative  party.  the  popular  Sundays  as  being  the 


London’s  first  new  daily  since  the 
Herald  was  launched  in  1912. 

No  one  in  Fleet  Street  believed 
it  could  be  done  on  less  than  £2- 
million,  nearly  six  million  dollars. 

No  one,  that  is.  except  William  J. 

Brittain.  He  has  done  it  on  a 
capital  of  £125,000,  or  $350,000. 

How? 

Editor  -  Proprietor  Brittain  said, 

“I  set  out  to  make  a  profit  from 
the  first  issue.  1  calculated  what 
revenue  could  be  got  and  I  pegged  Brittain  Heverall 

costs  below  that  revenue.” 

Starting  Mithout  ‘Haste’  What  about  advertising  in  a  cit; 

Associate  Editor  John  Emrys-  that  already  had  eight  major  morn 


Telegraph 


Fleet  Street  Vengeance 


the  popular  Sundays  as  being  the 
newspapers  that  the  Press  Counci 
had  in  mind  when  it  issued  its  con 


What  Randolph  Churchill  has  demnation  of  exploitation  of  sex 


called  the  "‘dog  don’t  eat  dog”  rule  ^  Rothermere  editor,  Hcrber:| 
of  Fleet  Street  has  been  shattered.  Gi'""  of  »he  Daily  Sketch,  has  beet 
The  national  newspapers  have  been  fined  $1,400  for  contempt  of  coim 
Brittain  Heverall  makine  a  feast  of  each  other  Mr.  Gunn’s  contempt  consisted 

In  editorials  and  page  one  fea-  of  publishing  articles,  comments 
What  about  advertising  in  a  city  tures.  newspapers  have  been  attack-  ^nd  letters  about  the  court  martii 
at  already  had  eight  major  morn-  jpg  their  rivals  by  name.  Editors  of  a  young  British  soldier  for 


Jones  told  Editor  &  Publisher: 
“Every  newspaper  executive  knows 
that  there  is  a  great  deal  of  waste 
— duplication  of  news  services,  ex¬ 
cessive  cable  costs,  sending  corre¬ 
spondents  to  places  where  nothing 


ing  dailies? 

For  A  &  B  Income  Brackets 


as  well  as  newspapers  and  pro-  cowardice,  before  the  reviewingof- 


prietors  arc  named  and  criticized. 


Mr.  Deverall  said  the  Recorder  Fleet  Street  has  turned  in  on  itself 


-^u^nvauun  u.  news  scrvice.s,  ex-  regarded  immediately  as  a  "  itn  a  vengeance, 

cessive  cable  costs,  sending  corre-  medium  for  industrial  adver-  This  unusual  spectacle  is  an  off- 

sponJents  to  places  where  nothing  expensive  goods,  ^hoot  of  the  much  larger  problem 

IS  happening,  library  staffs  big  newspaper  does  not,  and  never  of  the  disintegration  of  morals  in 

enough  to  run  the  British  Mu-  jo  public.  Post-war  Britain.  Britons  are  deep- 


with  u  vcngcsncc*  tnc  jK^icn  csmpsign  riiKi  aS  lo 

This  unusual  spectacle  is  an  off-  object  “to  bring  pressure  on  tlx 
shoot  of  the  much  larger  problem  confirming  officer  and  to  influenci 
of  the  disintegration  of  morals  in  Ms  deci.sion  either  towards  quas- 
Dost-war  Britain.  Britons  are  deep-  Mg  the  conviction  or  reducing  thf 


the  bone  The  Recorder  subscribes  and  ’  their  families.  Its  editorial  integration. 


to  British  United  Press,  Reuters, 
Press  Association  ( the  domestic 


just  after  the  Press  Lord  Beaverbrook’s  Daily  Ei 


Council  issued  a  condemnation  of  press  reports  in  its  financial  col' 


No  non-British  news  agencies  are 
used. 


come  a  series  of  court  ca.ses  against  control  of  the  Daily  Mirror. 


Instead  of  keeping  a  staff  of 


Thus  advertisers  are  assured  of 


photographers,  the  Recorder  farms  u  ,  i.  a  nH  pf  ment )  charged  with  abnormal  sex  has  always  been  a  mystery  in  Fte’ 


out  special  assignments  to  news  brackets  A  and  B  at  a  lower  cost 


photo  agencies. 


Initial  outlay  was  kept  down  percentagewise 

where  passible.  The  paper  pur-  explained. 


widespread  evil. 


The  subject  has  been  brought  up  Pictorial  shares. 


chased  14  new  linecasting  ma-  Deverall  said  that  all  groups  House  of  Lords.  There  is 


chines,  and  does  all  its  setting  up  associated  with  newspapei  produc-  Royal  Commission  to  in-  directors,  who  themselves  own  vcf' 

in  its  plant  in  Southern  London.  1'®*’  distribution  had  been  gen-  vestigate  it.  .And  the  quality  news-  few  of  the  voting  shares.  The 
But  then  the  forms  are  taken  to  ^toiis  and  helpful  to  the  new  Lon-  p^p^rs  have  devoted  full-column  ror  says  there  are  10,300  Ordinary 
the  Cadbury-owned  News  Citron-  daily.  Other  London  news-  editorials  to  it.  Stockholders,  none  of  whom  ho;- 


icle  presses  for  printing.  The  Re-  Papers  welcomed  their  new  col-  ^p  p^pj  the  brash  Daily  Mir-  as  much  as  three  per  cent. 


I 


Mr.  Gunn’s  contempt  consisted 
of  publishing  articles,  comments 
and  letters  about  the  court  martial 
of  a  young  British  soldier  for 


ficer  had  confirmed  his  conviction 
The  Lord  Chief  Justice  saidtha: 
the  Sketch  campaign  had  as  its 
object  “to  bring  pressure  on  tlx 


„  pidlKS  lU,  Ldl'Cl  lU  lilt  . . - -  C  U  ]  *  -a* 

,  .  .  The  Recorder  is  aimed  at  indus-  ly  disturbed.  The  popular  press  is 

Editorial  cosu  have  been  cut  to  commercial,  professional  men  blamed  for  contributing  to  this  dus-  ^  tolerated  for  a  single  momen, 


W  Dimsii  unucu  rress,  iceuters,  policy  (private  enterprise,  a  firm  And  now.  just  alter  the  Press  Lord  HeaverorooK  s  uaiiy  c; 
Press  Association  (the  domestic  jj.jjef  jhe  Empire  and'  the  po-  Council  issued  a  condemnation  of  press  reports  in  its  financial  col- 
arm  of  Reuters),  and  specialized  Rjghtj  is  of  interest,  said  Me  exploitation  of  sex  in  “certain  umns  an  apparent  attempt  to  be; 

services  of  Exchange  Telegraph.  |y^|.  Deverall.  only  to  the  “A  and  new-papers  and  periodicals,”  has  up  on  the  stock  market  a  votin? 

No  non-British  news  agencies  are  p  income  brackets.”  come  a  series  of  court  ca.ses  against  control  of  the  Daily  Mirror. 


famous  men  (a  peer,  an  actor,  a  Ownership  of  the  Mirror  and i' 


novelist  and  a  member  of  Parlia-  sLster  paper  the  Sunday  Pictm 


,1 _ ciiiiio.  Britons  .suddenly  realize  Street.  The  Pictorial  owns  19  pe- 

that  these  cases  are  indicative  of  a  cent  of  the  Mirror’s  voting  sham 


the  Mirror  owns  24  per  cent  of  tlx  I 


Both  papers  are  bossed  by  tl* 
directors,  who  themselves  ownvtT' 


corder  has  taken  an  option  on  league  in  print.  There  had  been  a  (circulation  4,600,000)  to  ask  A  takeover  of  the  paper  on  tht 


presses,  for  purchase  when  and  if  good  reception  from  the  ad  agen-  vvhy  it  Ls  called  “exploitation”  when  stock  exchange  would  be  a  fab'- 


the  situation  warrants 


cies.  The  printing  and  production  Mirror  discusses  sex,  but  not  lous  operation,  but  the  Express  lx 


Distribution  costs  are  held  to  a  unions  had  made  no  unreasonable  exploitation  when  the  quality  news-  lieves  it  is  possible.  At  the  cuiret. 

U.. _ _  •  1  (IfsmonHc  ‘M#*\i;cr\Qrw»r  \i/Vir»lpculprc  »  a  .i  i _ :*  „iAtiV 


market  value  of  the  shares,  it  woos 


minimum  by  concentrating  circula-  demands.  Newspaper  wholesalers  papers  do.  market  value  of  the  shares,  it  woo-'^ 

tion  in  London  and  the  immediate  new.s  agents  received  the  Re-  The  Mirror  —  in  a  three-part  cost  about  $6,000,000  to  get  f- 

surrounding  area.  Most  London  corder  with  good  will.  splash  series  headed  “Sex,  Crime  per  cent, 

newspapers  circulate  nationally;  at  There  were,  inevitably,  kinks,  and  the  Press” — ^scored  the  Press  ■ 

the  outset  the  Recorder  has  found  It  took  five  days  before  coordina-  Council.  Beaverbrook  Editor  John  Jlgavv  Fire  Damage 

It  more  economical  to  limit  its  tion  was  smooth  enough  to  get  the  Gordon.  Lord  Kemsley,  Lord  Cam-  ® 

sights.  paper  out  on  time.  During  the  rose’s  Daily  Telegraph  and  the  In  Martllisburg  riant 

Prefit  at  100.000  first  week  the  paper  was  studded  A.stor-owned  Observer  for  hypoc-  Martinsburg.  W.  V: 


newspapers  circulate  nationally;  at 


Prefit  at  100.000 


Council.  Beaverbrook  Editor  John  Heavy  Fire  Damage 
Gordon.  Lord  Kemsley,  Lord  Cam-  ni  t 

rose’s  Daily  Telegraph  and  the  m  Martinsburg  Flam 


Immediate  circulation  goal  was  typos. 


A.stor-owned  Observer  for  hypoc- 


M  artinsburg.  W.  Vi 
An  early  morning  five-hour  fc” 


set  at  100,000.  It  was  estimated  And  the  Recorder  has  one  handi-  Said  the  Mirror:  “It  is  the  duty  caused  heavy  damage  in  tne 
that  the  paper  should  make  a  small  cap  that  most  newspapers  would  of  the  Observer  and  the  (Kenrsley)  tinsburg  Journal  building. 

•profit  at  that  figure.  Mr.  Brittain  consider  intolerable.  It  is  written  5Mndfly  rimes  to  discuss  these  evils.  The  blaze  forced  the  aftemo<<| 
'  reported  after  two  weeks  of  publi-  and  edited  in  a  building  off  of  So  is  it  the  duty  of  the  papers  daily  to  set  up  temporary 

cation  that  the  goal  had  been  Fleet  Street,  taken  across  the  which  sell  millions  to  parents  every  business  offices  in  City  Hall. 

reached.  Thames  to  be  set  up,  and  then  the  day.  What  matters  is  not  the  type  tor  Gilbert  McKown  .said  the  pal* 

But  it  is  not  clear  whether  the  forms  are  brought  back  to  the  Fleet  of  the  newspaper  or  the  size  of  the  planned  to  continue  uninterrupt^ 

paper  is  indeed  making  any  profit.  Street  area  for  printing  on  the  headline  but  the  sincerity  and  effi-  publication,  using  press  faciliti^ 

General  Manager  P.  E.  Deverall,  News  Chronicle  presses.  There  is  cacy  of  what  it  says.”  Hagerstown.  Md. 

EDITOR  &  PUBLISHER  for  November  28,  195-' 


'  reported  after  two  weeks  of  publi¬ 
cation  that  the  goal  had  been 
reached. 


Said  the  Mirror:  “It  is  the  duty  caused  heavy  damage  in  the  Vfl' 
the  Observer  and  the  (Kenrsley)  tinsburg  Journal  building, 
indflv  rimes  to  discuss  these  evils.  The  blaze  forced  the  aftenwxx 
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NATION'S  CARTOONISTS  REPORT  IMPRESSIONS  FROM  ALL  DIRECTIONS 


'BAD  ACCOMMODATIONS' 

Temple,  .Vitc  Orleans  (La.)  Times-Picayune 


FUEL  FOR  THE  FIRE 

U•llliIl<cm.  Indianapolis  (Iml.)  -Vin 


THE  GOOSE  HANGS  HIGH 

Alley,  Memphis  (Tcnn.)  Commercial  Appeal 


2  Countries 
Hit  For  Press 
Suppression 


The  Executive  Committee  of  the 
Inter- American  Prevs  Association 
met  Nov.  23,  at  the  New  York 
Athletic  Club  to  discuss  measures 
for  fighting  new  threats  to  freedom 
of  the  press  in  Ecuador  and  Boliv¬ 
ia.  John  R.  Reitemeyer,  chairman 
of  the  Committee  anJ  publisher  of 
the  Hartford  (Conn.)  Coiirant  pre¬ 
sided. 

Mr.  Reitemeyer  was  requested 
by  the  Executive  Committee  to 
draw  up  .1  .statement  outlining  the 
position  of  the  isp\  in  connection 
with  the  recent  closure  of  El 
Comercio  of  Quinto.  Ecuador.  The 
statement  will  reflect  opinions  ex¬ 
pressed  by  the  committee  in  an 
exhaustive  debate  of  the  closure. 

Later.  Mr.  Reitemeyer  made  it 
known  that  he  ssas  following  the 
recommendation  of  Jules  Dubois, 
chairman  of  the  Committee  on 
Freedom  of  the  Press,  by  invoking 
the  Panama  Doctrine  and  forward¬ 
ing  the  El  Comercio  case  to  the 
Inter-.American  Tribunal  on  Free¬ 
dom  of  the  Press.  This  will  involve 
a  continent-wide  condemnation  of 
the  Ecuadorean  government  by 
newspapers  and  radio  stations  of 
the  Western  Hemisphere,  issued 
iointly  by  the  iapa  and  the  Inter- 
American  Association  of  Broad¬ 
casters. 

In  connection  with  destruction  of 
Los  Tiempos,  of  Cochambama,  Bo¬ 
livia,  and  arrest  of  its  editor,  Deme- 
trio  Canelas,  the  Executive  Com- 
rnittee  voted  to  request  authoriza¬ 
tion  from  the  Bolivian  Government 
to  wnd  a  representative  to  La  Paz 
to  interview  Senor  Canelas. 
Situations  concerning  freedom  of 
press  in  Trinidad,  Nicaragua. 


request  the  colonial  authorities  of 
Trinidad  to  rescind  a  deportation 
order  again,st  David  Joseph  Nelson, 
an  editorial  and  political  writer  of 
the  Trinidad  Guardian,  who  has 
been  critical  of  certain  political 
leaders.  In  connection  with  Nic¬ 
aragua  the  committee  agreed  to 
investigate  press  reports  that  Her- 
nan  Robleto,  editor  of  the  news¬ 
paper  Flecha  has  received  an  of¬ 
ficial  warning  to  tone  down  his 
criticism  of  the  government.  There 
was  general  agreement  that  the  pos¬ 
ition  of  the  press  in  Cuba  and 
Colombia  should  be  watched  close¬ 
ly,  even  though  certain  steps  have 
already  been  taken  to  restore  free¬ 
dom  of  the  press. 

Some  Resolutions 


Other  resoIution.s: 


1.  The  committee  voted  to  send  a 
telegram  to  President  Eisenhower, 
Secretary  of  State  Dulles  and  other 
U.  S.  officials  pointing  to  the  ref¬ 
erence  by  Milton  Eisenhower,  in 
his  report  on  Latin  .America,  to 
the  need  for  strengthening  cultural 
relations  with  the  republics  of 
Latin  .America.  The  telegram  stated 
that  at  the  same  time  the  U.  S. 
Government  is  increasing  postal 
rates  for  periodicals  going  to  Latin 
America. 


hower  placed  on  the  importance  of 
cultural  relations  and  particularly 
his  statement  that  ‘We  should  look 
to  the  free  mass  communication 
media  of  the  United  States,  and 
'.'specially  to  the  press  associations 
and  newspapers  and  magazines 
with  Latin  American  correspond¬ 
ents  and  circulation,  as  a  major 
means  of  promoting  essential 
understanding.’ 

"If  this  statement  represents  gov- 
:rnment  policy,  it  is  difficult  to 
understand  how  at  this  very  mo¬ 
ment  the  Post  Office  Department 
proposes  to  increase  postal  rates  on 
newspapers  and  magazines  going  to 
Latin  .\merica  by  an  average 
amount  of  two  hundred  per  cent. 
Such  an  increase  will  inevitably 
restrict  the  circulations  of  the.se 
magazines  and  newspapers  and  will 
probably  make  it  impossible  for 
manv  of  them  to  be  published  at 
all.  ' 

"The  I.AP.A  requests  the  govern¬ 
ment  to  examine  this  situation  with 
the  greatest  of  care,  so  as  to  pre¬ 
serve  the  valuable  cultural  contacts 
already  established  at  great  cost  to 
nublishers.” 


2.  The  semi-annual  meeting  of 
the  Board  of  Directors  will  be  held 
in  San  Juan  March  19,  20  and  21. 
The  annual  meeting  of  the  board 
and  the  general  member.ship  will 
be  held  in  Sao  Paulo  Oct.  4  to  12. 
1954. 

3.  A  1953-54  budget  of  $32,000 
— $5,000  more  than  actual  ex¬ 
penses  last  year — was  approved. 

Mr.  Reitemeyer  sent  the  follow¬ 
ing  telegram  to  President  Eisen¬ 
hower: 


the 


Cuba  and  Colombia  were  also  dis¬ 
cussed.  The  committee  agreed  to 

editor  (S  publisher  for  November  28,  1953 


City  Editors  Named 
In  San  Antonio 


San  Antonio,  Tex. 


‘The  Executive  Committee  of 
the  Inter-American  Press  Associa¬ 
tion  has  read  with  interest  the  re¬ 
port  by  Dr.  Milton  Eisenhower. 
It  notes  the  emphasis  Dr.  Eisen- 


Le.ster  Bell,  of  the  San  Antonio 
Express  city  desk  staff,  has  been 
named  city  editor  of  the  paper,  suc¬ 
ceeding  Bill  Wagner,  who  moved 
to  the  city  editorship  of  the  affili¬ 
ated  San  Antonio  News.  Warren 
Darby,  former  News  city  editor,  is 
writing  a  column,  “In  Our  Town,” 
for  the  News  and  Sunday  Expre.ss. 

Designated  by  Executive  Editor 
Edgar  Ray  to  be  assistants  to  Man¬ 
aging  Editors  Bill  Bellamy  of  the 
Express  and  H.  G.  Vincent  of  the 
News  are.  respectively,  Bert  Wise, 
of  the  Express  copy  desk,  and  Bob 
Mayes,  news  editor  of  the  News. 


Korea  Gives  Medals 
To  3  War  Reporters 

Washington 

In  a  ceremony  at  the  Korean 
Emba>sy  Nov.  22.  the  Republic  of 
Korea  conferred  posthumously 
medals  for  meritorious  service  on 
two  .-\merican  reporters  who  lost 
their  lives  in  the  early  months  of 
the  war.  They  were  William  R. 
Moore.  Associated  Press,  and  Ray 
Richards.  International  News  Serv¬ 
ice.  Relatives  of  the  men  accepted 
the  medals  from  .Ambassador  You 
Chan  Yang. 

A  third  medal  was  bestowed  on 
O.  P.  H.  King.  ,AP  reporter  who 
spent  three  years  in  Korea,  for  his 
"con-stant  and  courageous  report¬ 
age  of  the  anti-Communist  senti¬ 
ments  of  the  Korean  people.” 

■ 

81,548  Lines  Run 
For  One  Advertiser 

GRhHN  Bay,  Wis. 

The  Green  Bay  Press-Gazette  of 
Nov.  27  contained  a  32-page  sec¬ 
tion  for  Red  Owl  Stores,  Inc. 

The  81,548  lines  of  advertising 
actually  ran  over  32  page.s  into  tlte 
regular  part  of  the  evening  edition. 

Some  60  columns  of  editorial 
matter  told  the  story  of  a  new 
warehouse  and  of  Red  Owl’s 
growth.  This  ran  as  part  of  the 
paid  space. 

■ 

WW's  New  'Boss' 

Cincinnati 

Walter  Winchell’s  new  radio  and 
TV  boss  is  a  former  newspaper¬ 
man. 

Morris  Edwards  has  resigned  as 
president  of  the  Cincinnati  Transit 
Co.  to  become  president  of  the 
Gruen  Watch  Co.,  which  sponsors 
WW’s  newscasts.  Mr.  Edwards  was 
city  editor  of  the  Crawjordsville 
(Ind.)  Review  from  1925  to  1927, 
later  reporter  and  desk  editor  for 
the  Associated  Press  at  Indianaptv 
lis  and  Chicago. 
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Wandering  Rim  Men: 
How  You  Can  Hold  ’Em 


By  Norman  Boris 

Copy  Desk.  Detroit  (Mich.)  News 


"In  the  old  days  we  used  to  ride 
'the  circuit,'  a  group  of  cities  where 
it  was  usually  possible  to  get  work. 
We  would  walk  into  a  newspaper 
office  and  if  the  managing  editor 
or  the  city  editor  had  a  job  open, 
he  would  put  us  to  work.  Some¬ 
times  we  stayed  only  a  week,  some¬ 
times  a  few  months,  depending  on 
the  length  of  the  job  and  how  we 
felt  about  the  city.  Moving  around 
like  that  was  rough  but  a  lot  of 
fun." 


Thus  an  old-time  copyreader 
speaks  fondly  of  his  days  as  a 
tramp  newsman.  He  has  finally 
settled  down  on  a  Northwest  Ohio 
rim  after  working  on  22  papers. 

Today’s  rim  man  doesn’t  ride 
“the  circuit,”  or  pile  up  22  papers 
on  his  employment  record,  but  he 
still  criss-crosses  the  country  look¬ 
ing  for  jobs. 

He  answers  help-wanted  ads  in 
Editor  &  Publisher. 

He  tries  out  on  other  rims. 

He  keeps  in  touch  with  copy¬ 
reading  friends  who  may  advise 
him  of  job  openings  in  their  part 
of  the  country. 

‘In  Carload  Lots’ 

On  a  New  York  State  newspaper 
the  turnover  in  copyreaders  is  so 
thick  and  fast  one  veteran  deskman 
there  insists  that  rim  men  “come 
in  carload  lots.” 

In  the  Midwest  a  large  newspa¬ 
per  has  hired  nine  copyreaders  in 
the  last  year.  It  is  looking  for  still 
more.  This  paper  recently  received 
a  flood  of  replies  to  an  ad  for  an 
experienced  copyreader  at  top  pay 
for  the  job. 

This  might  lead  to  the  belief  that 
there  are  plenty  of  copyreader  jobs 
available.  Actually,  this  isn’t  so. 
There  is  just  a  lot  of  shifting  around 
for  virtually  the  same  number  of 
jobs. 

Resignations,  dismissals  and  staff 
reassignments  create  most  of  the 
rim  vacancies.  Out  of  the  nine 
copyreaders  hired  on  the  afore¬ 
mentioned  Midwest  paper,  for  in¬ 
stance,  three  have  already  gone. 
One  was  shifted  to  makeup;  another 
returned  where  he  came  from;  and 
the  third  was  let  go. 

Why  They  Move 
Why  do  copyreaders  move? 
Usually  for  more  money.  Pay 
.scales  range  from  $65  to  $150,  in 
individual  ca.ses.  Copyreaders  on 
the  large,  metropolitan  rims  receive 
from  $1 10  to  136.50. 

While  higher  pay  is  always  a 
lure,  there  are  many  and  varied 
reasons  why  copyreaders  pick  up 
their  pencils  and  head  elsewhere. 
For  example: 

A  copyreader,  in  New  England, 


thinks  he  carries  too  much  of  a 
work  load.  He  ricochets  to  a  paper 
where  there  are  more  hands  on 
the  rim. 

On  a  Southwest  paper  a  copy- 
reader  gets  into  a  hassle  with  the 
slotman.  He  bounces  to  the  coast. 

In  another  dty  a  rim  man  sees 
his  paper  slipping  in  advertising 
linage.  He  decides  to  get  out  to 
more  solid  ground.  He  had  been 
through  the  death  of  one  paper. 

A  Midwest  copyreader  becomes 
peeved  over  refusal  of  a  merit 
raise.  He  resigns,  winds  up  on  a 
New  York  State  paper. 

Still  another  rim  man  moves  to 
a  milder  climate  for  his  health. 

Keeping  ’em  down  on  the  rim 
presents  a  problem  for  many  news¬ 
papers. 

Constant  shifting  around  by 
copyreaders  is  costly,  management 
finds,  and  doesn’t  make  for  smooth 
operation  of  a  copy  desk. 

Tryout  Period 

A  newly-hired  copyreader  has  to 
learn  a  new  style,  new  heads,  make 
the  particular  practices  of  the  de.sk 
a  habit,  absorb  the  spirit  of  the 
paper.  It  may  take  months  before 
he  becomes  a  valuable  member  of 
the  team,  and  when  he  leaves,  he 
takes  his  special  knowledge  of  the 
paper’s  working.s  with  him. 

Some  metropolitan  newspapers, 
notably  in  New  York,  Chicago, 
Detroit  and  Los  Angeles,  give  a  rim 
applicant  a  tryout  before  they  hire 
him.  This  test  may  last  three  days 
to  two  weeks.  Within  that  time  a 
slotman  usually  can  tell  whether 
the  prospect  will  fit  in.  But  even 
if  the  copyreader  passes  the  tryout, 
it  doesn’t  mean  he’s  on  permanent- 


a  man  over  40  because  of  pension 
restrictions. 

4.  Bonuses  and  profit-sharing. 
These  are  powerful  incentives  for  a 
copyreader  to  stay  and  grow  with 
a  paper.  Little  desk  turnover  is 
found  on  papers  which  have  bonus 
and  profit-sharing  plans. 

5.  Swing  jobs.  These  help  break 
up  the  grind  of  chasing  commas 
and  hammering  out  heads.  A  copy- 
reader  usually  can  fill  in  on  a  num¬ 
ber  of  other  desks  —  telegraph, 
cable,  picture — and  he  also  can  be 
used  on  makeup. 

6.  Appreciation.  Morale  is  an 
important  factor  on  the  copy  desk. 
A  copyreader  does  a  prosaic,  an¬ 
onymous  job  by  comparison  with 
some  reporters.  Sometimes  he  suf¬ 
fers  from  copydesk  ennui.  Last  man 
to  handle  the  copy  before  it  goes 
to  the  composing  room,  he  is  in  a 
particularly  good  spot  to  receive 
brickbats,  and  usually  does.  He 
w  orks  best  when  an  occasional  bou¬ 
quet  also  is  thrown  in  his  direction. 


3  Newsmen 
Allowed  to  See 
Kidnapers  Die 


Shea  Is  Reelected 
By  Wood  Corporation 

The  annual  meeting  of  stock¬ 
holders  of  Wood  Newspaper  Ma¬ 
chinery  Corporation  took  place 
Nov.  5  at  Richmond,  Va.  The  fol¬ 
lowing  directors  were  reelected: 
Gordon  J.  Campbell,  C.  Alfred 
Capen,  Ogden  B.  Hewitt,  Joseph  F. 
Igoe,  John  A.  Isbell,  Nelson  May¬ 
nard.  William  J.  McNally,  Hamil¬ 
ton  Pell,  John  J.  Shea,  and  John 
C.  Smaltz. 


Jefferson  City,  Mo. 

Press  coverage  of  the  execution 
of  Carl  Austin  Hall  and  Mrs.  Bon¬ 
nie  Brown  Heady,  set  for  Dec.  18, 
will  be  strictly  regulated,  with  only 
reporters  from  the  three  wire  serv 
ices  witnessing  their  actual  death. 

The  regulations  provide  that  aU 
news  media  representatives  will  bt 
briefed  by  the  AP,  INS  and  UP 
witnesses  in  a  locked  conferenct 
room  before  the  wire  service  men 
can  flash  their  own  offices.  The 
news  service  men  will  be  brou|hi 
to  this  session  under  guard. 

No  photographers  will  be  af 
lowed  at  the  execution,  and  U.  S. 
Marshal  W.  B.  Tatman  said  unless 
he  is  overruled  there  will  be  no 
photos  of  the  prisoners  beini 
moved  to  the  death  house,  a  quart¬ 
er  mile  from  their  present  cells. 

No  newsmen  will  be  permitted 
to  use  telephone  facilities  inside  the 
prison  the  night  of  the  execution, 
and  news  services  may  not  order 
special  lines  installed  inside  the  pri¬ 
son  walls. 

A  strict  clampdown  on  all  news 
of  the  activities  of  Hall  and  Mrs. 
Heady  was  initiated  immediately 
after  the  sentencing  and  employes 
of  the  state  prison  were  warned 
they  would  be  “guaranteed  dismis¬ 
sal”  if  they  talk  to  newsmen  about 
the  kidnapers. 


At  the  meeting  of  the  Board  of  ^  ■ 

Directors  on  Nov.  20,  Mr.  Shea  Linotype  to  Show 
was  reelected  president.  Other  of-  photO  Machine  in  April 


ficers  reelected  were:  Nelson  May¬ 
nard,  chairman  of  the  board;  I. 
Tornberg,  vicepresident;  Paul  L. 
Tollison,  vicepresident;  Kirk  Mc- 
Farlin,  treasurer;  C.  Alfred  Capen, 
secretary;  J.  L.  McLintock  and 
D.  H.  McColley,  assistant  treas¬ 
urers;  and  Edward  A.  Rehm  and 
William  A.  Silence,  assistant  sec¬ 
retaries. 


ly.  He  will  have  to  continue  to 
prove  himself  for  several  months  Tyler  Left  Estate 


full- 


before  he  is  accepted 
fledged  member  of  the  desk. 

C)nce  a  newspaper  latches  on  to  a 
capable  copyreader,  how  can  it 
hold  on  to  him?  There  is  no  iron¬ 
clad  formula,  but  these  things  tend 
to  stay  his  restless  feet: 

1.  Adequate  pay.  This  should  be 
high  enough,  in  line  with  the  pa¬ 
per’s  size  and  living  costs  in  the 
area,  to  make  it  unprofitable  for  a 
copyreader  to  stray  for  a  few 
dollars. 


Valued  at  $421,000 

PHaADELPHIA 
An  inventory  filed  in  court  here 
shows  an  estate  of  $421,700  left  by 
Charles  A.  Tyler,  longtime  execu¬ 
tive  on  the  Philadelphia  Inquirer, 
who  died  Aug.  1,  1952.  Cash  assets 
totalled  $42,667. 

Mr.  Tyler’s  will  bequeathed  one- 
half  of  his  adjusted  gross  estate  to 
his  wife  and  the  other  half  in  trust 
for  his  secretary,  Mary  A.  Fulton, 


Mergenthaler  Linotype  Compau; 
plans  to  demonstrate  the  first  of  its 
line  of  new  phototypesetting  ma 
chines  throughout  the  week  of  Apri 
19,  at  its  Brooklyn  headquarters 

Martin  M.  Reed,  Linotype’s  pres¬ 
ident,  stated:  “Electro-mechankal 
principles  of  original  concept  aR 
employed  in  the  operation  of  th» 
machines.  They  offer  many  im¬ 
provements  over  existing  devices 
and  will  satisfy  the  critical  require 
menLs  of  the  trade.” 

The  first  of  the  line  of  new  iM 
chines  to  be  demonstrated  duriaf 
the  week  of  the  American  News¬ 
paper  Publishers  Association  «* 
vention  will  provide  for  text  com 
position. 


Publisher  Portraits 
In  Chi.  Press  Club 

CfflCAfiO 

Oil  portraits  of  the  four  Chicago 


2.  Merit  raises.  A  fast,  accurate  who  is  to  receive  $300  a  month  for  newspaper  publishers  have 


copyreader  who  writes  imaginative 
heads  is  entitled  to  added  monetary 
reward  just  as  much  as  the  hot- 
shot  reporter. 

Powerful  Incentives 
3.  Pensions.  A  copyreader  who 
spends  at  least  five  years  on  a  news¬ 
paper  isn’t  likely  to  pick  up  stakes 
and  start  over  again  if  it  means 


Pony  Express 

Millville,  N.  J. 

John  Frederick  Kurtz  and  his 
horse.  Sonny,  are  giving  Millville  a 
modern  version  of  the  pony  ex¬ 
press.  They  cover  a  six-mile  route 
six 


been  hung  in  the  dinning  room  ®* 
the  Chicago  Press  Club.  The  pic¬ 
tures  include  those  of  Col.  RoNf- 
R.  McCormick,  Tribune;  John  » 
Knight,  Daily  News;  Mardial* 
Field,  Jr.,  Sun-Times,  and  Stu^ 
List.  American. 

The  portraits  were  painted  W 


_  _ _  _  . .  .  days  a  week  to  deliver  the  Tom  Hill,  Tribune  artist,  who  b** 

he  will  lose  out  on  retirement  bene-  Daily  Republican  to  85  of  its  sub-  also  done  the  pictures  of  Chkag® 
fits.  Some  newspapers  won’t  hire  scribers.  Press  Club  presidents. 
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•  The  Advertiser  and  The  Newspaper  • 


Shopping  Center  Effect 
On ‘Main  Street’ Loyalty 


By  Robert  B.  McIntyre 

Is  THE  one-stop  shopping  center 
breaking  down  the  “loyalty  to 
Main  Street”  policy  of  newspapers? 
What  effect  do  the  advertising  tech¬ 
niques  of  these  centers  have  on 
newspaper  linage?  Do  merchants 
in  the  centers  seek  special  rate 
concessions? 

{Part  II  of  a  series) 

Answers  to  these  and  other  ques¬ 
tions  asked  across  the  U.  S.  by 
Editor  &  Publisher  are  as  varied 
as  the  colors  in  a  chameleon — de¬ 
pending  upon  whom  you  ask. 

For  example,  Robert  S.  Nyburg, 
secretary  and  account  executive, 
Mahool  Advertising,  Inc.,  Balti¬ 
more,  Md.,  says  the  shopping  cen¬ 
ter  “is  unquestionably  breaking 
down  the  ‘loyalty  to  Main  Street’ 
policy  of  newspapers.” 

On  the  other  hand,  Harold  M. 
Canning,  advertising  director,  the 
Wilmington  (Del.)  Sunday  Star, 
feels  that  “newspapers  will  always 
continue  to  be  loyal  to  ‘Main 
Street,’  but  at  the  same  time  per¬ 
form  a  very  important  service  to 
shopping  centers  without  affecting 
that  loyalty.” 

Worth  News  Treatment 
Mr.  Nyburg  told  E&P  that  he 
based  his  stand  on  the  fact  that 
"We  find  a  paper  with  such  a  con¬ 
servative  newspolicy  as  the  Balti¬ 
more  (Md.)  Sun  treating  the  activ¬ 
ities  of  both  established  and 
planned  shopping  centers  as  worthy 
of  news  column — something  they 
rarely  do  for  the  downtown  mer¬ 
chant. 

“As  to  linage,”  Mr.  Nyburg  con¬ 
tinued,  “there  is  no  question,  in 
this  area  at  least,  that  the  shop¬ 
ping  center  is  producing  linage  for 
the  newspapers. 

“In  the  case  of  our  agency  alone 
and  in  Baltimore  only,  shopping 
centers  this  year  will  generate  seven 
special  sections,  each  of  which  is 
a  minimum  of  six  pages.  This  spe¬ 
cial  section  technique,  which  was 
first  used  by  us  in  Baltimore  for 
Edmondson  Village  shopping  cen¬ 
ter  four  years  ago,  has  now  de¬ 
veloped  to  the  point  where  we  are 
running  six  sections  a  year  just 
for  that  one  center. 

“The  tentative  1954  budget  is 
again  based  on  six  sections.” 

Adopt  Technique 
According  to  Mr.  Nyburg,  other 
shopping  centers  and  quasi  shop¬ 
ping  centers  (really  shopping  areas) 
are  using  the  same  technique 
Widely. 

He  said  that  recently  the  Balti- 
EDITOR  &  PUBLISHER 


more  newspapers  dramatically  rec¬ 
ognized  the  growth  of  this  new 
kind  of  group  client  by  establishing 
special  rates  for  retailers  who  run 
advertising  as  part  of  a  group  or 
shopping  center  promotion,  even 
though  the  retailer  concerned  may 
not  have  a  contract. 

“As  far  as  I  know,”  Mr.  Nyburg 
said,  “this  bid  to  include  the  re¬ 
tailer  without  contract  was  decided 
on  entirely  by  the  newspapers  with¬ 
out  external  pressure  or  suggestion, 
and  in  my  opinion,  points  strongly 
to  where  the  papers  hope  to  get 
substantial  additional  linage  in  the 
future.” 

Section  Every  Other  Week 

Mr.  Nyburg  went  on  to  reveal 
that  in  the  District  of  Columbia 
area  his  agency  is  handling  the 
Parkington  shopping  center  which 
generates  a  tabloid  section  every 
other  week  in  the  Washington 
(D.  C.)  Daily  News. 

“Our  often  expressed  opinion 
that  group  promotion  of  the  shop¬ 
ping  center  is  essential  for  the 
stimulation  of  traffic  and  the  sell¬ 
ing  of  the  center  as  a  one-stop 
opportunity  for  the  customer  not 
only  has  not  changed  but  is  much 
strengthened,”  Mr.  Nyburg  assert¬ 
ed. 

He  continued:  “We  feel  that  the 
team  consists  of  a  merchants’  asso¬ 
ciation  representing  the  tenants  in 
a  shopping  center,  the  advertising 
agency,  and  the  newspaper.  We 
have  been  tremendously  encour¬ 
aged  by  the  unlimited  cooperation 
we  have  received  from  the  news¬ 
papers  with  whom  we  have  dealt. 
This  has  been  especially  true  of 
the  Baltimore  Sun,  the  Baltimore 
News-Post  and  the  Washington 
Daily  News. 

“Other  papers  with  whom  we 
have  not  done  business  but  who 
have  been  eager  to  cooperate  with 
and  understand  the  shopping  cen¬ 
ter  promotion  have  also  led  us  to 
believe  that  the  newspapers  are 
alert  to  the  present  and  future 
linage  potentialities  of  the  shopping 
center,”  Mr.  Nyburg  concluded. 

‘Life  of  Trade’ 

Mr.  Canning  reminds  that  “Com¬ 
petition  is  as  much  the  ‘life  of 
trade’  as  regards  Main  Street  vs. 
shopping  centers  as  it  is  store  vs. 
store.”  He  told  E&P  that  the 
Wilmington  Star  has  successfully 
planned  many  promotional  events 
for  both  downtown  merchants  as 
well  as  the  shopping  center,  so 
that  the  volume  of  each  group  has 
become  greater  rather  than  smaller. 

for  November  28,  1953 


“People  are  gregarious,"  Mr. 
Canning  pointed  out.  "They  will 
always  come  to  ‘Main  Street.’  But 
many  of  them,  probably  most  of 
them,  are  buying  at  shopping  cen¬ 
ters  because  it  is  convenient,  or 
when  they  are  in  a  hurry,  or  con¬ 
versely,  when  they  have  plenty  of 
time  in  the  evening  to  shop  casu¬ 
ally.  It  seems  to  us  that  the  eve¬ 
ning  represents  the  best  time  for 
shopping  centers  and  the  daylight 
hours  the  best  time  for  ‘Main 
Street’  shopping.” 

Mr.  Canning  said  there  is  one 
thing  sure:  The  more  live  stores 
there  are  in  a  community,  whether 
they  be  on  Main  Street  or  in  shop¬ 
ping  centers  in  suburban  areas,  the 
more  people  will  come  from  farther 
away  to  shop  in  that  community. 

Sees  Room  for  Both 

“There  is  certainly  room  for 
Main  Street  and  for  shopping  cen¬ 
ter  stores  in  all  communities,”  Mr. 
Canning  asserted,  “but  both  groups 
must  be  constantly  promoted 
through  newspapers  and  other 
media.” 

■Asked  if  he  agreed  w  ith  the  pro¬ 
moters  that  say  shopping  centers 
must  be  promoted  as  a  whole  to 
establish  their  identities.  Mr.  Can¬ 
ning  replied:  “Yes.  In  Wilmington 
that  is  being  done  through  Ful- 
weiler.  Slaughter  &  Pyne.  New 
York  advertising  agency.  But  the 
fact  that  the  shopping  center  is 
being  promoted  as  a  whole  in  Wil¬ 
mington  does  not  alter  the  adver¬ 
tising  plans  of  the  individual  stores, 
but  it  does  coordinate  their  efforts 
toward  a  common  goal.” 

Mr.  Canning  revealed  that  the 
Wilmington  Merchandise  Mart  has 
had  an  “excellent  effect  on  news¬ 
paper  linage”:  noted  that  one  of  the 
downtown  department  stores  ad¬ 
vertised  a  major  sale  on  several 
pages  on  the  day  the  Merchandise 
Mart  opened,  “and  it  had  the  big¬ 
gest  day’s  business  in  it.s  history 
even  though  the  Mart  had  a  colos¬ 
sal  opening  on  the  same  day.” 

Asked  Common  Rate 

Mr.  Canning  told  EirP  that  the 
shopping  center  has  asked  for  a 
common  advertising  rate  but  was 
refused.  He  said  each  store  pays 
on  the  basis  of  its  own  contract. 

Word  of  a  plan  for  keeping  both 
downtown  merchants  and  shopping 
centers  happy  comes  from  Edward 
B.  Haines,  business  manager,  the 
Paterson  (N.  J.)  Evening  News. 

Mr.  Haines  explained  that  there 
is  a  large  shopping  center  in  East 
Paterson,  a  nearby  suburb,  that  in¬ 
cludes  1 5  stores  and  stretches  about 
a  quarter  of  a  mile  along  the  high- 
:  way.  It  has  a  seven-story  building 
housing  the  headquarters  and  of- 
1  fices  of  Grand  Union  Food  stores, 
i  including  the  largest  market  this 
I  food  chain  has  in  the  U.  S. 
i  “Inasmuch  as  more  than  half  of 
.  our  circulation  i.s  outside  the  city 


limits  of  Paterson,”  Mr.  Haines 
said,  “we  feel  we  have  an  obliga¬ 
tion  to  both  our  readers  and  stores 
in  the  suburbs.  For  that  reason  we 
treat  advertisers  both  in  and  out 
of  the  city  in  the  same  manner. 

Individual  Contracts 

“.A  half-dozen  of  the  stores  in 
the  Elmwood  Shopping  Center 
have  individual  contracts  and  use 
space  regularly.”  Mr.  Haines  went 
on.  “.At  least  two  others  are  chain 
outfits  with  stores  in  Paterson  and 
Elmwood.  With  these  we  have  con¬ 
tracts  covering  the  Paterson  stores 
and  permit  them  to  include  the 
Elmwood  address  also.” 

•As  explained  by  Mr.  Haines,  the 
remainder  of  the  stores  in  the  shop¬ 
ping  center  are  sporadic  advertis¬ 
ers  paying  the  open  rate. 

“We  also  have  a  contract  with 
Elmwood  shopping  center  on 
which  they  run  copy  for  their  spe¬ 
cial  promotions  two  or  three  times 
during  the  year.  On  this  contract,” 
he  added,  “they  can  use  only  copy 
selling  the  center.  We  permit  them 
to  list  the  stores  but  they  cannot 
use  any  items. 

“This  treatment  seems  to  keep 
both  the  stores  in  Paterson  and 
those  in  the  shopping  center  rea¬ 
sonably  happy,”  he  concluded. 

Break  in  Habits 

Neill  Mitchell,  advertising  direc¬ 
tor,  the  Atlantic  City  (N.  J.) 
Press,  told  E&P  that  while  his  area 
does  not  yet  have  a  shopping  cen¬ 
ter  he  feels  there  will  be  one  in 
the  near  future. 

“Even  without  such  a  center,”  he 
said,  “there  has  been  a  decided 
break  in  habits  away  from  center 
city  and  towards  the  suburban  cen¬ 
ter  shopping  areas,  such  as  Pleas- 
antville,  Ventnor,  Margate  and 
Somers  Point.” 

He  said  that  Atlantic  City  mer¬ 
chants  are  aware  of  this  trend  and 
are  becoming  more  active  in  their 
retail  selling  plans  as  a  group. 
There  has  been  no  discussion  about 
special  advertising  rates  under  a 
common  promotion  policy  for  the 
promotion  done.  “Instead,”  Mr. 
Mitchell  asserted,  “it  has  been  ex¬ 
ecuted  through  the  retail  division 
of  the  Chamber  of  Commerce. 

“The  growth  of  these  suburban 
shopping  centers  has  had  a  healthy 
effect  on  our  linage.  Even  though 
we  receive  small  copy  from  these 
suburban  merchants,  we  feel  very 
good  about  our  total  ad  count  tnd 
our  gross  linage  figure.” 

Mr.  Mitchell  continued:  “With 
the  absence  of  Atlantic  City’s  larg¬ 
est  department  store  from  the  col¬ 
umns  of  this  newspaper  since  June 
?0.  1951,  we  have  been  able  to 
show  a  linage  gain  for  every  quart¬ 
er  since  that  time  and  much  of  it 
;  can  be  attributed  to  the  small  retail 
and  service  accounts  in  the  subur- 
'  ban  shopping  areas.” 

’  (Next:  More  AnsM-ers) 
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-  Bedding  Industry 

Media  Growth  Further 
Complicates  Agency  Job  lit'  r954!".“»^  Sr 

Cordes,  chairman,  publicity  com- 

Growth  of  media  and  “the  sec-  ment^  on  .Mrientilic  and  economical  mittee  National  Association  of 
ond  retail  revolution”  were  two  techniques  for  handling  merchan-  Bedding  Manufacturers, 
factors  named  this  week  as  further  disc  from  the  time  it  arrives  in  the  addressed  his  remarks  to  t 

complicating  advertising  agency  store  until  it  is  placed  in  the  shop-  >|  a  B  M  convention  announci 
operations  by  speakers  at  the  two-  per’s  car.  ..si^cp  Show  Time”  will  ta 

day  I9S.S  tastern  Annual  Conter-  Group  meetings  featuring  panel  ^  jitJe-  “Better  Beddi 

ence  of  the  American  .Association  discussions  comprised  the  4-.A's  xjm'j.  ”  scheduled  for  next  May. 


of  .Advertising  .Agencies  in  New  two-day  conference.  Sherwood 
York  City.  Dodge,  vicepresident,  Foote,  Cone 

George  C.  Dibert.  vicepre.sident.  &  BelJing,  told  a  marketing  session 
J.  Walter  Thomp.son  Co.,  said  the  that  there  is  no  question  that,  from 
ability  to  appraise  media  values  a  client's  viewpoint,  the  job  to  be 
accurately  requires  a  degree  of  skill  done  is  a  marketing  job  “in  which 
ansurpassed  in  any  phase  of  agen-  advertising  plays  a  more  or  less 


Bedding  Industry  AlUlIials  S©11 

Is  Wide  Awake  Driving  Safety 

CHtCAGO  ^  •!  TT*. 

Publicity  for  “Better  Bedding  Via  wOUnCll  JUt 
Time”  will  be  considerably  stepped  »  •  i  n- 

up  in  1954,  according  to  Wilmer  .  Animals  are  selling  winter  driv- 
Corde.s,  chairman,  publicity  com-  >ng  safety  to  humans  via  a  new  kit 
mittee.  National  Association  of 

Bedding  Manufacturers.  this  week  by  The  Adver- 

He  addressed  his  remarks  to  the  Council  to  over  9.0(10  U.  S. 

N  A  B  M  convention,  announcing  , 

that  "Sleep  Show  Time”  will  take  ,  The  new  advertisements,  ranging 
on  a  new  title;  "Better  Bedding  /ull-page  to  drop-ms,  e.xem- 

Time.”  scheduled  for  next  May.  Council  s  current  lighter 

In  a  rundown  of  the  various  approach  to  safety, 
tvpes  of  publicity  he  said  the  Bed-  ourdegged  safety  .salesmen 

ding  AssiKiation  offered  a  “grand 

„v..n,r,i.."  nr.ii  iVsr.rit:<sn  in  nrp-  — ^ppcar  in  cartoou  versions. 


Dodge,  vicepresident,  Foote,  Cone  types  of  publicity  he  said  the  Bed- 


example”  of  collaboration  in  pre¬ 
paring  feature  articles  for  roto¬ 
gravure  sections. 

Publicity,  he  said,  must  be  news¬ 
worthy.  serve  a  useful  purpose  and 


new.spapers  and  magazines  and  the  agency's  "unique"  function,  “but 
complications  arising  from  buying  to  tiie  degree  that  its  uniqueness 
raJio-TV  time.  displaces  its  marketing  responsibil- 

.AccorJing  to  Mr.  Dibert,  radio-  itie>.  it  probably  produces  less 
IV  have  introduced  an  additional  sound  ads  and  simultaneously  re- 
tunction  in  media  work;  namely  duces  its  importance  to  at  least 
that  o!  negotiation.  "The  print  me-  those  clients  who  seek  competitive 
dia. '  I'.e  said,  "deliver  the  same  cir-  leverage  on  a  broader  front  than 
C'.ilation  at  the  same  cost  tor  a  advertising  alone.” 
given  space  unit  to  two  different  , 

advertisers.  One  may  receive  u  __  .  a  tx  -i*  m 

■slightly  better  break  in  position  xiarliOrCi  DaillOS  100111 
than  the  other  although  the  media  With  Local  TV  Station 

departments,  working  in  behalf  of 

the  two  advertisers  involved,  both  Cooperating  with  the  Hartford 
endeavor  to  produce  an  edge  for  (Conn.)  Thiies  and  the  Hartford 
their  own  client.”  Coiiraiit,  WK.NB-TV,  serving  Con- 


each  accompanied  by  a  two-line 
couplet  pointing  up  a  winter  traffic 
hazard. 

cy  work.  He  attributed  this  to  the  important  role."  He  poiraed  out  woV'hy  "s'4vc 'a  usehiT  and  Kxamples:  “Taming  lions  is  no 

rapid  growth  in  circulation  of  that  ad-making  will  still  be  the  accurate  Its  value  lies  in  the  compared  to  speeding  when 

new.spapers  and  magazines  and  the  agency's  "unique"  function,  “but  fact  'ihat' “publicity  does  what  no  't’s  slick;”  “Baiting  bulls  is  .safe  anJ 
complications  arising  from  buying  to  tiie  degree  that  its  uniqueness  of  promotion  can  do;  compared  to  speeding  in  the 

radio-TV  time.  displaces  its  marketing  responsibil-  j,  carries  with  it  the  implied  approv-  ,  .  ,  ,  .  .. 

.According  to  Mr.  Dibert,  radio-  ities.  it  probably  produces  less  of  the  newsnaner  or  ma-’-izine  '"eluded  in  the  ki!. 


it  carries  w  ith  it  the  implied  approv-  •  ,  ,  .  ■ 

al  of  the  newspaper  or  magazine  .  "  ^  letter  included  in  the  lut 
running  the  storv.”  Mr.  Cordes  campaigns  volunteer  coord; 
pointed  out.  “This' implie  1  approv-  >;  Nunn  advertisin; 

al  is  of  inestimable  value.”  Standard  Oil  Compan) 


Harliord  Dailies  Team 
With  Local  TV  Station 


the  two  advertisers  involved,  both  Cooperating  with  the  Hartford  of  the  Trenton  (N 
endeavor  to  produce  an  edge  for  (Conn.)  Times  and  the  Hartford  has  been  named 
their  own  client.”  "  Conrant,  WK.NB-TV,  serving  Con-  national  advertis- 

Noting  that  the  value^  delivered  necticut  and  Western  Massachu-  i  n  g  manager  o  f 
by  tlie  medium  in  this  instance  are  setts,  rolled  up  time  and  space  the  Times-Herald, 
quite  comparable.  Mr.  Dibert  as-  sales  and  developed  the  greatest  it  was  announced 
serted  that  this  difference  in  posi-  traffic  radio-TV  stores  have  ever  by  Sam  Hill,  ad- 
tion  in  radio-TV  “can  produce  an  known  with  a  Television  Week  vertising  director. 


intedout.  “This' implie  i  approv-  >•  Nunn  advertisin; 

is  of  inestimable  value.”  Standard  Oil  Compani 

-  (Indiana),  points  out:  These  adN 
_ .  ,  ^  are  cleverly  designed  to  make  a 

Dick  Kaulman  C^oes  little  space  do  a  whole  lot  of  work. 

To  Washington  Paper  Readership  should  be  very  high 

and  it's  hard  to  see  how  even  the 
....  f  ASHiNGTO  fastest  reader  could  miss  the 
R.  E.  (Dick)  Kaufman,  formerly  « 

the  Trenton  (N.  J.)  Trentonian,  ^  t-.  ^  . 


Washington 


it  was  announced 


alarming  difference  in  the  deliver-  promotion  which  had  the  area  at  _ 

ed  cost  of  the  medium.”  fever  pitch.  more  than  21  c  c  k  • 

“,A  one-minute  spot  in  Class  ‘A’  A  contest  tieing  in  spon.sors  and  years  in  the  ad-  ^  z  Max  F.  Schmitt,  account  exK 

time  on  the  same  station  will  rep-  their  products,  which  was  origi-  verti.sing  business.  / .  "'221^  utive  at  Foote,  Cone  &  Belding,lia> 

resent  the  same  cost  to  two  dif-  nated  by  veteran  newsman  Ellis  Mr.  Kaufman  *"  been  appointed  president  "f  1"^ 

ferent  advertisers,  but  because  of  Emmons  (Bill)  Reed,  had  as  its  had  been  advertis-  Kaufman  Wool  Buieau,  Inc.,  New  York  Cm. 
'he  adjacencies  involved,  one  ad-  first  prize  a  North  American  Air-  ing  director  of  the  effective  January  1,  it  was  an- 

vertiser  may  reach  an  audience  two  lines  round  trip  to  Florida  for  two  Trentonian  since  1949.  He  began  nounced  this  week  by  the  Bureaus 

or  three  times  as  great  as  the  with  a  week’s  stay  at  the  Algiers,  his  advertising  career  in  19.)2  as  board  of  directors, 

other.”  A  Bolsey  camera  outfit,  Revell  kits  merchandising  manager  of  the  At  various  times  in  his  caret: 

Mr.  Dibert  continued:  “Securing  and  Scotch  Koolers  were  among  Camden  (N.  J.)  Courier-Post.  Mr.  Schmitt  has  been  associateJ 

these  desirable  adjacencies  is  a  the  other  prizes  in  the  contest,  ■  with  J.  Walter  Thompson  Co.  and 

m.tt‘er  of  negotiation.  Sometimes  promoted  with  full-page  adverti.se-  Q@0f  Rule  Seen  Young  &  Rubicam,  Inc.  In  thest 

that  negotiation  means  that  you  ments  in  Hartford  and  New  Britain  „  .  positions  he  has  been  clasely  iden 

have  a  cousin  in  the  control  room  papers,  banners  and  pasters  in  500  ravOfing  Wewspapers  tified  with  the  wool  textile  industr; 


A  veteran  o  f 
more  than  21 
vears  in  the  ad- 


The  series  was  created  as  a  pub¬ 
lic  service  by  Young  &  Rubicam. 
Inc.  (Chicago).  The  campaign  b 
conducted  in  behalf  of  the  Nationa! 
Safety  Council. 

■ 

Agency  Man  Named 
Wool  Bureau  Pres. 


Max  F.  Schmitt,  account  exec 
utive  at  Foote,  Cone  &  Belding,ha> 
been  appointed  president  of  the 
Wool  Buieau,  Inc.,  New  YorkCit). 
effective  January  1,  it  was  an- 


have  a  cousin  in  the  control  room  papers,  banners  and  pasters 
hut  more  often  it  means  that  you  television  and  radio  stores, 
have  a  negotiator  in  the  media  de-  The  stores  distributed 


Favoring  Ne-wspapers 


Raleigh,  N.  C. 


At  various  times  in  his  caret: 
Mr.  Schmitt  has  been  associated 
with  J.  Walter  Thompson  Co.  and 
Young  &  Rubicam,  Inc.  In  these 
positions  he  has  been  clasely  iden 
tified  with  the  wool  textile  industr; 
and  has  had  extensive  advertisin; 


have  a  negotiator  in  the  media  de-  The  stores  distributed  100,000  jhe  North  Carolina  Alcoholic  ^nd  promotional  experience.  ^ 

partment  who  knows  the  relative  entry  blanks  and  Bolsey  camera  Beverage  Control  Board,  meeting  During  this  week’s  meeting  o- 
values  and  who  is  in  a  position  to  dealers  got  into  the  act  with  dis-  to  determine  how  to  regulate  beer  ^be  Bureaus  board,  it  received^ 

act  quickly,  and  place  a  firm  or-  plays  of  the  prizes.  Sixty-three  advertising  on  the  radio,  was  told  surances  of  additional  fiitancix 

der.”  television  and  radio  distributors  that  too  strict  regulation  would  support  by  wool  interests  in  tw 

The  prediction  that  within  the  pushed  the  drive,  which  was  di-  cause  beer  advertisers  to  use  news-  U.S.  which  will  substantially  i"' 

next  10  years  there  will  be  a  wide  reefed  by  M.  Dean  Bafford,  public  papers  exclusively.  crease  wool  promotion  activitic 

development  in  electronics  and  “a  relations  and  promotion  director  “You’re  merely  driving  the  mon-  during  the  coming  year, 

sizable  proportion  of  mass  retail-  of  the  CBS  station  and  former  as-  ey  away  from  us,”  the  board  was  ■ 

ing  will  have  gone  mechanical  in  sistant  to  Bill  Reed  in  New  York,  told  by  C.  Alden  Baker,  owner  of  R.J  Names  AretZ 


its  functions,”  was  made  by  E.  B. 
Weiss.  Grey  Advertising’s  mer¬ 
chandising  director.  He  called  this 
the  second  retail  revolution. 


Station  WGAI  in  Elizabeth  City. 


chandising  director.  He  called  this  NegrO  GrOUp  Rep  W<a<alflv  Annoint*!  cugcnc  c..  /xrciz  oi  me 

the  second  retail  revolution.  Appointment  of  Whaley-Cahill  ^  Dispatch-Pioneer  Press 

Among  the  more  significant  de-  Company,  with  offices  in  Los  An-  The  Danville  (Va.)  Commercial  vertising  department  has  wen  r 
velopments  in  sight.  Mr.  Weiss  geles  and  San  Francisco,  as  west-  Appeal  has  announced  the  apoint-  pointed  manager  of  the  Minner 
mentioned  an  automatic  news.stand;  ern  representative  for  Associated  ment  of  Moran,  Hedekin  and  olis  office  of  Ridder-Johns,  • 
Goodyear’s  “moving  sidewalk”  to  Publishers.  Inc.,  was  announced  Fischer  as  national  advertising  representatives  for  the 


St.  Paul.  Min" 

Eugene  E.  Aretz  of  the  St. 
Dispatch-Pioneer  Press  national  ad- 


Among  the  more  significant  de-  Company,  with  offices  in  Los  An- 
velopments  in  sight.  Mr.  Weiss  geles  and  San  Francisco,  as  west- 
mentioned  an  automatic  news.stand;  ern  representative  for  Associated 


move  shoppers  from  parking  lots  this  week  by  Joseph  B.  LaCour, 
to  the  stores  and  from  one  store  API  general  manager.  API  rep- 
to  another:  Grand  Union’s  experi-  resents  28  Negro  newspapers. 


representatives.  Previously  the 
paper  has  been  represented  by 
Greater  Weeklies  Associates. 


group  of  newspapers.  He  replay 
Robert  B.  Liggett,  who  will  re'"‘ 
on  Jan.  I. 
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71%  of  the  Plain  Dealer’s  daily  circulation  in  Greater  Cleveland  reaches  families 
that  account  for  7i.9%  of  the  city’s  retail  sales.*  In  addition  to  blanketing 
Cleveland's  effective  buyers,  the  Plain  Dealer  advertiser  gets  a  valuable  bonus- 
dominant  coverage  of  the  rich  26-county  adjacent  area  that  constitutes 
the  Plain  Dealer’s  famous  2-in-l  market. for  one  low  cost. 


(Cleveland)  26  Adjacent 

Cuyahoga  Cy.  County  Area* 

Total  Retail  Sales  ....  $1,803,864,000  $1,466,720,000 

Food  Sales .  487,941,000  376,096,000 

Gen.  Merchandise  Sales  .  265,797,000  115,023,000 

Drug  Sales .  58,480,000  35,890,000 

Furn.,  Hsld.,  Radio  Sales  .  93,912,000  68,849,000 

Eff.  Buying  Income  .  .  .  2,840,383,000  2,269,476,000 

*Akreii,  Canton,  Yenngitown  not  included.  Figures— Sales  Management  Survey,  May,  19S3 

CLEVELAND 

PLAIN  DEALER 

Cleveland's  Home  Newspaper 

Creamer  &  Woodward,  Inc., 
New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 
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Advertiser  •  Newspaper — RETAIL  SURVEY  Ireland  sugge^b,  that  home 

'  ■  —  owners  save  the  ads  as  a  remindt: 

_  —  -  ^  •  0  ^  m  when  they  need  a  plumber. 

UtldeT~AdVeTttSttlg  rtBSh  ore.  Food  stores  Renew 
_  -  rF»I  r*  I*  ‘Lucky  Buck'  Promotion 

PVOdtXCB  Hit  by  StXIXktSt  Ursi  -lucky  Bucks^roTO^a 

in  KlamaJh  Falls  is  being  so  sue 

Foot)  market  retail  advertising  interesting  reading  to  housewives?  ce.vsful  that  the  Oregon  Foo 


Try 

localized 

selling 

with 

widest 

coverage 

where 

media-buying 
decisions 
are  made! 

Advertising  Agency 
Magazine  is  the  only 
magazine  edited  speci¬ 
fically  for  agency  ex¬ 
ecutives  who  influence 
where  . . .  how  .  .  .  when 
U.  S.  advertisers’  dollars 
will  be  spent. 

It  is  read  by  far  more 
individual  subscribers  in 
agencies  than  any  other 
advertising  publication. 

Advertising 

Agency 

Magazine 

New  York  18,  N.  Y. 


comes  in  for  some  criticism  "for  Do  they  devote  enough  space  to  Stores,  operated  by  Joe  Fales  i> 
its  own  good"  in  the  December  is-  fresh  produce?  continuing  the  promotion  for 

sue  of  Sunkist  Merchandiser,  publi-  "Be  good  to  the  goose  that  lays  additional  weeks  beyond  the  sched 
cation  devoted  to  tips  on  advertis-  your  golden  egg.s!  Use  more  adver-  weeks, 

ing  and  promotion  of  California  tising  space  for  the  fresh  depart- 
citrus  fruits.  ment." 

What  the  Sunkist  editor  assails,  ^  „ 


mg  space  tor  the  iresn  depart-  promotion  started  with 

full-page  ad  on  October  15  in  the 

is  the  under-advertising  of  fresh  Southera  Daily  Picks  Up 

produce  by  grocers  and  markets.  81,81b  Lmes  m  9  Days  to  specials  in  the  "Lucky  BucL’ 

Under  the  heading,  "Should  Re-  J.sckson,  Miss.  sale.  It  will  end  the  first  weci 

tailers  U.se  More  .\d  Space  for  One  of  the  most  intensive  and  in  December  at  which  time  hun 

‘Fresh’?”  the  editor  cites  a  survey  successful  advertising  campaigns  in  Jreds  of  items  of  merchandise  wili 

of  U.  S.  food  store  advertising  cov-  .American  newspaper  history  was  .metioned  to  holders  of  the 
ering  many  cities  and  sections.  The  concluded  here  la.st  week  by  Jitney  "Bucks.” 

survey  boils  down  to  show  only  Jungle,  operators  of  12  locally-  Four  hundred  thousand  dollar 
three  to  12  per  cent  of  ad  space  owned  super  markets.  worth  of  "Bucks”  were  printed  fo: 


devoted  to  the  fresh  fruit  and  veg-  The  event,  staged  as  “Customer  jhe  three  Oregon  Food  Stores 
etable  items  offered  for  sale.  Dividend  Days.”  lused  81,816  lines  Their  average  gross  busing- 

This  showing  is  contrasted  with  a  of  advertising  in  a  nine-day  period  amounts  to  some  $50,()()()  weekl\. 
national  report  that  credits  27  per  to  almost  double  sales  volume  for  making  Oregon  Food  Stores  secoiij 
cent  of  the  profits  in  stores  that  a  corresponding  period  of  1952.  only  to  Safeway  in  volume  in  the 
were  studied,  as  resulting  from  the  The  company  ran  a  double  page  Klamath  Falls  area. 

"fresh”  departments.  spread  and  two  pages  daily  in  the 

Citing  this  study  of  stores  which  Jackson  Daily  News  for  eight  days  New  Ad  Art  Service 
showed  that  “10  per  cent  of  the  in  addition  to  a  teaser  campaign  For  Super  Markets  Set 
floor  space  accounted  for  19  per  prior  and  a  Thank  You  at  the  Ne.w'  advertisting  art  service  fo’ 
cent  of  the  stores  total  gross  sales  conclusion  of  the  sale.  This  was  super  markets  is  now  in  preparatior, 
and — think  of  this — 27  per  cent  of  supplemented  by  two  Friday  double  and  the  tir.st  issue  will  be  release' 
total  net  profits,”  the  Merchandiser  trucks  in  the  morning  opposition  January  1.  by  Flarry  Volk  Jr.  .\r 


Four  hundred  thousand  dollat- 
worth  of  "Bucks”  were  printed  fo: 


calls  it  a  “queer  situation”  because  paper. 


“the  fresh  department,  producing  a 
major  share  of  store  profits,  is 


David  "Rusty”  Lipscomb,  retail 
manager  of  the  News,  prepared  all 


Studio.  .Vtlantic  City,  N.  J. 

Mr.  Volk,  whose  studio  de.sigr 
a  continuing  series  of  ready-to-uv 


given  less  than  its  .share  of  space  copy  for  the  campaign  after  being  (.irawings  for  use  in  general  adve: 
in  the  stores’  newspaper  ads.  supplied  items  bv  officials  of  Jitney  tisinn  said  that  the  new  fnod  sen 


“Mo.st  other  businesses  put  their  Jungle, 
big  push  behind  profitable  items  "Results  of  the  promotion  even 
and  busiest  departments.  But  not  though  all  figures  have  not  been 
food  stores.  Why?  If  you  look  at  compiled,  shetw  that  our  sales  vol- 
food  ads  you’ll  find  most  of  them  ume  surpassed  comfortably  t  h  e 


tising,  said  that  the  new  food  sen 
ice  is  being  inaugurated  to  fill 
long  e.xisting  need  in  the  indmlr. 

He  noted  that  the  new  sersic 
would  feature  a  wide  selection  o 
drawings  of  perishable  foods- 


are  listing  sugar  and  coffee  and  figure  we  dared  anticipate;  and,  this  meats,  poultry,  seafood,  fruits- 
soap  and  soup-— all  of  which  arc  was  accomplished  as  two  new  super  vegetables.  He  said  that  meats ; 


pretty  standard  items  at  about  the  markets  were  opening  in  Jackson 


same  prices  in  all  stores.” 


with  extensive  advertising  cam- 


Says  the  Sunkist  publication:  paigns  in  the  Daily  News,”  W.  H. 
“It’s  time  all  food  stores  took  in-  Murphy.  Jitney  Jungle  representa- 
ventory  of  their  food  ads.  Do  you  tive  said. 


give  adequate  space  to  your  profit¬ 
able  departments? 

“Do  you  use  enough  advertising 
space?  Is  enough  thought  being 
given  to  the  planning  of  your  ads? 


Consistent  Use  of  Small 
Ads  Pays  Off  for  Plumber 


poultry,  for  example,  would  b 
drawn  in  their  prepared  stats 
crxrked  and  garnished. 

Other  features  of  the  new  set' 
ice  will  include  hand-lettered  de¬ 
partment  headings,  seasonal  heao 
ings  as  well  as  numerous  illustra 
tions  of  chefs,  cooks,  shopper 


space.  IS  tnoU;,n  inougni  oving  BUFFALO,  N.  Y.  clerks,  super  market  scenes,  etc. 

*?  ^  t  Ralph  Ireland,  operator  of  a  Mr.  Volk  noted  that  the  new  at 

What  do  they  say  that  will  make  plumbing  business  here,  is  a  strong  service  would  not  be  prepared  in 
.  "  bclicver  in  the  power  of  consistent  mat  form  but  only  in  the  form  o: 

«  .  «  newspaper  advertising,  even  though  reproduction  proofs.  He  said  it  wa- 


Everything  in 
BALTIMORE 
revolves 
1  around 


the  ads  are  small.  intended  for  use  principally 

He  has  built  up  an  extensive  sew-  chains  who  make  engravings  aiki 
er  cleaning  business  in  the  Buffalo  mat  their  ads  for  use  in  a  numbe: 
area  with  periodic  ads  in  the  of  newspapers. 

Buffalo  Evening  N  e  iv  .s  stressing  ■ 

promptness  of  his  service  during  Macv's  Supplement 
any  emergency.  .  ' 

The  ads  carry  Mr.  Ireland’s  pic-  in  iYurror  CmCl  Ill 
ture  and  invite  home  owners  to  R.  H.  Macy  &  Company  has  se- 
call  a  special  phone  number  if  lected  the  New  York  Sunday  Mift^’ 
they  run  into  trouble  nights  or  on  and  the  New  York  Sunday  Herald- 
holidays.  Tribune  to  publish  its  Christma- 

“When  plumbing  gives  you  gift  section  on  Nov.  29. 
trouble,  call  Ireland,  sewer  clean-  This  48-page  rotogravure  see¬ 
ing  authority,”  says  ad  copy.  “No  tion,  12  pages  of  which  are  in  fouf 
job  too  large,  too  wide,  too  deep,  color  gravure,  is  identical  in  both 
too  long,  nor  too  complicated,  papers  and  contains  some  500  item' 
Radio  dispatched  trucks.  Fastest  from  65  Macy  departments.  Order- 
service  in  Western  New  York.”  grams  appear  on  alternate  pages. 
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Macy's  Supplement 
In  Mirror  and  HT 

R.  H.  Macy  &  Company  has  se- 
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ihe  5"^  Gfmension 

PUTS  MORE  SELLING  POWER  IN  YOUR  HAND  IN 

DELAWARE  VALLEY,  U.&A 


THE  GREATER  PHILADELPHIA  MARKET 


POPULATION 

Philadelphia  area,  over  4,500,000 
persons 


RETAIL  SALES 

Philadelphia  area,  over  4  billion 
dollars  yearly 


MANUFACTURING 

Delaware  Valley  is  World's 
Greatest  Industrial  Area 


STABILITY 

Diversified  industry  means  steady 
employment,  fewer  fluctuations 
in  labor  f  orce  ...  always  a 
sure  market 


DELAWARE  VALLEY, 

The  Philadelphia  Inquirer 
is  the  first  newspaper! 


Delaware  Valley  expansion  hits  the  3-billion-dollar 
bracket.  IVa  million  families  earn  and  spend  in  higher 
brackets,  too.  That’s  today's  Valley!  Tomorrow  .  .  . 
count  on  the  "5th  Dimension’’— the  growth  factor— 
to  keep  sales  climbing  here  as  cost  per  sale  drops. 
The  Philadelphia  Inquirer  continues  growing  with 
the  market,  giving  your  advertising  greater  sales-value. 


Capacity  and  potential 
for  dynamic  expansion 


The  Voice  of  Delaware  Valley,  U.5.A. 


Exclusive  Adverliting  Kepresentatives: 

NEW  YORK  CHICAGO 

ROBERT  T.  DEVLIN,  JR.  EDWARD  J.  LYNCH 
342  Madison  Ave.  20  N.  Wacker  Drive 

Murray  Hill  2-5838  Andover  3-6270 


West  Coast  Representatives: 

SAN  FRANCISCO 
FITZPATRICK  &  CHAMBERLIN 
155  Montgomery  St. 
Garfield  1-7946 


LOS  ANGELES 
FITZPATRICK  &  CHAMBERLIN 
1127  Wilshire  Boulevard 
Michigan  0259 


DETROIT 
GEORGE  S.  DIX 
Penobscot  Bldg. 
Woodward  5-7260 
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Advertiser  •  Newspaper — CAMPAIGNS 

Ford  Ad  Says  *Thanks* 
For  Millionth-Car  Mark 


Newspaper  ads  calling  attention 
to  the  production  of  the  one  mil¬ 
lionth  vehicle  at  Ford  Division’s 
assembly  plant  in  Somerville, 
Mass.,  were  run  this  week  by  Ford 
Dealers  of  New  England  to  express 
appreciation  to  the  public  for  sup¬ 
port  which  made  the  milestone 
possible. 

The  one-day  campaign  (via  J. 
Walter  Thompson  Co.)  broke  No¬ 
vember  24.  The  millionth  car  was 
produced  November  19.  A  list  of 
222  dailies  and  weeklies,  including 
foreign  language  press,  was  used. 
Combined  circulation  totaled  4,- 
514,504.  Ad  size  ranged  from  1,350 
to  590  lines. 

Calvert  To  Feature  Gift 
Carton  in  400  NewspaF>ers 

Calvert  Reserve  advertising  this 
December  will  feature  an  exclusive 
glittering  gift  carton,  to  which  has 
been  applied  shining  tinsel,  accord¬ 
ing  to  Ed  Guttenberg,  vicepresident 
of  Calvert  Distillers  Corp. 

Newspaper  ads  are  scheduled  to 
appear  in  more  than  400  newspa¬ 
pers,  with  ads  each  week  between 
Thanksgiving  and  Christmas.  Rich 


“scratchboard”  drawings  will  be 
used  to  simulate  the  “sparkle”  of 
the  carton. 

Magazines,  including  Lije,  Col¬ 
liers  and  Look  will  carry  two-page 
full-color  spreads,  with  single  page 
ads  scheduled  for  an  additional 
group  of  magazines.  Twenty-four 
sheet  posters  will  also  be  used  in 
major  markets. 

Page  Color  Ad  Is  Called 
'Only  Beginning*  by  Frank 

Full  page,  four  color  advertise¬ 
ment  in  the  November  22  Chicago 
(Ill.)  Tribune  inaugurated  a  new 
and  extensive  advertising  campaign 
for  the  Van  Merritt  Brewing  Com¬ 
pany  of  Burlington,  Wis. 

Maurice  B.  Frank,  president  of 
Van  Merritt,  who  took  over  opera¬ 
tion  of  the  famous  brewery  less 
than  90  days  ago,  announced  that 
similar  four-color  advertisements 
will  follow  in  Milwaukee,  Wis., 
newspapers  and  in  other  major  mar¬ 
kets  as  rapidly  as  distribution  is 
secured. 

Fantastic  premiums  were  offered 
by  the  brewery  (via  Bozell  &  Ja¬ 
cobs.  Inc.) — cartons  of  cigarettes. 


matrix  ■contrast  SERVICE 


Cadillac  convertibles,  Florida  TC  XJaIm 

homes,  etc.  AuS  llGlp  JVl0V6 

In  addition,  “Get  Acquainted  fljl  1  fl  000 
Free-Beer”  coupons  were  featured  iPllUfUUU  VV  OriJl 
in  the  ad  with  an  offer  to  the  con-  TTei^J  21 1  4 

sumer  to  exchange  them  for  Free  USGU  aaUIOS 

Van  Merritt  bottles  or  cans  at  the  Xenu,  Ohio 

dealers.  An  automobile  dealer  with  a  big 

Mr.  Frank  indicated  that  this  ad  inventory  of  used  cars  who  gave  a 
is  “only  the  beginning”  of  an  adver-  newspaper  advertising  man  a  free 
tising  and  merchandising  campaign  hand  in  preparing  the  campaign  to 
that  is  designed  to  dramatize^  his  dispose  of  them  opened  the  eyes  of 
merchandising  theory  that  “it  is  many  other  advertisers — as  well  as 
not  a  sin  for  the  dealer  to  make  a  readers — in  this  Southwestern  Ohio 
profit  on  beer.”  citv  of  13,000. 


Linecasting  machine  operators  are  sold 
because  they  "see  what  they  set"  without 
eyestrain.  Publishers  and  printers  stay 
sold  because  they  actually  save  time  and 
money  through  the  reduction  of  over 
2S%  of  all  errors  in  linecasting  machine 
composition. 

Matrix  Contrast  Corporation  has  been 
in  successful  operation  for  over  25  years, 
and  today  services  leading  publications 
from  coast-to-coast  through  6  convenient- 


Armour  &  Co.  in  Lather 
Over  'Suds'  Detergent 


city  of  13,000. 

To  C.  R.  Dewey,  advertising  di¬ 
rector  of  the  Xenia  Daily  Gazettt, 
came  A.  E.  Chenoweth,  president 


Late  this  month.  Armour  &  Co.  ^he  Chenoweth  Motor  Co.,  Inc. 
will  use  full-page  and  1,200-line  ads  He  told  Mr.  Dewey  he  had  been 
(via  John  W.  Shaw  Advertising,  considering  a  “bang-up”  used  car 
Inc.)  in  newspapers  in  61  midwest-  promotion  to  counteract  the  slack 
ern  and  southern  cities  to  launch  season  preceding  the  announce- 
a  new  campaign  on  New  Armour  rnents  on  new  cars. 

“Suds.”  Giving  the  ad  man  a  sizable  ex- 

Radio-TV  spots  will  also  be  used,  penditure  and  an  idea  of  what  he 


MATRIX  CONTRAST  SERVICE 


Armour  plans  to  continue  the  cam 
paign  through  1954. 


wanted,  Mr.  Chenoweth  supplied 
Mr.  Dewey  with  a  list  of  cars,  kepi 

o  1.  1  e*  _ TT  TVT  his  used  car  lot  open  until  9  each 

^henley  Ste^  Up  Nov. 

Drive  for  Its  Decanter  \lr.  Dewey  to  “go  ahead.” 

Pace-setting  advertising  cam-  The  results:  37,653  lines  of  ad- 
paign  launched  in  September  for  vertising  for  the  Gazette  over  21 
the  Schenley  Reserve  decanter  has  days  in  10  full  pages  and  10  half 
been  stepped  up  in  preparation  for  pages;  and  a  history-making  record 
the  holiday  season.  of  both  new  and  used  car  sales  in 

Mel  Singer,  brand  advertising  Xenia  for  a  gross  revenue  of  $110,- 
manager  for  Schenley  Distributors,  OOO  for  the  dealer,  yet  the  cam- 
Inc.,  announced  that  15  national  paign  cost  him  less  than  two  per 
magazines,  16  business  magazines  cent  of  his  gross, 
and  more  than  400  daily  newspa-  Out  of  it  came  a  demonstration 
pers  will  carry  the  message,  “A  to  other  Gazette  advertisers  of  the 
Famous  Whiskey  in  a  Fabulous  effectiveness  of  newspaper  adver- 
Decanter — at  no  additional  cost”  to  tising  in  spurring  turnover  in  the 
consumers  throughout  the  country,  automobile  field,  a  vital  factor  in 
In  mid-November  the  hard-hit-  today’s  economic  picture, 
ting  newspaper  campaign,  utilizing  Mr.  Dewey  turned  to  Metro  As- 
two-  and  four-color  ads  wherever  sociated  Services  for  ad  promotion 
possible,  began  concentrating  on  mats  to  carry  out  his  ideas, 
the  holiday  gift  market,  Mr.  Singer  “Believe  me,”  Mr.  Dewey  said, 
I  said.  “a  new  ancle  each  dav  for  21  days 


llson^ialit 


Out  of  it  came  a  demonstration 
to  other  Gazette  advertisers  of  th« 


Calvert  Featuring  Cartoons 
That  Plug  Gifts  for  Men 


“Believe  me,”  Mr.  Dewey  said, 
“a  new  angle  each  day  for  21  days 
on  a  single  promotion  puts  a  tax 
on  the  old  grey  matter — and  Metro 
certainly  came  through  in  chain- 


ly  located  service  branches  and  31  trained 
service  crews.  The  Matrix  Contrast  method 
is  the  time-tested  system  of  processing 
your  matrices  in  Black  and  White  or  Colors 
in  your  plant  without  interrupting  your 
regular  production  schedules. 

REMEMBER,  that  Matrix  Contrast 
Service  is  the  economical  convenient  plan 
to  keep  your  linecasting  matrix  reference 
marks  clean  and  highly  visible. 


1154  West  14th  Street,  New  York  II,  N.  Y. 
326  W.  Madison  Street,  Chicago  6,  III. 
1105  Trenton  Street,  Los  Angeles  15,  Calif. 

Eureopeen  Agents:  Funditor,  Ltd.,  3  Woodbridge  St.,  Clerkenwell  Green,  London,  E.  C.  I 


“Almost  any  whiskey  makes  a  pionship  style.”  | 

welcome  gift  but  only  Lord  Calvert  Mr.  Chenoweth,  to  say  the  least, 
says  ‘To  A  Man  of  Distinction’,”  is  was  deeply  gratifi^.  The  campaign 
the  theme  of  Lord  Calvert  advertis-  provided  him  with  the  largest 
ing  for  Ekecember,  according  to  Ed  month  in  unit  sales  in  his  com- 
Guttenberg,  vicepresident.  Calvert  pany’s  history.  He  has  been  Buick- 
Distillers  Corporation.  Pontiac  dealer  in  Xenia  for  the 

Newspaper  ads,  appearing  up  to  last  15  years.  He  sold  91  units 

four  times  in  a  week,  will  feature  during  the  sale  period — 63  used 
cartoons  of  gifts  that  are  most  ac-  cars  and  28  new  ones — all  as  a 
ceptable  to  men  but  lack  the  exclu-  direct  result  of  this  newspaper 
sive  Lord  Calvert  “Man  of  Distinc-  campaign, 
tion”  compliment.  ■ 

Magazine  ads  will  follow  the  Music  Ad  Entries 
same  theme  but  will  emphasize  vwt-u  mi  t  nn 

that  the  gift  buyer  has  his  choice  VVlU  UlOSe  Jan.  ZU 

of  three  colorful  gift  cartons  with  The  fourth  aimual  Advertising 
each  bottle  of  Lord  Calvert.  Awards  Competition  sponsored  by 

the  American  Music  Conference, 
Promote  'Empty  Powder  Box'  honoring  the  most  effective  use  of 
Charles  of  the  Ritz  this  week  music  themes  in  non-masic  ads  will 
announced  it  would  promote  its  close  on  January  20,  the  awards 
annual  “Empty  Powder  Box”  gift  committee  has  announced, 
package  for  Christmas  in  a  number  Every  form  of  advertising  is  eb- 
of  markets  with  an  intensive  cam-  gible  for  the  competition  and  sU 
paign  (via  Peck  Advertising  Agen-  non-music  advertisers  may  efltef. 
cy)  beginning  five  weeks  before  Advertisements  intended  to  sell 
Christmas.  Newspapers  and  local  musical  merchandise  and  service* 
radio-TV  will  be  us^.  are  not  eligible. 
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The  Harrisburg  Patriot-News 

announces  that  effective 

January  1,  1954 

it  will  be  nationally  represented  by 
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MOLONEY,  REGAN  &  SCHMITT 

Newspaper  Representatives  Since  1900 

★ 

The  HARRISBURG  MARKET 
has  long  been  recognized  as  one  of  the 
far  above-average  markets  in  the  U.  S. 

Here  are  some  interesting  facts: 

1.  Harrisburg’s  Metropolitan  area  Effective  Buying  Income  is  $458,- 
640,000 

2.  Harrisburg’s  Retail  Drug  Sales  in  1952  were  $6,465,000 
(H  arrisburg’s  per  capita  Drug  Sales  were  $70) 

(U.  S.  per  capita  Drug  Sales  were  $50) 

5.  Harrisburg’s  per  capita  retail  sales  in  1952  were  $1,955 
Ibc  bigbest  of  any  major  market  in  Pennsylvania 
(U.  S.  per  capita  retail  sales  were  $1,04 1) 

4.  Tbe  Patriot-News  carries  more  General  Advertising  tban  any  News¬ 
paper  in  Penna.:  Except  Philadelphia  and  Pittsburgh. 

5.  Harrisburg  is  both  a  Neilson  and  a  Burgoyne  Test  City 

The  Patriot-News 

published  in 

Pennsylvania’s  THIRD  LARGEST  Market 
Daily  Circulation . 1 16,069  Sunday . 100,219 


1953 
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A  winning  team  of  seven  great  divisions 


GREAT  LAKES  STEEL  CORPORATION  -  Located  at  Detroit,  Michigan,  ovens  through  to  finishing  mills,  enable  Great  Lakes  Steel  to  furnish 
this  unit  of  National  Steel  is  the  biggest  steel  maker  in  that  important  a  wide  range  of  industries  with  a  large  volume  and  variety  of  standard 

industrial  area.  Its  complete  facilities,  from  blast  furnaces  and  coke  and  special  steels,  including  the  famous  N-.'^-X  High-Tensile  steel. 


WEIRTON  STEEL  COMPANY — Here  is  the  world’s  largest  independent 
manufacturer  of  tin  plate,  with  mills  at  VVeirton,  West  V’irginia,  and 
Steubenville,  Ohio.  A  pioneer  in  the  electrolytic  process  of  coating 


steel,  Weirton  operates  the  world’s  largest  and  fastest  electrolytic 
plating  lines.  An  extensive  variety  of  other  steel  products  is  manu¬ 
factured  in  plants  that  are  among  the  most  modern  in  the  industry. 


Few  industries  require  the  tremendous  raw  material  reserves 
and  operating  facilities  that  are  essential  in  steelmaking. 
For  America  to  be  amply  assured  of  this  indispensable 
metal,  the  nation’s  steel  companies  must  provide  for  the 
distant  future  as  well  as  today. 

Id  building  for  tomorrow,  National  Steel  has  consistently 
followed  a  long-term  program  designed  to  keep  its  capacity 
and  its  products  in  step  with  the  nation.  Its  mines,  ships, 
furnaces  and  mills  are  among  the  largest  and  most  modern 
in  the  world.  This  year.  National  Steel  will  achieve  an  annual 
steelmaking  capacity  of  6,000,000  tons — an  increase  of 
more  than  50  per  cent  since  the  end  of  World  War  II. 

Here,  then,  is  National  Steel — a  team  of  seven  great  divisions 
perfectly  coordinated  to  produce  highest  quality  products. 
Completely  integrated,  entirely  independent.  National  is 
one  of  America’s  most  progressive  steel  producers. 


STRAN-STEEL  DIVISION — A  unit  of  Great  Lakes  Steel,  with  plants  at 
Ecorse,  Michigan,  and  Terre  Haute,  Indiana.  Originator  and  exclusive 
manufacturer  of  the  famous  Quonset  buildings.  Other  principal  products 
include  Stran-Steel  Long-Span  buildings,  Stran-Steel  nailable  framing  for 
the  building  industry  and  Stran-Steel  flooring  for  trucks  and  truck  trailers. 


CORPORATION 


NATIONAL  STEEL 


PITTSBURGH,  PA. 


GRANT  BUILDING 


nationai  mines  corporation  — Coal  mines  and  properties  in  Pennsyl¬ 
vania,  West  Virginia  and  Kentucky,  supplying  metallurgical  coal  for 
National  s  needs.  Resources  have  been  further  expanded  by  acquisition  of  a 
Substantial  interest  in  two  large  mining  operations  in  *he  Pittsburgh  area. 


NATIONAL  STEEL  PRODUCTS  COMPANY,  Houston,  Texas— One  of  the 
foremost  steel  distributors  in  the  Southwest,  serving  a  seven-state  area. 
The  huge  plant  and  warehouse — a  Quonset  structure  fabricated  by  the 
Stran-Steel  Division — provides  five  acres  of  floor  space  under  one  roof. 


HANNA  IRON  ORE  COMPANY,  Cleveland,  Ohio — Iron  ore  properties 
and  mines  in  Minnesota,  Wisconsin  and  Michigan.  In  addition.  National 
Steel  is  participating  in  the  development  of  the  important  new  iron  ore 
field  in  Labrador-Quebec,  where  great  iron  ore  reserves  will  augment  the 
future  supply  of  this  vital  raw  material — the  basic  ingredient  of  steel. 


THE  HANNA  FURNACE  CORPORATION  Blast  furnace  division  of  .National 
Steel  located  in  Buffalo,  New  York.  Its  four  furnaces  augment  the  pig 
iron  production  of  National  Steel's  eight  other  blast  furnaces  in  Detroit, 
Michigan,  and  in  Weirton,  West  Virginia.  In  addition,  this  division  is 
a  leading  producer  of  all  grades  of  merchant  pig  iron  for  foundry  use. 


AN  INDEPENDENT  COMPANY  OWNED  BY  MORE  THAN  19,000  STOCKHOLDERS 


Advertiser  •  Newspaper 


Natl.  Distillers  Flying 
High  with  *Old  Crow* 


While  returns  are  still  incomplete, 
early  evidence  unmistakably  indi¬ 
cates  that  the  90-day  $1,500,000 
introductory  promotional  campaign 
for  its  new  86-proof  bottling  of 
Old  Crow  has  scored  a  smashing 
sales  success  for  National  Distillers 
Products  Corporation — and  another 
marketing  achievement  for  Eric 
Stainton,  National’s  vicepresident, 
who  sponsored  both  the  second 
label  and  the  heavy  appropriation 
to  back  it. 

Old  Crow  86-proof  was  intro¬ 
duced  last  September  (E&P,  Sept. 
5,  page  18)  after  a  two-year  period 
of  market-testing  and  study  to  ver¬ 
ify  Mr.  Stainton’s  contention  that 
there  was  broad  demand  for  a 
milder  prestige  Kentucky  bourbon 
to  justify  a  companion  bottling  at 
86-proof  for  National’s  118-year- 
old  brand,  Old  Crow. 

Having  decided  on  the  move.  Na¬ 
tional  Distillers  authorized  $500,- 
000  each  for  newspaper  and  maga¬ 
zine  advertising  while  another  half 
million  was  for  trade  paper  adver¬ 
tising,  outdoor  advertising  and  a 
whopping  volume  of  on-premise 
sales  aids.  All  this  advertising  was 
scheduled  to  begin  in  September 
when  Old  Crow  86-proof  reached 


retail  levels,  and  was  to  continue 
into  December. 

The  heavy  concentration  of  ad¬ 
vertising  and  promotion  produced 
startling  results,  reports  to  Mr. 
Stainton  indicated: 

The  equivalent  of  a  year’s  sales 
was  ordered  and  shipped  into  Cal¬ 
ifornia  and  Illinois;  there  was  a  98 
per  cent  distribution  within  10  days 
in  Texas;  in  Minnesota,  Nebraska, 
North  Dakota,  South  Dakota  and 
Wisconsin,  six  times  as  much  Old 
Crow  was  ordered  and  sold  in  30 
days  as  in  any  pervious  year;  fifty 
per  cent  more  than  their  four- 
month  quotas  was  shipped  in  the 
first  30  days  to  Arizona  and  New 
Mexico;  in  Washington,  D.  C.,  the 
wholesaler  ran  out  of  Old  Crow 
three  times;  and  in  the  Memphis, 
Tenn.,  market  Old  Crow  86-proof 
has  already  become  the  No.  1 
brand. 

“And,”  Mr.  Stainton  reported, 
“we  were  forced  to  take  newspaper 
advertising  space  in  Kansas  to  offer 
an  apology  to  consumers  who  were 
inconvenienced  by  shortages  occur¬ 
ring  when  demand  ran  far  ahead 
of  our  brightest  forecasts.  Kansas 
was  not  an  isolated  case.  Other 
places  suffered  similar  shortages  as 


Retail  Ad  Parley 
Set  for  Chicago 

Chicago 

The  second  annual  Retail  Adver¬ 
tising  Conference,  sponsored  by  the 
co-founders,  Ralph  Heinemen  and 
Budd  Gore,  will  be  held  here  at 
the  Sheraton  Hotel,  Jan.  23-24.  The 
conference,  open  to  retail  store  ad 
managers  and  newspaper  execu¬ 
tives,  will  follow  immediately  after 
the  annual  Newspaper  Advertising 
Executives  Association  convention 
here  that  week. 

Included  on  the  program  will  be 
Clyde  Bedell,  advertising  consult¬ 
ant,  discussing  preparation  of  pro¬ 
ductive  retail  ad  copy;  Robert  B. 
Johnson,  sales  promotion  manager 
of  the  Merchandise  Mart,  Chicago, 
speaking  on  “What  the  Market 
Offers  Advertising  Managers;”  and 
Murray  &  Trettel,  meteorologists: 
“Don’t  Fight  the  Weather — Make 
It  Work  For  You.” 

in  New  Orleans,  where  our  whole¬ 
saler  also  bought  advertising  to  ask 
consumers  to  be  patient.” 

■ 

N.  C.  Paper  Appoints 

Albemarle,  N.  C. 

Announcement  is  made  by  the 
publishers  of  the  Stanley  News 
and  Press,  a  semi-weekly,  of  the 
appointment  of  Moran,  Hedekin 
and  Fischer,  New  York,  as  na¬ 
tional  advertising  representative. 


NAEA  Plans 
■Early  Bird’ 
Program 

CHiaoo 

“Early  Bird”  arrivals  at  fbe 
1954  convention  of  the  Newqia- 
per  Advertising  Executives  Asso¬ 
ciation  will  have  a  reception  and 
buffet  supper  in  the  Edgewater 
Beach  Hotel  on  Sunday,  Jan.  17. 

Donald  M.  Bernard,  Washing¬ 
ton  (D.  C.)  Post  advertising  di¬ 
rector  and  NAEA  first  vicepresi¬ 
dent,  is  program  chairman  for  the 
Jan.  17-20  meeting.  He  has  chosen 
as  the  convention  theme:  “Up  in 
’54.” 

Business  sessions  will  open  Mon¬ 
day  morning  with  Laurence  T. 
Knott,  Chicago  Sun-Times,  presid¬ 
ing.  Chicago  agency  executives  will 
be  guests  at  the  annual  dinner 
Monday.  Tuesday  afternoon  will 
be  devoted  to  roundtable  sessions. 

Clarence  C.  Choyce,  national 
retail  sales  manager  of  Sears,  Roe¬ 
buck  &  Co.,  will  be  one  of  the 
principal  speakers. 

■ 

Page  Ads  Herald  Opening 

Forty-five  full  pages  of  news¬ 
paper  advertising  were  used  this 
week  by  Alexander’s  Department 
Stores,  Inc.,  Bronx,  N.  Y.,  to  an¬ 
nounce  the  opening  of  a  new  Jl,- 
500,000,  six-story  addition  to  iB 
main  store. 


We’ve  Really  Something  To  Crow  About! 


1.  No  outside  New  Jersey  or  New  York  newspaper  adeipialely 
readies  Plainfield  housewives. 

2.  The  most  convenient  and  reliable  test  market  for  any  sales 
crew  operating  out  of  New  York  or  Newark. 

■j.  The  Plainfield  Courier  News  reaches  more  than  84  out  of 
100  families  among  90,000  people  living  within  4  miles  of  Plain- 
field  City  Hall.  (ABC  City  Zone). 

4.  Plainfield  is  New  Jersey’s  best  large  market  because, 
according  to  Sales  Management’s  Annual  Survey,  It  has  the 
highest  Effective  Buying  Income  per  capita  of  the  8  large  cities 
in  this  state  supporting  local  daily  newspapers. 

>.  Cfot  it?  If  not.  better  get  it! 


Plainfield  Courier  News 


Plainfield,  N.  J. 


One  of  22  Gannett  Newspapers 


Represented  Nationally  by  J.  P.  McKinney  &  Son. 


New  York,  Chicago,  San  Francisco. 
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Arturo  Toscanini  conducting  “Death  and  Transfiguration,”  Opus  24,  by  Richard  Strauss 


RCA  High  Fidelity  brings  you 
every  musical  note  ! 


RCA  Victor  High  Fidelity  is  the  result  of  a  half  cen¬ 
tury  of  leadership  in  recorded  music,  phonograph  re¬ 
search  and  de\’elopment  of  radio  and  motion  picture 
sound  etpiipmcnt.  It  is  a  new  dimension  in  sound 
created  by  the  perfect  union  of  recorded  music  and 
the  phonograph. 

A  genuine  high  fidelity  instrument  re-creates  the 
full  range  of  tones  and  overtones  of  the  original  com¬ 
position— exactly  as  the  composer  intended.  The  pre¬ 
cise  balance  of  sounds  from  the  highest  to  the  lowest 
must  be  maintained  if  perfection  is  to  be  achieved 
free  of  distortion. 

“Victrola”®  phonographs,  Victor  records,  and  “inter- 
matched”  high  fidelity  equipments  for  those  who  want 
to  assemble  their  own  units— all  are  designed  to  work 
together  to  bring  the  brilliance  of  the  original  per¬ 
formance  into  the  home.  Now,  with  RCA  High  Fidel¬ 


ity  instruments,  you  can  hear  the  full  gamut  of  the 
orchestra— from  the  shimmer  of  the  cymbals  to  the 
beat  of  the  tom-tom.  You  can  hear  your  favorite  music 
as  it  would  sound  if  you  were  in  the  presence  of  the 
recording  orchestra  and  artists. 

True  Hi-Fi  — as  in  RCA  Victor  instruments  and  com¬ 
ponents— embraces  the  entire  scale  of  tones  from  the 
rich  lows  to  the  colorful  highs.  There  is  nothing  miss¬ 
ing  . . .  the  sounds  reach  the  ear  in  their  proper  pro¬ 
portion  and  relation. 

The  nation-wide  interest  in  high  fidelity  reflects  the 
public’s  growing  taste  for  the  highest  quality  music. 
Developments  by  RCA  scientists  and  engineers  now 
make  it  possible  for  you  to  enjoy  this  new  musical 
experience.  Visit  your  RCA  Victor  dealer  and  hear 
the  new  Hi-Fi  models  of  “Victrola”  phonographs, 
Victor  records  and  “intermatched”  components. 


®  Radio  CoitPoitAnoN  of  America 

World  leader  in  radio — first  in  television 
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Advertiser  •  Newspaper 

PR  Society 
Elects  Bowes 
As  President 

Detroit 

The  Public  Relations  Society  of 
America  elected  Frederick  Bowes, 
Jr.,  director  of  public  relations  and 
advertising  for  Pitney-Bowes,  Inc., 
of  Stamford,  Conn.,  as  president 
at  the  sixth  annual  meeting  here 
this  week. 

William  A.  Durbin,  director  of 
public  relations  for  the  Burroughs 
Corporation,  was  elected  treasurer. 
Russell  Wilks,  public  relations  di¬ 
rector  for  United  States  Rubber 
Company,  New  York,  was  named 
chairman  of  the  society’s  execu¬ 
tive  committee. 


Mr.  Wilks  served  as  reporter,  re- 
writeman  and  copy  desk  editor  on 
the  Detroit  Times  from  1923  to 
1929. 

The  society  also  chose  George 
M.  Crowson,  assistant  to  the  pres¬ 
ident  of  the  Illinois  Central  Rail¬ 
road.  Chicago,  as  vicepresident, 
and  James  H.  Cobb,  vicepresident 
of  public  relations  and  advertising 
for  Delta  C  &  S  .Airlines.  .Atlanta, 
Ga.,  as  secretary. 

Robert  L.  Bliss  of  New  York 
was  reelected  executive  vicepresi- 
dent. 

What  this  world  needs  is  sound 
thinking  in  public  relations,  Wil¬ 
liam  G.  Werner,  retiring  president, 
told  the  group.  The  three-day 
sessions  were  attended  by  750 
members  from  the  United  States 
and  Canada. 

Mr.  Werner,  who  Ls  director  of 
public  relations  for  Procter  and 


1^!^  itl  Heivit 

NEW  ENGLAND 

now  3  times 

Market 


Your  test  campaigns  can  be 
made  and  checked  quickly, 
effectively  and  economically 
when  you  conduct  them  in 
WORCESTER— the  "Crossroads 
of  New  England".  By  far  the 
most  representative  of  the  re¬ 
gion,  Worcester's  well-balanced 
population  enjoys  substantial, 
and  stable  industrial  and  agri- 


WORCESTER 

LJ  17-  f 

PMUfmostfegieoL 

TEST  MARKET 


cultural  income  —  and  the  ad¬ 
vantages  of  being  a  sizable  dis¬ 
tribution  center. 

Coverage  of  this  compact 
market  is  easily  and  intensively 
accomplished  by  using  the 
Worcester  Telegram-Gazette. 
We  welcome  your  request  for 
full  test  market  data  on 
Worcester. 


Worcester  Telegram-Gazette  Circulation:  Daily  154,490;  Sunday 
104,308. 


NNQRCtSTtR  \  WORCESTER,  MASSACHUSETTS 

^oofh^  Publisher 

\  \  MOWNEY,  REGAN  &  SCHMin,  Int. 

\  \  Notional  Representatives 


Skidmore  Named  PH 
Ad  Chief  of  C&O 

Howard  Skidmore  has  been  ap¬ 
pointed  director  of  public  relations 
and  advertising  of  the  Chesapeake 
and  Ohio  Railway,  it  was  an¬ 
nounced  this  week  by  Thomas  J. 
Deegan,  Jr.,  vicepresident — passen¬ 
ger  and  public  relations.  For  the 
last  three  years  Mr.  Skidmore,  with 
headquarters  in  Cleveland,  has  been 
executive  assistant  to  Mr.  Deegan. 

Mr.  Skidmore  will  have  respon¬ 
sibility  for  the  press  relations,  ad¬ 
vertising.  magazine,  design,  promo¬ 
tion  and  merchandising  divisions, 
Mr.  Deegan  said. 

.Mr.  Skidmore,  36,  was  on  the 
editorial  staff  of  the  New  York 
Herald  Tribune  for  10  years  before 
joining  the  C&O  in  1948. 

Gamble  in  Cincinnati,  declared  the 
forward-looking  public  relations 
man  must  stimulate  deeper  and 
more  continuous  public  relations 
thinking  throughout  his  organiza¬ 
tion,  with  management’s  leadership 
working  toward  the  ideal  of  in¬ 
stinctive,  organization-wide  "what- 
about-the-public”  thinking. 

He  said  leaders  in  public  causes 
are  realizing  to  a  greater  an.l 
greater  extent  that  they  no  longer 
can  take  the  interest  and  partici¬ 
pation  of  people  for  granted. 

E.  S.  Bowertind,  director  of  pub¬ 
lic  relations  for  Republic  Steel 
Corporation,  pointed  out  that  .small 
companies  shouldn’t  neglect  em- 
i  ploye  public  relations  programs 
I  since  60  per  cent  of  the  nation’s 
1  workers  are  in  companies  which 
;  employ  less  than  1,000  persons. 

'  He  mentioned  institutional  adver- 
j  tising,  prepared  programs  on  eco- 
I  nomic  subjects,  movies  that  con- 
1  tain  information  about  our  profit 
'  and  loss  system,  plant  tours  and 
i  reading  racks  in  plants. 

I  A  financial  public  relations  pro- 
I  gram  can  be  of  real  value  to  busi- 
I  nevs  corporations,  said  Emery  N. 
i  Cleaves,  vicepresident  in  charge  of 
‘  public  relations  for  Celanese  Cor¬ 
poration  of  America.  He  dc- 
I  scribed  a  company’s  annual  report 
I  as  a  “cornerstone”  of  its  financial 
j  public  relations  activities. 

“I  think  it  should  urge,  in  a 
I  dignified  manner,  that  stockhold¬ 
ers  purchase,  use,  or  recommend 
use  of  the  company’s  products.” 
Cleaves  said.  “Not  for  a  minute 
should  we  forget  that  one  of  the 
i  objectives  of  public  relations  prac¬ 
tice  is  to  attract  favorable  atten¬ 
tion  to  the  company’s  products,  as 
well  as  the  company  itself,  and  this 
can  be  carried  out  in  the  annual 
report  and  other  media.” 

■ 

1  Paper-Mate  Sets  Budget 

!  PsPER-Mate  Pen  Co.  has  set  a 
$750,000  budget  for  its  holiday 
advertising,  one-third  of  which  is 
for  co-op  ads.  and  $500,000  for 
Sunday  supplements,  daily  and  Sun¬ 
day  newspapers.  A  radio  network 
show  and  TV  spots  will  also  be 
used. 


Yule  Ad  Plan 
Gets  National 
Recognition 

A  pre-Christmas  advertising  plar 
worked  out  last  year  between  the 
Mansfield  (Ohio)  News  -  Journa 
and  the  Scaly  Mattress  Co.,  Cleve 
land,  is  being  used  on  a  nationa 
scale  this  year. 

The  idea  hinges  around  a  pre 
Christmas  sale  of  Sealy  innersprinj 
mattresses  as  gifts  with  the  slogan 
“Give  Good  Health,  the  Best  Gif 
of  All.” 

The  advertising  plan  this  year 
according  to  Alan  G.  Nicholas 
News-Journal  business  manager,  in 
addition  to  being  carried  in  maga 
zines,  will  be  used  in  newspaper 
in  28  cities  in  which  Sealy  ha- 
factories. 

Roy  B.  Unger,  Sealy  sales  mac 
ager,  reports  that  in  all  the  citie- 
where  the  company  has  run  pro 
motions  it  has  never  found  a  new- 
paper  which  offered  the  service- 
and  direct  selling  assistance  w 
manufacturers  and  distributor- 
which  the  News-Journal  does. 

“Frankly,”  Mr.  Unger  said,  1 
would  not  have  believed  that  j 
newspaper  could  do  so  much  fora 
manufacturer  in  developing  a  par 
ticiilar  market  area  for  his  produc; 

“.A  year  ago  we  had  just  thre 
dealers  in  the  Mansfield  area,  an-i 
their  volume  was  so  small  we  con 
sidered  the  area  virtually  untapped 
Today,  as  a  result  of  the  Ne»' 
Journal’s  help,  we  have  12  dealer- 
in  the  Mansfield  area  and  are  get 
ting  a  volume  of  business  tha: 
rivals  markets  where  we  are  wel 
established.” 

■ 

Emerick  Named  PR 
Director  for  Pontiac 

Appointment  of  Robert  W.  Em 
erick  as  director  of  public  relation- 
Pontiac  Motor  Division,  was  an 
nounced  last  week  by  Robert  M 
Critchfield,  vicepresident  of  Gen 
eral  Motors  and  general  manage: 
of  the  division.  Mr.  Emerick  wil 
coordinate  the  public  relations  ac 
tivities  of  the  division  locally  and 
nationally,  and  report  directly  If 
the  general  manager. 

In  announcing  Mr.  Ernerkk- 
appointment  to  the  new  post,  M: 
Critchfield  pointed  out  that  Pontia; 
plans  to  expand  its  in-stitutional  and 
product  press  relations  program 
and  other  phases  of  public 
community  relations. 

At  the  same  time,  Paul  Garret! 
General  Motors  vicepresident  ir 
charge  of  the  public  relations  staff 
announced  that  Gaylord  M.  Coffin 
assistant  business  manager  of  thf 
■  public  relations  department  since 
1944.  has  been  named  GM  publk 
relations  regional  manager  for  the 
Detroit  region. 

Bedford  C.  Culp,  who  has  been 
Detroit  regional  manager  since  l^t 
January,  has  been  appointed  pubhe 
relations  regional  mariager  for  the 
Indiana-Kentucky  region. 
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stable  markets  for  their  crops. 

The  35,000  people  of  Canco  get 
a  special  kind  of  satisfaction  when 
their  work  pays  off  in  added  height 
and  solid  muscle. 

We  are  proud  of  the  inches  we 
have  helped  to  add  to  the  yard¬ 
stick  that  measiures  the  nation’s 
health.  We  are  proudest  of  all  to 
be  part  of  a  system  where  your 
desire  for  better  things,  plus  in¬ 
dustry’s  proven  ability  to  satisfy 
your  demands,  work  so  well  to¬ 
gether  for  the  good  of  all. 


diet.  In  its  place,  all  year  long, 
tastier,  more  appetizing  foods  and 
beverages  of  every  kind  find  their 
way  to  your  table. 

Nutrition  research  has  estab¬ 
lished  the  fact  that  canned  foods 
keep  their  garden  freshness  and 
bring  to  your  table  the  values  that 
make  for  better  health. 

As  a  result  of  all  this  can-mak¬ 
ing  and  can-using  activity,  new 
jobs  in  farming,  food  processing 
and  distribution  have  been  cre¬ 
ated.  Farmers  have  wider,  more 


Better  nutrition  has  added  at  least 
2  inches  to  the  height  of  America’s 
younger  generations.  Compared 
to  children  of  the  same  age  only 
fifty  years  ago,  our  kids  are  from 
8  to  10  pounds  heavier. 

Why?  Because  today  the  aver¬ 
age  family’s  diet  is  rich  in  vita¬ 
mins.  Increased  food  values  make 
us  all  not  only  healthier,  but  actu¬ 
ally  bigger. 

The  development  of  the  mod¬ 
em  food  can  did  a  lot  to  change 
yesterday’s  limited,  monotonous 


AMERICAN  CAN  COMPANY 

CONTAINERS  .  .  .  to  help  people  live  better 
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RUNNERUP...NEW  JERSEY'S 
SECOND  NEWSPAPER 

To  tee  off  in  the  company  of  newspapers  bracketed  in  the 
40,000  to  300,000  circulation  class  and  hole  out  in  second 
place  (for  a  paper  slightly  under  50,000),  is  a  modest 
honor  we  are  proud  to  accept. 

Elizabeth  Daily  Journal 
Awarded  Second  Prize  For 
Display  and  Classified  Advertising 
32nd  Annual  N.  J.  Press  Association 
1953  Better  Newspaper  Institute 

Extra  dividends  come  to  the  advertiser  whose  message 
is  skillfully  reproduced  in  the  community  newspaper. 

The  SINGLE  newspaper  read  by  the 
most  Union  County  families. 


(Eli^abctl)  Dailn  Journal 


ELIZABETH 
NEW  JERSEY 


Special  Representatives:  WARD-GRIFFITH  CO„  INC. 


Got  a  Sweet  Tooth  for 
a  Rich  Market 


Delaware  County's  156,295 
wage  earners  make 
an  average  family  income 
of  $4400 . .  the  highest 
in  Pennsylvania! 


The  ONLY  way  to  be 
sure  of  serving  yourself 
a  big  bite  of  this  tremen¬ 
dous  purchasing  power  is  to 

Sell  Your  Story  in 


Delaware 
County's  Only 
Home  Town  Daily 


NATIONAL  REPRESENTATIVES;  STORY,  BROOKS  &  FINLEY,  INC. 
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Reporter:  As  Defined 
By  C.E.  of  Old  School 


Baltimore,  Md. 
City  Editor  Lee  McCardell  of 
the  Evening  Sun,  is  a  foolish  man 
who  deserves  what  he  gets — he  ad¬ 
mits — ^but  none  doubted  his  brav¬ 
ery  after  he  set  down  on  paper 
his  definition  of  a  good  reporter 
and  let  it  be  published  in  the  Sun¬ 
beam,  employe  publication. 

A  city  editor,  wrote  Mr.  Mc¬ 
Cardell,  who  sometimes  uses  a 
megaphone  to  give  instructions  to 
reporters,  is  probably  a  disap¬ 
pointed  man,  born  too  soon — in  a 
generation  that  cut  its  teeth  on  the 
seven-day  week.  His  outlook  is 
likely  to  be  embittered  by  his  past. 

“His  notion  of  a  good  reporter,” 
he  added,  “is  one  who  never  uses 
the  word  ‘however’  when  he  can 
use  ‘but’  who  never  ‘declares’  what 
he  can  ‘say.’  who  never  ‘secures’ 
what  he  should  ‘obtain’  and  who 
does  it  in  short  paragraphs  with¬ 
out  semi-colons.” 

What  C.  E.  Believes 
Mr.  McCardell,  former  London 
and  World  War  II  correspondent 
of  the  Sunpapers,  added  that 
chances  are  that  the  city  editor 
believes: 

1.  Young  reporters  become 
good  reporters  when,  like  any 
other  gainfully  employed  individ- 
dual,  they  master  their  trade.  The 
quickest  way  to  master  any  trade 
is  to  practice  it.  No  reporter  can 
practice  his  trade  to  the  best  ad¬ 
vantage  in  a  city  room  while  hav¬ 
ing  his  shoes  shined. 

2.  Stage,  movie,  radio  and  tele¬ 
vision  representations  of  the  re¬ 
porter’s  trade  are  profitable — in  the 
fiction  market.  But  no  good  re¬ 
porter  ever  becomes  completely 
disenchanted.  If  he  did,  he  would 
switch  to  used  cars,  public  rela¬ 
tions  or  some  other  line  offering 
bigger  pay,  swifter  promotion, 
more  opportunities  to  marry  the 
boss’s  daughter. 

The  Best  School 

3.  The  best  school  of  journal¬ 
ism  would  include  three  hours  a 
week  in  a  printer’s  shop.  Some¬ 
day,  when  ^e  wintjs  of  common 
sense  blow  stronger,  educators 
will  realize  this  to  the  greater 
glory  of  clean  copy  and  early 
deadlines. 

4.  All  good  reporters  slow  down 
at  street  intersections.  If  in  any 
doubt  whatsoever  they  consult 
higher  authorities.  They  double¬ 
check  all  names  and  addresses,  in¬ 
cluding  those  which  appear  on 
their  swindle  sheets. 

5.  The  age-old  disregard  for 
truth,  under  embarrassing  circum¬ 
stances,  in  both  public  and  private 
affairs,  and  the  traditional  weak¬ 
ness  of  the  human  race  for  hokum 
and  humbug  keep  the  good  chroni¬ 
cler  of  his  times  forever  skeptical 
of  everything  he  hears. 

6.  His  hearing  should  not  be 


restricted  to  the  telephone — an  in¬ 
strument  invented  by  Alexander 
Graham  Bell  to  discourage  good 
reporting.  No  scene,  no  charac¬ 
ter,  no  background  can  be  picked 
up  by  telephone  with  any  depth 
of  fidelity.  Good  reporters  not  only 
hear  their  stories.  They  see,  smeU 
and  feel  what  they  report. 

Bylines  Have  2  Edges 

7.  Good  newspaper  photogra¬ 
phers  are  also  good  reporters, 
probably  of  a  species  which  even¬ 
tually  will  supplant  the  man-with- 
the-pencil  only. 

8.  Bylines,  through  cumulafive 
and  systematic  abuse,  can  be  two- 
edged.  Once  the  trade-mark  of  a 
good  story,  they  also  serve  now  as 
a  device  to  dress  up  dull  copy— 
to  make  shoddy  reporting  look 
sharp.  In  the  case  of  some  re¬ 
porters,  who  have  difficulty  writing 
complete  sentences,  bylines  may  in¬ 
dicate  momentary  editorial  do 
lirium  induced  by  the  unexpected 
discovery  of  subjects  and  predi¬ 
cates  in  proper  sequence. 

9.  The  best  reporters  travel 
light,  unencumbered  by  outside 
literary  or  domestic  distractions. 
If  they  marry  young — as  the  trend 
appears  to  be — they  select  strong, 
lean,  self-reliant  mates.  If  they 
must  write  books,  short  stories 
magazine  articles — as  many  do  to 
their  everlasting  credit — they  write 
them  at  home,  after  working 
hours,  not  on  office  typewriters 
during  a  normal  5-day-4()-honi 
week. 

Beginning  of  Wisdom 

10.  The  beginning  of  reportoriil 
wisdom  is  marked  by  a  realizatkm 
that  the  boss  has  a  boss  who  has 
a  boss  who  has  a  boss  who  tntist 
keep  subscribers,  advertisers  and 
stockholders  happy — this  being  the 
hard,  fast  and  fundamental  law  of 
those  profits  without  which  n® 
newspaper  can  long  endure. 

11.  Good  reporters  respect  and 
cultivate  good  taste. 

12.  The  wisest  of  the  good  !«• 
gxvrters  remain  regxvrters  to  the  end 
of  their  days,  knowing  that  the 
orbit  of  an  editor’s  swivel  chw  # 
too  small  for  their  professional 
satisfaction — that  no  good  reporter 
Is  ever  happily  seated  there. 

And  finally,  having  delivered 
himself  of  a  dozen  or  so  such 
opinions,  every  honest  city  editor 
knows  that  he  never  lived  up  to 
his  own  ideas  of  a  good  reporter 
■ 

Ernie  Pyle  Lecture 

Bloomington,  Ini 
Jim  G.  Lucas,  Scripps-Howard 
regjorter  of  the  Korean  War,  has 
been  named  the  third  annual  Er¬ 
nie  Pyle  lecturer  at  Indiana  Uni¬ 
versity.  He  will  be  on  the  campn* 
the  week  of  Dec.  7  speaking  to 
journalism  classes  and  visiting  with 
journalism  students. 
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NOT  HERE 


Want  action  instead  of  aggravation  with  your  problems  of  photo-mechanical  or 
typographical  equipment  ?  Then  consider  these  simple  facts . . .  printers  and 
publishers  agree  that  Monotype  excels  in  precision  equipment  and  manufactures  the 
most  efficient  in  the  business.  Also,  we  offer  the  kind  of  shirt-sleeve  service  and 
prompt  delivery  that  keep  temperatures  down  and  profits  up.  Contact  the  Monotype 
company  today.  You’ll  find  a  highly  trained  staff  of  service  personnel,  designers  and 
engineers  eager  to  provide  the  practical  assistance  you  need . . .  when  you  need  it. 


LANSTON  MONOTYPE  MACHINE  COMPANY 

Twenty-fourth  at  Locust  Street^  Philadelphia  Pennsylvania 


This  advertisement  set  in  Plantin  110, 
one  of  the  English  type  faces  avail¬ 
able  only  from  Monotype.  For  the 
best  in  typography,  specify  Monotype. 
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“Ocie”  Dollar’s  Fan  Mail 
From  Market  Analysts 
Because  “Ocie"  —  Oil  City, 
Dollar — IS  a  symbol  of  dollar- 
value  in  a  sales-rich  market, 
many  ba^ic  compliments  are 
tossed  his  way. 
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CLASSIFIED  CLINIC 


*Help  Wanted*  Linage  Franklin,  Va. 

_  _  A  10,000-copy  special  edition  of 

Losses  Become  General  ^.1^52  ™8errs^:™»rs: 

was  published  Nov.  12  on  bleached 

By  Daniel  L.  Lionel  kraft  paper. 

CAM,  Brooklyn  (N.  Y.)  Eagle  The  edition  saluted  the  installa¬ 

tion  of  a  new  bleaching  mill  at  the 

Ii's  herh!  The  long  and  profit-  Classified  advertisers  is  promotion.  Camp  Manufacturing  Company, 
able  march  of  Employment  Adver-  "The  best  promotion  to  attract  which  produced  the  rolled  paper 
tising  which  has  provided  newspa-  readers  to  the  classified  section,”  for  the  edition, 
pers  in  many  areas  with  a  bumper  says  Ernest  Roberts,  CAM,  Peoria 

crop  of  classified  linage  for  four  (111.)  Journal  -  Star,  “is  a  good  was, ‘Elave  you  used  any  other  ads 


Special  Edition 
On  Bleached  Kiah 


By  Daniel  L.  Lionel 
CAM,  Brooklyn  (N.  Y.)  Eagle 


years  is  grinding  to  a  stop.  Losses  strong  Classified  Section.”  'i  fhe  past  year  and  how  manyT 

in  Help  Wanted  ad  count  were  Speaking  before  the  Central  Re-  *  rather  surprised  to  find  that 
reported  for  October  by  90  per  gional  meeting  of  NNPA  in  Chi-  ^  great  majority  of  those  who  an- 

cent  of  the  114  papers  who  report  cago,  Mr.  Roberts  said  that  too  swered  had  used  at  least  one  other 

their  figures  in  this  classification  much  Classified  Promotion  space  is  A  great  number  answered  from 
to  B.  K.  Davis  &  Brothers,  Phila-  used  to  direct  readers  to  the  Clas-  ^  fo  4,  many  said  from  5  to  7;  a 

delphia  advertising  aaency.  sified  section.  said  from  8  to  12  and  one  or 


delphia  advertising  agency. 

Only  the  following  cities  report¬ 
ed  gains  in  this  classification: 
Sioux  Falls,  South  Dakota 
Jackson,  Mississippi 
Springfield,  Ohio 
Worcester,  Massachusetts 
Birmingham,  Alabama 
Steubenville,  Ohio 
Charleston,  West  Virginia 
Hartford,  Connecticut 
Rochester,  New  York 


few  said  from  8  to  12  and  one  or 


“To  tell  your  readers  that  a  good  '"'o  said^  ‘more  than  they 


place  to  look  for  a  job  is  in  the 


In  other  wordN,  those 


CAMs  have  anticipated  that  a  car  classification,  etc. 


‘Help  Wanted’  Columns  or  that  the  who  had  u.sed  our  ads  were  satis- 
place  to  look  for  a  used  car  bar-  with  results  and  were  using 
gain  is  in  the  Classified  Pages  of  other  ads.  Repeat  business  rep- 
the  Daily  Bugle  is  not  making  the  resented  a  large  percentage  of  our 
best  use  of  your  promotion  space,”  voluntary  ads.” 
he  said.  He  excepted,  of  course.  The  obvious  conclusion  is  that 
R.  O.  P.  promotion  of  a  new  or  the  greatest  part  of  our  potential 
iinasual  classification,  such  as  a  has  not  yet  been  reached  with  th< 
Christmas  Guide,  or  possibly  a  new  story  of  the  want  ad.  The  phenom- 
'  •  enon  known  as  the  “Classified  Ad 


swing  in  the  business  cycle’s  pen-  We  have  often  attempted  to  dis-  Customer”  who  knows  what  want 
dulum  would  quickly  be  reflected  courage  the  use  of  crossword  puz-  ads  can  do  and  uses  them  to  ad- 
in  this  sensitive  classification,  zles,  anagrams,  comics  and  other  vantage  on  the  slightest  pretext  b 
Here’s  how  Walter  S.  Campbell,  editorial  devices  planted  on  the  beginning  to  be  wooed.  In 
CAM,  Detroit  (Mich.)  Free  Press  Classified  page  for  the  sake  of  at-  developing  more  of  them  lies  the 
and  a  former  ANCAM  president,  tracting  readers.  As  Mr.  Roberts  challenge  for  Classified  promotion 
views  the  situation:  points  out,  “the  newspaper  with  the 


“When  I  look  at  the  chart  and  greatest  amount  of  Classified  offers 
find  that  Used  Car  copy  is  running  always  has  the  greatest  amount  of 
well  ahead  of  last  year;  that  Real  Classified  Readership.” 

Estate  is  comfortably  ahead;  and  Comics  and  other  “attention 


ed  offers  Automotive  Contract 

nount  of  Western  Classified  Advertising 
Association  is  making  a  drive  for 
attention  used  car  advertising  support  from 


Estate  is  comfortably  ahead;  and  Comics  and  other  “attention  used  car  advertising  support  from 
that  the  Miscellaneous  for  Sale  getters”  on  the  want  ad  pages  de-  automotive  dealers’  district  coun 
columns  are  showing  gains — I  re-  tract  attention  from  the  Cla.ssified  cils.  President  Ralph  M.  Rosenberg, 
gret  the  loss  of  help  advertising  ads  themselves.  Promotion  at  the  CAM,  Tacoma  (Wash.)  .Vens- 
and  the  revenue  which  comes  from  point  of  sale,  however,  telling  read-  Tribune,  advised  members  that  J 
it;  but  1  do  not  lose  any  sleep  over  ers  how  to  place  their  ad  while  committee  appointed  for  the  pur- 
the  situation.”  they  are  actually  in  the  market  pose  made  the  following  recoir- 

*■■  *  *  place,  has  proven  highly  effective,  mendations: 

Promote  Volume  Classified  promotion,  according  “1.  That  every  CAM  in  the  wei: 

One  of  the  devices  that  CAMs  to  Mr.  Roberts,  should  be  used  to  or  member  of  his  staff  contact  ail 
lean  on  heavilv  to  recruit  new  build  volume,  not  readership,  dealers  in  their  respective  cities  to 


Promote  Volume 


lean  on  heavilv  to  recruit  new 


Reader-ship  follows  volume: 


determine  who  are  members  o. 


“There  is  probably  not  a  family  such  dealer  councils. 


Write  US  or  ask  our  representative 
lor  o  sample  copy.  And  be  sure 
to  see  these  others  in  Metro's  bat¬ 
tery  of  linage  building  services: 

•  Metre  Newspaper  Service 

•  Metro  Department  Store  Service 

•  Fashion  Review  Service 

•  Metre  Jewelry  Service 

e  Metre's  Super  Food  Service 

, . .  And  many  other  supplementary 
services  that  mean  INCREASED 
LINAGE  lor  your  newspaperl 


80  Madison  Ave. 
New  York  16  N 


in  the  community  who  could  not  “2.  To  forcibly  present  the  ca-^f 
use  a  Classified  Ad  profitably  at  of  newspaper  Classified  Advertb- 
j  least  once  a  year.  Most  people  have  ing  to  dealers,  particularly  tho« 
no-longer-wanted  items  that  could  who  attend  dealer  council  meeting'- 
be  sold,  or  something  to  rent,  or  urging  them  to  recommend  that 
items  they  want  to  buy  but  fail  to  advertising  funds  used  in  used  car 
realize  the  numerous  ways  Clas-  advertising  be  concentrated  i" 
sified  ads  can  help  them.”  newspapers. 

He  contends  that  not  enough  “3.  Offer  the  aid  of  WCAA  in 
newspaper  readers  have  the  want  helping  present  the  Classified  Stor? 
ad  habit.  He  estimates  that  only  to  the  councils. 

3  per  cent  of  the  families  in  Peoria  “4.  That  after  such  council  con- 
used  a  Want  ad  last  year.  Yet,  his  tacts  have  been  established,  the 
newspaper  carries  from  45  to  54  President  of  WCAA  request  CAM 
columns  of  Classified  daily.  Here’s  in  the  cities  where  manufacturer 
what  he  did:  have  zone  or  factory  branches  W 

“We  used  to  select  about  10  or  offer  them  the  help  of  WCAA  in 
15  transient  advertisers  each  day  preparing  a  Classified  Used  Ca 
at  random  and  send  them  a  form  Campaign. 

letter.  This  letter  asked  the  adver-  “5.  That  if  it  is  found  advisable 
tiser  to  answer  several  questions  the  officers  of  WCAA  follow  sue 
I  such  as  ‘Was  our  service  satisfac-  contacts  through  by  contacting  thn 
I  tory?’  ‘Did  your  ad  get  results?’  advertising  agencies  handling  in' 
I  etc.  One  of  the  questions  asked  account  of  the  manufacturers. 
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Trouble  is  dead  ahead.  Accident  experience  in  your  area 

has  taught  you  to  prepare  your  readers  for  the  extra  traffic  hazards  of  the  year- 
end  holidays. 

This  year,  however,  drivers  face  an  added  peril — a  circumstance  which 
deepens  an  already  abnormal  danger.  Christmas,  1953,  and  New  Year’s  Day. 
195t,  fall  on  Friday.  With  two  three-day  weekends  in  prospect,  most  families  are 
planning  at  least  one  trip.  Auto  travel  is  almost  certain  to  reach  a  record  high 
for  the  season. 

The  stage  is  set  for  serious  trouble  in  traffic.  Drivers  in  your  community 
need  a  heavy  measure  of  caution  before  the  curtain  opens. 


The  Travelers  Insurance  Companies 


Hartford,  Connecticut 
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.258,448 


The  Wall  Street  Journal  solicits  advertising 
on  its  record — on  its  audit  of  circulation 
(ABC),  and  on  the  market  power  of  that 
circulation. 

Measure  Journal  circulation  by  these 
yardsticks : 

A  Quarter  Million  Plus  Circulation 
concentrated  where  business  concentrates. 
Journal’s  circulation  closely  parallels  industrial 
employment,  state-by-state; 

A  Quarter  Million  Plus  Circulation  obtained 
without  premiums  or  special  deals; 

A  Quarter  Million  Plus  Circulation  at  10  cents 
a  copy,  $20  a  year,  with  93%  sold  through 
subscriptions;  and  with  an  overall  renewal 
average  of  70%; 

A  Quarter  Million  Plus  Circulation  spread 
among  the  Nation’s  most  progressive 
industries  . . .  top  executives  . . .  and  men 
stepping  up  in  business; 

A  Quarter  Million  Plus  Circulation  that  is 
billions  in  purchasing  power! 


43 '44  45  46  47  48  49 '50 '5r52 '53 


Circulation  figures  are  ABC  — 
6  months’  average,  period 
ending  September  30. 
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The  Wall  Street  Journal  is  the  only  national 
business  daily.  Its  state-by-stateTirculation 
is  proof  of  wide  coverage. 

To  speed  its  nation-wide  distribution,  The 
Wall  Street  Journal  publishes  four  editions  — 
Eastern,  Midwest,  Southwest,  and  Pacific 
Coast.  All  editions  are  virtually  identical  in 
national  news  content.  Each  also  carries 
local  and  regional  news  of  business. 

This  flexibility  offers  many  unique 
advantages,  for  example: 

1.  Advertisers  can  list  local  dealers  or 
distributors  with  Simple  copy  changes  in 
each  ad. 

2.  Advertisers  can  select  the  areas  where  sales 
concentration  does  them  the  most  good. 

3.  Advertisers  can  time  their  messages  to 
take  advantage  of  seasonal  or  regional 
buying  habits. 

For  speed  and  economy  . . .  for  national  or 
regional  impact  on  your  business  market . . . 
The  Wall  Street  Journal  should  head 
your  list. 


Business  America 


MIDWEST  EDITION 


PACIHC  COAST  EDITION 


EASTERN 

HJfTlON 


SOUTHWEST  EOmON 


Map  shows  state-by-state 
Wall  Street  Journal  circulation 
September  30,  1953... the 
four  areas  covered  by 
editions  and  the  four  printing 
headquarters  (starred). 
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LICENSE  TAX 


IN  THE  now  famous  Corona  (Calif.)  Inde¬ 
pendent  ease,  a  lower  court  found  the 
municipal  license  tax  was  in  violation  of  the 
First  .Amendment  to  the  Constitution.  A  high¬ 
er  state  court,  the  Court  of  Appeals,  reversed 
the  findings  and  its  decision  was  sustained  by 
the  California  Supreme  Court.  The  U.  S. 
Supreme  Court  did  not  chose  to  review  the 
decision,  for  reasons  we  could  not  understand 
(Oct.  17,  page  40). 

However,  in  New  Jersey,  in  a  somewhat 
similar  case  involving  the  weekly  Absecon 
.VcMs,  the  state  Supreme  Court  reversed  a  low¬ 
er  court  finding  and  declared  there  had  been 
no  legislative  intent  to  include  newspapers 
under  such  municipal  license  taxes:  “The  free 
press  is  a  bulwark  ot  our  democratic  way  of 
life  and  courts  must  be  ever  vigilant  to  curb 
insidious  as  well  as  candid  attempts  to  restrict 
its  vital  functions.  However,  when  there  is 
no  malevolent  attempt  and  the  governmental 
requirement  is  being  fairly  applied  to  all, 
including  newspaper  publishers,  courts  find  no 
impairment  of  the  constitutional  guaranty  of 
freedom  of  the  press.” 

Although  holding  the  legislature  has  the 
power  to  authorize  municipalities  to  impose 
license  fees  on  publishers,  the  Court  said  “the 
power  is  by  no  means  clear  and  certain  and 
its  exercise  is  delicate  and  not  to  be  implied. 

It  must  be  rested  on  legislative  expression  of 
clear  import  and  nowhere  in  our  statutes  do 
we  find  any  such  expression.” 

Thus  the  Court,  in  disapproving  the  prin¬ 
ciple,  left  it  up  to  the  legislature  to  express 
intent. 

We  do  not  feel  this  is  any  more  satisfactory 
than  the  California  decision.  Imposing  a  tax 
on  newspapers  for  the  privilege  of  doing  busi¬ 
ness  in  a  community  is  a  dangerous  precedent 
which  should  not  be  permitted  to  stand.  If 
states  and  municipalities  assume  the  power  to 
grant  a  privilege  to  do  business  on  payment 
of  a  fee  then  they  must  assume  that  they  have 
the  power  to  deny  that  privilege  if  the  fee  is 
not  paid.  Under  our  free  press  guarantee  in 
the  U.  S.  Constitution  which  has  stood  for 
150  years.  Congress  can  pass  no  law  abridging 
the  people’s  right  to  publish. 

If  the  individual  states  are  going  to  assume 
a  power  that  Congress  does  not  have  by  de¬ 
claring  that  no  one  can  use  a  printing  press  or 
publish  a  newspaper  or  any  other  document 
without  first  obtaining  a  license,  then  we  are 
going  back  to  the  days  of  the  Stamp  Act  and 
the  licensing  practices  in  old  England.  This 
is  intolerable. 

Two  high  state  courts  now  contend  that 
their  legislatures  have  the  authority  to  license 
the  press.  If  this  is  going  to  be  the  final  court 
interpretation,  in  complete  disregard  of  the 
First  Amendment,  then  American  editors  and 
publishers  must  take  their  case  to  the  legisla¬ 
ture  in  each  state. 

Proponents  of  these  license  taxes  will  argue 
that  they  apply  to  all  businesses  equally  and 
therefore  are  not  discriminatory.  No  one  con¬ 
tends  they  are  discriminatory.  We  insist  they 
are  contrary  to  our  free  press  heritage  of  an 
unlicensed  and  unfettered  press. 

Nor  is  there  any  validity  to  the  argument 
that  these  license  taxes  are  not  burdensome. 
No  one  objects  to  a  tax  as  such. 

Once  the  system  is  established  that  our  pres.s 
is  licensed  we  can  no  longer  claim  complete 


EDlT(i)RlAL 


Thanks  be  unto  Cud  for  His  unspeakable 
gift. — II.  Corinthians,  l\;  15. 


freedom.  Pre.scnt  administrators  may  disclaim 
any  intention  of  wielding  the  implied  power 
of  a  license.  Under  future  administrators  this 
curse  may  come  back  to  plague  us. 

There  is  no  place  in  this  country  for  a  li¬ 
censed  press  and  every  newspaper  and  every 
new.spaper  association  should  fight  this  practice 
through  every  court  and  every  state  legislature. 


CREDIT  FOR  ALL 

WE  HAVE  advocated  recognition  for  photog¬ 
raphers  in  caption  bylines  for  a  long,  long 
time,  and  we  believe  much  progress  has  been 
made  along  this  line.  The  practice  might  be 
extended,  with  dividends  accruing  to  newspa¬ 
pers  in  the  form  of  better  picture.s,  more  in¬ 
spired  pictures,  more  original  composition  in 
pictures. 

But  that  is  not  the  primary  theme  of  this 
editorial  comment.  There  is  another  part  of 
photographer  recognition  which  we  would  call 
to  editors’  attention.  It  is  disturbing  to  read 
so  many  news  stories,  especially  in  these  days 
when  freedom  of  information  battles  are  news¬ 
worthy,  which  mention  that  Reporter  Jones 
and  a  photographer  (unnamed)  participated 
in  the  activity.  Why  not  identify  the  camera¬ 
man  as  well  as  the  reporter? 

We  suspect  this  is  mostly  an  oversight  on 
the  part  of  the  reporter  or  rewrite  man.  It 
occurs  regularly  in  reports  sent  to  Editor  & 
Publisher  by  correspondents  who,  in  most 
cases,  are  reporters.  The  photographers  don’t 
like  it;  neither  do  we.  It  isn’t  fair  to  them 
and  it’s  downright  bad  journalism  anyhow. 


WATCH  YOUR  SKIRTS 

A  Raleigh  (N.  C.)  Times  reporter  was  writing 
stories  about  delinquent  tax  bills.  The  city 
manager’s  secretary  was  found  to  be  behind 
in  her  water  bills.  A  few  days  later  the  re¬ 
porter  was  sent  a  bill  for  $12  for  six  years 
back  poll  taxes  plus  penalties. 

The  moral  of  the  story  is  that  newspapers 
and  newspapermen  should  be  sure  their  own 
skirts  are  clear  when  they  go  checking  into 
municipal  affairs,  as  they  must  do. 


RUNNING  YOUR  BUSINESS 

CHIEF  Justice  Joseph  C.  Hutcheson  of  the 
Fifth  Circuit  Court  of  Appeals  in  Houston 
sure  said  a  mouthful  when  he  commented: 
“There  is  a  serious  question  here  as  to  whether 
a  board  in  Washington  can  tell  how  to  run  a 
newspaper.” 

He  was  commenting  on  a  case  appealed  to 
the  courts  by  the  Houston  Chronicle  in  which 
the  National  Labor  Relations  Board  in  Wash¬ 
ington  ordered  the  newspaper  to  reinstate  59 
circulation  employes  and,  in  effect,  restore  its 
old  circulation  system.  Complaint  was  brought 
by  the  American  Newspaper  Guild  when  the 
Chronicle  adopted  the  independent  contractor 
system  late  in  1950. 

trial  examiner  for  NLRB  had  ordered 
only  16  reinstated.  Forty-three  of  48  former 
district  managers  were  discharged,  but  imme¬ 
diately  signed  contracts  as  independent  con¬ 
tractors. 

The  ridiculousness  of  the  Washington  NLRB 
action  was  exemplified  by  the  fact  that  a 
Houston  attorney  appeared  in  the  case  repre¬ 
senting  42  independent  contractors  who  said 
they  did  not  want  to  go  back  to  the  old  system. 
“They  are  making  more  money  now,  have 
more  time  either  for  leisure  or  other  part-time 
employment,  and  like  the  dignity  of  being 
self-employed,”  the  attorney  said.  “They  do 
not  want  to  go  back  to  employe  status.” 

It  has  also  been  revealed  that  the  Guild, 
which  seems  to  be  caught  in  the  middle  in 
this  case,  signed  up  the  circulation  employes 
as  members  only  after  the  paper  had  an¬ 
nounced  its  circulation  change  to  the  staff. 

We  don’t  know  what  the  outcome  of  the 
court  case  will  be,  but  there  seems  to  be  no 
doubt  the  court  will  state  that  a  board  in 
Washington  has  no  business  trying  to  tell  a 
newspaper  how  to  run  its  business.  And  we 
agree. 


JELKE  TRIAL 

THE  PUBLIC  may  have  forgotten  all  about 
the  Jelke  trial  and  the  hassle  started  when 
Judge  Valente  barred  press  and  public.  But 
the  press  hasn’t  forgotten.  The  appeal  of  two 
wire  services  and  several  New  York  news¬ 
papers  from  Valente’s  ruling  ha.s  just  moved 
into  the  state’s  highest  court,  the  Court  of 
Appeals. 

With  the  sensations  of  the  trial  so  far  be¬ 
hind  us  it  may  be  possible  now  to  obtain  more 
calm  deliberation  on  whether  a  judge  may 
establish  himself  as  a  censor  of  public  morals. 


ACCREDITING  PROGRESS 

AFTER  some  hectic  months  ef  disagreement, 

basic  harmony  has  been  restored  in  the 
journalism  education  field  and  substantial 
progress  has  been  made  in  the  new  program 
for  accrediting  schools  and  departments  of 
journalism. 

The  revised  American  Council  on  Education 
for  Journalism  has  agreed  on  a  liberalized 
policy  for  judging  standards  in  the  field.  The 
complaints  of  those  who  formerly  were  out¬ 
side  of  the  accrediting  picture  have  been  taken 
care  of,  and  the  fundamental  beliefs  of  those 
educators  who  started  the  accrediting  program 
years  ago  and  were  on  the  inside  have  been 
sustained. 

It  seems  to  us  that  all  elements  in  journal¬ 
ism  education  who  have  compromised  their 
viewpoints  somewhat  in  order  to  re-establish 
unity  in  the  field  deserve  a  big  hand  of  ap¬ 
plause.  Tempers  flared  and  the  argument  was 
hot  for  awhile.  The  whole  program  of  jour¬ 
nalism  accrediting  could  have  been  torpedoed, 
which  might  have  had  a  deleterious  effect  on 
journalism  education  in  general.  But,  to  their 
credit,  the  leaders  on  each  side  had  an  over¬ 
riding  desire  to  push  forward  in  the  best 
interests  of  both  education  and  the  press  and 
radio  fields. 

We  feel  that  the  air  has  been  cleared  and 
journalism  education  will  benefit  from  the  new 
program  as  will  the  media  which  draw  on  i! 
for  trained  personnel. 
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mention _ 

Arthl'r  R.  Treanor  has  do¬ 
nated  100  shares  of  Booth  News¬ 
papers,  Inc.  stock  to  endow  awards 
of  wrist  watches  to  two  high  school 
seniors  in  Saginaw,  Mich,  who  are 
chosen  each  year  as  showing  most 
journalistic  promise. 

*  *  * 

Lee  Vance,  a  member  of  the 
staff  since  1948,  has  been  promoted 
from  general  news  editor  to  exec¬ 
utive  editor  of  the  Johnson  City 
(Tenn.)  Vrcss-Chronicle. 

«  *  * 

James  C.  Copley,  president  and 
publisher  of  the  San  Diego  (Calif.) 
Union  and  Evening  Tribune,  was 
honored  by  the  San  Diego  Uplift- 
ers’  Club,  a  civic  organization,  at  a 
recent  banquet  which  also  observed 
the  85th  anniversary  of  the  Union. 
*  *  * 

William  W.  Vosblrgh,  Jr.,  ed¬ 
itorial  director  of  the  Waterbary 
(Conn.)  Republican- American,  has 
been  elected  president  of  the  Yale 
Club  of  Northwestern  Connecticut. 
*  «  * 

State  Senator  James  J.  Faulk¬ 
ner,  publisher  of  the  Baldwin 
County  (Ala.)TiVwes  and  the  Mon¬ 
roe  (Ala.)  Journal,  has  announced 
his  candidacy  for  Governor  of 
Alabama. 


On  the  Business  Side 

Wallace  A.  Kitchen,  who  has 
been  assistant  classified  advertising 
manager  of  t  h  e 
Atlanta  (  G  a  .  ) 

Journal,  and  for- 
merly  part  owner 
wd  editor  of  the 

ton  (Tenn.)  Citi- 
zen-Observer,  has  * 
joined  the  staff  of  ,  ‘ 
t  h  e  Columbus  *  ft  i 


P.  J.  Philip,  who  recently  retired 
as  Ottawa  correspondent  for  the 
New  York  Times,  and  Mrs.  Philip 
sailed  from  New  York  Nov.  18  on 
the  American  Export  liner  Consti¬ 
tution  to  .spend  the  Winter  in 

Europe. 

*  *  * 

Kenneth  Hess,  recent  journal¬ 
ism  graduate  of  Pacific  University, 
Forest  Grove,  Ore.,  has  been 
named  sports  editor  of  the  Coos 
Bay  (Ore.)  Times. 

♦  *  ♦ 

William  E.  Bates,  formerly  a 
reporter  for  the  Tuscaloosa  (Ala.) 
News,  is  a  new  reporter  for  the 
Montgomery  (Ala.)  Advertiser. 

*  *  * 

Bunny  Harris  has  joined  the 

Raleigh  (N.  C.)  Times  as  a  report¬ 
er,  and  Bob  Lynch  has  left  the 
Times  to  join  the  staff  of  the  Dur¬ 
ham  (N.  C.)  Herald. 

<i>  *  « 

Morton  Lund,  formerly  on  the 
.staff  of  the  Laconia  (N.  H.)  Citi¬ 
zen,  has  joined  the  reportorial  staff 
of  the  New  Britain  (Conn.)  Her¬ 
ald. 

*  *  * 

Marion  J.  Zorro,  formerly  on 
the  Windsor  (Conn.)  New.s-Week- 
ly,  has  joined  the  Hartford  (Conn.) 
Times  to  cover  youth  activities. 

*  *  * 

Paul  E.  Conroy  has  been 
named  managing  editor,  San  Jose 
News,  to  succeed  the  late  Jack 
Wright.  He  began  his  15  years 
with  the  Mercury-News  as  the  first 
full-time  South  County  correspond¬ 
ent  and  has  been  news  editor  since 
1949. 

«  4>  * 

Charles  Hull,  former  radio¬ 
television  editor,  San  Diego  (Cal¬ 
if.)  Evening  Tribune,  has  been 
named  editor  of  the  San  Diego 
Independent,  a  new  weekly  pub¬ 
lished  in  conjunction  with  the  San 
Diego  Shopping  News. 


Jacob  Hay,  former  columnist 
and  reporter  for  the  Baltimore 
(Md.)  Sunpapers;  E.  P.  Wright, 
formerly  with  the  Wilmington  (N. 
C.)  Star-News,  and  Larry  Jinks, 
who  recently  has  completed  a 
tour  of  duty  as  an  Army  officer, 
have  joined  the  Greensboro  (N. 

C. )  Daily  News. 

*  ♦  « 

G.  Fred  Ziegler,  editor  and 
publisher,  Greencastle  (Pa.)  Echo- 
Pilot,  a  weekly,  was  re-elected 
Justice  of  the  Peace. 

«  4>  «  I 

Nat  Sesiero,  medical  writer  for 
the  Hartford  (Conn.)  Times,  has; 
received  the  first  annual  award  for  j 
“outstanding  community  service  in  ; 
the  field  of  mental  health,”  of  the 
Greater  Hartford  Society  for  Men¬ 
tal  Health. 

*  ♦  ♦ 

Robert  Tucker,  former  Associ- 1 
ated  Press  staffer  at  Helena,  Mont.,  j 
has  joined  the  news  .staff  of  the  j 
Helena  Independent.  Terry  DwY-j 
ER,  formerly  with  the  Independent,  i 
has  joined  the  news  staff  of  the 
Great  Falls  (Mont.)  Tribune. 

*  *  * 

J.  R.  (Dick)  Pattison,  former¬ 
ly  deskman  on  the  Williston  (N. 

D. )  Herald,  has  joined  the  local 

staff  of  the  Great  Falls  (Mont.) 
Tribune.  Tom  Kerin,  member  of 
the  Tribune  staff,  has  transferred  ■ 
to  the  Great  Falls  Leader,  where  | 
he  will  write  local  sports.  ' 

*  * 

E.  B.  Radcliffe,  Cincinnati  j 
(Ohio)  Enquirer  amusement  edi- 1 
tor,  has  been  inducted  into  Pi  Beta  I 
Chapter  of  Phi  Beta,  national  mu-  i 
sic  and  drama  fraternity.  ' 

*  «  * 

Francis  T.  Ahearn,  city  editor, 
Hartford  (Conn.)  Times,  has  been 
elected  chairman  of  the  Greater 
Hartford  Round  Table,  National 
Conference  of  Christians  and  Jews. 

(Continued  on  page  36) 


(Ga.)  Ledgcr-En-  W  \ 

giiirer  as  class-  f  *  a  mlkwS 
ified  advertising 
manager.  Kitchen 

♦  ♦  * 

Clement  W.  Kosak,  formerly 
in  the  circulation  department  of 
the  Beaver  (Pa.)  Newspapers,  Inc., 
has  been  named  assistant  to  Har¬ 
old  M.  Snyder,  circulation  man- 
aSCT  of  the  Camden  (N.  J.)  Cour¬ 
ier-Post. 

*  *  * 

Roy  Middleton,  circulation 
manager,  Hamilton  (Ont.)  Spec¬ 
tator,  has  been  named  president  of 
the  Hamilton  Westdale  Kiwanis 
Club. 


In  the  Editorial  Rooms 

Campbell  Sanders,  formerly 
with  Stars  &  Stripes  at  Darmstadt, 
Germany,  and  Vernon  L.  Have- 
^^'^'tierly  with  the  Columbus 
(Ohio)  Citizen,  have  been  added 
copydesk  of  the  Cincinnati 
(Ohio)  Post. 
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Ronald  P.  Melcher,  assistant  ‘ 
sports  editor,  Hartford  (Conn.)  ^ 
Courant,  and  the  paper’s  chief  ^ 
baseball  writer  for  more  than  20  ^ 
years,  has  been  inducted  into  the 
paper’s  Thomas  Green  Club,  or¬ 
ganization  of  25-year  employes. 

«  «  « 

George  A.  Ford,  dog  editor, 
Hartford  (Conn.)  Courant,  has 
been  elected  president  of  the  Dog 
Welfare  Association  of  Conn. 

*  *  * 

Robert  Johnson,  formerly  night 
wire  editor,  Boise  (Idaho)  Daily 
Statesman,  has  been  named  man¬ 
aging  editor  of  the  La  Grande 
(Ore.)  Evening  Observer.  He  was 
formerly  associated  with  the  Sac- 
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ramento  (Calif.)  Bee  and  newspa¬ 
pers  in  Honolulu. 

*  *  ig 

Jack  Wright,  managing  editor, 
San  Jose  (Calif.)  News  since  1927, 
was  hospitalized  Nov.  1  by  a  sud¬ 
den  illness.  He  is  a  past  president 
of  California’s  AP  News  Execu¬ 
tives  Council. 

*  *  4 

James  D.  Shelhamer,  formerly 
on  the  editorial  staff  of  the  Potts- 
ville  (Pa.)  Journal,  has  joined  the 
staff  of  the  Lebanon  (Pa.)  Daily 
News. 

*  *  * 

Paul  L.  Smith,  managing  editor 
of  the  Woonsocket  (R.  I.)  Call, 
is  ill  at  Roger  Williams  Hospital, 
Providence. 

*  *  * 

Frazier  Dickson,  who  quit  the 
New  York  Times  after  nine  and 
one-half  years  on  the  city  copydesk, 
has  join^  the  local  copydesk  of 
the  Chicago  Tribune. 

«  *  * 

Selwyn  Kershaw,  recently  with 
the  Armed  Forces,  has  returned  to 
the  newspaper  field  as  a  copyread- 
er  with  the  Syracuse  (N.  Y.)  Her¬ 
ald  Journal.  He  formerly  was  on 
the  staffs  of  the  Syracuse  Post- 
Standard,  the  Schenectady  (N.  Y.) 
Union-Star  and  the  Worcester 
(Mass.)  Gazette. 

*  *  * 

Jess  Gilson,  former  member  of 
the  staff  of  the  Newcastle,  (Ind.) 
Courier  Times,  has  joined  the  city 
'  staff  of  the  Indianapolis  (Ind.) 
News. 

«  * 

i  Bill  Roberts,  former  news  and 
sports  editor  of  the  Tipton  (Ind.) 

,  Tribune,  is  now  a  staffer  of  the 
'  Indianapolis  (Ind.)  News. 

\  rs  if  if 

Hob.art  H.  (Hob)  Steely. 

!  copyreader  of  the  San  Diego 
’  (Calif.)  Union,  a  colonel  in  the 
-  California  National  Guard  Reserve, 
i  has  been  awarded  a  Commenda¬ 
tion  Ribbon  and  Gold  Oak  Leaf 
[  Cluster  for  meritorious  services  as 
.  public  information  officer  for  the 
•  75th  anniversary  convention  of  the 
j  National  Guard  Association  of  the 
United  States  in  San  Diego. 

*  *  * 

i  Bruce  W.  Kipp,  former  report- 
’•  er  with  the  Decatur  (111.)  Review, 
who  has  been  wire  editof  of  the 
^  Klamath  Falls  (Ore.)  Herald  and 
News  for  the  last  five  months,  has 
r,  resigned  to  move  to  Washington. 
h  Managing  Editor  Bill  Jenkins  has 
J  taken  over  the  slot  in  addition  to 
:s  his  other  duties. 
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Annette  Ross,  foods  editor  of 
the  Portland  (Ore.)  Oregonian, 
who  writes  under  the  name  of 
Nancy  Morris,  has  been  awarded 
a  certificate  of  honor  by  the  Gro¬ 
cery  Manufacturers  of  America. 


Peter  B.  Taub,  formerly  with 
Washington  (D.  C.)  bureau  of 
U.P.,  has  joined  the  John  Price 


Jones  Company,  Inc.,  public  rela¬ 
tions. 

*  *  * 

Joyce  Ellerbee  has  transferred 
from  the  Norman  (Okla.)  Tran¬ 
script  to  the  Enid  (Okla.)  Daily 
Eagle  reportorial  staff. 

*  * 

Everton  Conger,  an  instructor 
in  journalism  at  the  Universtiy  of 
New  Mexico  from  1948  to  1952, 
is  now  teaching  at  the  University 
of  Nagpur,  in  Nagpur,  India,  on 
a  two-year  assignment.  He  spent 
the  past  year  working  on  the  desk 
of  the  Denver  (Colo.)  Post. 

if  if  * 

Francis  E.  Barrett,  political 
writer  for  the  Lowell  (Mass.)  Sun. 
has  been  named  city  manager  of 
Lowell  by  a  majority  of  the  City 
Council. 

* 

Paul  Cimon,  political  reporter 
for  the  Montreal,  Que.,  French- 
language  daily  La  Pre.sse,  has  been 
appointed  executive  assistant  to 
Resources  Minister  Lesage  at  Ot 
tawa. 

if  *  if 

Andrienne  Paddock  Rice,  for¬ 
merly  with  the  Portland  (Ore.) 
Journal  in  the  telephone  depart¬ 
ment,  is  now  receptionist  and  chief 
operator  for  the  new  television  sta¬ 
tion  in  Portland,  KOIN-TV. 

m  3(lt  * 

Bruce  Dudley,  former  sports 
editor  of  the  Louisville  (Ky.) 
Courier-Journal  and  previously  of 
the  old  Louisville  Herald,  has  been 
named  executive  director  of  the 
Kentucky  Independent  College 
Foundation. 

*  ♦  ♦ 

Mrs.  Janet  K.  Conner,  formerly 
on  the  advertising  staff  of  the 
Minneapolis  (Minn.)  Star  and 
Tribune  and  more  recently  with 
the  Anchorage  (Alaska)  Daily 
Times,  has  joined  the  staff  of 
KTVA,  Anchorage. 


VuiGiL  L.  Elliott,  who  for  the 
last  four  years  has  covered  the 
city  government  for  the  San  Fran¬ 
cisco  Call-Bulletin,  has  been  named 
confidential  secretary  to  Mayor  El¬ 
mer  Robinson.  Mr.  Elliott  en¬ 
tered  newspaper  work  on  the  staff 
of  the  Denver  (Colo)  Rocky 
.Mountain  News  and  formerly  was 
farm  editor  of  the  Bakersfield 
(Calif)  Californian. 

*  *  * 

Gerald  F.  MacMullen,  for¬ 
mer  waterfront  reporter  for  the 
San  Diego  (Calif.)  Union,  has 
been  named  managing  director  of 
the  San  Diego  Historical  Society 
and  the  Junipero  Serra  Museum. 

♦  ♦  * 

John  Roamey,  formerly  with  the 
advertising  sales  staff  of  the  Rose- 
burg  (Ore.)  News-Review,  is  an 
assistant  in  the  advertising  depart¬ 
ment  of  Olds  &  King’s  department 

store,  Portland,  Ore. 

4!  4e 

William  T.  Souney,  former  re¬ 
porter  for  the  Hartford  (Conn.) 
Courant,  has  been  named  editor 
of  the  Connecticut  Republican, 
new  bi-monthly  publication  of  the 
Republican  Connecticut  State  Cen¬ 
tral  Committee.  Hartford. 

3lt  4e  3t> 

Ann  Jennings  has  joined  the 
faculty  of  Judson  College  in  Ma¬ 
rion,  Ala.  as  publicity  director.  A 
journalism  graduate  of  the  Univer¬ 
sity  of  Mississippi,  she  previously 
worked  on  Mississippi  dailies. 

In  Military  Service 

1st  Lt.  James  R.  Engelhorn. 
formerly  a  reporter  for  the  Peoria 
(Ill.)  Newpapers,  Inc.,  is  now 
medical  supply  officer  with  the 
521st  Medical  Detachment  at  Camp 
Fuji,  Japan. 
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COAL  pirts  the  PoWeR 

in  Americans  Power  Lines 


Almost  half  of  America’s  electricity  is  gen¬ 
erated  from  coal.  All  of  our  steel  and  most 
of  our  industrial  power  depend  on  coal.  y 
Of  our  total  fuel  resources,  90%  is  coal. 

This  year  450  million  tons  of  bituminous  coal 
will  power  America’s  economy.  And  in  the  years 
to  come  the  country's  demands  for  coal  will  re¬ 
quire  even  greater  tonnages. 

But  despite  the  abundance  of  coal  and  great 
need  for  coal,  the  industry  today  faces  serious 
problems.  How  they  are  solved  can  affect  our 
economy,  our  defense,  and  how  well  you  live. 

Capital  expenditures  have  increased.  Millions  of 
dollars  have  been  spent  on  machines  that  pro¬ 
duce  and  process  coal  for  less  money.  But  these 
savings,  and  more,  too,  have  been  siphoned  off 
by  increased  costs.  Miners’  wages  have  more 
than  doubled  since  World  War  II  and  are  now 
the  highest  in  any  major  industry.  The  cost  of 
operating  supplies  has  more  than  doubled.  Coal 
freight  rates  have  been  repeatedly  increased. 
At  the  same  time  competing  fuels  have  been 
whittling  away  at  coal’s  markets. 

T o  provide  the  coal  which  America  requires,  and 
to  obtain  for  this  coal  a  price  that  will  yield  the 
margin  of  proRt  needed  to  maintain  a  strong  and 
forward-looking  industry,  is  coal’s  daily  battle. 

For  only  a  profitable  coal  industry  can  maintain 
the  health  and  strength  necessary  to  continue  to 
serve  America  well. 
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EVERYBODY  IN  AMERICA  LIVES  BETTER  BECAUSE  OF  COAL 

Any  inquiry  to  us  about  coal  will  receive  a  prompt  reply. 

Bituminous  Coal  Institute,  A  Department  of  the  National  Coal  Association,  Washington,  D.  C. 
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RADIO  and  TV 

Tomorrow's 
Stories  Today 
His  Radio  Fare 

Miami,  Fla. 

A  German-born  newspaperman 
with  a  flare  for  thinking  ahead  of 
the  daily  headline.s  has  taken  to  the 
air  here  to  let  his  radio  audience 
in  on  “next  week’s  events  today.” 

Hendrik  J.  Bern.s,  38-year-old 
copy  desk  chief  of  the  Miami  Her¬ 
ald,  has  drawn  praise  for  his  in¬ 
formal,  down-to-earth  style  of  ex¬ 
amining  the  news,  and  for  his  sur¬ 
prisingly  accurate  forecasts  of 
what’s  to  come. 

Each  Sunday  Mr.  Berns  goes  on 
the  air  for  15  minutes  over  WKAT, 
explores  the  week’s  one  leading 
news  story  and  informs  his  listen¬ 
ers  of  the  course  that  story  prob¬ 
ably  will  follow. 

So  far,  his  score  has  been  high 
in  the  four  months  he’s  been  broad¬ 
casting. 

He  claims  no  clairvoyance.  He 
admits  any  attentive  newspaper 
reader  “with  a  desire  to  keep  him¬ 
self  informed”  and  a  yen  to  think 
about  what  he  reads,  can  do  about 
as  well. 

“My  sources  are  available  to 
everyone,”  Mr.  Berns  says. 

But  he  concedes  his  own  back¬ 
ground  is  a  powerful  help  in  his 
assessment  of  the  week’s  news. 
Born  in  Potsdam  and  reared  in 
.\ustria,  he  was  a  newsman  in 
Vienna  until  Hitler’s  Anchluss.  He 
came  to  the  United  States  in  1938. 
During  World  War  II,  he  worked 
for  the  Ofhce  of  War  Information 
and  in  1945  returned  to  Vienna  as 
editor  and  Publisher  of  Wiener 
Kurier  under  American  Military 
Government  auspices. 

In  1946,  he  established  a  journal¬ 
ism  professorship  at  the  University 
of  Vienna  for  the  State  Depart¬ 
ment,  then  returned  to  the  States 
to  work  for  the  Guy  Gannett  news¬ 
papers  and  became  managing  editor 
of  the  Bangor  (Me.)  Daily  Com¬ 
mercial.  He  has  been  with  the 
Miami  Herald  since  1948. 


Newspaper  Stations 

FCC  has  made  effective  immedi¬ 
ately  the  initial  decision  of  a  hear¬ 
ing  e.xaminer  granting  channel  13 
in  Portland,  Me.,  to  Guy  Gannett 
Broadcasting  Service.  The  only 
other  applicant  for  the  channel, 
Murray  Carpenter  .Associates,  with¬ 
drew  its  application  early  in  No¬ 
vember,  noting  an  agreement  to 
buy  from  the  newspaper  organiza¬ 
tion  its  radio  stations  WGUY  and 
WGUY-F.M  in  Bangor,  Me.,  for 
$45,000. 

Western  Massachusetts  Broad¬ 
casting  Co.,  owned  b'.  the  Eagle 
Publishing  Co.  of  Pittsfield,  re¬ 
ceived  a  UHF  grant  for  a  station 
which  will  cost  approximately 
$200,000.  The  applicants  said  they 
expect  to  break  even  the  first  year. 

Sound  on  Fax 

International  News  Service  is 
planning  to  add  sound  tape  to  its 
facsimile  picture  service  for  TV 
stations.  A  daily  schedule  for  Fax 
clients  will  be  started  soon.  Inclu¬ 
sion  of  audio  (“sound  on  fax”) 
will  enable  stations  to  broadcast 
running  commentary  with  se¬ 
quence  pictures. 

■ 

Lawrence  Davies 
Heads  SDX  Chapter 

San  Francisco 

Lawrence  Davies,  New  York 
Times  correspondent,  was  elected 
president  of  the  Northern  Califor¬ 
nia  professional  chapter  of  Sigma 
Delta  Chi  at  the  annual  meeting 
last  week.  He  succeeds  Robert 
Cavagnaro,  Associated  Press. 

New  initiates  include  William 
Werner,  publisher,  Alameda  Times- 
Star;  Charles  Flodin,  publisher, 
Rio  Vista  News:  Robert  Hardgrove, 
Burlingame  Advance-Star;  Kenneth 
Conn,  San  Jose  Mercury-News,  and 
Ted  Durein,  Monterey  Peninsula- 
Herald. 

■ 

Walkers  Entertain 
Daily  Sentinel  Staff 

Grand  Junction.  Colo. 

Mr.  and  Mrs.  Walter  Walker 
were  hosts  to  the  staff  of  the  Daily 
Sentinel  here  Nov.  19  in  celebra¬ 
tion  of  paper’s  60th  anniversary. 
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WALTER  scon  &  CO.,  INC. 

Plainfield,  New  Jersey  5-53-5 


Civic  Leader 
Role  of  Press 
Aired  by  Panel 

Richmond.  Va. 
The  greatest  single  force  for 
good  in  affairs  of  governmenf  is 
the  newspaper,  nine  journalists  de¬ 
clared  here  recently  at  the  an¬ 
nual  conference  cr  government  of 
the  National  Municipal  League. 

Joseph  A.  Kelly,  manager  of 
the  Pawtucket  bureau  for  the 
Providence  (R.  1.)  Journal  opened 
the  panel  discussion  by  declaring 
a  .lewspaper  can  conduct  aggres- 
vi'.e  and  successful  campaigns  for 
good  government  if  its  publisher 
is  willing  to  risk  lawsuits. 

Citing  his  own  experiences,  he 
s  J  that  in  Pawtucket  the  Journal 
had  kept  readers  informed  of  gov¬ 
ernmental  procedures  despite  the 
fact  that  a  “bad  political  machine” 
in  office  had  stationed  a  uniformed 
policeman  at  City  Hall  with  the 
sole  function  of  evicting  newspa¬ 
permen  “who  had  the  temerity  to 
try  to  enter.” 

‘Man  Most  Thrown  Out’ 
Turning  to  public  relations  men 
in  municipal  agencies,  he  quoted  a 
fellow  reporter  who,  conceding 
that  public  relations  officers  do 
have  their  good  points,  charged 
that  they  have  a  tendency  to  “put 
the  best  front  on  good  news,”  to 
defend  administrative  errors  and 
to  write  flowery  speeches  for  the 
mayor. 

After  Mr.  Kelly  was  described 
as  “the  man  most  thrown  out  of 
city  halls”  by  Virginiiis  Dabney, 
editor  of  the  Rich  m  o  n  d  (Va.) 
Times-Dispatch  who  presided  at 
the  panel,  another  editor  spoke  up. 

Fritz  S.  Updike,  Rome  (N.  Y.) 
Daily  Sentinel,  said  he,  for  one, 
has  never  gotten  into  a  fist  fight 
with  the  mayor  or  been  tossed  out 
of  a  city  hall. 

“Newspaper  participation  in  civ¬ 
ic  affairs,”  he  said,  is  just  plain 
good  business.” 

Mr.  Updike  said  that  on  his 
editorial  page  he  considers  it  a 
duty  to  propose  whatever  he  thinks 
best  for  the  community,  while  on 
the  news  pages  he  sticks  to  im¬ 
partial  and  objective  reporting. 

As  an  editor,  said  Mr.  Updike, 
he  has  no  hesitancy  about  support¬ 
ing  a  Republican  for  one  office 
and  a  Democrat  for  another  in 
the  same  election.  As  to  results, 
he  declared: 

“  In  the  last  six  years,  we  haven’t 
lost  a  single  cause — but  we’ve  lost 
a  lot  of  candidates.” 

A  former  publisher — Karl  Det- 
zer,  of  Leland,  Mich.,  declared  a 
small  town  editor  can  assist  in  gov¬ 
ernment  reforms  often,  solely 
through  his  own  knowledge  of  the 
issues  and  the  personalities  in¬ 
volved. 

But  some  small  t»wn  publish¬ 
ers,  Mr.  Detzer  said,  are  under 
constant  pressure  to  “go  along” 
with  inefficient  government  so  they 


“can  keep  on  getting  the  county's 
printing  business.” 

Mr.  Detzer  deplored  the  fac: 
that  many  small  papers  have  no 
editorial  page  at  all  ’becaiise  the; 
don’t  want  to  make  anybody  mad." 

Robert  C.  .Xchorn,  of  the 
Worcester  (.Mass.)  Telegram,  said 
civic  progress  had  been  stymied 
by  an  outmoded  form  of  govern¬ 
ment.  But,  he  said,  a  new  and 
progressive  charter  has  now  been 
adopted  througn  the  cooperation 
of  t.he  newspaper  and  civic  groups. 

.•\lbert  J.  Crocker,  civic  affairs 
director  of  the  St.  Paul,  .Minn., 
Chamber  of  Commerce,  asserted 
that  his  30  years’  experience  as  a 
newspaperman  had  convinced  him 
that  many  papers  have  poorlj 
qualified  reporters  on  their  staffs. 
Poor  coverage  of  governmental  ac¬ 
tivities,  and  ill-informed  readers, 
are  the  inevitable  results,  he  .said. 

During  a  question  period,  sev¬ 
eral  complaints  were  voiced  aboui 
“monopoly”  newspapers. 

William  W.  Smith,  of  Toledo. 
Ohio,  said  that  the  single-owned 
newspapers  there  were  definitely  a 
powerful  civic  force  but  he  charged 
that  some  readers  believe  they  faii 
to  report  minority  opinions. 

Answ'ering  the  charge  indirectly 
Mr.  Kelly  said  that  so-called 
“monopoly”  owners  generally  lean 
over  backwards  to  be  fair  and  un¬ 
biased,  according  to  his  experi¬ 
ence. 

“Don’t  fall  into  the  belief  tha: 
just  because  you  have  compelin? 
papers,  you’re  going  to  get  gooc 
news  coverage,”  he  advised. 

Liquor  Ad  Influence  Denied 

Several  questions  touched  on 
the  matter  of  the  propriety  of  a 
newspaper  accepting  liquor  advet 
tlsemcnts. 

Mr.  Detzer  said  that  “even  the 
worst  papers  in  the  country  are  not 
going  to  allow  liquor  ads — or  an; 
others — to  influence  their  editorials 
or  news  stories.” 

Mr.  Dabney  said  that  in  all  hb 
experience,  no  advertiser  had  ever 
approached  him  with  a  request  fo: 
or  against  an  editorial  stand  on 
the  strength  of  the  volume  of  ad¬ 
vertising  run  in  the  paper. 

Mr.  Kelly  suggested  that  it 
newspapers  should  start  rejection 
ads  for  one  legal  product,  thc; 
might  extend  the  censorship  to  i 
variety  of  fields,  including  th< 
businesses  of  those  who  now  op¬ 
pose  liquor  advertising. 

A  Richmond  city  coiincilmao. 
Thomas  P.  Bryan,  asked  if  a  pap«i 
interested  in  a  project  under  con¬ 
sideration  by  City  Council  should 
comment  on  the  matter  editoriall) 
before  action  is  taken  by  the  la»- 
makers? 

Charles  Caldwell,  Memphis 
(Tenn.)  Press-Scimitar,  answered 
that  one  by  saying  his  paper  state 
its  viewpoint  while  discussion  b 
under  way,  “so  it  can  do  good. 

Mr.  Dabney  added  that  a  news 
paper  has  an  obligation  to  1/7 
lead  public  opinion  on  civic  is¬ 
sues.  particularly  when  no  oth< 
leadership  arises. 
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which  one 
will  make 
the  salef 


salesman  best  equipped  to  understand  the  problem 
and  best  able  to  ^ive  the  buyer  a  profitable  answer. 


I  ^  Speeialization  is  today's  key  to  suceessful  sellini;.  'Fhat's 

why  we  maintain  that  qualitv  fV  station  representation 
demands  exclusive  attention,  uneompromised  by 
I  demands  of  other  media,  lelevision  is  that  important. 

! 

I 

I 

(.  .  .  tion't  try  to  guess  which  hat  aho\  c  belongs 
to  the  I  larrington,  Righter  ami  Parsons  man. 
He  maile  his  call  ahead  of  the  pack,  and 
probably  adiled  to  the  spot  billing  of  the 
distingiiisheil  T\'  stations  listed  here.) 


Harrington,  Righter  and  Parsons, Inc. 

New  York 
Chicago 
San  Francisco 

Exclusively  television  — no  newspapers,  no  radio 


W/i/iM  Baltimore 
WBEN-rV  Bufalo 
fV FMY-  T V  Greensboro 
JV DA F-TV  Kansas  City 
IVHAS-Ty  Louisville 
WTMJ-TV  Milwaukee 
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CmCULATION 


27  Papers  Send  Men 
To  Seminar  at  API 


Circulation  executives  of  27 
newspaper  organizations  will  study 
their  work  at  the  American  Press 
Institute's  first  circulation  seminar 
at  Columbia  University,  Nov.  30 
through  Dec.  4. 

The  members,  who  come  from 
19  states,  are: 

S.  E.  Abbott,  circulation  direc¬ 
tor,  Boise  (Idaho)  Statesman. 

George  E.  A 1  d  e  n  ,  circulation 
mamgev, Hutchinson  (Kan.)  News- 
Herald. 

Ed  Anderson,  city  circulation 
manager,  Houston  (Tex.)  Chron¬ 
icle. 

George  G.  Bent,  Jr.,  assistant 
circulation  manager,  Roanoke 
(Va.)  Times  and  Roanoke  World- 
News. 

C.  B.  Billman,  circulation  direc¬ 
tor,  Albuquerque  (N.  M.)  Journal 
and  Tribune. 

John  F.  Brennan,  circulation 
manager,  Cleveland  (Ohio)  Plain 
Dealer. 

E.  J.  DcVore,  circulation  man¬ 
ager,  Washington  (D.  C.)  Evening 
and  Sunday  Star. 

L.  Gilford  Eden,  circulation 
manager.  New  Castle  (Ind.)  Cou¬ 
rier-Times. 

Ben  Hale  Golden,  a.ssistant  gen¬ 
eral  manager,  Chattanooga  (Tenn.) 
Times. 

Lawrence  David  Guelfo,  III,  city 
circulation  manager.  Baton  Rouge 
(La.)  Morning  Advocate. 

Joe  E.  Hart,  circulation  manager, 
Spartanburg  (S.  C.)  Herald-Jour¬ 
nal. 

J.  1.  Hayward,  circulation  man¬ 
ager,  Kalamazoo  (Mich.)  Gazette. 

Edwin  R.  Horn,  circulation  man¬ 
ager,  Allentown  (Pa.)  Call-Chron¬ 
icle  Newspapers. 

Edgar  W.  Johnson,  circulation 
manager,  Dayton  (Ohio)  Journal 
Herald. 

Sol  Katz,  circulation  manager, 
Dallas  (Tex.)  Morning  News. 

Gordon  O.  Lamay,  circulation 


YOUR 

CIRCULATION  PROBLEMS 
SOLVED 

CmCULATION  CAMPAIGNS 
PREPARATION 
ADMINISTRATION 
CONSULTATION 

*?H€AiteeC 

(Strictly  Confidential) 

CIRCULATION  DEVELOPMENT  SERVICE.  Inc. 

Floyd  L  Hockenhull,  President 
S3  W.  Jackun  •  Tet  WAbash  2-5007 
Chicato  4,  Illinois 


manager,  Plattsburgh  (N.  Y.) 
Press-Republican. 

Stephen  E.  Lovas,  assistant  cir¬ 
culation  director,  Westchester 
County  (N.  Y.)  Publishers. 

Campbell  B.  March,  circulation 
manager,  Washington  (Pa.)  Ob¬ 
server  and  Reporter. 

R.  F.  Marx,  director  of  circula¬ 
tion,  Los  Angeles  (Calif.)  Times. 

Charles  F.  Moester,  circulation 
manager,  Winston-Salem  (N.  C.) 
Journal  and  Twin  City  Sentinel. 

Albert  P.  Park,  circulation  man¬ 
ager,  Raleigh  (N.  C.)  Times. 

Clyde  Reeves,  director  of  circu¬ 
lation,  Daily  Oklahoman  and  Okla¬ 
homa  City  (Okla.)  Times. 

Jasper  E.  Rison,  circulation  di¬ 
rector,  Louisville  (Ky.)  Courier- 
Journal  and  Louisville  Times. 

Richard  C.  Rogers,  night  circu¬ 
lation  manager.  New  York  Times. 

Earl  M.  Treadwell,  circulation 
manager,  Pontiac  (Mich.)  Press. 

Tade  Walsh,  assistant  circulation 
director,  Detroit  (Mich.)  Free 
Press. 

C.  B.  Williams,  circulation  man¬ 
ager,  Charleston  (S.  C.)  News  and 
Courier  and  Evening  Post. 

Range  of  Discussion 

This  seminar  attracted  more 
nominations  than  any  other  in  the 
Institute’s  history  and  were  far  in 
excess  of  its  capacity.  Nominees 
who  could  not 
attend  this  semi- 
nar  will  be  given 
special  considera- 
tion  for  future 
circulation  semi- 
n  a  r  s,  according 
to  J.  Montgom-  : 

ery  Curtis,  direc-  ^ '  ' 

Invited  discus- 
sion  leaders  will 
conduct  dis-  Abbott 

cussions  on  c  i  t  y 
distribution  and  sales;  all  other 
types  of  distribution  and  sales;  a 
detailed  cost  reduction  program; 
the  newspaper’s  content;  special 
problems  of  combination  newspa¬ 
pers;  an  analysis  of  rates;  coopera¬ 
tion  with  other  departments  of  the 
newspaper;  promotion  to  the  pub¬ 
lic;  and  promotion  within  the 
newspaper  organization. 

Two  sessions  will  be  devoted  to 
a  membership  exchange  of  special 
programs  and  devices  which  have 
increased  circulation  in  the  last  few 
years.  There  will  be  additional  ses¬ 
sions  in  which  the  membership  will 
divide  for  group  clinics  for  more 
detailed  analysis  of  organization, 
operation  and  other  subjects. 

Ben  Reese,  co-chairman  of  the 
Institute  Advisory  Board  and  re¬ 
tired  managing  editor  of  the  St. 
Louis  (Mo.)  Post-Dispatch,  will 


Alden  Anderson 


Brennan 


Hayward  Horn 


Johnson  Kaf* 


Lamay  Lovas 


Moester  Park 


Reeves  Rison 


Rogers  Treadwell 


participate  in  all  sessions.  sions  include  business  and  circul*' 

Discussion  leaders  for  general  ses-  tion  executives  from  newspaper- 
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NOT  THEORIES 


ABOUT  SOFT  DRINKS 
AND  THE  TEETH 


The  chart,  based  on  data  from  authoritative  sources, 
shows  the  complete  lack  of  any  relation  between  in¬ 
cidence  of  dental  caries  (tooth  decay)  and  the  consumption 
of  soft  drinks.  Attention  is  specially  directed  to  the  general 
manner  in  which  the  rate  of  soft  drink  consumption  is  highest 
in  areas  where  incidence  of  bad  dental  conditions  is  lowest. 

The  above  statement  is  one  of  a  series,  relating  to  soft 
drinks  and  the  problem  of  dental  caries,  which  has  been 
accepted  and  published  by  a  distinguished  public  health  jour¬ 
nal.  Copies  are  available  to  the  readers  of  this  publication. 
Please  use  the  coupon  to  obtain  a  copy. 

The  American  Bottlers  of  Carbonated  Beverages  is  a  non-profit  asso¬ 
ciation,  with  member  manufacturers  of  bottled  soft  drinks  in  every  State.  Its 
purposes  include  improvement  of  production  processes  and  distribution 
methods  within  the  industry,  research  and  education  concerning  bottled  soft 
drinks  to  the  end  that  the  consumer  is  best  served,  and  promotion  of  a 
better  understanding  by  the  public  of  the  industry  and  its  products. 


*  - ■ - 
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Weighted  average. 
Decayed-Missing 
Teeth,  of  soldiers 
examined,  1943.  (1) 


American  Bottlers  of  Carbonated  Beverages 

1128  SIXTEENTH  STREET,  N.W.,  WASHINGTON  4,  D.  C. 

Please  send  me  your  brochure  on 

“Dental  Caries  ...  Do  We  Have  The  Answer?’ 


NAME- 


I. 


Tha  Nolienol  Aiwciolien  of  Ih*  toKlad  SofI  Drink  Indvtiry 


Bottles  Of  soft 
drinks  consumed, 
average  annual  per 
capita,  during 
developmental 
years.  (2) 


Delaware 

17.05 

40.5 

Maine 

15.96 

31.6 

Rhode  Island 

15.39 

49.6 

New  York 

13.88 

46.6 

Oregon 

12.62 

21.6 

New  Jersey 

12.43 

56.3 

New  Hampshire 

12.15 

39.1 

Massachusetts 

12.06 

79.1 

Wisconsin 

11.98 

65.6 

Ohio 

11.70 

50.6 

Idaho 

11.59 

16.6 

Washington 

11.23 

20.6 

Vermont 

11.00 

16.0 

Connecticut 

10.97 

44.0 

Maryland 

10.62 

64.5 

Pennsylvania 

10.46 

41.3 

North  Dakota 

10.39 

21.6 

Michigan 

10.27 

42.0 

Indiana 

10.18 

57.1 

Illinois 

10.12 

51.6 

Missouri 

10.11 

58.5 

Alabama 

10.07 

64.0 

Minnesota 

10.06 

33.0 

West  Virginia 

10.05 

47.3 

Kentucky 

10.02 

52.8 

Georgia 

9.99 

96.6 

Utah 

9.89 

32.6 

South  Dakota 

9.64 

19.0 

Iowa 

9.31 

33.5 

South  Carolina 

9.23 

74.8 

Louisiana 

9.20 

97.3 

Nebraska 

9.14 

28.0 

North  Carolina 

8.95 

96.3 

Tennessee 

8.95 

72.0 

California 

8.93 

46.6 

Mississippi 

8.92 

71.3 

Arizona 

8.87 

44.5 

Montana 

8.84 

25.8 

Florida 

8.79 

116.8 

Colorado 

8.32 

31.0 

Virginia 

8.31 

73.0 

Nevada 

7.90 

47.0 

Kansas 

7.81 

31.1 

Arkansas 

7.76 

54.0 

New  Mexico 

7.67 

31.5 

Oklahoma 

7.37 

40.0 

Wyoming 

6.69 

24.8 

Texas 

6.44 

70.0 

6 


(1)  Data  on  DM  teeth  from  Table  1  (Average  DM 
Values  of  22,117  Soldiers  from  48  States),  Geo¬ 
graphic  Variations  in  Caries  Prevalence  in  Soldiers, 
by  Abraham  E.  Nizel,  D.M.D.,  and  Basil  G.  Bibby, 
Ph.D.,  D.M.D.,  Jl.  of  the  Am.  Dental  Assn.,  Vol.  31, 
p.  1619.  (Dec.,  1944). 

(2)  Estimates  of  consumption  of  bottled  soft 
drinks  developed  from  available  data  of  Census  of 
Manufactures,  Bureau  of  the  Census  (Dept,  of  Com¬ 
merce),  official  population  estimates,  and  industry 
data,  for  IS-year  period  immediately  preceding 
mobiiization. 

See  also  "Medical  Climatology,”  by  Clarence  A. 
Mills,  Ph.D.,  M.D.  (Chas.  C.  Thomas,  Pub.,  1939), 
In  which  incidence  of  caries  is  related  to  climate. 
Highest  caries  incidence  occurs  in  States  which 
Census  data  show  have  lowest  soft  drink  consump¬ 
tion,  and  lowest  caries  incidence  occurs  in  States 
which  such  data  show  have  highest  soft  drink 
consumption. 
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SYNDICATES 


Monarch  Dissolves  ONA; 
NANA  Has  New  Service 


Tax  Bill  Snooping 
Costs  Reporter  $12 


Schurz  Sees 
More  Stereo 


By  Mather  Wallis 


WORLDVVIllL  PRESS  SERVICE  will 
step  from  the  wings  Dec.  1  to  be¬ 
come  part  of  a  trio,  the  other  mem¬ 
bers  of  which  are  press  features, 
INC.,  and  .MONARCH  SYNDICATE,  INC. 
Worldwide  gets  into  the  act  as 
Overseas  News  .Agency  bows  out 
Nov.  30  (E.  &  P.,  July  28,  1951, 
page  46.) 

ONA’s  passing  and  WPS's  emer¬ 
gence  are  the  result  of  a  lease- 
merger  agreement  between  Land¬ 
rum  R.  Bolling,  owner  and  editor 
of  ON, A  and  Press  Features,  and 
the  owners  and  operators  of  Mon¬ 
arch  Syndicate — Sid  M  a  u  t  n  e  r  , 
Charles  P.  .\rnot  and  Miss  Julia 
Edwards. 

Under  the  agreement.  Mr.  Bol¬ 
ling  retains  majority  interest  in 
both  WPS  and  Press  Features,  but 
has  leased  the  organizations  to 
Monarch  owners  and  will  devote 
as  much  time  as  possible  to  the 
combined  operations.  He  has  ac¬ 
cepted  an  appointment  as  president 
of  International  Information  and 
Program  Exchange,  a  group  to 
start  operations  .soon  in  the  United 
States  and  Europe. 

Mr.  .Arnot.  who  will  serve  as  ex- 
ecutbe  e^litor  for  all  three  organ¬ 
izations,  said  a  number  of  changes 
are  contemplated  and  “we  also  plan 
to  develop  a  first-rate  analytical  re¬ 
port  on  what  really  is  happening  in 
the  Iron  Curtain  areas.  We  are 
taking  over  the  ONA  bureaus  and 
correspondents  in  16  world  capitals 
and  will  add  shortly  to  the  scope  of 
our  coverage.”  One  of  the  first 
moves,  he  asserted,  would  be  the 
addition  of  a  top-name  Washington 
correspondent. 

WPS,  Mr.  Arnot  added,  will  be 


politically  independent,  and  opera¬ 
tions  will  be  expanded  to  include 
reports  from  additional  world  cap¬ 
itals  and  much  more  coverage  from 
Washington  and  the  United  Nations. 


Overseas  News  Agency  was 
founded  in  1940  as  an  outgrowth 
of  the  Jewish  Telegraphic  Agency 
and  ties  with  it  were  severed  in 
1949.  Press  Features,  formed  in 
1947  as  a  subsidiary  of  ONA,  dis¬ 
tributes  the  cartoon  strip  “Louie.” 
Monarch  Syndicate  was  formed 
about  two  months  ago  (E.  &  P., 
Sept.  19,  page  52).  All  three  will 
be  handled  from  101  Park  Avenue, 
New  York  City. 

Mr.  Mautner  will  be  Monarch’s 
general  manager  and  photo  editor 
for  WPS  and  Press  Features.  Miss 
Edwards,  who  has  been  a  reporter 
and  correspondent  for  such  papers 
as  the  Baltimore  (Md.)  Sun  and 
Indianapolis  (Ind.)  Star,  becomes 
feature  editor  for  WPS  and  Press 
Features. 


Raleigh,  N.  C. 

When  the  City  Council  hinted 
that  City  Water  Department  Reve¬ 
nues  might  be  higher  if  delinquent 
bills  were  not  collected  more 
promptly.  Reporter  Bob  Lynch  of 
the  Raleigh  Times  took  a  look  at 
the  lists. 

He  discovered  that  the  secretary 
to  the  City  Manager  was  five 
months  behind  in  her  water  bills. 
Two  days  after  the  story  appeared. 
City  Hall  looked  for  Mr.  Lynch’s 
name  on  the  delinquent  lists — in 
vain.  It  turned  out  that  he  was  not 
delinquent — ^he  was  not  on  any  tax 
lists. 

The  tax  collector  sent  him  a  bill 
for  $12 — $1  for  poll  tax  for  each 
of  the  six  years  and  a  $1  penalty 
per  year.  Mr.  Lynch  paid. 


Work  for  Color 


NANA  Service  Tailored 
To  Subscribers'  Needs 

Calling  it  an  innovation  in 
newspaper  circles,  north  Ameri¬ 
can  NEWSPAPER  ALLIANCE  h  a  S 
brought  out  a  plan,  effective  im¬ 
mediately,  for  custom  coverage  of 
any  story  its  clients  want  from 
areas  where  NANA  is  represented. 

For  example,  if  the  editor  of  a 
■subscribing  newspaper  wants  a 
story  concerning  the  travels  of  a 
hometown  senator,  sportsman  or 
other  leading  citizen  in,  say,  Istan¬ 
bul,  NANA  will  have  its  Tnstan- 
bul  man  get  the  yarn.  The  service, 
available  to  subscribers,  is  given  at 


Candid-camera  EYE 


Chicago  Trihune^Mett?  York  JYesvs 


Syndicate  vor* 


Trihunf  Tou>t*r,  CM^ano 


extra  cost  which  covers  remunera¬ 
tion  to  correspondents,  handling, 
messages,  and  pictures  when  re¬ 
quired. 

Handling  this  enterpri.se  is 
NANA  editor  John  Schell  who 
should  receive  all  requests  for  the 
Custom  Coverage  Service.  He,  in 
turn,  passes  the  requests  on  to  any 
one  of  the  80  representatives  of 
N  ANA  who  are  scattered  through¬ 
out  the  world  as  affiliated  corre¬ 
spondents. 

In  addition  to  full  details, 
N  ANA  subscribers  are  also  being 
mailed  a  map  of  the  world  showing 
the  location  of  personnel. 


fatches  the  stuffed  shirt  without  the  stuffing,  the 
life  guard  with  his  guards  down,  neighborly 
neighhors.  inothers-in-Iaw.  guests,  glamor  gals, 
hired  help. human  folks  with  their  foihles showing... 


New  Cooking  Series 
Readied  by  General 

A  15  -  INSTALLMENT  newspaper 
series,  called  “Shortcuts  to  Better 
Cooking,”  has  been  prepared  for 
GENER.AL  FEATURES  CORP.  by  Edith 
Barber,  conductor  of  the  syndicate’s 
regular  feature,  “Your  Food  Prob¬ 
lems.” 

Scheduled  for  immediate  release, 
the  articles  in  the  series  run  about 
1,000  words  each. 

Object  of  the  .series.  Miss  Barber 
says,  is  to  show  the  reader  how  to 
make  the  most  of  modern  advan¬ 
tages  and  how  to  offset  the  difficul¬ 
ties  of  high  prices  and  busier  days. 
She  has  written  a  number  of  cook¬ 
books  and  teaches  a  course  on  the 
“History  of  Cookery”  at  Columbia. 


W.  E.  Hill 

draws  his  models  from  barber  shops,  bridge  tables,  the  beach, 
street  crowds,  the  public  square  or  around  the  corner ...  corners 
large  chunks  of  circulation  with  his  popular  cartoons,  ranks 
high  in  repeat  readership,  builds  whole  family  following!  For 
proofs  and  prices,  phone,  wire,  or  write,  Mollie  Slott,  Manager . . . 


'  Boston  Post  Home 
■Goes  for  $700,000 

Boston 

Lester  Feinberg,  of  the  Lesmarc 
!  Realty  Trust,  purchased  the  Boston 
I  Post  buildings  on  “newspaper  row” 
last  week.  He  paid  $700,000,  the 
highest  of  four  bids  received  at  the 
public  auction. 

The  Post  guaranteed  to  lease  the 
property  for  two  years  and  three 
months  at  a  net  annual  rental  of 
$120,000,  paying  taxes,  mainte¬ 
nance  and  operating  costs.  At  the 
end  of  that  time,  it  is  expected  that 
the  new  Post  building  will  be  com¬ 
pleted  on  Pearl  Street. 


South  Bend,  Ind. 

Franklin  D.  Schurz,  South  Bend 
Tribune  business  manager  and 
chairman  of  the  ANPA  Mechan¬ 
ical  Research  Committee,  told  the 
Midwest  Conference  of  the  Inter¬ 
national  Stereotypers  and  Electro¬ 
typers  Union  here  last  week  about 
the  progress  of  two  projects  at  the 
ANPA  Laboratory  at  Easton,  Pa., 
namely,  the  no-pack  mat  and  high¬ 
speed  etching  process. 

The  no-pack  mat,  manufactured 
by  Kimberly-Clark  Corp.,  uses 
Kimpreg,  which  is  placed  on  the 
back  of  a  standard  mat  before  it 
is  rolled.  It  shrinks  with  the  mat 
when  it  is  placed  in  the  Stahi. 

Tells  of  Experiments 

“The  South  Bend  Tribune  was 
chosen  as  one  of  the  newspapers  to 
experiment  with  Kimpreg,”  said 
Mr.  Schurz.  “Our  stereotypers, 
using  this  material,  have  cast  many 
pages,  most  of  which  have  been 
run  through  entire  editions.  As  the 
result  of  suggestions  which  we, 
other  newspapers,  and  the  ANPA 
Laboratory  have  made,  Kimberly- 
Clark  is  making  some  changes  in 
Kimpreg.  We  .shall  no  doubt  be 
experimenting  with  it  again  in  a 
short  time. 

“We  do  not  know  when  it  will 
be  ready  for  general  distribution, 
nor  indeed  do  we  know  whether 
this  will  be  the  final  form  of  the 
no-pack  mat.  It  is  possible  that 
some  mat  company  will  find  a 
method  of  impregnating  its  mats 
with  a  substance  which  will  make 
packing  unnecessary.” 

The  high-speed  etching  process, 
he  said,  is  still  in  the  laboratory 
stage  but  will  be  ready  soon  for 
field  testing.  Plates  etched  in  two 
and  a  half  minutes  were  cleaner 
and  etched  more  deeply  than  those 
prepared  by  the  standard  process, 
he  related. 

“I  have  heard  that  some  stereo¬ 
typers  fear  high-speed  etching  may 
be  used  to  by-pass  the  stereoty^ 
department;  that  plates  made  in 
the  engraving  departments  will  be 
put  directly  on  the  press,”  Mr- 
Schurz  remarked.  “I  believe  such 
a  procedure  is  most  unlikely.  1 
think  that  high-speed  etching  will 
provide  more  cuts  at  a  lower  cost 
and  that  it  will  mean  more  work 
for  stereotypers. 

“High-speed  etching  will  be  one 
way  of  producing  better  color  at 
a  lower  cost.  If  color  develops  as 
I  think  it  will,  stereotypers  will  1^ 
kept  occupied  on  work  which  i5 
more  productive  and  which  re¬ 
quires  greater  skill  than  filling  i" 
the  backs  of  mats." 


Hablemos  Added 


Hahlemos,  Latin  American  news¬ 
paper  supplement,  will  be  distrib¬ 
uted  in  Guatemala  with  "El  linpor- 
cial.” 
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More  Need  for  ‘Why’ 

In  Stories— Akers 

By  George  A.  Brandenburg 

The  ‘  why”  of  a  story  is  often  ecutive  and  unlawful  elements, 
more  important  than  the  other  5.  The  crowded  and  dilapidated 
four  ‘‘Ws.”  .says  Milburn  (Pete)  condition  of  Chicago  public 
Akers.  Chicuf’o  _  schools. 

Sun-Times  exec-  iiP****^L  safety  precau- 

utive  editor.  .dg  tions  in  Chicago  factories. 

Mr.  .Akers  7.  The  wooden  fire  ladder  scan- 

sparks  the  S-T’s  '  dal  in  the  Chicago  fire  department, 

crusading -investi-  K  8.  Death  traps  throughout  the 

gative  activitie-s.  city  waiting  to  snare  small  chil- 

He  also  advocates  dren. 

the  controversial  |t  >  The  reckless  expenditure  of 

interpretive  style  money  by  the  Chicago  Park  Dis- 

of  writing.  |  trict  in  its  Outer  Drive  expansion 

‘T  h  e  compla-  program, 

cent  newspaper  is  \kers  Exposure  of  Police  Captain 

satisfied  to  tell  its  CJibbons  with  the  publication  of  his 

readers  what  happened,  when  it  “l  ittle  Red  Book”  which  linked 

happened,  and  where  it  happened,”  him  with  Chicago  vice  and  the 

he  said.  "But  it  is  not  as  zealous  in  underworld.  Gibbons  has  been 
finding  out  or  reporting  why  it  suspended, 
happened.  Yet.  all  things  consid-  Hits  Complacency 

ered.  the  “why’  is  in  many  cases  the  “If  editors  feel  they  cannot  af- 
key  to  the  story — the  most  vital  ford  to  be  complacent  about  pos- 
part.”  sible  infringements  on  their  rights. 

.A  responsible  press,  he  explain-  why  do  some  seem  to  be  so  corn¬ 
ed,  is  one  that  .seeks  to  strengthen  placent  about  their  responsibil- 
and  preserve  what  is  good  in  the  ities?”  asked  Mr.  Akers.  "The  of- 
community  or  nation,  and  helps  ficial  proceedings  of  the  average 
to  eliminate  what  is  bad  and  un-  newspapermen's  convention  —  and 
desirable.  there  are  a  lot  of  them — are  pret- 

“When  a  jury  failed  to  indict  ty  bare  on  the  subject  responsibil- 
Michael  Moretti.  policeman  on  a  ity." 

spree,  the  Sun-Times  set  out  to  Pete  .Akers  complained  that  his 
find  out  why,”  he  related.  “We  fellow  editors  have  been  afflicted 
found  out,  and  Moretti  is  in  pri-  by  a  “sterile  formula”  known  as 
son  for  life.  objective  reporting.  He  said  the 

“When  our  education  reporter,  tendency  was  to  confuse  objectiv- 
a  woman,  reported  that  the  cost  of  ity  with  fairness, 
building  public  schools  in  Chicago  He  added,  however,  that  the 
was  much  higher  than  similar  confusion  is  gradually  ending,  es- 
costs  in  the  suburbs,  we  sought  to  pecially  among  the  metropolitan 
find  out  why.  As  a  result,  the  dailies.  Interpretive  reporting, 
school  board  is  revLsing  its  meth-  which  is  eminently  fair  to  all  con¬ 
ods  of  letting  contracts.  cerned.  is  becoming  more  and 

Tackled  Textbooks  more  the  rule  rather  than  the  ex- 

“When  our  local  school  officials  claimed, 

dropped  Magruder’s  civics  text-  How  many  newspapers  i  n 
book, ‘American  Government,’ and  America  engage  every  day  in  a 
declined  to  let  pupils  participate  conscientious,  painstaking  and 
in  a  United  Nations  essay  con-  «>mctimes  fruitless  search  for  eyi- 
test,  we  sought  to  discover  why  dence  of  political  corruption,  in- 
We  found  out,  by  careful  digging!  ‘I'fference  or  negligence  that  gnaws 
that  flag-waving  busybodies  had  *  community  like  an  undetected, 
been  diligently  at  work  behind  unsuspected  cancer?”  he  asked, 
ihe  scenes.  We  exposed  them.  Takes  Many  Man  Hours 
Magruder’s  textbonk  was  restored  “Many  newspapers  assume  these 
to  the  supplementary  reading  list  responsibilities  as  a  part  of  their 
and  the  then  superintendent  of  daily  public  service,”  he  said,  an- 
schools  admitted  the  decision  in  swering  his  own  question,  but  ad- 
the  case  of  the  U.N.  essay  contest  ding;  “Many  more  do  not.  And 
he  put  it,  a  ‘serious  mis-  among  the  latter  are  many  who.se 

’  ”  voices  arc  loudest  in  protesting 

The  Sun-Times’  files  of  recent  actions  which  might  infringe  on 
oionths  show  such  stories  as:  freedom  of  the  press.” 

1.  Disease  ridden  swimming  Mr.  Akers  reminded  that  the  job 

of  an  investigative  newspaper  i.s 
-  TV  repair  gyps  who  were  an  expeasive  one — if  not  in  aetual 
fleecing  the  people  of  untold  thou-  out-of-pocket  dollars,  it  is  expen- 
sands  of  dollars.  sive  in  terms  of  man  hours. 

3.  The  oniinous  connection  of  ‘To  conduct  an  investigation 
^  public  official  with  Capone  hood-  properly.”  he  said,  “a  newspaper 

must  be  prepared  to  take  out  of  its 
The  link  between  a  state  ex-  day-to-day  newsroom  lineup  some 
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Klansman  Attacks 
Robesonian  Editor 

Lumberton,  N.  C. 
Penn  Gray,  city  editor  of  the 
Robesonian,  local  daily,  was  as¬ 
saulted  on  the  streets  here  by  a 
man  whom  he  had  mentioned  in  a 
history  of  the  Ku  KIux  Klan  in 
Robeson  County. 

Mr.  Gray  said  his  assailant 
struck  him  with  a  belt  and  also  hit 
him  with  a  fist. 

Mr.  Gray  has  not  preferred 
charges.  “We  just  try  to  keep  down 
trouble,”  he  said. 

of  its  be.st  men  and  women.  In 
these  days,  mounting  publishing 
costs  have  tensled  to  keep  news¬ 
room  staffs  at  minimum  rather 
than  maximum  strength.  Thus, 
such  use  of  able  and  competent 
manpower  may  strike  some  editors 
and  publishers  as  an  extravagance, 
if  not  a  luxury. 

He  recalled  recently  telling  an 
editor  of  another  metropolitan 
paper  some  of  the  services  the  Sun- 
Times  had  rendered  to  help  clean 
up  Chicago.  The  visiting  editor 
shrugged  and  said  that  so  far  as 
his  town  was  concerned,  there  was 
nothing  to  clean  up.  Furthermore, 
he  said,  even  if  bad  conditions  did 
exist  he  had  neither  the  time  nor 
staff  to  do  the  job. 

Mr.  Akers  reminded  his  friend 
that  there  is  an  old  Yankee  say¬ 
ing  that  you  “make-do”  with  what 
you  have.  ”We  at  the  Sun-Times 
’make-do,'  and  there  is  no  reason 
why  other  newspapers  cannot 
’makc-do’  as  well,”  he  asserted. 

In  regard  to  “make-do,”  he  said 
when  the  need  arises,  a  newspaper 
shouldn’t  hesitate  to  employ  the 
assistance  of  outside  agencies,  as 
the  Sun-Times  did  when  it  hired 
a  testing  laboratory  to  sample  and 
analyze  the  water  in  the  city  wad¬ 
ing  pools. 

On  the  newspaper  staff,  he  said, 
it  is  the  wellrounded  individual, 
with  a  high  quota  of  curiosity, 
who  makes  the  be.st  investigator. 

The  Sun-Times  has  established 
a  pattern  of  operation.  The  first 
part  of  an  investigation  is  of  a 
general  exploratory  nature. 

The  reporters  begin  the  investi¬ 
gative  work  under  the  direction  of 
the  city  editor.  When  the  pieces 
start  falling  into  place,  the  report¬ 
er  who  acts  as  head  of  the  team 
prepares  a  report.  Then  he  sits 
down  with  his  editors.  The  report 
I  is  gone  over  with  a  fine-tooth 
comb. 

,  Sometimes  it  Ls  necessary  to  ask 
[  the  legal  department  to  go  over  the 
information  gathered  and  give  an 
,  opinion  as  to  the  course  that 
;  should  be  taken  to  make  the  pre- 
I  sentation  airtight. 

Mr.  Akers,  an  oldhand  at  re¬ 
porting,  said  that  not  once  has 
I  the  Sun-Times  had  to  back  down 
r  on  any  series  which  the  staff  had 
»  carefully  developed. 

:  Mr.  Akers  .said  the  price  that  a 


newspaper  pays  for  exposing  poli¬ 
tical  corruption  and  other  forms 
of  skullduggery  is  usually  threats 
of  intimidation.  Such  threats,  he 
added,  do  not  come  from  adver¬ 
tisers.  “We  have  never  been  told 
by  an  advertiser  that  he  would 
cease  using  our  columns  if  we 
didn’t  stop  this,  that  or  another 
expose,”  he  declared. 

’’.An  esserxtial  requisite  for  a 
crusading  newspaper  is  a  publish¬ 
er  who  will  permit  his  editorial 
staff  to  crusade,  to  expose,  to  un¬ 
cover  those  things  which  need  to 
be  uncovered.  Fortunately,  the 
Sun-Times  has  a  publisher  who 
regards  such  activity  as  desirable. 
In  fact,  1  recall  one  instance  in 
which  Marshall  Field.  Jr.,  remark¬ 
ed  to  me  that  .some  months  had 
elapsed  without  such  an  expose. 

.  .  .  Right  now  we  have  spent 
more  than  40  man-weeks  on  a 
project  which  seems  about  to 
strike  pay  dirt  and  which,  we  feel, 
will  render  a  big  service  to  the 
community.” 

■ 

Editor  Goes  to  Court, 
Petition  Made  Public 

SVItTHFIELD,  N.  C. 

Two  Mount  Olive,  N.  C.,  town 
officials — Mayor  T.  Nelson  Ricks 
and  City  Clerk  Augusta  Williford 
— last  week  backed  away  from  an 
attempt  to  conceal  the  names  on  a 
petition  calling  for  an  election  on 
the  sale  of  beer. 

Superior  Court  Judge  G.  A. 
Martin  ruled  that  the  petition  is  a 
public  document.  Neither  of  the 
officials  appeared  in  court,  but  they 
sent  word  they  agreed  to  the  judge¬ 
ment. 

Editor  Cletus  Brock  of  the 
Mount  Olive  Tribune  went  to 
court  as  a  taxpayer  after  mayor 
Rick.s  told  him  “the  petition  is  my 
private  property  and  you’ll  never 
see  it.” 

Daily  Proves  Case 
Against  Tree  Cutting 

Pittsburgh,  Pa. 

A  long  campaign  by  the  Pitis- 
burgh  Post-Gazette  against  what  it 
said  was  the  improper  cutting  of 
trees  in  a  state  forest  has  resulted 
in  a  recommendation  from  an  im¬ 
partial  committee  that  cutting  stop 
and  a  sawmill  be  removed. 

The  newspaper  charged  that  in 
clearing  of  dead  or  impaired  trees 
from  the  fore-st  the  state  wa.s  de¬ 
stroying  good  timber  stands.  And 
it  printed  photographs  to  prove  it. 

Frank  M.  Matthews.  State  House 
corresrwndcnt,  and  Photographer 
Paul  Slantis  spent  several  days  in 
the  forest  on  assignment  by  City 
Editor  Joseph  Shuman. 

■ 

Start  N.  C.  Weekly 

Sanford,  N.  C. 

The  Central  Carolinian,  a  week¬ 
ly,  has  been  launched  in  Sanford 
by  Walter  Mann  and  J.  C.  Fields, 
two  recent  employes  of  the  Sanford 
Herald,  a  daily. 
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PROMOTION 


Maybe  It*s  the  *Smaze* 
Over  the  Miami  Moon 


By  T.  S.  Irvin 

The  weather  being  so  cockeyed 
— fog,  smog,  smaze,  etc. — all  over 
the  country  this  year,  the  silly  sea¬ 
son  in  newspaper  promotion  is 
only  now  hitting  Miami,  Fla.  The 
Miami  Daily  News  and  the  Miami 
Herald  are  fussin’  and  feudin’  in  a 
way  that  would  be  serious — at  least 
to  those  of  us  who  take  our  pro¬ 
motion  seriously — if  it  weren’t  so 
funny. 

It  seems  that  the  evening  News, 
whose  100,000  daily  circulation  is 
less  than  the  morning  Herald’s 
192,000,  has  been  running  a  series 
of  ads  on  the  theme  that  “Cir¬ 
culation  Isn’t  Everything.” 

This  is  a  familiar  theme  for 
newspapers  that  are  second  in  cir¬ 
culation  in  a  market.  It  is  a  valid 
theme.  Circulation,  as  advertising 
and  promotion  people  know,  isn’t 
always  everything.  There  is  a  qual¬ 
ity  in  circulation  that  must  be  con¬ 
sidered. 

The  News  claims  a  better  qual¬ 
ity  for  its  smaller  circulation.  It 
claims  that  because  of  this  better 
quality,  advertising  in  the  News  is 
more  worth  while.  It  bolsters  this 


argument  with  Media  Records  fig¬ 
ures  showing  how  lesser  circula¬ 
tion  papers  in  other  markets  are 
.sometimes  the  bigger  advertising 
papers. 

Perhaps  because  he  recognizes 
the  promotional  validity  of  the 
News’  argument,  and  being  well 
ahead  not  only  in  circulation  but 
in  advertising  as  well,  Les  Barn¬ 
hill,  the  Herald’s  promotion  man¬ 
ager,  seems  to  have  taken  no 
notice  of  the  News’  promotion. 

Or  it  may  be  that  Les  has  taken 
notice  of  the  News’  promotion  and 
purposely  kept  quiet  about  it — be¬ 
cause  it  takes  the  same  line  that 
Chicago  Daily  News  promotion 
takes.  And  the  Chicago  Daily 
News,  an  evening  newspaper,  is 
published  by  the  same  John  S. 
Knight  who  publishes  the  Miami 
Herald,  a  morning  newspaper. 

But  everybody  wants  to  get  into 
the  promotion  act.  So  Jack  KofoeJ, 
Herald  columnist,  jumped  on  the 
Miami  News  promotion  with  both 
feet  and  wearing  hobnailed  boots. 

“1  get  a  kick,”  he  wrote  in  his 
column,  “out  of  small  newspapers 


INTEREST  plus  ACCURACY 

Every  story  released  by  Science  Service  has  the  cooperation 
of  research  scientists.  These  men  and  women  report  to  us 
in  many  instances  as  they  know  our  editorial  staff,  the  largest 
in  the  world  covering  science  exclusively,  will  cover  their 
painstaking  work  with  accuracy  and  understanding. 

News  Report  .  .  .  daily  coverage  of  top  scientific  news. 
Much  copy  is  for  immediate  release;  our  Wire-By-Mail — 
Stories  are  predated. 

Feature  Packet  •  .  .  contains  dramatic  by-lined  lead  story 
covering  outstanding  scientific  achievements  or  discoveries. 
The  column.  New  Machines  and  Gadgets,  describes  scientific 
articles  which  are,  or  will  be,  on  commercial  markets.  Nature 
Ramblings  gives  information  on  the  unusual  in  plant  and 
animal  life.  Each  of  the  three  illustrated  with  mat  or  print. 

Science  Service  releases  several  features 
which  are  time-tested. 

YOUR  HEALTH:  Here’s  How!  is  written  by  Jane  Stafford, 
top  medical  writer  of  Science  Service.  In  this  tri-weekly 
column  Miss  Stafford  reports  to  readers  throughout  the 
country  on  medicine,  health  and  nutrition. 

The  monthly  Map  of  the  Stars  gives  the  accurate  positions 
of  the  stars  and  constellations.  Illustrated  with  two  clear-cut 
semi-circular  maps,  the  feature  appeals  to  readers  interested 
in  the  science  of  astronomy. 

Science  Shorts,  filler  service,  contains  forty-two  sentence- 
paragraphs  on  scientific  subjects,  varying  in  length  to  fit 
makeup  needs. 

For  sample  releases  write: 

SCIENCE  SERVICE 


1719  N  Street,  N.W. 


Washington  6,  D.  C. 


trying  to  wean  advertising  away 
from  more  successful  rivals.  While 
grubbing  desperately  for  readers, 
these  flops  pretend  circulation  isn’t 
important.” 

The  Miami  News,  of  course, 
came  right  back.  And  it  came  back 
with  arguments  lifted  right  out  of 
Chicago  Daily  News  promotion. 
In  an  ad  headlined  “Kofoed 
Laughs  ...  at  Knight?”  it  pointed 
out  that  the  Chicago  Daily  News 
carries  more  grocery  advertising 
than  the  Chicago  Tribune  despite 
the  fact  that  the  News  has  less 
circulation.  It  also  brought  in  the 
old  morning-evening  argument. 

“Mr.  Knight,”  said  the  News  ad, 
“who  also  publishes  the  MORN¬ 
ING  Miami  Herald,  states  in  his 
recent  promotion  pieces  that  the 
Chicago  Daily  News  sales-produc- 
ing  strength  can  be  attributed  to  its 
evening  publication  time  and  the 
type  of  readership.  .  .  .  And  so  in 
Miami  ...  as  in  Chicago,  Mr. 
Knight’s  reasoning  is  sound.” 

Then  Kofoed  came  back.  He 
compared  the  Chicago  Daily  New.s’ 
half-million-plus  circulation  with 
the  Miami  News’  “floundering” 
hundred  thousand,  and  called  the 
Chicago  Daily  News  a  “well-edited, 
well-written  paper  appealing  to 
literate  people”  and  the  Miami 
News  “a  second-rate  sheet.” 

That’s  where  it  stands  at  this 
writing.  Except  for  some  explan¬ 
ation.  What  made  Kofoed  jump 
into  the  picture  when  his  paper’s 
promotion  department  was  keep¬ 
ing  sensibly  quiet?  The  guy  ap¬ 
parently  is  burned  up  over  a  story 
the  Miami  News  ran  about  him. 
Seems  he  signed  up  a  year  ago  to 
ghost  a  biography  of  ex-President 
Rafael  Trujillo  of  the  Dominican 
Republic.  And  because  he  got  put 
on  the  payroll  for  $1,500  a  month 
plus  $800  a  month  expenses,  he 
had  to.  register  as  a  foreign  agent. 

Several  weeks  ago,  the  Washing¬ 
ton  correspondent  of  the  Miami 
News  learned  about  this  and  the 
News  published  it.  Kofoed  burned 
because  he  read  something  “sinis¬ 
ter”  into  the  term  “foreign  agent.” 
Fact  is,  he  never  wrote  a  word  be¬ 
cause,  he  explains,  the  Trujillo 
family  and  the  government  never 
came  through  with  necessary  source 
materials.  And  now  the  contract  is 
ended. 

The  Moon  over  Miami  must  be 
chuckling  over  all  this.  Promotion 
people  everywhere  ought  to  get  a 
boot  out  of  it.  And  maybe  Kofoed 
will  learn  to  stick  to  his  column 
and  leave  promotion  to  promotion 
people.  Our  only  regret  in  this  is 
that  bickering  and  name-calling  get 
the  newspaper  business  exactly 
nowhere.  Promotion  doesn’t  have 
to  be  stuffy.  But  if  is  to  command 
respect  and  be  believed,  it  ought  to 
have  some  simple  dignity  about  it. 

Markets  Are  People 

Spokane  has  just  been  voted  the 
country’s  No.  1  test  market  in 
Sales  Management’s  survey  among 
advertisers  and  manufacturers,  so 
the  Spokane  (Wash.)  Spokesman- 


Ottawa  Citizen 
Tries  'Foto-Nite' 

Ottawa 

The  Ottawa  Citizen  is  going  into 
the  “foto-nite”  field  in  seven  local 
theaters. 

In  cooperation  with  a  city  jewel¬ 
ler,  the  winners  will  receive  a  mer¬ 
chandise  prize  plus  a  cash  prize 
from  the  newspaper. 

The  starting  offer  consists  of 
$1,000  in  merchandise  from  the 
jeweller,  $500  from  the  Citizen,  and 
an  additional  $1,000  in  cash. 

Those  entering  the  contest  have 
to  fill  out  registration  cards  which 
are  available  at  the  seven  theaters, 
and  be  in  the  theater  on  “foto- 
nite.” 

Review  and  Chronicle  is  going  to 
town  in  promotion.  This  despite 
the  fact  that  some  marketing  pun¬ 
dits  of  late  are  running  down  the 
idea  of  test  markets. 

In  addition  to  a  brochure  de¬ 
voted  to  the  test  market  idea  itself, 
the  Spokane  papers  have  put  out 
a  splendid  market  data  presenta¬ 
tion  on  the  theme  that  “you’ve 
heard  it  before,  but  markets  are 
people,  people  with  money  to 
spend.”  This  is  a  double-size  pre¬ 
sentation  that  folds  neatly  in  half 
to  file  size.  But  the  big  size  permits 
excellent  use  of  big  pictures  that 
do  a  lot  to  tell  the  story  graphic¬ 
ally.  This  is  one  of  the  best  jobs 
of  its  kind  we  have  seen  this  year. 

^deai 

Camera  Cornered 

The  Sacramento  (Calif.)  Bee 
runs  many  pictures  labelled  “Cam¬ 
era  Cornered”  for  daily  happenings 
that  usually  do  not  rate  a  picture 
or  story.  Examples:  A  young  boy 
raking  leaves  into  a  box,  a  Y.  W. 
C.  A.  secretary  checking  over  the 
registration  book. 

Semta  Sleigh  Contest 

Prizes  totaling  $1,500  are  being 
offered  readers  of  the  Louisville 
(Ky.)  Courier-Journal  who  enter 
the  newspaper’s  “Santa  Sleigh  Con¬ 
test.”  Entrants  must  locate  adver¬ 
tised  “Santa  items”  in  advertise 
ments  of  168  participating  business 
firms,  fill  in  blanks  published  in 
five  successive  Sunday  editions  and 
return  them  to  the  newspaper  for 
judging.  The  prizes  range  from 
$300  to  $5. 

Census  Tract  Map 

A  CENSUS  tract  map  of  Toledo, 
Ohio,  including  the  corporate  city 
as  well  as  the  ABC  city  zone,  and 
based  on  the  1950  census  of  popu¬ 
lation  has  been  issued  by  the  Toledo 
Blade.  The  four-color  map  divide 
Toledo’s  55  census  tracts  into  f<W 
economic  groups  based  on  median 
family  income.  A  similar  break¬ 
down  is  given  for  the  various  town¬ 
ships  and  villages  surrounding  To¬ 
ledo,  in  the  ABC  city  zone. 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


the  spot  news  paper  of  the  newspaper  and  advertising  fields 


E&P  Promotion  Awards 


Presentation  of  Plaque® 
Certificcrtes  at 


Winners 
cor.tesl 

conjunctic^^ 
ing  of  thM 

Promotion  ^  VI 

The  awijit^L 

convfntiori  by^ 
publisher  of 
cstegories  as  fO!)% 

ver‘;senienE:i  desigr^ 
tioaal  newspaper  a% 

•  Chicago  (in.)  % 

Honorable  menti% 

Washingion  (D.  C^)  A 

2.  Best  diret:  niai.% 

piece  tksigneti  to  obta% 
advertising:  % 

•  Roafjoke  fVa.)  T% 

M'orW-News.  % 

Honorable  mention  to  .% 

'jtapoiis  (Mian.)  Hutr  alf 

3.  Be-.;  sales  preieniatior:  % 
tain  national  advertising;  ^ 

•  Chicago  (III.)  Dally  Nev^ 

The  judges  for  the  *  three  v 

gones  were;  C,  B.  Donovan,  \* 
pre;,:dcnl  and  tned:a  direcl 
t.harJes  W'.  Hoy;  Co.;  David' 

Hopkins,  director  of  advcrtisit  ^  _  _ _ _ 

bmsison  Radio  and  Pi-onograpb  and  Spoke-sraan-Rcviesv. 


■Youth  in  Ac- 
y  on  World- 
Xihow  W'agon. 


^^^,i^<Scapolw  Star  and  Tribune. 
x'^ionorabJe  mention  for  Omaha 
World-Herald,  -  Lancaster  fPa.) 
Newspapers  and  loronio  tOnt.) 
Teles'orn. 

(Continued  on  page  8) 


_^,»«-;r>tng!e  cam- 
jassilicd  advertis- 


BOOSTING  want  ads  the  Spokane 
way  is  the  eager  beaver  way. 


5.  The  most  outstanding  single  GENERAL  CONTEST  RULES 
campaign  during  1953,  designed  ^ 

to  obtain  classified  advertising.  Contest  Is  open  to  all  daily  news- 
consisting  of  advertisements  run  papers  In  the  United  States  and 
In  own  newspaper  (or  other  local  Canada;  closing  date  for  entries 
media)  and  direct  mall  pieces  postmarked  February  15,  1954.  Ad- 
(or  both),  to  be  presented  In  port-  dress  all  entries  to  the  Promotion 
folio  form  (as  many  separate  en-  Contest  Editor,  EDITOR  &  PUB- 
trles  as  desired).  I.ISHER,  1700  Times  Tower,  New 

s..r525s?i.“jrp“u'5§i',';;  S{  ‘rS 

latlons  (designed  to  show  quantity  «• 

and  quality  of  promotion  activities.  Each  contest^t  sh^l  paste  m- 

and  limited  to  papers  In  the  50,000  nam***of  "thi 

or  less  circulation  bracket).  *  label  bearing  the  name  of  the 

_  ^  newspaper  and  classification  for 

7.  The  most  outstanding  single  which  the  entry  Is  submitted.  - 
circulation  promotion  program  Where  more  than  one  entry  Is 
during  1953,  embracing  any  form  of  made  In  a  given  classification,  each 
printed  promotion,  or  carrier  boy  one  must  be  designated  bv  a 
and/or  dealer  activities,  special  separate  label. 

events,  etc.  (to  be  presented  In  Definitions  of  classifications  must 
album  form).  be  followed  closely  In  order  to 

8.  The  moat  outstanding  single  have  the  entry  eligible, 
community  service  activity  con-  Judging  will  be  done  by  a  se- 
ducted  during  1963,  aimed  at  Im-  lected  group  of  advertiser,  agency, 

amects  of  circulation,  and  public  relations 
the  area  or  the  general  public  wel-  executives,  and  the  decisions  of  the 
fare  Interests  (to  be  presented  In  Judges  will  be  final. 

"  Special  Merit  Certificates  wlU  be 


An  E&P 

BRONZE  PLAQUE 
Award  for  . . . 


here  are 


advertisements  diirlng  1953,  de¬ 
signed  to  obtain  national  newspa¬ 
per  advertising,  and  run  In  one  or 
more  trade  papers,  other  newspa¬ 
pers,  or  own  newspaper  —  to  be 
mounted  and  presented  In  port¬ 
folio  form. 

2.  The  best  direct  mall  promo¬ 
tion  piece  during  1953,  desired  to 
obtain  national  newspaper  adver¬ 
tising. 

3.  The  best  sales  presentation 
during  1953,  designed  to  obtain  na¬ 
tional  newspaper  advertising,  which 
may  Include  presentation  of  prod¬ 
uct  Inventories  or  market  research 
(as  many  separate  entertes  as  de¬ 
sired). 

4.  The  best  presentation  ( printed  provtog  the  *economrc 
or  hand-lettered)  during  1953,  de-  the  area  or  the  general  public  wel- 
slgned  to  develop  new  local  adver-  fare  Interests  (to  be 

tlslng  generally,  or  designed  for  a  word  or  word-and-picture  descrip-  ... _  _ 

special  classification  of  accoimts  tion  In  scrap-book  form;  as  many  awarded  In  any  classification  at 
or  an  Individual  account.  separate  entries  as  desired).  the  discretion  of  the  Judges. 

(.Idfertisem^Ht) 


THE  RULES 


the  FIELD’S 


WIDE  OPEN! 


PHOTOGRAPHY 


^y^jemo  to  y^ditorS 


Beginning  December  1, 
the  experienced  staffs 
and  facilities  of  .  .  . 


•  Worldwide 
Press  Service 

(formerly  Ovor-eas  News  Agency) 

•  Monarch 
Syndicate, 

Inc. 


Press 

Features,  Inc. 


.  .  .  will  be  operating 
together  at  .  .  . 

101  PAKK  AVEM  K 
NEW  VOKK  17.  Y. 

.  .  to  bring  you  .  .  . 

Streamlined  background 
reports  on  key  world 
developments  | 

-An  entirely  new  and 
different  ehoice  of  ex¬ 
clusive  features 

—A  select  photo  service  to 
meet  special  publication 
needs 

Write  today  for  further 
details! 

(.■Advertisement) 


Should  Lensmen  Get 
Cut  of  Print  Sales? 


Education  in 
Photos  Urged 
For  Editors 


or  rnni  oaies  ^  San  Francisco 

New  moves  toward  improvement 

By  James  L  Ceilings  ‘he  pictorial  content  of  news- 

^  papers  developed  from  short 

\ HE  New  York  Herald  Tribune  photographers  and  are  paid  to  courses  in  photography  in  Lte  An- 
has  had  in  effect  for  some  years  make  pictures  on  company  time,  Seles,  San  Francisco  and  Seattle 
now  a  plan  whereby  the  photogra-  using  company  material.”  recent  y. 


phers  receive  roughly  half  of  the 
proceeds  from  the  sale  of  their 
prints. 

A  photographer  there  said  that 


Joe  Costa,  King  Features — New 
York  Sunday  Mirror  Magazine. 


recently. 

The  Pacific  Coast’s  first  sessions 
under  auspices  of  the  National 
Press  Photographers  Association 


A  photographer  there  said  that  “Fd  say  this — ^if  the  newspaper  brought  out  heavy  attendance. 
Dick  Crandell,  a  former  picture  involved  can  afford  free  prints,  it’s  Hopes  for  photo  education  of 
editor  now  in  public  relations  good  public  relations  and  good-  editors  provided  a  strong  under¬ 
work,  initiated  the  deal.  He  added  will.  If  it  can’t,  then,  obviously,  current  of  the  remarks  voiced  at 
that  the  staffers  get  their  checks  there  would  have  to  a  service  sessions  here.  The  stress  was  on 
the  first  week  of  December.  The  charge.  If  it’s  only  a  service  charge,  a  psychological  warfare  upon  the 
green  stuff  spells  out  a  merrier  the  newspaper  can’t,  of  course,  men  who  decide  which  of  the  pic- 
Christmas.  split  with  the  photographer.  But  if  tures  taken  by  the  photographer 

No  Herald  Tribune  photogra-  there  is  a  commercial  charge,  then  are  best. 


pher  is  mad  at  Dick.  1  think  it  would  be  well  and  just 

*  *  *  to  split  with  the  photographer. 

If  any  reader  detects  a  note  of  This  way  he  would  feel  he  has  an 
caution,  an  under-play,  an  evasion,  incentive.” 


a  glossing  over — well,  consider 
how  it  is  in  your  shop.  It’s  a  sub-  Joe  F. 
ject  as  tender  as  a  bride’s  feelings.  Tribune. 
At  least  a  capable  dozen  were  “Yes  I 


inmK  11  wouiu  oe  weii  ana  jusi  §3,^5  Technique  Urged 

split  with  the  photographer.  . 

lis  way  he  would  feel  he  has  an 

eentive  ”  editor  With  your  pictures,  said 

«  :i,  Bob  Boyd,  president  of  NPPA. 

Joe  Engels,  New  York  Herald  He  suggested  photographers  should 

“ezsil”  on/I  n'»  rtiz»lllir 


“sell”  picture  ideas  and  particular 
pictures  by  public  relations  meth- 


At  least  a  capable  dozen  were  “Yes  to  both  parts  of  the  ques- 
approached  on  the  matter  in  this  tion.  By  charging  for  prints,  the  se  1  i  on 

town.  Those  who  didn’t  want  to  newspaper  eliminates  those  jokers  snoiiiu  uo.  ^ 

have  anything  to  say  on  the  busi-  who  really  don’t  want  the  picture  ve  got  to  educate  editors, 

ness  said  they  were  reluctant  be-  but  fake  it  anyway  because  it’s  remarked  Ralph  Winn,  Peorin 
cause  an  expression  of  their  opin-  free.  There  are  labor  dnd  materials  (HI-)  Star.  Sfiorts  pictures,  fw 
ion  might  get  them  in  wrong  with  also.  I'm  in  favor  of  the  photogra-  example,  arc  all  alike.  Wouldni 
management,  or  give  other  news-  pher  getting  a  cut — it’s  sort  of  a  *1  be  better  to  cut  out  one  of 
papers  ideas,  or  spoil  a  good  thing  bonus.  When  someone  orders  a  run-of-mill  photos  occasional!; 


management,  or  give  other  news-  pher  getting  a  cut — it’s  sort  of  a  *1  be  better  to  cut  out  one  of 
papers  ideas,  or  spoil  a  good  thing  bonus.  W'hen  someone  orders  a  run-of-mill  photos  occasional!; 
for  them.  ^  print,  it’s  a  compliment  both  to  and  run  a  sport  picture  of  grand- 

There  were,  however,  five  brave  the  new.spaper  and  the  photogra-  tria  eating  a  hot  dog? 
souls  willing  to  crawl  varying  de-  pher.  Don’t  forget  that  we  give  Joseph  Costa,  photo  supervisor, 
grees  out  on  the  limb.  In  the  name  away  a  lot  of  prints  here,  too,  as  King  Features  Syndicate,  declared 
of  Crandell,  these  were  their  an-  they  do  on  other  newspapers —  imagination  is  more  important  than 


of  Crandell,  these  were  their  an-  they  do  on  other  newspapers —  imagination  is  more  important  than 
swers  when  asked:  “Should  a  prints  to  religious  and  civic  and  technique;  the  over-all  need  is  for 


newspaper  charge  for  its  prints,  educational  groups.” 
and.  if  it  does,  do  you  think  the  *  * 

photographer  should  receive  a  cut  Phyllis  Twachtman.  New  York 
of  the  sales  price?”:  World-Telegram  &  Sun. 

Neal  Boenzi,  New  York  Times.  “Yes,  a  newspape 


pictures  that  “tell  the  whole  story." 
Color  Studies  Urged 
Newspaper  color  began  befoti 


vji  iiiE  ^1 1V.E :  .  ,  1. ,1.,,  u  on,,.  t.  .  r  .u  .  ,  Anr. 

Neal  Boenzi,  New  York  Times.  “Yes,  a  newspaper  should  make  *be  turn  of  the  century,  was 
“Yes,  I  believe  the  newspaper  a  charge  for  its  prints,  if  only  to  before  World 

should  make  a  service  charge  be-  help  defray  photo  department  ex- 
cause  of  the  cost  of  the  labor  and  penses.  Certain  prints  should  be 

the  photo  material  used.  As  far  as  sent  out  free,  of  cour.se.  as  part  of  “ob  Dumke,  Mdwaukee  Journal. 

sharing  with  the  photographer  is  the  newspaper’s  goodwill  policy.  Photographers  on  papers  do» 
concerned,  I  suppose  that’s  up  to  but  in  cases  where  a  charge  is  without  color  should  prepare  ^ 

the  discretion  of  the  publisher,  made.  I  think  it  would  be  nice  for  the  local  advent  of  color,  he  W' 

After  all,  we’re  employed  as  staff  the  photographer  to  get  some  share  vised. 

of  the  sales  price.”  “Get  a  35  mm.  camera  and  tp 

shots  under 

I  Dick  Sarno.  Hearst  Newspapers,  tions,”  he  suggested.  “ProjeC' 
^  B  “Yes  and  no.  There  are  times  these  pictures  big  and  study  ho« 

B  when  prints  should  be  given  out  to  improve  them.” 

B  gratis  as  a  goodwill  gesture,  espe-  Seattle’s  short  course  in  pi®' 
1  CL  P/  f  certain  individuals  and  photography  broke  all  Pacific  Coas 

^  Ju  ■  organizations.  On  the  other  hand,  records  for  attendance,  exceedit? 

I  §M  y  *  *  B  a  minimum  charge  .should  be  made  what  the  course  director  terin^ 

wDING  I  '^’ben  a  person  orders  prints  for  his  “wildest,  wild  imagination." 

B  I  bimself,  and.  of  course,  charges  Somewhat  more  than  300  “sW" 

■  5  •  *  elV  ON  1  should  be  made  when  pictures  are  dents”  appeared  for  the  cour» 

I  REt» »  ^  \  going  to  be  used  commercially.  I’d  They  came  from  as  far  as  Utai 

H  say  yes  to  the  .second  part  of  the  There  was  a  report  that  two  photo?' 

.  question.  1  believe  it  would  be  fair  raphers  came  from  Alaska,  0^ 

— let’s  say  on  a  50-50  basi.s — to  because  of  the  general  bustle  oi 
A  ^  M  give  the  cameraman  a  cut.  You’ve  activity,  their  names  were  not  tt- 

■  ^  _r_r  consider  his  time  and  effort,  corded.  There  were  several  ne»> 

And  if  the  order  is  large  enough,  paper  photographers  from  vanoo' 
I  think  it  would  be  a  good  idea  to  parts  of  Western  Canada  in 
1  throw  something  to  the  forgotten  ance,  along  with  a  number  fro’" 

I  I  Rockileller  Plata.  Dtpt  P,  Miw  Tort  ?Q,  M.  Y..  j^,  jy,g  igj, — j^ig  printer.”  Oregon. 
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Brief  Contests  f 
Right  of  Judge 
To  Bar  Photos  1 

Cleveland  ; 
The  Cleveland  Press  has  filed  a  ; 
brief  in  Cuyahoga  County  Court 
of  Appeals  contending  that  Com¬ 
mon  Pleas  Judge  Joseph  H.  Silbert’s 
ban  against  photographs  in  his 
courtroom  was  not  a  valid  order. 

The  law  firm  of  Baker,  Hostet¬ 
ler  &  Patterson  filed  the  brief, 
which  was  an  appeal  from  the  con¬ 
viction,  Sept.  9,  of  three  Press  em¬ 
ployes  by  Judge  Silbert  for  con¬ 
tempt  of  court:  l.ouis  Clifford,  city 
editor;  Sam  Giaimo,  reporter,  and 
James  Thomas,  photographer. 

The  controversial  photograph 
was  taken  by  Mr.  Thomas  when 
Nelson  J.  Brewer,  former  Probate 
Court  judge,  appeared  to  plead  not 
guilty  to  an  embezzlement  indict¬ 
ment.  Press  stories  of  irregularities 
in  Brewer’s  court  resulted  in  the 
indictment.  : 

In  its  brief,  the  Press  contended  | 
that  Judge  Silbert’s  statement  to  ' 
reporters  that  there  would  be  no  ! 
pictures  during  the  Brewer  plead-  \ 
ing  was  “not  a  valid  order.’’ 

“Any  such  order  is  of  no  effect  j 
since  it  violates  the  right  of  free  | 
speech  at  the  very  highest  degree —  > 
it  is  an  attempted  prior  restraint  on 
the  press.”  the  brief  said.  ■ 

Action  of  Judge  Silbert  prior  to 
the  picture-taking  “represented  an  , 
attempt  to  prevent  in  advance  and  j 
by  coercion  the  photographic  re-  ! 
porting  of  courtroom  events,”  the  | 
brief  said.  i 

Action  of  the  president  of  the 
Oeveland  Bar  Association  in  seek¬ 
ing  to  stop  publication  of  the  Brew¬ 
er  picture  after  it  was  taken  was 
“intended  censorship  of  the  news,” 
the  brief  further  contended. 

“The  intended  censorship  effect 
of  the  court’s  action  is  shown  by  ! 
the  manner  in  which  both  Judge  | 
Silbert  and  H.  Walter  Stewart,  pres¬ 
ident  of  the  Bar  As.sociation,  at¬ 
tempted  to  censor  the  Press  by 
insisting  upon  the  deletion  from 
publication  of  the  photograph  al¬ 
ready  taken,”  it  was  said.  I 

The  brief  recited  that  Judge  Sil-  j 
bert  relied  upon  Canon  35  of  the  ] 
American  Bar  Association  to  ban  j 
the  photograph.  i 

‘The  Bar  Association  has  no  ; 
"tore  right  to  interfere  with  free¬ 
dom  of  expression  by  photographic 
means  than  it  has  to  prevent  the 
word  reporting  of  news  of  court¬ 
room  events,”  the  brief  said. 

In  addition,  the  brief  argued  that  1 
justice  was  not  impeded  by  the 
taking  of  the  picture  in  controversy.  ; 

“The  result  of  the  arraignment  | 
was  exactly  the  same  as  it  would  , 
bsve  been  if  no  photograph  had 
been  taken,  the  paper  said.  ‘The 
rights  of  the  defendent.  Brewer, 
were  not  altered,  affected,  changed 
or  prejudiced  one  iota. 

The  taking  of  the  picture  in 
|his  case  and  its  publication  did  not 
involve  criticism  of  the  court.” 


...^duentupe 

tLe  cjCittie 

l^ew  f^roduct .  • . 


A  mere  baby,  doubtful  expression,  wondering  what  the  future  will  hold  for  him — 
child  of  a  progressive  and  far-sighted  manufacturer,  who  might  deal  in  anything  from 
cereals  to  motor-cars. 

Why  was  he  born?  Well  ,  ,  .  marketing  ideas  change.  There  are  nuiny  duplications 
of  products.  The  other  fellow's  imaginative  plans  make  it  necessary  for  a  competitor  to 
go  him  one  better.  All  based  on  ..  .  what  will  appeal  to  the  ultimate  consumer.  ^ 

So  .  .  .  the  little  Sew  Product  steps  somewhat  timidly,  as  first,  into  the  limelight. 

What  tvill  the  consumer  think,  what  is  the  reaction  of  the  wholesaler,  the  retailer.'’  In 
order  to  TISD  OL'T,  Test  Campaigns  came  into  full  flower. 

There’s  no  better  way  to  discover  popular  reaction  from  every  facet  of 
sales  and  distribution.  Just  WHAT  is  the  new  feature,  the  better  idea  of  the 
product.’  Will  people  react  favorably  .  .  .  and  AT  ONCE. 

Naturally  enough,  newspapers  are  the  logical  ground  of  experimentation. 

In  a  day  or  so  after  a  campaign  starts,  there  are  "Stop”  or  "Go”  signs. 

But  that  Little  New  Product  is  faced  by  a  confusing  problem.  Practically 
all  markets  claim  they  are  "Best  for  Tests.”  It  is  becoming  a  shop-worn  phrase. 

What  makes  a  certain  market  "Best  for  Tests”  is  compounded  of  numerous 
essential  ingredients — population,  retail  sales  area,  city  zone  strength,  per 
capita  income,  stabilized  income-producing  resources,  industrial  and  agricultural. 

That  this  Little  New  Product  should  turn  to  the  Topeka  area  is  natural 
enough.  It  possesses  every  one  of  these  attributes,  including  GROWTH — 
marvelous  GROWTH!  Greater  Topeka  is  not  only  well  over  100,000,  but 
keeps  ON  growing.  Industrially,  its  advances  have  been  unprecedented. 
Farms — well,  by  now  you  know  of  those  many,  many  surrounding  counties, 
each  wealthy  in  its  own  right  yet  each  turning  to  Topeka  for  the  Buying-Urge. 

That’s  only  a  part  of  it . . .  place  first,  perhaps,  the  human,  pioneer  instinct 
for  NEW  and  BETTER  THINGS.  We’II  try  anything  once.  If  it’s  BETTER 
.  .  ,  we’ll  stick  by  it  with  our  BUYING  .  .  .  until  something  even  better  comes 
along.  That  Little  New  Product  has  a  wonderful  opportunity  out  here  .  .  . 
when  it  speaks  through  the  ONLY  newspapers  covering  the  entire  market 
with  reader-integrity. 
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JOURNALISM  EDUCATION 

Medill  Photo  Course 
Shaped  by  Pro*  Ideas 


By  Dwight  Bentel 

Photography  has  been  a  kind  of 
stepchild  of  journalism  education, 
hence  instructional  procedures  and 
content  haven’t  been  as  well-estab¬ 
lished  as  for  writing  and  editing 
courses. 

A  number  of  schools,  then,  have 
had  to  pioneer  their  own  courses 
.  .  .  among  them.  Northwestern. 
When  the  Medill  school  of  journal¬ 
ism  set  up  its  Principles  of  Photog¬ 
raphy  course  it  called  on  the  pro’s 
for  help,  including  Chicago  picture 
editors  and  photographers. 

Floyd  Arpan,  who  heads  the  pro¬ 
gram,  asked  them  “What  do  you 
think  we  should  teach  students  pre¬ 
paring  for  your  field  of  journalism 
about  the  subject  of  photography — 
if  we  can  give  them  only  one 
course?” 

Says  Mr.  Arpan,  “We  got  a  mil¬ 
lion  ideas,  many  of  which  we 
couldn’t  use.”  But  they  did  end  up 
with  a  solid  course,  which  they  had 
boiled  down  to  14  “musts.”  Here’s 
the  way  Mr.  Arpan  lists  them; 

“Exposure  contrast;  stop-action; 
shadow  detail;  general  detail;  por¬ 
traiture  and  personality;  depth  of 
field;  lighting;  architectural;  filters 
with  copying;  group  posing;  com¬ 
position;  idea  development;  news 
figures;  news  events.” 

Some  of  those  are  a  bit  cryptic, 
but  they  add  up  to  such  a  substan¬ 
tial  course  that  Mr.  Arpan  has 
been  charged,  he  says,  with  “cov¬ 
ering  too  much  ground.”  By  way 
of  reply,  he  says  “Most  journalism 
degree  curricula  are  so  tight  there 
isn’t  room  for  more  than  one  basic 
course  in  many  student  programs. 
That  being  the  case,  we  at  Medill 
feel  this  first  photographic  course 
should  be  as  intensive  as  possible 
within  the  limits  of  the  work  load 
normally  given  for  other  courses  al¬ 
lowing  the  same  amount  of  credit. 

‘The  course  does  require  a  lot  of 


work.  The  standards  are  high.  No 
time  is  wasted.  Every  assignment 
is  specifically  designed  to  give  a 
particular  type  of  training.” 

The  “principles”  course  is  not 
the  only  photography  course  at 
Northwestern.  “We  consider  pho¬ 
tography  to  be  co-equal  with  writ¬ 
ing  as  a  major  tool  of  press  com¬ 
munications,”  says  Mr.  Arpan  .  .  . 
and  the  school  offers  two  other 
photographic  courses  at  the  gradu¬ 
ate  level.  They  are  “Press  Photog¬ 
raphy”  and  “Picture  Editing.” 
These  are  of  limited  registration, 
and  offered  once  a  year. 

But  the^  principles  course  gets 
the  main  play  .  .  .  and  it’s  given  in 
two  sections  during  all  four  quart¬ 
ers  of  the  year  as  a  service  offering 
for  all  divisions  of  the  school  of 
journalism.  It  is  required  of  mag¬ 
azine  sequence  graduates;  starting 
next  year  it  will  be  required  of  all 
radio-TV  sequence  graduates;  about 
50  per  cent  of  the  advertising  se¬ 
quence  students  take  it  as  an  elec¬ 
tive,  and  all  news-editorial  students 
are  urged  to  take  it. 

“We  teach  our  principles  course 
from  an  ‘editorial’  point  of  view, 
rather  than  with  the  idea  that  every 
student  is  actually  going  to  be  a 
working  press  photographer,”  says 
Mr.  .\rpan. 

“We  feel,”  he  says,  “that  photog¬ 
raphy  is  a  great  deal  more  than 
mere  picture  snapping — or  just  the 
recording  of  an  event.  We  empha¬ 
size  that  photography  uses  many 
of  the  methods  of  successful  writ¬ 
ing.  For  that  reason  we  require 
our  students  to  complete  a  course 
in  basic  reporting  before  taking 
photography.  And  we  impress  upon 
them  that  all  the  elements  which 
go  to  make  good  reporting  can  also 
be  found  in  good  press  photog¬ 
raphy. 

“We  drill — drill — drill  the  idea 


Giantland  Rice's  Belinda  Award 

Advice  to  Youth  New  Feature 

Grantland  Rice’s  friends  marked  i  ' 

his  53rd  year  as  a  sports  columnist  wiUiD  wliniC 

Nov.  20  with  a  luncheon  in  his  Dayton  Oh' 

honor,  at  which  they  applauded  the  ^  stimulated’  intw- 

ho  der  of  the  third  Grantland  Rice  the  fourth  annual  Press  Con- 

Fellowship  William  B.  Seward  of  f^rence  for  Club  Women  sponsored 
West  Des  Moines,  Iowa.  The  $1,-  ^  the  Journal  Herald. 

500  Fellowship  IS  awarded  for  a  women  were  named 

year  s  study  at  the  Columbia  Uni-  “Homemaker  of  the  Year.”  “Clnh. 


west  ues  Moines,  lowa.  me  )i,-  ^  the  Journal  Herald. 

500  Fellowship  IS  awarded  for  a  women  were  named 

years  study  at  the  Columbia  Uni-  “Homemaker  of  the  Year,”  “Club- 
yersity  graduate  school  of  journal-  woman  of  the  Year”  and  “Neigh- 

bor  of  the  Year.”  Each  received  a 
Waving  an  arm  about  the  dining  “Belinda,”  a  nine-inch  ceramic  rep- 
room,  Mr.  Rice  told  the  young  Uga  of  the  jaunty  blond  heroine  of 


Eellow:  Dorothe  Doty’s  Journal  Herald 

“All  these  men,  from  Harry  feature  “Belinda  Goes  Shopping." 
Grayson  of  NEA  around  the  table  Mrs.  Doty  created  the  ceramic  fig- 
to  John  Kiernan,  are  my  old  friends  yres. 

and  the  best  in  the  business.  All  Nearly  400  women  attended  tin 
you  have  to  do  is  to  be  as  good  conference.  Each  received  a  book 
as  they  are,  and  maybe  a  little  let,  “How  to  Prepare  Women’s 
better.”  News.” 


A  MISSOURI  JOURNALIST  SAYS: 


“We  just  ran  our  three  hundred  and 
forty-ninth  consecutive  Keister  Church 
Page.  In  April  1953,  we  started  our 
seventh  year.  Sixty-five  per  cent  of 
the  original  sponsors  continue  to  sup¬ 
port  the  page.  It  is  the  longest  sus¬ 
tained  campaign  we  have  ever  run. 
Much  favorable  comment  has  been 
received  from  laymen  and  the  min¬ 
istry.  It  is  obvious  all  parties  con¬ 
cerned  are  well  pleased  with  the 
Mr.  Jo^  Gribben.  Msr.  Adv.  results  obtained.” 

Plans.  The  News-Press  &  Ga¬ 
zette.  St.  Joseph.  Mo.  _ 

us  send  roo  proofs  Md  full  Informstlon  about  America’s  No.  1  religions 
feature.  Beautiful  art-work  and  appealing  eopy.  Now  runniuK  weekiy  in 
over  750  newspapers.  Write  Dept.  MU,  Keister  Advertisinc  ^rvice.  Stras- 
burs.  V  irginia. 


home  that  not  just  any  picture  will  dub  news  must  sometimes  be  con¬ 
do  ..  .  but  that  every  picture  densed,  Erma  Bombeck,  who  con- 
should  be  the  best  possible  story-  ducts  that  department,  had  a  car¬ 
telling  photograph  that  can  be  ob-  bon  copy  of  the  week’s  club  news 
tained  under  'the  circumstances,  pasted  together  and  opened  out 


Nearly  400  women  attended  the 
conference.  Each  received  a  book¬ 
let,  “How  to  Prepare  Women’s 
News.” 

In  a  dramatic  illustration  of  why 
club  news  must  sometimes  be  con¬ 
densed,  Erma  Bombeck,  who  con¬ 
ducts  that  department,  had  a  car- 


tained  under  'the  circumstances,  pasted  together  and  opened  out 
Imagination,  ingenuity,  freshness  of  while  she  spoke.  The  copy 
approach  are  prime  attributes  stretched  from  the  stage  toward 
which  we  emphasize.”  the  rear  of  the  auditorium.  It  «- 

Toward  the  end  of  the  course  the  tended  some  60  feet, 
student  faces  a  series  of  assign-  ■ 

ments  involving  simulated  labor  dis-  T-ouis  Wilev  Recalled 
orders,  accidents,  public  speeches,  ,  t  -i  L  „  .. 

weather  difficulties,  sports  events,  ^  UDfary  DUlletUl 
and  so  on.  He  is  expected  to  come  Rochester,  N.  Y 

up  with  intelligent  answers  to  ques-  Two  articles  on  the  life  of  Louis 
tions  such  as  this;  Wiley,  business  manager  of  tlx 

“It  is  4  o’clock  in  the  afternoon  New  York  Times  from  1906  unt: 
and  raining  hard.  The  sky  is  dark  his  death  in  1935,  are  featured  in 
and  overcast.  You  are  assigned  to  the  current  issue  of  the  University 
go  out  with  a  national  guardsman  of  Rochester  Library  Bulletin, 
on  a  rescue  search  in  a  small  motor  One,  by  Jeanne  B.  Lopez,  ev^u- 
boat.  You  are  assigned  to  treach-  ntes  the  library’s  “Louis  Wiley 
erous,  turbulent  water.  A  house  Collection”  as  “a  portrait  in  words 
comes  sailing  by  with  a  mother  and  of  a  provocative  and  engaging  per- 
child  clinging  to  the  roof  top.  You  sonality.”  The  collection  was  giver 
take  a  picture.  How?  What  are  the  to  the  University  by  members  ft 
problems?  How  would  you  mini-  the  Wiley  faniily. 
mize  or  overcome  them?”  Leading  article  in  the  Bulletin  is 

,  by  Don  U.  Bridge,  one-time  ad- 

vertising  manager  of  the  Times 
Closed  College  Board  3^^  genial  manager  of  the 

Meetings  Explained  Rochester  Times-Unlon  and  Demo- 

Columbus.  Ohio  erat  and  Chronicle.  He  related 


verusing  manager  or  me 

Closed  College  Board  3^^  g^n^al  manager  of  the 

Meetings  Explained  Rochester  Times-Unlon  and  Demo- 

Columbus,  Ohio  erat  and  Chronicle.  He  related 

The  moral  right  of  the  trustees  that  Mr.  Wiley  was  one  of  the 

of  state  colleges  and  universities  three  newspapermen  who  were 
to  bar  the  press  from  their  meet-  responsible  for  the  organization  u 
ings  would  be  hard  to  defend,  in  1913  of  the  Bureau  of  Advertisin? 
the  opinion  of  Dr.  Milton  S.  Eisen-  and  he  credited  Mr.  Wiley  wit^^ 
hower,  president  of  Pennsylvania  the  “discovery”  of  Will  Rogem 
State  College.  a  newspaper  writer,  explaimn? 

But  he  said  he  knew  of  “no  that  he  “induced  Mr.  (.Adolph' 


State  College.  a  newspaper  writer,  explaimn? 

But  he  said  he  knew  of  “no  that  he  “induced  Mr.  (.Adolph' 

other  way  but  closed  meetings  to  Ochs  to  publish  the  commenc 

carry  on  the  proper  business  of  a  which  established  Rogers’s  fan* 

university.”  He  said  meetings  of  as  a  humorist-philosopher.” 
the  trustees  at  Penn  State  were  ■ 

closed  to  the  press,  “but  we  pro-  Clinic  for  CilV  Eds 

Evanston 

Dr.  Eisenhower,  here  for  a  col- 

lege  executives’  conference,  said  M^ill  School  of  Journa 
that  boards  might  meet  unofficial-  Northwestern  University, 
ly  to  permit  press  coverage,  “but  sponsor  with  the  Inland  Daily 
there  are  so  many  meetings  when  Association  a  clinic  for  30  Im 
important  matters,  and  matters  city  editors  here  at  the  Ornnp 
embarrassing  to  certaAi  people.  Hotel,  Dec.  4-5.  The  clinic  will 
have  to  be  discussed;  those  things  conducted  by  Dean  Kenneth 
can’t  be  made  public.”  Olson  and  Medill  faculty  mein®®^ 
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Gibbons  Tried  to  Get 
Torpedoed — And  Did 

By  Prof.  Roscoe  Ellard 

Graduate  School  oi  lournalism,  Columbia  University,  N.  Y. 


TM  PFVTFW  The  method  isn’t  explained  in  the 

UN  n£.Vl£.W  biography.  Both  reporters  and 

y  soldier-s  would  like  to  figure  it  out. 

Gibbons  Tried  to  Get  23,  1917,  one  kilometer  due  ea.st 

of  Bathelemont,  Battery  A  of  the 

rr^  f  _  A  J  Field,  to  which  Gibbons  was 

1  OTOSCIOGCI"'~^/\TICI  LJICL  attached,  fired  the  first  American 

■  shot  in  World  War  1. 

By  Prof.  Roscoe  Ellard  Gibbons  corralled  the  empty 

Graduate  School  of  Journalism,  Columbia  University,  N.  Y.  ^Alex  L.^  Arch 

passage  on  the  5.5.  Frederick  VIU  cabled  the  incident  with  names  of 

ut'  'ity  '^c  discredited  German  the  full  gun  crew.  From  that  Octo- 

Thc  K.\positi(.n  I’rcss,  Inc.  350  pp.  $4.’  ambassador.  Count  Von  BcrnstorfT,  ber  until  he  was  seriously  wounded 

is  returning  on,  ussured  of  safe  in  June,  1918,  Floyd  actually 

Jean  Paul  Richter,  18th  century  passage  by  the  Allies.”  That  didn't  trained  with  and  followed  into  the 
German  novelist,  might  have  ex-  suit  Gibbons.  He  knew  the  Ger-  front-line  trenches  practically  every 
plained  Floyd  Gibbons’  courage  mans  wouldn’t  sink  their  own  am-  American  divusion. 
this  way:  timid  man  is  fright-  bassador,  and  therc’.s  no  story  in  Somehow,  a  little  ahead  of  Ger- 

eneJ  before  danger,  a  coward  dur-  a  safe  passage.  man  Intelligence,  he  got  a  hunch 

ing  it,  I  brave  man  afterward.  Sq  he  looked  up  a  ship  sailing  in  that  the  Marines  were  about  to 
Probably  closer  to  the  truth  is  defiance  of  the  German  ultimatum  move  into  Belleau  Wood.  With 
what  millions  of  GLs  learned:  that  to  sink  all  vessels  around  the  British  l.ieut.  Oscar  Hartzel  of  our  own 
the  brave  man  is  scared  half  to  i^ies  and  off  the  shores  of  France  Intelligence  Division,  formerly  of 
death  before,  during  and  after-  and  Belgitim.  The  5.5.  Laconia,  a  the  Aew  York  Times,  Gibbons  ar- 
ward — but  bores  in  anyhow  if  what  Cunard  liner,  was  going  to  Liver-  rived  in  the  woods  west  of  Lucy-le- 
he  wants  lies  thataway.  pool  loaded  with  war  materials.  It  Bocage.  When  a  platoon  went  for- 

When  you  read  Fd  Gibbons’  bi-  look  like  a  good  bet  for  a  torpedo  ward  in  echeloned  waves  against 
ography  of  his  brother  Floyd,  — and  Gibbons  aboard  a  torpedoed  machine-gun  fire,  Hartzel  and  Gib- 
you  re  apt  to  think  of  Richter’s  ship  meant  a  good  story.  bons  wen'  too — .^0  feet  at  a  time. 

“Titan”  and  of  the  World  War  II  y/if  Laconia  was  sank  a  dav  out  running  low.  then  flat  on  their 


FLOVD  GIBBONS  Your  Headline  Hun¬ 
ter.  By  Kdward  Gibbons.  New  York: 
The  E.\position  I’ress,  Inc.  350  pp.  $4. 


.American  divusion. 

Somehow,  a  little  ahead  of  Ger¬ 
man  Intelligence,  he  got  a  hunch 


“Titan”  and  of  the  World  War  II 


bons  wen'  too — .^0  feet  at  a  time, 
running  low.  then  flat  on  their 


“Stronger  Than  Fear,”  by  „/  England,  torpedoed  n-  / 1  li  o  ti  t  bellies,  covering  the  next  wave  with 


Richard  Tregaskis,  an  International 
News  Seivice  war  correspondent 


warning. 

Gibbons’  story,  written  after  six 


In  the  middle  of  a  field.  Gibbons 


also  wounded  in  front-line  reptrrt-  hours  in  an  open  lifeboat,  describ-  got  it — a  bullet  in  the  left  arm  and 


ing.  How  else  explain  Floyd  Gib- 


action  and  rescue,  a  few  minutes  later  a  second  bullet 


bons’  coverage  of  the  Villa-Car-  was  read  from  the  floor  of  both  in  the  left  shoulder.  He  continued 


ranza  War  of  1915  in  Mexico?  Or  houses  of  Congress. 


his  reporting  of  eight  other  wars. 


to  crawl  forward  when 


losing  an  eye  in  1918 — a  little  jts  congratulations — “and  greetings 
ahead  of  the  front  line  in  Belleau  from  hands  across  the  sea.”  Gib- 


The  Tribune  cabled  to  Gibbons  bullet  ripped  out  his  left  eye. 
congratulations — “and  greetings  Floyd  wrote  later  from  a  French 


That  February  of  1915.  the  Chi-  greetings  from  Hans  under  the  sea.” 
(rtgo  rr/Tt/z/u’ sent  Gibbons  to  Juar-  "  "  *  *  „ 


from  hands  across  the  sea.”  Gib-  hospital  that  he  had  been  very  lucky: 
bons  cabled  back.  "Thanks — and  “If  the  bullet  had  gone  a  sixteenth 


ez  to  cover  a  scheduled  Willard-  _  . 

Johnson  fight.  The  bout  didn’t  come  America  entered  the  w  a  r  in  , 

off.  but  Villa  was  chasing  Carranza  April,  and  Gibbons  was  one  of  the 

all  over  the  cactus  south  of  the  correspondents  who  covered  The  book  is  swift-moving,  anec- 

border.  So  Floyd  looked  up  Hip-  historic  arrival  of  the  First  dotal  —  readable  adventure  in  the 

olito  Villa.  Pancho’s  brother.  Villa  Division,  United  States  Regular  story ’s-the-thing  tempo  more  than  a 
didn’t  like  American  newspaper-  Army,  first  American  troops  to  narrative  exposition  of  how  topflight 
men — didn't  like  them  .so  much  that  land  in  France.  He  was  one  of  the  reporting  was  done.  Fd  Gibbons 
he  issued  a  formal  pronunciamento  original  18  accredited  correspond-  quotes  from  Nick  Kenny’s  verse 


of  an  inch  deeper,  the  dcKtor  tells 
me.  I’d  have  been  killed  instantly. 
That’^  pretty  lucky.” 


“There's  a  schooner  in  the 
harbor. 

And  a  sail  set  in  the  bay; 

I  must  off  into  the  sunset 

For  my  heart  is  in  Cathay." 

Newspapering  is  caring  tremen¬ 
dously  about  it.  This  is  a  book  o£ 
emprise  about  an  almost  legendary 
reporter  who  cared  a  lot. 

Georgia  Institutes 
Compiled  in  Book 

'  Athens,  Ga. 

“Advancing  Journalism,”  edited 
by  John  F.  Drewry,  dean  Henry 
W.  Grady  School  of  Journalism,  is 
a  new  publication  of  the  University 
of  Georgia.  This  book  is  described 
in  the  sub-title,  which  reads: 
“Press,  Radio,  Television,  Periodi¬ 
cals,  Public  Relations,  and  Adver¬ 
tising,  as  Seen  through  Institutes 
and  Special  Occasions  of  the  Henry 
W.  Grady  School  of  Journalism, 
1952-53.” 

“The  word  advancing  is  used  in 
the  title  to  emphasize  the  point  that 
journalism  is  advancing — that  prog¬ 
ress  is  being  made  in  the  growing 
communications  field,  that  the  pro¬ 
fession  Ls  pressing  on  to  higher 
ground.”  Dean  Drewry  explains  ia 
the  introduction. 

■ 

224  Cliches 

Louisville,  Ky- 

Dean  Fagle,  sports  editor  of 
the  Louisville  Times  devoted  24 
of  the  30-column  inches  in  his 
“Press  Box”  column  recently  to 
list  224  cliches  most  favored  by 
sports  writers  and  most  hated  by 
their  editors. 


that  he  would  shoot  the  next  one  eU'*  "'•Jh  Jhe  -AFF.  But  in  those  dedicated  to  Floyd: 


he  met.  early  days  of  war  reporting,  cor-  “Put  him  on  a  freighter. 

So  Gibbons  persuaded  Hipolito  respondents  were  herded  like  a  Ancient,  ru.sty  and  slow, 

to  take  him  to  Villa  for  an  inter-  group  of  Cook  tourists.  So  Gib-  And  just  us  long  as  it's  n 

view — or  an  execution.  The  big  Fons  “disappeared.”  Somehow  he  You’ll  find  him  with  lieu 

Irishman  made  a  hit  with  the  Mex-  “joined”  the  6th  Field  .Artillery — as  a-glow." 

ican  bandit  and  the  two  became  member  of  one  of  the  gun  crews.  Perhaps  Dick  Hovey  pul 
fast  friends.  So  fast  in  fact  that  without  losing  his  civilian  status,  better,  something  like  this: 
when  Villa  captured  Chihuahua,  a 
railroad  town,  he  ordered  a  boxcar 

re-built  into  a  private  newsroom  T  AA  ^  IM  11^^ 

for  Gibbons  as  the  accredited  I  • 

correspondent.  On  the  outside,  1893—1953 

villa  had  painted  in  Spanish,  “The 

Chicago  Tribune  —  Special  Corre-  COMPLETE  SERVICES 

That  launched  Gibbons  a.s  a  war  £„ 

correspondent.  He  had  a  way 

'rhS"  NEWSPAPER  AND  PRINTING  PLANT 

ringside  seats.  His  press  car  was 

.special  train.  Layouts,  Designs,  Specifications  and  Supervisio 

and  Floyd  travelled  all  over  Mex-  '  ^  .  JT  .  .. 

ICO  with  the  bandit  chieftain  at  the  'instruction 

eight  of  his  maraudings.  rnnsiilf 


COMPLETE  SERVICES 


NEWSPAPER  AND  PRINTING  PLANTS 

Layouts,  Designs,  Specifications  and  Supervision 
of  Construction 


Walter  E.  Wines 

Then  take  Gibbons’  trip  to  Eng-  I  BO  Federal  Street 
land  in  February  of  1917  to  head 
k!f  London  bureau.  Gib-  I 

bons  assignment  read.  “Obtain 

editor  &  PUBLISHER  for  November  28,  1953 


Consultant 

317  South  Tryon  Street 
Chariotte.  N.  C 


For  Your 


The  book  Is  swift-moving,  anec- 


quotes  from  Nick  Kenny’s  verse 


Editions 


“Put  him  on  a  freighter. 

Ancient,  rusty  and  slow, 

A  nd  just  as  long  as  it's  moving. 
You’ll  find  him  with  heart 
a-glow.’’ 

Perhaps  Dick  Hovey  put  it  even 


Three  Special 
Features  From 


eBEST  PICTURES  OF  1953 

A  full  page  at  the  year's  out- 
standing  pictures,  cohering  news 
at  home  and  abroad,  with  special 
political  and  war  selections. 

e  SPORTS  THRILLS  OF  ’53 

A  half  page  af  action  pictures 
ham  the  many  arenas  of  the  world 
of  sport. 

ieCHRONOLOCY  of  the  YEARl 

A  half  page  af  headline  erents  I 
and  important  dates  in  the  mo-  j 
mentous  year:  1953  j 

(Completely  matted.  Available 
together,  or  individuolly.)  | 

*  WRITE  TODAY  FOR  , 
PROOFS  AND  RATES!  I 
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Times  Burecni 
Is  Luxurious 
With  Simplicity 

Washington 
After  nearly  34  years  in  the 
Albee  building,  which  also  con¬ 
tains  the  RKO  Theatre  and  was 
the  one-time  home  of  the  Nation¬ 
al  Press  Club,  the  Washington 
bureau  of  the  New’  York  Times 
is  housed  in  quarters  which  the 
average  Washington  newsman 
would  class  somewhere  between 
luxurious  and  Lucullan,  except 
that  banquet  facilities  are  not 
available. 

Occupying  an  entire  floor  of  the 
ultra-modern  Cafritz  building  at 
1701  K  Street,  two  hops  and  a 
skip  from  the  White  House,  the 
new  Times  bureau  is  something 
out  of  the  newspaper  world  as  it 
is  generally  known,  is  something 
which  might  conceivably  abash 
the  average  Washington  reporter, 
despite  his  frequent  contact  with 
the  elegancies  of  “embassy  row.” 

Modernistic  in  every  respect,  the 
new  bureau  is  simplicity  in  itself 
and  it’s  equipped  with  every  mod¬ 
ern  convenience. 

Measuring  45  feet  by  100  feet, 
the  layout  is  more-or-less  a 
straight  line  operation  with  Bu¬ 
reau  Chief  James  Reston’s  office 
at  one  end  where,  through  a  plate 
glass  window  in  the  partition,  he 
can  see  everything  and  everylx)dy 
(Arthur  Krock  excepted)  by  mere¬ 
ly  raising  his  eyes. 

30  Desks  Paired 

Before  him  lies  a  room  nearly 
80  feet  long  where  some  30  desks, 
all  of  stainless  steel  construction, 
are  ranked  in  pairs  with  two- 
drawer  steel  filing  cabinets  serv¬ 
ing  each  pair  of  desks.  At  the  op¬ 
posite  end  is  the  library,  partially 
partitioned  off  by  a  row  of  filing 
cabinets. 

Mr.  Reston’s  office  and  that  of 
Mr.  Krock  are  at  the  South  end, 
but  Mr.  Krock  is  somewhat  de¬ 
tached  from  the  scene  in  that  he 
does  not  have  a  window  that  gives 
him  the  vista  of  the  Bureau  that 
is  afforded  the  chief. 

The  offices  of  Krock  and  Res- 
ton  are  almost  identical.  Wall-to- 
wall  beige  carpets  deaden  foot¬ 
falls  of  the  visitor,  while  identical 
window  drapes  of  a  semi-modern 
tapestry  design  serve  to  shut  out 
the  glare  of  Washington’s  sunlight. 

An  Ancient  Divan 

Except  for  a  battered  Morse 
telegraph  table,  a  television  set, 
an  ancient  leather  divan  (in  a ' 
small  room  set  aside  for  TV), 
and  a  tall  wastebasket  reserved 
for  the  teleprinter  room,  all 
equipment  is  spanking  new,  in¬ 
cluding  typewriters  which  are  fin¬ 
ished  in  a  shade  to  harmonize 
with  the  pastel  gray  desks. 

East  and  South  walls  are  vast 
expanses  of  glass,  tinted  to  lessen 
sun  glare,  but  cream  enameled 
aluminum  Venetian  blinds  are 
available  to  provide  further  relief 
from  Old  Sol. 


Blueprint  for  Press  Room 


Washington 

The  National  Association  of 
Home  Builders,  in  the  process 
of  constructing  new  headquar¬ 
ters,  asked  the  working  news¬ 
papermen  to  make  suggestions 
for  design  of  a  pressroom  and 
received  from  Harman  W. 
Nichols  of  the  United  Press 
some  ideas  on  homelike  sur¬ 
roundings: 

“There  should  be  no  rugs  and 
the  floor  should  be  littered  with 
yesterday’s  newspapers  and  false 
starts  from  the  typewriters. 
These  should  be  typewriters 
which  make  noises  like  type¬ 
writers.  No  curtains  on  the 
windows. 

“The  builders  should  make 


some  sound  recordings  of  city 
room  noises,  and  keep  same 
going  whenever  there  are  men 
at  work:  a  city  editor’s  voice 
giving  a  re-writeman  the  oW 
what-for;  the  awkward  clomp 
of  an  officeboy;  the  sound  of 
teletypes  hitting  it  off  at  60 
or  so  words  a  minute;  a  round 
room  with  a  pretty  blonde  in 
each  ‘corner’  (a  man  at  work 
has  to  have  some  relaxation  be¬ 
tween  paragraphs);  free  snack 
bars,  and  other  kinds  of  bars — 
free  also.” 

“And,”  said  the  venturesome 
Nichols  reflectively,  “as  for  lady 
reporters,  bless  ’em!  Build  ’em 
another  room  of  their  own 
down  the  hall!” 


Mr.  Reston’s  office,  except  for  California  Biweeklv 
carpeting  and  window  drapes,  is  «  D  ui*  u  rv  "i 
somewhat  on  the  severe  side;  the  Now  Puklishos  Daily 
office  of  Mr.  Krock,  identically  Roseville,  Calif, 

trimmed,  is  a  bit  homier  with  The  Roseville  Press  •  Tribune 
book-shelves,  a  table  for  a  flower  shifted  from  biweekly  to  daily  pub- 
vase  and  a  few  pictures — includ-  lication  Monday,  Nov.  23.  Theco- 
ing  an  ancient  Currier  &  Ives  print  owners,  Frank  Sevrens  and  Ardle 
of  New  York  City’s  old  Printing  C.  Pierce,  said  it  will  appear  five 
House  Square  as  adornments.  days  each  week  from  a  new  plant. 

Complete  air-conditioning,  Mr.  Sevrens,  formerly  for  seven 
semi-concealed  fluorescent  light-  years  publisher  oHhe  weekly  Xelio 
ing,  walls  of  a  pastel  green  and  (Wash.)  Kehonian  Tribune,  and 
cream  colored  acoustical  ceilings  Mr.  Pierce,  then  news  editor.  Oak- 
combine  to  make  the  bureau  a  fund  (Calif.)  Post-Enquirer,  united 
place  that,  in  the  vernacular,  forces  three  years  ago  to  purchase 
could  best  be  described  as  “out  of  Press-Tribune, 
this  world.”  Steady  expansion  in  anticipation 

B  of  entry  into  the  daily  field  has 

been  under  way  for  some  time.  The 
~k  Art  C6ntor  employes  has  been  in- 

VJ  W  creased  by  an  additional  printer,  an 

3W  We©Kll©S  advertising  salesman  and  an  office 
Woodstock,  N.  Y.  girl.  United  Press  wire  and  syndi- 
•  County  community,  cated  comics  have  been  obtained. 

1  art  center,  had  no  The  biweekly  circulation  was 
its  own  for  a  decade;  3200  at  the  last  audit.  Roseville 
two — both  weeklies,  is  a  city  of  1 1,000. 
hin  a  few  days  of  each  ■ 

Voodstock  Press,  sue-  Squai©  Danc©  CallGr 
ee  papers  which  sus-  Edits  Farm  S©ction 
942,  w«  revived  by  Klamath  Falls,  Ore. 

d  and  Rita  C.  Bird  as  The  Herald  and  News  farm  sec- 
n  tabloid  size  paper,  tion,  which  is  published  Wednes- 
rs  have  had  consider-  days,  will  be  edited  by  Otto  Ellis, 
»er  experience  in  New  who  has  been  a  reporter  on  the 
go,  Washington,  and  staff  for  six  months.  He  was  for 
many  years  an  Associated  Press 
dstock  Townsman,  telegrapher  and  is  one  of  the  best 
ameplate  designed  by  known  square  dance  callers  in  Ore- 
ilustrator,  John  Pike,  gon. 

the  same  week.  Sum-  A  new  section,  “Upstairs  » 
s  publisher  and  Keithe  Downstairs  and  in  Milady’s  Ki*' 
iging  editor.  chen,”  is  being  edited  by  Florence 

Millsaps  Jenkins,  wife  of  Manag¬ 
ing  Editor  Bill  Jenkins.  Mrs.  Jen- 

)rs  El©Ct  **  home  economics  editor. 

El  Paso,  Tex.  _  j  » 
af  the  Texas  Newspa-  Award  for  £st©S 
on  Managers  Associa-  Longview,  Tex. 

'  here  recently  for  the  The  Jaycees’  most  outstanding 
its  40  years  of  exist-  citizen  award,  given  in  recognition 
I  H.  E.  Murphree  of  of  industrial  and  civic  leadership, 
I  Chronicle  as  presi-  was  presented  Nov.  18  to  Carl  L 
:eeds  Sheldon  G.  Hall,  Estes,  publisher  of  the  Longvie*' 
ocate.  News  and  Journal. 
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Woodstock  Art  C©nt©r 
G©ts  2  N©w  W©ekli©s 

Woodstock,  N.  Y. 

This  Ulster  County  community, 
famed  as  an  art  center,  had  no 
newspaper  of  its  own  for  a  decade; 
now  it  has  two — both  weeklies, 
started  up  within  a  few  days  of  each 
other. 

First  the  Woodstock  Press,  suc¬ 
cessor  to  three  papers  which  sus¬ 
pended  in  1942,  was  revived  by 
David  A.  Bird  and  Rita  C.  Bird  as 
a  five-column  tabloid  size  paper. 
The  publishers  have  had  consider¬ 
able  newspaper  experience  in  New 
York,  Chicago,  Washington,  and 
other  cities. 

The  Woodstock  Townsman, 
boasting  a  nameplate  designed  by 
the  noted  illustrator,  John  Pike, 
made  its  bow  the  same  week.  Sum¬ 
ner  F.  Hall  is  publisher  and  Keithe 
Hall  is  managing  editor. 


Circulators  El©ct 

El  Paso,  Tex. 

Members  of  the  Texas  Newspa¬ 
per  Circulation  Managers  Associa¬ 
tion,  meeting  here  recently  for  the 
first  time  in  its  40  years  of  exist¬ 
ence,  elected  H.  E.  Murphree  of 
the  Houston  Chronicle  as  presi¬ 
dent.  He  succeeds  Sheldon  G.  Hall, 
Victoria  Advocate. 


This  BOOK  Talks  to  Newspaper  Executives  Who 
Are  YOUR  Prospects  .  .  .  the  Year  Through! 


Let’s  be  frank  about  it  .  .  .  ALL  newspaper  ex¬ 
ecutives  are  very  busy  men — from  the  Eiditor  who 
selects  Syndicate  Features  to  the  Chief  of  the 
Press-Room.  They  do  NOT  read  all  the  sales  data 
sent  them  ,  .  .  they  can’t  see  every  representative. 

BUT  . . .  they  DO  read,  digest,  and  keep  for  ready 
reference  a  book  dedicated  TO  them  and  THEIR 
problems — Editor  &  Pubusher  INTERNA¬ 
TIONAL  YEAR  BOOK.  It  is  intimately  related 
with  every  department  of  every  newspaper,  and 
contains  data  available  nowhere  else. 

Why  is  this  book  known  as  “The  Encyclopedia 
of  the  Newspaper  Industry?”  Because  it  covers  in 

EDITOR  and  PUBLISHER 


complete  detail  all  kinds  of  up-to-date  information 
related  to  newspapers  from  the  ground  up — that  is, 
from  the  press-room  and  all  mechanical  depart¬ 
ments  up  through  every  editorial  floor  where  fea¬ 
tures,  syndicated  strips,  ideas  and  columns,  and 
even  the  very  TYPE  format  are  decided  upon. 

For  a  full  and  useful  12  months,  the  YEAR 
BOOK  is  a  Reference  Guide  which  goes  to  the 
people  YOU  must  REACH  and  SELL. 

How  better  can  you  talk  to  these  executives? 

RESERVE  SPACE  NOW!  Deadline  for  reservation*, 
December  21,  1953;  for  copy,  January  11,  1954. 
Transient  rates — page,  $460.00;  half-page,  $260.00; 
qnarter-page,  $145.00;  eight-page,  $95.00;  or  con¬ 
tract  rates  apply. 


This  edition  of  the  YEIAR  BOOK  will  be 
printed  In  offset  and  we  will  need  a  good 
reproduction  proof  on  glazed  stock;  mailed 
flat.  If  there  are  any  half-tone  Illustrations, 
we  should  be  given  the  original  photographs. 


1954 YEAR  BOOK 
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JU  ind  ^ron  durtain 


Moscow  Newsman 
Faces  Big  Obstacles 


By  Roy  Erwin 

News  reporting  is  a  difficult 
and  dangerous  job — for  the  Amer¬ 
ican  correspond¬ 
ent  stationed  in 
Moscow. 

The  almost  un- 
surmountable  ob¬ 
stacles  carefully 
placed  in  his  way 
by  Communist 
dictatorship  and 
censorship  were 
described  in  de¬ 
tail  by  Harrison 
Salisbury,  N  e  m'  Salisbury 
York  Times  cor¬ 
respondent  in  Moscow,  home  on 
leave,  in  a  talk  on  "Inside  Russia 
Today”  last  week  before  the  Over¬ 
seas  Press  Club  of  .America. 

Exciting  Year 

"The  last  year  has  been  the  most 
exciting,  newsw'orthy  and  important 
in  Russia  for  about  30  years,”  said 
Mr.  Harrison,  who  has  been  in 
Moscow  for  five  years.  He  has 
represented  the  Times  since  1949 
and  formerly  was  with  the  U.P. 

"The  year  started  with  an  ex¬ 
tremely  important  event.”  he  con¬ 


tinued.  "In  January,  the  Kremlin 
announced  that  a  group  of  Jewish 
doctors  was  plotting  the  death  of 
Soviet  officials.  It  is  difficult  to 
over-estimate  the  importance  of 
that  announcement.  It  may  very 
well  have  had  a  greater  share  in 
the  following  events  than  we  have 
been  able  to  nail  down. 

“The  second  event  was  the  death 
of  Stalin,”  he  added.  "The  third 
was  the  announcement  in  .April  by 
the  government  that  the  so-called 
doctors'  plot  was  false  and  con¬ 
cocted  and  had  no  foundation  in 
fact.  This  may  be  more  important 
in  future  history  than  Stalin’s  death. 
The  fourth  was  the  arrest  of  Beria, 
which  has  less  intrinsic  importance 
than  the  prior  events.” 

Mr.  Salisbury  recalled  another 
event  of  interest  to  correspondents 
— the  granting  of  visas  to  Russian- 
born  wives  of  .American  corre¬ 
spondents.  which  resulted  in  an 
almost  complete  turnover  of  the 
press  corps.  For  some  years  only 
five  corresptondents  from  the  U.  S. 
have  been  on  duty  at  Moscow  and 
four  of  them  have  left.  Mr.  Salis¬ 
bury  will  return  to  his  post  and 


THE  ZENGER  MEMORIAL 

Old  Sub-Treasury  Building 
Wall  and  Nassau  Streets 

A  National  Shrine  to 
FREEDOM  OF  THE  PRESS 


Consisting  of  Murals,  Dioramas,  Exhibits  depicting  the  life  and  times 
of  John  Peter  Zenger,  Printer,  of  The  New  York  Weekly  Journal  and 
his  acquittal  of  the  charge  of  Libel  by  the  masterful  defense  of  Andrew 


Open  to  Public  Inspection,  free  of  charge,  every  day,  except 
Monday,  10  a.m.  to  4  p.m. 


For  further  information  and  descriptive  literature,  please  address  Gardner 
Osborn,  Executive  Director,  Federal  Hall  Memorial  .AssiKiates,  Inc., 
Wall  and  Nassau  Streets,  New  York  Citv. 


three  new  men  from  the  U.  S.  are 

there  now.  ClaiK  Wiites  Soiies 

“Life  of  the  correspondent  is  one 

of  great  difficulty,  primarily  of  So-  inSlClG  rHlSSlQ 


viet  origin,”  asserted  Mr.  Salisbury. 
“We  have  no  contact  with  the  So- 


Montreai 

Gerald  Clark,  first  Canadian 


viet  population.  1  was  there  in  newspaperman  to  get  a  visa  to 
1944  and  when  I  went  back  in  Russia  since  1945,  has  returnoJ 
1949  1  found  that  conditions  were  from  Moscow  to  write  a  series  of 
wonderful  on  the  earlier  date  com-  articles  for  Weekend  Picture  Maj- 


pared  to  the  later  one. 


azine  which  are  scheduled  for  pub- 


“The  second  handicap  is  censor-  lication  in  January  and  February, 
ship,”  the  Times  correspondent  Mr.  Clark  traveled  5,000  mite 
said.  “Some  of  you  have  encount-  inside  Russia  and  did  a  daily  r^ 
ered  censorship  elsewhere,  but  1  port  to  member  newspapers, 
say  that  if  you  have  not  worked  in  . 

Moscow  you  do  not  know  cen.sor-  was  late,”  he  said, 

ship  It  s  deep,  serious,  24-hours-  “^]|  mention  of  the  military  control 
a-day  censorship.  A  prrespondent  killed.  It  was  tricky  and  dan- 
must  have  his  wits  about  him  and  gcrous  working  in  Moscow  then." 


the  reader  must  be  understanding 
to  avoid  misconceptions.” 

How  Censorship  Works 


He  recalled  reading  that  Walter 
Duranty  had  followed  Lenin’s  body 
in  the  funeral  procession  and  bad 


Mr.  Salisbury  then  explained  the  cover  the  story  easily, 

intricate  mechanics  of  censorship.  free-and-easy  coverage 

“I  write  a  dispatch,  making  three  permitted  at  Stalin  s  funeral. 


or  four  copies,”  he  explained.  “I 
take  three  to  the  Central  Telegraph 


Travel  Opened 

Mr.  Salisbury  .said  one  improve- 


Office  and  give  them  to  a  girl.  She  ment  for  correspondents  since  Stal- 
takes  two  copies  into  an  inner  room,  in’.s  death  was  the  announcement 
where  the  censor  operates  on  the  in  June  that  many  areas  have  been 
copy.  1  have  never  seen  a  censor,  opened  for  travel.  Formerly  he 
I  do  not  know  whether  there  is  one,  could  visit  only  four  cities  and  a 
more  than  one,  whether  the  censor  few  small  towns  outside  of  Mos- 
is  a  man  or  woman,  men  or  wo-  cow,  but  now  most  of  the  Soviet 
men,  whether  he  has  two  heads  and  territory,  outside  of  the  industrial 


six  arms  or  what — I  have  never 
seen  one. 

“Sometimes  the  copy  is  cut  .sim- 


cities  of  the  Urals  and  Siberia,  have 
been  opened  to  travelers. 

Thus  Mr.  Salisbury  recently  visit. 


ply  because  the  censor  does  not  gj  Centra!  A.sia  and  was  the  first 
know  English,  he  continued.  ‘I  y.  s.  coriesponden't  to  visit  some 
as.sume  that  sometimes  copy  is  sent  ^Wks.  He  was  able  to  go  at  will, 
to  a  higher  authority  as  at  times  hotels,  travel  in  taxicabs  and 

from  24  to  48  hours  elapse.  When  talk  to  those  he  met.  The  Russians 
the  excisions  are  made,  the  copy  often  asked  him  if  the  U.  S.  wants 
comes  back  to  the  girl  and  to  me.  to  make  war  on  them  and  believed 
Most  of  my  copy  is  telephoned  v\hen  he  gave  a  negative  reply. 


to  London,”  Mr.  Salisbury  ex¬ 
plained.  “Another  girl  gets  London 
on  the  ’phone  and  I  dictate  my 


More  correspondents  arc  needed 
to  cover  Russia,  he  observed,  stat¬ 
ing  that  the  news  service  men  must 


story  if  it  has  not  suffered  serious  stick  close  to  Moscow  because  of 
mutilation.  If  so  I  try  to  repair  the  spot  news  coverage  and  cannot  take 
censorship  damage.  That  is  tricky  ntuch  advantage  of  the  opening  of 
business.  The  censor  is  likely  to  new  areas  for  travel 
spot  and  kiln,.  He-S  no,  blind.  Ho  "Tn  answeno 
knows  what  he  cut.  .k. 


Here  Lies  a  Fact 


In  answer  to  questions,  he  replied 
that  he  believed  the  Soviet  people 
are  assuming  a  wait-and-see  atti- 


“The  correspondent  sometimes  tude  about  Malenkov  and  that  they 
attempts  to  circumvent  the  censor  have  the  capacity  for  great  techm- 
by  burying  a  fact  deep  in  copy  and  c^l  and  scientific  developments  m 
sometimes  it  is  passed,”  said  Mr.  atomic  research,  for  instance. 
Salisbury.  “But  once  he  gets  a  fact  “I  ‘lo  nof  know  the  inside  sW 
through  the  disguise  is  sometimes  of  what  happened  to  Beria,  how 
so  great  the  fact  is  not  recognized  Stalin  died  or  the  Soviet  plans  ^ 
by  the  home  editor.  The  fault  lies  intentions  to  make  war,”  remarkw 


not  with  the  home  editor  but  with 
the  censor.” 


Mr.  Salisbury  as  a  preface  to 
talk.  “I  have  heard  in  Paris  and 


Physical  impediments  are  placed  New  York  revealing  stories  of  what 
in  the  way,  too.  Mr.  Salisbury  re-  is  happening  in  Moscow,  but  alU 
vealed  that  within  three  hours  after  know  is  what  I  have  been  able 
Stalin’s  death  was  announced  the  see  and  deduce.” 
whole  city  was  taken  over  by  Ber-  From  time  to  time,  correspond- 
ia’s  internal  security  troops.  Mili-  ents  have  cause  to  feel  nervous 
tary  trucks  formed  barriers  across  about  their  physical  safety,  the 
streets  and  sidewalks  and  the  only  Times  man  reported.  This  was  p^' 
way  to  get  to  the  telegraph  office  ticularly  true,  he  said,  when  Stalin 
was  to  climb  over  or  under  the  died.  Tension  has  lessened  sonK- 
trucks  and  to  argue  with  officers,  what  since.  He  said  he  believe 
“We  had  to  operate  in  the  inner  any  concessions  made  to  satelliK 
circle  of  the  barricades  and  had  no  countries  now  were  done  only  as » 
passes  to  get  by  the  lines,  and  that  means  to  adopt  a  strengthened 
is  why  some  of  our  copy  about  policy  later. 
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Dmt/yI  other  shift  at  8  p.m.  when  the 

nOyCU  S  party  arrived  at  the  home  of  Mayor 

•  Hofheinz  for  a  dinner  party. 

Visit  Ni^OV©r©Cl  The  estimated  cast  to  the  city 

^  15  "  $3,000  for  the  Texas-stylc 

UH  Oilllt  DCtSlS  welcome.  Cost  to  the  newspapers 
Houston  Tex.  in  overtime  or  compen- 

Coverage  of  the  14-hour  visit  of  satory  time,  mileage,  and 


Th©-30-Club 
Op©ns  Its  Doors 
In  M©mphis 

Memphis,  Tenn. 
Memphis’  first  press  club  in  20 


the  king  and  queen  of  Greece  to  niaterials.  The  reporters  reckoned  yggj-s  has  opened  at  632  Union 
Houston,  Nov.  18,  cost  newspapers  ii  as  one  ot  the  ridingest  stories  ^ye.,  across  the  street  from  the 
one  automobile  accident  involving  covered.  Memphis  Publishing  Company 


one  automobile  accident  involving  ‘"ey  nave  ever  coverea.  Memphis  Publishing  Company 

three  photographers,  and  rain  ■  building,  publishers  of  the  Corn- 

damage  to  innumerable  suits  of  Prenor  Must  Pav  mercial  Appeal  and  Memphis 

clothes.  Vk  *■  ^  Press-Scimitar. 

The  clothes  were  drenched  by  IVlOr©  >JV©rtlin©  The  Secretary  of  State's  office  is- 

one  of  the  heaviest  downpours  in  Dinuba,  Calif,  sued  a  general  welfare  charter  of 

recent  months,  about  one  hour  The  Diniiha  Sentinel,  a  semi-  incorporation  to  the  club  named 
after  the  king  and  queen  arrived.  weekly  newspaper,  has  been  ad-  The-30-Club,  Inc. 

A  car  crashed  into  one  carrying  vised  by  the  Labor  Department  to  Incorporators  are  George  Sisler, 

photographers  from  the  three  daily  P^y  additional  wages  to  several  Calvin  Alley,  Paul  Molloy,  Everett 

newspapers  in  the  motor  cavalcade  ctoployes.  .  , ,  .  .  Amis.  Richard  Lane  and  Louis 

accompanying  the  royal  party  from  An  investigator  held  that  the  Silver,  all  of  the  Commercial  Ap- 

the  Union  Station  to  the  Shamrock  special  exemption  from  the  wages  peal  editorial  department. 

Hotel.  Photographers  Lou  Witt  of  hours  law  provided  for  small  Everett  Amis,  assistant  city  edi- 

the  Chronicle,  Bob  Cooksey  of  the  newspapers  of  less  than  4,000  cir-  tor,  is  chairman  of  the  executive 

Press,  and  Owen  Johnson,  of  the  culation  did  not  cover  employes  board.  Walter  Durham  is  vice- 

Posl,  were  injured  slightly,  but  "'no  spent  more  than  50‘o  of  their  chairman;  Mr.  Sisler,  secretary, 

were  back  on  the  job  within  a  *o  all  employes.  and  Louis  Silver,  treasurer.  Others 

matters  of  hours.  All  got  their  Under  this  decision  the  Sentinel  on  the  board  are  Mr.  Alley,  John 

nlates  into  the  office  “‘Id'l'onal  Carruth,  Arthur  Grehan,  Sam 

piaies  imo  me  omce.  ^ 

Approximately  25  reporters  and  ^ 

20  photographers  were  assigned  in  53  37^.93  and  this  was  paid  to  A  large  bar  and  kitchen  are  open 


time  to  all  employes.  and  Louis  Silver,  treasurer.  Others 

Under  this  decision  the  Sentinel  on  the  board  are  Mr.  Alley,  John 
was  made  liable  for  additional  Carruth,  Arthur  Grehan,  Sam 
sums  in  wages  for  the  last  two  Kahn,  Richard  Lane  and  Paul 


shifts  or  spotted  for  coverage  of  j  persons  as  back  overtime  for  senTice  starting  daily  at  noon, 
.he  king  and  queen  throughom, he  halt  the  Sentinel  except  „„  M?ndLyl  A 

Lee  teporters,  one  rtom  each  dSSf  ThI  rw™MtVow'''i's  f??”  »"<*.  .“''i"* 

It.:!.,  he.  Uo-oei,  franco  uccision.  1  tie  newspaptr  now  is  room  complete  with  a  television  set 

il’  "  paying  time  and  one-half  for  over-  afford  relaxation.  The  Rose  Room, 


large  bar  and  kitchen  are  open 


while  another  shift  of  three  more  employes, 

awaited  the  motor  cavalcade  at 


or  dining  room,  is  curtained  with 

Music  Hall  for  a  civic  ceremony.  “  strips  of  sheeting  which  were  run 

One  set  of  reporters  followed  the  Grand  Jurv  R©pOrt 
royal  couple  about  25  miles  to  in  T  iVi^l  r'riQ**  page  and  section  page  o 

Richmond.  Texas,  and  a  barbecue  rigur©S  Ul  Llb©l  GaS©  mercial  Appeal  forming  the  pat- 

on  the  ranch  of  R.  E.  Smith.  ^  Louisville.  Ky.  tern. 

L-i  .  ..  Four  newspapers  have  been  Each  member  has  a  key  to  open 

eanwhile  the  drenching  ram  defendants  in  a  libel  ac-  the  bright  red  door  of  the  club 

‘  tion  brought  by  two  law  enforce- 

d^ard  drench  e  d  apparel  and  $420,000.  p„_-  p,,,u 

tTS  °  Basis  for  the  suit  was  the  public-  btart©d 

waked  appearance  of  Mane  Du-  quotations  from  a  Federal  By  El  PqSO  GrOUp 


change  to  new  outfits.  The  water 
soaked  appearance  of  Marie  Du 


Pr©ss  Club  Start©d 


^arse.  Press  reporter,  brought  com-  29,  1952, 

Zu  in  the  Evansv^e  (Ind.)  Courier, 


duly  reported. 


Grand  Jury  report.  Oct.  29,  1952,  El  Paso,  Tex. 

in  the  Evansville  (Ind.)  Courier,  Newspapermen  here  have  or- 
Louisville  Courier-Journal,  Nash-  gani/ed  the  Press  Club  of  El  Paso, 


P  r  t  ♦  *  *U  1  ftuit  gail>z.vu  lilt  Vfl  *-.1  * 

iini  c  u  '  ///e  (Tenn.)  Banner  and  Nashville  Inc.,  a  non-profit  organization  char- 


couple  at  Mr.  Smith’s  second  ranch 
at  Alief,  where  a  rodeo  was  to 
take  place,  the  car  in  which 


Tennessean.  tered  by  the  State  of  Texas.  Club- 

The  plaintiffs  are  Joe  M.  Davis,  rooms  have  been  leased  at  502 


lOOM’SPWJWtS 


% 


rhrnn' 1  D  .1  Ai  former  safety  commissioner,  and  North  Kansas  Street. 

,  1  James  E.  Greenfield,  former  police  Officers  are:  James  W.  Glass- 

iorl,.  P  "^omen  s  Ed.tor  Mar-  Hopkinsville,  Ky.  The  cock,  president;  James  A.  Hallo- 

fi."  T Federal  jury  failed  to  indict  them  ran,  Jr.,  vicepresident;  Arthur  Leib- 
and  got  a  ifft  ^  passing  car,  another  jury  did  and  they  were  ^on.  treab.;  Bill  James,  secretary. 

Chronicle  Reporter  Walter  Man-  acquitted.  ^  , 

sell  covered  the  barbecue  lunch 

and  went  five  miles  to  the  nearest  Fr©©dom  BCOIS 

pnone  to  report  it  for  his  papers  _  ,  . 

Night-Markets  Edition.  By  the  time  Found  111  IlluiOlS 

he  got  back,  the  party  was  enroute  Chicago  |  ^ 

from  the  Richmond  to  the  Alief  Except  in  about  four  cases,  Illi-  m 

ranch,  and  Man.sell  didn’t  eat.  nois  editors  reported  full  coopera-  !  -q 
At  the  Alief  ranch  the  queen  in-  tion  from  state,  county  and  city  ^ 

sisted  on  riding  a  horse  over  ob-  officials,  according  to  a  recent  sur-  »iilC 

jections  of  State  Department  secur-  vey  made  by  Martin  J.  Gagie,  -.yiC 

•ty  officer.  Only  the  Post’s  photog-  Danville  (111.)  Commercial-News  ^ 

raphers  were  on  the  spot,  the  executive  editor  and  chairman,  ^ 

Chronicle  photographer  being  out  Associated  Press  state  freedom  of 

of  film  and  the  Press  photographer  information  committee.  !  1  i 

reportedly  out  of  position.  More  than  30  daily  and  weekly  I 

Another  trio  of  reporters  and  editors  erplied  to  a  questionnaire  |  by  f  W  H 

photographers  relieved  the  ranch-  asking  them  to  cite  specific  exam-  1  I  I  I 

reporters  when  the  royal  party  re-  pies  of  news  suppression  by  elect-  iikiiwb^ 

turned  to  the  Shamrock  Hotel.  The  ed  or  appointed  government  offi-  I  |MI  I  LI'B  PDCvC 

royal  couple  were  handed  back  to  cials.  !  I  fcl#  I 

editor  &  PUBLISHER  for  November  28,  1953 


No-Strik©  R©cord 
On  Fargo  Forum,  75 

Fargo.  N.  D. 

A  73-year,  no-strike  record  was 
hailed  by  Harry  Drew,  president  of 
the  Fargo  local  of  the  International 
Typographical  Union,  at  the  Fargo 
Forum’s  75th  anniversary  dinner. 

He  pointed  out  the  Forum,  and 
its  predecessor,  the  Daily  Repub¬ 
lican,  first  entered  into  a  labor  con¬ 
tract  with  the  union  in  July.  1880. 
“We've  almost  grown  up  together,” 
said  Mr.  Drew,  in  addresbing  more 
than  300  employes  and  their  wives 
or  husbands.  “Our  members  have 
been  employed  by  the  Fargo  For¬ 
um  for  73  of  its  75  years.  Not 
once  has  there  been  a  work  stop¬ 
page  of  any  kind.” 

Norman  D.  Black,  Jr.,  publisher, 
said  the  diamond  anniversary  had 
been  made  possible  by  the  employes 
who  helped  a  .small  weekly  paper, 
struggling  for  its  very  existence, 
continue  to  live  and  grow  to  the 
stature  of  a  well-known  daily  with 
over  50.000  subscribers. 

H.  D.  Paulson,  editor,  presented 
a  gift  to  A.  W.  Oliver,  mechanical 
superintendent,  in  honor  of  his 
50th  anniversary  on  the  Forum. 
The  paper  i.NSued  a  16-page  tabloid 
anniversary  section,  without  adver¬ 
tising,  devoted  to  each  department 
of  the  newspaper. 

■ 

Fort  Wayn©  Papers' 
Employes  Honored 

Fort  W.syne,  Ind. 
The  1953  Quarter  Century  Club 
dinner  of  the  News-Sentinel  (even¬ 
ing),  the  Journal-Gazette  (morn¬ 
ing)  and  Fort  Wayne  Newspapers, 
Inc.,  publishing  agent  for  both  pa¬ 
pers,  will  take  place  Dec.  1.  Ini¬ 
tiation  of  five  new  members  will 
bring  the  club  membership  to  98 
out  of  a  total  of  400  employes  in 
the  three  organizations. 

The  initiates  are:  George  Hadley, 
,  stereotyping  department;  Merle 
Holcomb.  .Alfred  Jackson  and  Wal¬ 
ter  Pattee.  composing  room,  and 
Hilda  Waikel,  classified.  Each  will 
receive  an  engraved  watch  from 
Miss  Helene  R.  Foellinger.  presi- 
,  dent  of  Fort  Wayne  Newspapers, 
Inc. 
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NEWSPAPER  LAW 


*Fair  and  Just*  Award 
Set  in  Copyright  Case 


Special  Column 
For  Retired  Folks 


By  Albert  WoodruH  Gray 


A  PUBLISHER  of  advertising  ma¬ 
terial  contracted  with  the  owner  of 
a  small  grocery  store  in  Missouri 
to  furnish  copyrighted  illustrations, 
copy  and  layout  at  $3  a  week  for 
one  year.  A  month  later  the  store 
owner  notified  the  publisher  that 
he  wished  to  cancel  his  contract 
and  discontinue  the  service. 

The  publisher  replied  with  a 
warning  to  the  store  owner  against 
the  use  of  this  copyrighted  material 
in  his  possession.  Nevertheless  the 
store  owner  continued  using  this 
material  for  29  weeks  in  the  Clin¬ 
ton  (Mo.)  Eye,  a  newspaper  with 
a  circulation  of  3,261. 

The  Copyright  Act  says,  in  part, 
“Infringements:  If  any  person  shall 
infringe  the  copyright  in  any  work 
protected  under  the  copyright  laws 
such  person  shall  be  liable  to  pay 
to  the  copyright  proprietor  in  lieu 
of  actual  damages  and  profits,  such 
damages  as  to  the  court  shall  ap¬ 
pear  to  be  just  and  in  assessing 
such  damages  the  court  may,  in  its 
discretion,  allow  the  amounts  as 
hereinafter  stated, — in  case  of  any 
work  enumerated  in  section  5 
(newspapers)  $1  for  every  infring¬ 
ing  copy  made  by  the  infringer  or 
his  agents.” 

The  statute  provides  further  that, 
“In  case  of  a  newspaper  reproduc¬ 
tion  of  a  copyrighted  photograph 
such  damages  shall  not  exceed  the 
sum  of  $200,  nor  be  less  than  the 
sum  of  $50,”  and  also,  “Such 
damages  shall  in  no  other  case  ex¬ 
ceed  the  sum  of  $5,000  nor  be 
less  than  the  sum  of  $250.” 

The  copyright  owner  sued  for 
damages  on  the  basis  of  $1  a  copy 
for  each  of  the  29  issues,  namely 
$94,569.  (Advertisers  Exchange  v. 
Hinkley,  101  F.S.  801). 

The  Federal  District  Court  ren¬ 
dered  judgment  against  the  grocery 
store  owner  for  infringement  but 
allowed  only  $312  damages. 


“The  copyright  owner,”  the  court 
said,  “did  not  prove  any  specific 
damages  or  loss  of  profits  but  seeks 
to  recover  the  sum  of  $1  for  each 
infringing  copy  of  the  newspaper 
which  in  this  case  runs  to  a  ridi¬ 
culous  sum,  the  advertiser  being 
the  proprietor  of  a  small  grocery 
store.  The  only  actual  damages 
the  copyright  owner  could  possibly 
have  suffered  would  be  the  loss  of 
the  sale  of  the  service  to  some 
other  merchant  in  the  community, 
which  amounted  to  $156  a  year 
under  the  terms  of  the  contract. 

“The  contract  in  this  case  pro¬ 
vided  that  the  material  should  be 
sold  to  but  one  subscriber  in  each 
town.  So  long  as  the  advertiser  was 
using  the  material  which  had  been 
supplied  to  him  the  copyright  own¬ 
er  could  not  sell  it  to  any  other 
subscriber.  This  condition  existed 
for  20  months. 

“It  would  seem  clear  therefore 
that  the  amount  of  the  damages 
suffered  by  the  copyright  owner 
would  be  the  amount  of  the  sale 
price  of  such  subscription,  i.e., 
$156  for  one  year  or  a  total  of 
$312.” 

The  copyright  owner  appealed 
to  the  F^eral  (2ourt  of  Appeals 
which  followed' in  its  affirmance  of 
this  judgment  a  decision  rendered 
some  years  ago  in  a  suit  brought 
by  the  American  Mercury  against 
the  Boston  (Mass.)  Post. 

In  its  decision  of  that  case,  the 
Supreme  Court  said  “the  trial  judge 
may  allow  such  damages  as  he 
deems  just  and  may  in  his  discre¬ 
tion  use  as  a  measure  of  damages 
one  dollar  for  each  copy  —  Con¬ 
gress  declaring  however  that  just 
damages,  even  for  the  circulation 
of  a  single  copy  cannot  be  less 
than  $250  and  no  matter  how 
many  copies  are  made,  cannot  be 
more  than  $5,000.” 

The  Supreme  Court  refused  to 
review  the  Missouri  decision. 


Cleveland 

A  column  directed  to  people 
who  are  planning  to  retire,  or  who 
have  retired,  will  be  published  Sun¬ 
days  in  the  Plain  Dealer,  beginning 
Dw.  6. 

The  writer  is  H.  Van  Y.  Cald¬ 
well,  former  P.D.  reporter,  who 
will  retire  Dec.  1  as  executive  sec¬ 
retary  of  the  Cleveland  Academy 
of  Medicine,  a  post  he  has  held 
3 1  years.  He  lives  on  Cape  Cod. 

The  Plain  Dealer  said  the  col¬ 
umn  would  deal  with  the  everyday 
life  of  retired  persons  and  the  ad¬ 
ventures  that  open  up  for  them 
with  the  removal  of  pressures  and 
responsibilities  of  employment. 
The  column  will  not  deal  with  the 
economics  of  retirement. 


Newsmen  Lose 
Appeal  to  End 
Secret  Caucus 


California  Official 
Speaks  Kindly  of  Press 

Sacramento,  Calif. 

California’s  Attorney  General, 
Edmund  G.  Brown,  declared  that 
our  democracy  best  expresses  itself 
in  the  Press  in  a  Nov.  8  talk  at  the 
11th  annual  Press  Breakfast  of  the 
Maywood  Lodge,  Loyal  Order  of 
Moose. 

“I  don’t  agree  with  those  who 
say  we  have  a  one-party  press,”  he 
said.  “It  is  two-party.  The  publish¬ 
ers  and  editors  are  usually  Repub¬ 
licans  and  the  employes  are  usual¬ 
ly  Democrats.” 

As  for  reporters,  he  said  he 
hasn’t  found  a  one  who  wouldn’t 
make  a  good  district  attorney. 

For  the  most  part  Mr.  Brown 
praised  the  Press  for  keeping  the 
public  informed,  for  pushing  com¬ 
munity  betterment  and  for  pre¬ 
venting  .secret  government.  He 
lauded  the  services  of  newsmen 
abroad  and  singled  out  for  special 
mention  Harry  F.  Martin,  the  for¬ 
mer  president  of  the  American 
Newspaper  Guild,  for  helping  in 
the  development  of  the  free  trade 
union  movement  in  Europe. 


Milwaukee,  Wu. 
Common  Council  members  list¬ 
ened  to  newspapermen  argue  the 
people’s  right  to  know,  debated 
the  question  for  more  than  an  hour, 
then  voted  20-4  to  continue  seciK 
caucus  procedure.  They  had  advice 
from  the  city  counsel  that  the  pri¬ 
vate  caucus  is  not  illegal. 

On  the  newspaper  side  were 
Wallace  Lomoe,  managing  editor, 
and  Edwin  R.  Bayley,  reporter,  for 
the  Journal;  and  Howard  Bell,  r^ 
porter,  for  the  Sentinel.  They  plead¬ 
ed  for  the  opportunity  to  get  facts 
about  city  government  firsthand, 
rather  than  rely  on  information 
that  can  be  picked  up  from  mem¬ 
bers  who  don’t  feel  bound  by  a 
caucus  secrecy. 

One  alderman  resented  what  he 
called  the  undignified  methods  used 
by  newspapers  to  get  reporters  into 
the  meetings.  Another  defended 
the  private  conferences  as  legiti¬ 
mate  sessions  where  council  mem¬ 
bers  can  let  their  hair  down. 

Still  another  advocate  of  privacy 
accused  newsmen  of  inaccurate 
reporting  and  said  they  use  quotes 
“that  make  a  man  look  like  he  just 
came  out  of  Alaska,  from  Mur¬ 
mansk.” 

“If  newspapers  would  see  that 
the  important  things  aldermen  say 
got  in  the  paper,  they’d  be  doing  a 
good  job,”  this  lawmaker  argued. 
“They  ought  to  use  scientific  re¬ 
porting  methods — get  every  word 
down  on  a  piece  of  tape.” 

A  charge  that  newspapers  do 
selective  reporting  was  thrown  out 
in  the  debate,  an  alderman  men¬ 
tioning  that  he  has  seen  reporters 
put  down  pencils  or  walk  out  of 
a  meeting  when  some  council  mem¬ 
bers  speak. 


If 


you  hav*  intarnatienal  butinau 
bitarath  anoelatad  with  pablitking. 
printing,  advartising  or  eemmarcial 
radio,  and  yoa  want  to  Itaap  in  touch 
with  thota  aetivitiat  in  AuttraHa  and 
Naw  Zaaland,  raad  Nawtpapar  Naws, 
tha  national  monthly  butinan  naw*- 
pa  par  davotad  to  ^ota  closaly  ra- 
latad  intaratt*  of  "Down  Undar." 


1 B  Hamlltou  St.,  Sydwoy  Australia. 
Aauaal  Subscriptlaa  to  U.  S.  $330. 
WHtm  tor  aampla  aapy. 


Newspaper  Firm 
Is  Incorporated 

Oklahoma  City 
A  step  toward  eventual  publica¬ 
tion  of  a  daily  newspaper  was  tak¬ 
en  recently  by  Walter  M.  Harrison 


$117,000  Paid  Stafi 
In  Prosperity  Sharing 

London,  Ont. 

Prosperity  sharing  between  Lon¬ 
don  Free  Press  Printing  Company 
Limited  and  450  staff  members 
amounted  to  $117,000  during  the 
fiscal  year  ending  Oct.  31,  1953, 
President  Walter  J.  Blackburn  an¬ 
nounced  at  the  employes’  dinner 
dance.  He  said  $37,000  had  been 
set  aside  as  a  bonus,  in  addition 


Bailey  Tells  Lawyers 
What  Press  Expects 

Ann  Arbor,  Mich. 

H.  F.  Bailey,  Adrian  (Mich.) 
Daily  Telegram  business  manager, 
recently  criticized  attorneys  for 
their  press  relations.  Speaking  a> 
the  Midwest  Institute  on  Public  Re¬ 
lations  for  the  Bar,  the  president  of 
the  Michigan  Press  Association 
said: 

‘The  legal  profession  quite  often 
doesn’t  hesitate  to  tell  the  press 
how  it  would  like  things  done,  but 
almost  nothing  appears  to  be  done 


with  the  incorporation  of  Britton  last  March  by  that  profession  to  educate  itself 


Printing  Company,  capitalized  at 
$100,000.  The  firm  now  publishes 
the  North  Star,  a  community  week- 

ly- 

Associated  with  Mr.  Harrison, 
widely  known  Oklahoma  newspa¬ 
perman,  in  the  new  corporation  are 
Neal  Jones,  former  West  Coast 
newspaper  executive;  John  D.  Har 


and  $53,000  as  increases  to  basic 
pay  since  June. 
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$37,745  Verdict 

Nashua,  N.  H. 

A  jury  here  recently  awarded 
Walter  McLaughlin  a  verdict  of 
$37,745.37  against  the  Union  Lead- 

_ r-.-—  _ _ _ _ _  Corporation  of  Manchester,  ^ 

rison,  a  son;  Barbara  Warren  and  N.  H.  in  a  breach  of  employment  frain  from  requests  to  check  stone! 
Gene  Lewis.  contract  case  filed  in  1949.  before  they  are  used. 
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on  how  newspapers  like  to  oper¬ 
ate.” 

Mr.  Bailey  told  the  group  atto^ 
neys  should  never  ask  that  news  be 
suppressed.  He  suggested  that  in¬ 
formation  be  made  accessible  to 
the  press,  and  attorneys  never  ^ 
the  publishing  of  a  story  as  a  fa¬ 
vor.  He  also  suggested  they  i«- 
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DD  TaII  public  relations  department  is  do- 

ir  Al  X  611  ing.  Public  relations  isn’t  a  coat  of 

«%  whitewash  you  can  put  over  a  tot- 

l^rOSS  1  CmiXS  CIl  tenng  structure.  A  company  must 
WlOOtill  relations  with  the  pub- 

CiNCiNNATi  Richard  Marshall,  New  York 
For  the  first  time  in  local  news-  ^"^^^1  Railroad  representative  a 
paper  annals  a  city  editor  has  invit-  Enquirer  reporter  sch^  ed 

Jd  public  relations  men  to  attend  by  City  Editor  Cronin,  praised  the 
one  of  his  staff  meetings  and  un-  newspa^r  as  the  best  mediuin- 
cork  some  of  rheir  gripes.  than  magazines  or  television 

John  F.  Cronin  of  the  Enquirer,  reaching  tl^e  public, 

moderator,  said  the  object  of  the  " 

panel  discussion  was  to  search  for  OO  000 
ideas  that  would  help  correct  im- 

perfections  in  both  the  newspaper  XJ^mrOCt  F'otA 
and  public  relations  fields.  XXUlVCol  L 

Mr.  Cronin  declared  the  greatest  r^Vlir*rfrTO 

deficiency  he’d  “been  able  to  ob- 

serve  in  this  field  of  public  relations  Chicago 

has  been  the  fault  of  management  A  capacity  crowd  of  22,000 


newspaper  as  “the  best  medium — 
rather  than  magazines  or  television 
— for  reaching  the  public.” 

■ 

22,000  Enjoy 
Harvest  Fete 
In  Chicago 


I.  F.  Freiberger 


A  capacity  crowd 


of^2?JSo  Cleveland  Groups 


rather  than  the  public  relations  jammed  Chicago  Stadium  to  enjoy  Honor  Freiberger 
man  himself.”  Frequently,  he  point-  the  9th  annual  Chicago  Sun-Times  Ci 

ed  out,  officials  of  an  industry  Harvest  Moon  Festival,  Nov.  21,  The  1953  Charles  Ei 


"ifl  Pourade  Named 
To  Safley's  Post 
MpB  At  San  Diego 

San  Diego,  Calif. 

Appointment  of  Richard  F.  Pou- 
gr  rade  as  editor  of  the  San  Diego 

J  Union  has  been 

announced  by 
James  S.  Coffley, 
president  of  t  h  e 
Union  -  Tribune 
Publishing  Com- 
pany. 

Mr.  Pourade 
was  promoted 
6r  f  r  o  m  t  h  e  dual 

posts  of  associ- 
ate  editor  and 
P  managing  effitor 

5r  to  succeed  J.  Clif- 

Cleveland  ford  Safley,  who  was  killed  Oct. 


ed  out,  officials  of  an  industry  Harvest  Moon  Festival,  Nov.  21,  The  1953  Charles  Eiseman  19  in  an  airplane  crash  in  Mexico, 
decide  a  public  relations  man  is  but  thousands  of  absent  well-wish-  Award  for  outstanding  service  to  Extensive  Career 

needed,  only  “when  the  company  ers  joined  the  throng  in  spirit.  Cleveland  was  presented  this  week 

has  had  a  strike  and  found  it  did  The  absentees  were  the  sick  and  to  I.  F.  Freiberger,  chairman  of  the  Pourade  was  a  newspaper- 

not  fare  so  well  in  the  public  press  wounded  veterans  in  Chicago  area  board  of  the  Forest  City  Publishing  Diego  and  o®8au  his 

with  the  enlightened  observation  hospitals.  Net  proceeds  from  the  Co.,  which  publishes  the  Plain  editorial  career  on  the  old  San 


that  ‘we  have  no  comment.’ ' 


The  best  public  relations  man  year  went  to  the  Sun-Times  Fund 
alive  cannot  perform  his  best  serv-  for  Hospitalized  Veterans, 
ice  until  he  is  recognized  by  man-  A  Night  of  Stars 


ice  until  he  is  recognized  by  man-  A  Night  of  Stars 

agement  to  be  a  part  of  top  man-  ^  night  of  song  and  dance, 

agement,  Mr.  Cronin  asserted.  spiced  with  comedy,  with  estab- 
Objective  Look  lished  stars  of  screen  and  television 

William  G.  Werner,  Procter  &  vieing  with  the  parade  of  youthful 


sale  of  festival  tickets  again  this  Dealer  and  the  News.  Diego  Sun,  advancing  to  managing 

year  went  to  the  Sun-Times  Fund  Wj.  preiberiier  who  once  sold  Following  suspension  of  the 

for  Hospitalized  Veterans.  neJl^ap^l^f o?  Pub^c ?nd 

A  Night  of  Stars  who  now  also  is  chairman  of  the  ^  Lake^C^y  Utah-  Sacra- 

It  was  a  night  of  song  and  dance,  board  of  the  Cleveland  Trust  Co.,  Hollywood, 

spiced  with  comedy,  with  estab-  was  honored  by  the  Jewsh  Com-  returned  to  San  Diego 

lished  stars  of  screen  and  television  munity  Federation  of  Cleveland.  J944 

vieing  with  the  parade  of  youthful  Mr.  Freiberger  received  a  plaque  j  tr.  th..  Wachinoton 


tor  Hospitalized  Veterans.  newspapers  on  Public  Square  and 

A  Night  of  Stars  who  now  also  is  chairman  of  the 

It  was  a  night  of  song  and  dance,  board  of  the  Cleveland  Trust  Co., 
spiced  with  comedy,  with  estab-  was  honored  by  the  Jewish  Com- 


was  assigned  to  the  Washington 


Gamble  director  of  public  relations,  talent  that  competed  for  top  honors  and  a  $500  award,  which  cited  him  Copley  Newspapers, 

past  president  of  the  Public  Rela-  and  theatrical  engagements  in  vocal  for  “his  service,  which  has  been  named  city 

tions  Society  of  America,  observed  and  dance  contests.  The  show  was  clothed  in  modesty,  illuminated  by  promoted  to 


that  “The  good  public  relations  staged  under  the  direction  of  Mel  wisdom  and  kindliness,  inspired  by 
man  must  have  the  viewpoint  of  Barker,  S-T  promotion  manager,  devotion  to  his  faith  and  given 
the  other  fellow.  He  must  be  able  A  total  of  $3,700  in  cash  prizes  was  without  restrictive  regard  to  race, 
to  stand  across  the  street  from  his  divided  among  the  winners,  who  color  or  creed.” 
place  of  business,  look  at  it  ob-  also  won  a  week’s  booking  at  the  Western  Reserve  University, 
jectively,  and  wonder  why  anyone  Chicago  Theater.  from  which  Mr.  Freiberger  was 


should  want  to  buy  the  company’s  uvu  •lur-v  maut  a  ay-  graouaieo,  aiso  annuunccu  inai  /''hinn 

product.  pearance.  He  not  only  entertained  new  library  would  be  named  the  "8^8 

‘The  newspaper  should  have  the  with  an  impromptu  comedy  rou-  “I.  F.  Freiberger  University  Libra-  p"*?"  ^ 

same  viewpoint.  I  sometimes  think  tine,  but  he  also  presented  Irv  Kup-  ry.”  Mr.  Freiberger  is  a  trustee  of  p?™ 


Bob  Hope  made  a  surprise  ap 


saom  ana  Kinauness,  mspirea  oy  and  associate  edi- 

votion  to  his  faith  and  given  ® 

thout  restrictive  regard  to  race,  '  .  ^  , 

lor  or  creed.”  Howard  B.  Taylor,  who  came  to 

the  Union  a  year  ago  from  the 
f  Western  Reserve  University  ^  advanced 

from  which  Mr.  Freiberger  was  f^om  executive  news  editor  to  man- 
graduated,  also  announced  that  its 


the  newspapers  are  a  little  lax  in  cinet,  S-T  columnist  and  festival 
that  business  of  standing  across  the  master  of  ceremonies,  with  a  dis- 
street  and  looking  at  themselves  tinguished  service  award  in  recog- 


Aii.w,  AZMI,  Miw  piv-iviiivu  11  »  rvup-  ly,  lYtl.  riClUClKCl  A  11  U51CC  VI 

cinet,  S-T  columnist  and  festival  the  institution.  Pilot,  another  Cop  y  p  pe  » 

ma.ster  of  ceremonies,  with  a  dis-  ^  ’  was  appmnted  executive  news  edi- 

tinguished  service  award  in  recog- 

nition  of  Kup’s  telethon  fund-rais-  OotlS  Ot  U.  W.  Malcolm  Donnelley,  former  Pa- 

ing  activities  for  the  Cerebral  Palsy  United  Nations,  N.  Y.  cific  Division  communications  man- 

As.sociation.  For  the  duration  of  the  Gener-  ager  for  the  United  Press  until  he 

Headliners  on  the  program  in-  ul  Assembly,  William  N.  Oatis  is  joined  the  Union  three  years  ago, 

eluded  Jimmy  Durante,  Tony  Mar-  assigned  to  the  Associated  Press  was  given  the  permanent  appoiirt- 


objectively.”  nition  of  Kup’s  telethon  fund-rais-  Ootis  at  U.  N. 

Harold  McKinley,  public  rela-  ing  activities  for  the  Cerebral  Palsy  United  Nations,  N.  Y, 

tions  director.  Nickel  Plate  Rail-  As.sociation.  For  the  duration  of  the  Gener 

road,  remarked:  “Our  two  pet  Headliners  on  the  program  in-  al  Assembly,  William  N.  Oatis  i< 
gripes  about  newspapers  are  (1)  eluded  Jimmy  Durante,  Tony  Mar-  assigned  to  the  Associated  Press 
inaccuracies  and  (2)  the  tendency  *in»  Roy  Rogers  and  his  wife,  Dale  staff  which  is  headed  by  Max  Har 
on  the  part  of  some  to  give  only  Evaas.  Marge  and  Gower  Cham-  relson. 
one  side  of  the  storv.  Being  a  for-  Pion,  Keefe  Brasselle  and  Elaine 
mer  newspaperman,  I  am  inclin^  Stewart.  Milton  Caniff,  creator  of 

to  overlook  some  inaccuracies  but  “Steve  Canyon”  comic  strip,  ex-  H  T  T 

It  is  hard  to  convince  top  manage-  Plained  to  the  audience  how  the  tL/l  1  Vi/XUXuj~r 

ment  officials  that  they  should  not  festival  proceeds  benefit  servicemen 

call  the  newspaper  to  complain.  A  by  providing  “the  little  extras”  for  Wanted  bv  Leadina  i 

misspelled  name  or  an  inaccurate  recreational  and  rehabilitation  ac-  ; 

figure  can  be  pretty  irritating  to  tivities.  Soctions  and  rc 


ment  as  city  editor.  He  has  been 
acting  city  editor. 


EDITORIAL-PICTURE  MAN 

Wanted  by  Leading  Syndicate  to  Edit  Picture 
Sections  and  Feerture  Supplements 


David  H.  Crooks,  Kroger  Com-  Phila.  PreSS  Awards 
pany  public  relations  chief,  said,  Philadelphia 

rour  own  picture  showing  En-  jay  Apt,  of  the  Daily  News,  and 

Jean  Barrett,  of  the  Bulletin,  re- 
udy  iney  succeeded  in  buying  the  reived  the  1953  awards  of  the  Phil- 
niiM*  pieces  of  adelphia  Press  Association  at  its 

1C  relations  I  ve  ever  seen.”  annual  dinner  dance  Nov.  22.  Mr. 

Mr.  Crooks  said  Kroger  has  dis-  Apt  was  cited  for  an  expose  of 
continued  all  clipping  services  be-  gambling  and  Miss  Barrett  was 
cause  “we  feel  that  clippings  of  commended  for  a  story  about  an 
Mwspaper  publicity  is  no  indica-  old  lady  living  in  apparent  poverty 
ion  of  the  amount  of  good  will  our  who  left  a  fortune  of  $700,000. 

editor  <S  publisher  for  November  28,  1953 


Here's  a  job  with  challenge  and  opportunity  for  a  sober, 
all-around  newspoperman,  with  energy,  initiative  and 
ideas.  Should  know  news  writing,  picture  editing,  loyout, 
cropping,  captions,  copy  editing,  rewrite,  headlines,  type 
faces,  makeup,  back  shop  operation.  Flair  for  magazine- 
style  sections  desirable,  as  is  knowledge  of  newspaper 
advertising  dept,  procedure. 

Write  fully,  including  education,  experience,  age,  and 
special  abilities.  E  &  P  Chart  Area  6,  Box  4828. 


Oct.  Linage, 
Like  Leaves, 
Drops  Off 


NEWSPAPER  LINAGE— 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records 
measurements) 


October  newspaper  linage  in  52 
cities  measured  by  Media  Records  Q^nu,mhpr 


1953 

Linage 


1952 

Linage 


•dropped  to  244,370,279  lines,  down 
0.3  per  cent  from  October  1952’s 
figure  of  245,003,540. 

For  the  year  to  date,  however, 
total  advertising  was  up  4.6  per 


September . 

Year  to  date.  .  . 
Display 

Octolrer . 

September . 

Year  to  date. . 


244,370,279 

219,558,143 

1,145,024,713 


245,003,540 

214,508,691 

2,050,721,835 


1953  1K2 

*  Includes  .\MERICAN  WEEKLY 
48,790  lines  and  COMIC  WEEKLY 
25,030  lines, 

t  Includes  THIS  WEEK,  72,698  lino 
i  Includes  P.4R.ADE.  51,045  lines. 

DULUTH,  MINN. 

Ilerald-e .  1,030,813  971,551 

Xews-Trihune-ni  .  .  687,215  659.441 

Xews-Tril>une-S.  . .  527 ,.354  427.913 


Grand  Total .  2.245,382  2,058,907 

EL  PASO,  TEXAS 

Times-m .  1,244,423  1,121311 

5Times-S .  502,709  477,717 


cent  over  last  year’s  2.050,721,835  classified 


188,537,048 
165,383,265 
1,. 590, 199,257 


188,410,159 

160,384.628 

1,531,171,549 


llerald-Post-e 


1,305,616  1,239,947 


lines. 

Automotive,  Financial  and  Dis¬ 
play  racked  up  gains  of  37.8,  10.2 
and  0.1  respectively. 

Classified,  which  has  been  riding 
the  crest  of  a  wave,  was  off  1.3  per 
cent.  Other  losses:  Retail,  2.8;  De- 


October  . 

Septeml)er. . . 
Year  to  date. 

Retail 

October . 

September. . 
Year  to  date. 


55,833,231 

54,174,878 

554,825,456 


56,593,381 

54,124,063 

519,550,286 


104.5  Grand  Total .  3,052,748  2.838,975 

{  Includes  P.ARADE,  51,045  lines. 

ERIE,  PA. 

Times-e .  1,297,580  1.484,82* 

101.3  Times-S .  24.5,193  262,900 


132,263,402 

119,274,510 

1,142,274,777 


136,098,168 

120,709,4(K) 

1,125,728,345 


Grand  Total .  1,. 542,773  1,747,721 

EVANSVILLE,  IND. 

Courier-m  .  1,698,350  1,544249 

Pres.s-e .  1,679,591  1,573,146 

JCourier  !t  Press-S. .  647,493  5.34,134 


partment  Store,  5,5;  General  0.6.  Department  Store 


City-by-city  figures  for  October 
follow: 


AKRON,  OHIO 

1953 

Beacon  Joumal-e. . .  2..574,9.3 
IBeacon  Joumal-S. .  896,2t 


2..574,9.37  2,492,989 
896,208  822,345 


Grand  Total .  3,471,145  3,315..3.34 

I  Includes  P.ARADE,  51,045  lines 
ALBANY,  N.  Y. 
Knickerl>ocker- 

N’ews-e .  1,. 3,59.485  1.428,884 

Times  t^nion  .n  .  ..  .  924,494  957  577 

♦Times  I  nion-S -  524,185  523,823 


Grand  Total .  2,808,162  2,910,284 

*  Includes  .AMERICAN  WEEKLY, 
48,790  lines  and  COMIC  WEEKLY'. 
25,030  lines. 

ALBUQUERQUE,  N.  M. 

Joumal-m .  1,.344,;499  1,077,264 

Houmal-S .  .355,275  274,100 

Tnbune-e .  1,284,928  1,043,793 


October,. . 

September . 

Year  to  date. .  . 
General 

October . 

September . 

Year  to  date . . . 
Automotive 

October . 

September . 

Year  to  date. . , 
Financial 

October . 

September. . . . 
Year  to  date. . 


49,382,174 

46,416.009 

430,548,689 


52,195,010 

47,291,389 

427,703,988 


Grand  Total .  4,025,4:54  3,651,529 

Mnrliides  P.ARADE.  51,045  lines. 
FORT  WAYNE,  IND. 
Joumat-Garette-m .  1,224,565  1.052,993 

5Joumal-('iazette-S .  544,861  502,509 

News-Sentinel-e.  . . .  1,993,094  1,749,453 


39,185.563 

31.683,678 

302,668,533 


39,410,502 

29,711,417 

290,265,995 


Grand  Total .  3,762,520  3,304,957 

jlncludes  P.ARADE,  51,045  lines 

FORT  WORTH,  TEXAS 


14,312,064 

11,910,3.55 

117,517,8(H) 


10.383.441 

7,367,362 

87,843,134 


103.8  Star-T  eleRram-m 
Star-Telegram-e. . 
IStar-Telegram-S . 
Press-e . 


902, .51 5  902363 

1.928,993  1,820,007 
6.50,174  595387 

901,271  927,925 


2,776,019 

2,514,722 

27,738,141 


2,518,048 

2,596,449 

27,334,075 


Grand  Total .  4,.382,9.53  4,245,582 

i  Includes  P.ARADE,  51.045  lines. 

FRESNO,  CALIF. 

Hee-e  _  1,. 380, 808  1,358,428 

Bee-S  .  464,824  4-29,130 


97.8  119.4  Grand  Total .  1,845,632  1.787,558 

1115  .  CARY,  IND. 

_  Post-Tril.une-e .  1.642,942  1,658,050 

„52  Post-Star^![M'Note)^J'^52%^’  69^9 

1  731  489  I’^e  893  T^eVTeb  of  onrSitio. 

*  Post-Star  (ml  only,  is  K'ven 

881,552  948,3(1  GRAND  RAPIDS,  MICH. 

2,867,399  2,689,099  press-e.  2,229,779  2,162,190 

7fim.3Q7  7a7«nfifi  HARRISBURG,  _PA.  _  _ 


355,275  274,100  1953  1952 

1,284,928  1,043,793  *  Includes  AMERIC.AN  WEEKLY', 

-  48,790  lines  and  COMIC  WEEKLY. 

2,984,602  2,395,157  25,030  lines. 

E,  51,045  lines.  t  Includes  THIS  WEE;K,  72,698  lines. 

>N,  IND.  §  Includes  PAR.ADE,  51,045  lines. 


Grand  Total .  2,984,602  2,395,157 

§  Includes  P.AR.ADE,  51,045  lines. 

ANDERSON,  IND. 

Bulletin-e .  955,818  1,023,507 

Herald-m .  6.51,496  666,224 

Herald-S .  178,455  178,766 


Plain  Dealer-m . . . 
♦fPlain  Dealer-S. 

News-e . 

Press-e . 


CLEVELAND,  OHIO 

1953 


BUFFALO,  N.  Y.  **¥*”*7  Patriot-m 

178,766  Courier  Express-m..  1,075,208  1,003,540  AMERICAN  WEEKLY,  Patnotm^^ 


7,603,397  7,376,066 


Grand  Total .  1,785,76 

^  ATLANTA,  GA. 

Gonstitution-m .  1,523,41 

Journal-e .  2,.3.34’8(1 

Journal  & 

Coastitution-S .  . .  788  84 


- -  *Courier  ENpress-S. 

1,785,769  1,868,497  News-e . . . 


1,006,743  986,180 

2,729,733  2,879,950 


1,523,418  1,619,991 
2, .3.34, 807  2,366,650 


QRfi'lRO  48,790  lines. 

879’.9M)  t  Includes  THIS  WEEK,  72,698  lines. 

—  COLUMBUS,  OHIO 


}Patriot-New5-S 


1,521,323  1,427, TO 
348,173  275,06: 


Grand  Total .  1,869,496  1,702, SI* 

Note:  News  (e)  carries  same  ainouot 


Grand  Total .  4,811,684  4,869,670  Dispatch-e .  1,822,781  1,843,885  of  advertising  as  Patriot  (m). 

♦Includes  .AMERICAN  WEEKLY.  Uispatch-S .  957,583  977,555  }  Includes  P.AR.ADE.  51,045  lines 


Grand  Total .  4.647,067  4,764,042 

^OTE:  1,523,418  lines  includes  14,991 
lines  of  part-run  advertising. 


- - ^ -  CAMDEN.  N.  J. 

4.647,067  4,764,042  Courier-Post-e .  1,305,362  1,338,123 


Citizen-e . 

§Citizen-S . 

Ohio  State  Joumal-m 
>Star-w . 


CHARLOTTE,  N.  C. 


754,958  HARTFORD,  CONN. 

Courant-m  .  938,844 

620,266  KCourant-S  .  726,985  649,5.’ 

78,755  2,2-22,446  2,172, 83S 


2,334,807  lin^  includes  15,922  lines  of  News-e .  1,177,052  1,232,683 


part-run  advertising. 

^  ATLANTIC  CITY,  N. 

Press-Union  (see 

„  Note) .  801,006 

"ess-S .  227,06.3 


01)server-m  . 
tObserver-S. 


1,428,241  1,464,917 

606,485  601,942 


Grand  Total .  4,69,5,616  4..573.205 

§  Includes  P.AR.AIIE,  51,045  lines. 


Grand  Total .  3,211,778  3,299,542 

t  Includes  THIS  WEEK,  72,698  lines. 


CHICAGO,  ILL. 


DALLAS,  TEXAS 

News-m .  2,044,014 

tNews-S .  792, 65t 

Times  I  lerald-e .  2 ,3 1 5,82* 

♦Times  Herald-S  .  763,10( 


Note:  ^  Press  (m)  and  Union  (e)  sold  in  Tribune-m .  3,07,5,931  3,165,771 

TOmbination.  Linage  of  one  edition.  Press  Tribune-S .  1,6:12,885  1,582,292 


(m)  only,  is  given.  fDaily  News-* 

^  Baltimore,  MD.  American-e.  . , 

♦Amencan-S .  649,498  610,30:1  ♦American-S. 

News-Post-e .  1,659.601  11,000  Sun-Times-d 

2““'™ .  1,488,105  2,287,108  §Siin-Times-S 

.  2,403,512  1.402,867 

tSun-S .  1..306.063  2,476,677  G.rand  Tota 


fDaily  News-e .  2,017,300  1,892,646 

American-e .  1,0.5.5,071  1,0.59,080 

610,30:i  ♦American-S .  324,:159  .322,1.31 


Grand  Total .  5,915,609  6,163,905 

♦  Includes  AMERIC.AN  WEEKLY', 
48,790  lines. 

t  Includes  THIS  WEEK,  72.698  lines. 


.573,205  (-.rand  Total  3,888.275  3.652,751 

§  Includes  P.ARADE,  61.04.5  lines. 

HOUSTON,  TEXAS 

2,044,014  2,1.51,613  Chronicle-e  2.600..387  2,6H,» 

792,658  764,548  *Chroaicle-S  .  .  961.092  91(,em 

2,315,828  2,5.38,896  Post-m .  1.723,578  1,630,«K 

763,109  708,848  fPost-S .  660,417  681,«"; 

— —  Press-e .  1.097,363  1.155,411 


1,372,469  1,261,947 
426,357  3.50,108 


DAYTON,  OHIO 

.  1,817,646  1,64.5,111 


Grand  Total .  7,042,837  7,^.«- 

Note:  1953—2.600,387  includes  102, 
lines  of  part-run  adverlisi^ 
1952—2,644.902  includes  159,4»i 


lines  of  part -run  aOvertia^- 
Ides  AMERICAN  WEEKL\. 


an-S .  1..306.063  2,476,677  Grand  Total .  9, 904, .372  9,63.3,975  News-vS 

-  -  XoTE:  1953 — 3,075,931  includes  727,350 

Grand  Total .  7,506,779  6,787,945  lines  of  part-run  advertising.  Oran< 

^  AMERICAN  WEEKLY.  1,632,88.5  includes  978,746 

48,790  lines  and  COMIC  W'EEKLY.  lines  of  part-run  advertising.  „  ,  , 

25  030  Unes.  324,359  includes  2M.890  ’ 

t  Includes  THIS  W'EEK,  72,698  lines.  lines  of  part-run  advertising.  SKock> 

BAYONNE.  N.  J.  1952—3,165,771  includes  847,925  ‘  ' 

Times-e .  5:13,150  536,017  lines  of  part-run  advertising.  rost-o 

^  BINGHAMTON.  N.  Y.  1,582,292  includes  934,599  ,, 

Press-e .  1,303,877  1,280,295  lines  of  part-nin  advertising.  VV'‘" 

Jress-S .  228,082  183,444  322,131  includes  202,529  * 

v5un-m .  413,233  404,359  lines  of  part-run  advertising. 

- *  Includes  .AMERICAN  WEEKLY',  Registe 

Grand  Total .  1,945,192  1,868,098  48,790  lines  and  COMIC  WEEKLY,  Trihum 

BOSTON,  MASS.  25,0130  lines.  tRegist 

tnencan-e .  814,533  863,716  t  Includes  THIS  WEEK,  86,650  lines. 

ecord-m .  904,9.36  916,223  §  Includes  P.ARADE.  51,045  lines.  (-.ran 


News-e .  2,211,494  2,180,460  .o ‘  ' 

News-S .  75-2.SSi  680,081  THIS  WEEK.  72.698  toe 


Grand  Total .  4,782,024  4,505,652 

DENVER,  COLO.  Sts^-ni 

Rocky  Mt. News-m.  1,359,779  1,357,411  fstar-S 
§Rocky  Mt.  News-S  .304.881  327,638  Times-e 

Post-e .  2.051,676  2,222,550  STimes- 

Post-S .  617,128  621,840 


♦•5«5.652  INDIANAPOL^.  ^IND. 

1,357,411  tstirls.  .'.;  ‘’849,6^ 

327,638  Times-e .  1.. 373,973  1,441* 

2,222,550  STimes-S .  402,271  427,«i 

ft>>¥  oao  ■  _ _  _ _ 


4,3.3.3,464  4,529,439 


}  Includes  P.AR.ADE,  51,045  lines 

DES  MOINES.  IOWA 


Grand  Total .  6,535,151  ^788.^ 

t  Includes  THIS  WEEK,  72,698  toe 
{  Includes  P.AR.ADE,  51,045  line*- 


.  BOSTON,  MASS.  25,0130  lines. 

Amencan-e .  814,533  863,716  t  Includes  TH 

Record-m .  904,9.36  916,223  §  Includes  P.A 

♦Advertiser-S .  376,495  312,666 

Globe-e .  1,495,049  1..512,137  CINCl 

Olobe-m .  1,207.028  1,104,164  E;nquirer-m . 

.  1,090,263  1,059.230  ♦fEnquirer-S  .  . 

Herald-m .  1,4.33,851  1,410.663  Post-e . 

THerald-S .  1,146,271  1,127,963  Times-Star-e . . .  . 

Traveler-e .  1,954,699  2,0.35,567 

Fost-m .  781,146  792,612  Grand  Total.. 

jPost-S .  346,810  355,704  ♦Includes  A 


Register-m . 

Trihune-e . 

fRegister-S . 


CINCINNATI,  OHIO 

m .  1,500,626  1,. 399,022 

;r-S .  1,291,894  1,251,35.3 


1,568,294  1,529,927  jEree  Press-S  . 
1,515,632  1,517,548  News-e . 


Grand  Total .  2.359.0-24  2,348..399 

f  Includes  THIS  WEEK,  72,698  lines. 

DETROIT,  MICH. 

Free  Press-m .  1,491,482  1,433,274 


ES,  IOWA  JACKSON,  MISS. 

762,267  762,814  Clarion  I.,edger-m .  .  .  856,:10*3 

1,022, ,555  1,052,311  Clarion  Ledger-S.  . .  242,084 

574,202  533,274  Daily  News-e  .  848.4.->5 

.¥ocn/vij  .¥-><ai(u>  Daily  Ncws-S .  250,711 


('•rand  Total .  2,197,553  2 

JACKSONVILLE,  FLA. 


— — - - - fNews-S . 

Grand  Total .  5,876,446  5,697,850  Times-e . 


♦  Includes  AMERICAN  WEEKLY,  •Times-S 
48,790  lines. 

t  Includes  THIS  WEEK,  72.698  lines. 


Grand  Total .  11,551,081  11,490,645 

56 


424,964  458,415  ^Times 

2,699,869  2,664,089  ' 

1,122,612  1,073,382  (-,™, 

1,476,732  1,478,790  +  Inc 

475,233  470,405  ' 


Times  Vnion-m.  .  .  .  1,508,184  1,480.^ 

fTimes  T’nion-S.  .  . .  586,775  55». 


Grand  ToUl .  2,094,959 

t  Includes  THIS  WEEK.  72.698  we 


7,690,892  7,578,35*0 


JERSEY  CITY.  N.  J. 

South  End-e .  1.144,937  I.IW-**’ 


EDITOR  &  PUBLISHER  for  November  28,  1*^ 


••Jersty  Joumal- 
N’orth  End-e. .  . 


1,230,300  tStar-e.... 
_ _  __  Gazette-m . 


MONTREAL,  CANADA 
1953 


Grand  Total — So. 

End .  1,144,9.37  1,193,143 

•♦Includes  part-run  advertisinR. 
JOHNSTOWN.  PA. 
Tribune-Democrat-d  1,2,56.244  1,290,275 

KANSAS  CITY,  MO. 


I.a  Presse-e . 


7  1,193,143  . 


1953  1952 

2.485,728  2,255,101  Olclahonian-m 

1.. 350.8a3  1,141,1.56  Oklahoman-S 

2.712.. 5.37  2,423,342  Times-e . 

233,939  252,779 

267,406  267,195  (‘.rand  Tots 


OKLAHOMA  CITY  ORlA  ST.  LOUIS,  MO. 

01clahon,an-m .  1,0:11.065  1,0:15,680  ‘SsiO 


4.52  „327  451,497 

1,028,197  1,046,563 


Stir.e .  1,843.8.54  1,915,765  106,2.38  Unes. 


'■■■"*“  ■"“‘t^MAHA.NEBr  Grand  To. 

Weekend'  s  .  1..328,143  1.401,63.3  48  7^11^^ 

..include.  Weekend  ncture  .Masazine.  668..361  688.5.32  T  “‘I''* 


*tGlobe-l)eniocrat-S  6i:i,:i51  6:16.810 

Post-Dispatch-e  .  .  .  2,228,335  2,462,195 

§Post-l)ispatch-S. . .  1,041,582  1,0.55, .510 

Grand  Total .  4,890,517  ^211,782 

*  Includes  .\MERIC.\N  WEEKLY , 


878.:i40 

1,59:1.947 


827,679 

1,653,167  Press-e. 


Grand  Total  4,316,141  4,396,611 

KNOXVILLE,  TENN. 

loumal-m .  622,222  6.32, .560 

joomalS .  2.5.5.968  247,046 

Xews-.Sentinel-e .  .  942.269  864,9.50 

Xews-Sentinel-S  364,683  .350,641 


MUNCIE,  IND. 

.  1,010.353  1,006,2,51 

.  991,912  970,186 


.  ^nol'o  o«i4^  tion  (mVand  (e).  I.inaKe  of  one  edition,  (el 

.  ~  ~  ’  only,  IS  Riven. 


‘  ■  ■  I  j'c . 6^  361  '688  5.3'’  t  Includes  THIS  WEEK,  72,09S  lines. 

orId-Herald-.S  . .  668,.10I  J  includes  P.ARADE,  49,989  Unes. 

Grand  Total .  1,996.504  2,090,165  ,  ^8  8M  1  386  400 

Noth:  World-Herald  sold  in  combina-  •  •  •  ’oio’oOO  809  764 

>n  (m)  and  (e).  Linatie  of  one  edition,  (el  ‘ 1.814J^  1,829’.876 


♦Pioneer-Press-S .  .  . 
Dispatch-e . 


Grand  Total  2,185.142  2,095,197 

LITTLE  ROCK,  ARK. 

.Arkansas  Gazette-m  1.04,5,907  1,022, .543 

i.VriiansasGazette-S  410,788  .352,756 

Grand  Total .  1,4.56,695  1,375,299 

I  Includes  P.AR.ADE  51.04.5  lines. 

LONG  BEACH.  CALIF. 


6.32,.560  Grand  Total .  2,262,475  2,237,866 

sil’StS  NASHVILLE.  TENN. 

Banner-e .  1.492,983  1,488,234 

.150,641  Tennes,sean-m .  1.5.32.0.50  1,491,946 

nn,  107  Tennessean-S  .  618,187  612,736 


,  ootriuw  PASADENA,  CALIF. 

2,262,475  2,237,866  star-News-e .  938.088 

E,  TENN.  Star-Xews-S .  344, ,5.56 


Grand  Total .  . .  z .  4,076,319  4.^6.040 

♦Includes  .AMERICAN  WEEKLY, 


Grand  Total .  3,64.3,220  3..592,916 

NEW  HAVEN.  CONN, 
lotimal  Courier-m. .  453,884  4:1.3,870 

Resister-e .  1,.589,.588  1,647,451 

Register-S .  4.57,896  .39  •>,672 


Grand  Total .  1,'282.644  1,19.3,923  S 

PAWTUCKET,  R.  I. 

Times-e .  1,137,479  1,204,888  Times-S 

PEORIA,  ILL.  Hrand 

Journal  (see  Note) .  .  1,467,004  1,. 515,648  . 


48,790  lines  ^ 

ST.  PETERSBURG,  FLA. 

Times-m  .  1,521,594  1,490,212 

-rlm^-S..........  540,4.36  457,692 


4:1.3,870  {Journal  Star-S. 


ouu,(«  <  01.1, PNpress-m . 

1,976,831  2.030.183 


ladependent-m 
independent  ami 
Pres.s-TeleKram -S 
Press-Telegram-e.  . 


1.415,748  1,2:10,411 


.5.52.813 
1.. 543  277 


2:10,411  Grand  Total .  2..501..368  2,477.993 

NEW  LONDON,  CONN. 

543,645  Day-e .  926.8)3  857,485 

6i7,636  new  ORLEANS.  LA. 


.39-.,672  Grand  Total .  1,976,831  2.830.183  ^ews-r. 

Noth:  Journal  (e)  and  .St^  (m)  sold  in  i,ight-e.' 
477.993  combination.  Linage  of  one  edition.  Journal  *'Lij;ht-S 
(e)  only,  is  given. 

857,485  §  Includes  P.ARADE,  51,045  lines.  Grand 

PHILADELPHIA,  PA.  *  Inclu 


Grand  Total.  .  ■  2,062,830  1,947,904 

SAN  ANTONIO,  TEXAS 

»pres.s-m  .  1,236,098  1,230,105 

‘xp^-Ts  ..  601,673  614,968 

.  1,441  788  1,585,914 

'ht-e .  ...  i!695,.564  1,530.272 

i„ht-S .  ...  582,867  587,861 


Grand  Total .  3  .51 1,8.58  3..391.692 

Note;  Independent,  1.41.5.748  includes 
65,116  lines  part  -run  advertising. 


Times-Picayune-m. . 
tTimes-Picayune  & 
States-,S . 


2.44.3.211  2,225,047  Bulletin-e 

*tBulletin-.S 

873,582  885,314  Inquirer-tn 


lYess-Telegram:  1,. 543. 277  includes  ♦Item-S . 


Item-e .  1,083,201  1,116,348  Inqtiirer-S . 


65,116  lines  part-run  advertising. 
{Includes  PARADE,.  .51.01.5  lines. 
LONG  ISLAND.  N.  Y. 

Xewsday— SiiOolk-e  1,.510..588  1,416,923 
Xewsday— Xa.ssau-e  1,988,812  1,906,381 


.States-e . 


1.284,.540  1,181,469 


431,040  News-e. 


>E,  51,045  lines.  Grand  Total .  5.557,990  5.549,120 

,PHIA.  PA.  *  Includes  AMERIC.AN  WEEKLY, 

2,424,707  2,571,818  48,790  lines  and  COMIC  WEEKLY. 

441.998  4.57,384  25.810  lines.  _ 

2,061.f»83  2,289,685  f  Includes  THIS  WEEK,  72,698  lines. 

1„525,624  1,409,157  SAN  DIEGO,  CALIF.  _ _ 

521,4.32  492,270  ITnion-m .  1,514,360 

-  - -  {ITnion-S .  683,612  5?5'r55 


6,975,724  7,220,234  Tribune-e 


Grand  Total .  3..519.4(HI  :)..323.'226 

LOS  ANGELES.  CALIF.  Times-m 

b^iner-m .  1.686.600  1,745,.502  Times-S. 

Eiaminer-.S .  867.57.5  9.39,686  llerald-T 

1  imes-m . 


Grand  Total .  6,071,832  5,851,218  *  Includes 

*  Includes  .AMERIC.AN  WEEKLY,  48,790  lines. 
48,790  lines.  t  Includes 

t  Includes  THIS  WEEK,  72,698  lines.  PI 

NEW  YORK,  N.  Y.  Post-Gazette 


♦  Includes  AMERIC.AN  WEEKLY, 


1,952,989  1,848,550 


1,904.827  1,985,813  I’res.s-e . 

2,1.5.3.811  1.967,745  tPre»i-S . 

981,712  1,122,1.37  .Sun-Telegrapfi-e. . 


t  Includes  THIS  WEEK,  72,698  lines 
PITTSBURGH,  PA. 
Post-Gazette-m .  .  .  .  1,144,2.5.5  l,079..33f 


biaminer-S .  867  .57.5  9.39,686  1  lerald-Tribune-m . .  981,712  1,122,1.37 

1™“-"' .  2,789,.564  2,731,164  tHerald-Tribune-S. .  1,043,625  1,007,421 

1,.592,(M)0  1,491,876  Mirror-m .  1,051,406  91.3.248 

uaiyNews-ni.  765.896  767,927  Mirror-S .  42.3..835  485,245 

.  228,620  #News-m .  1,889,860  2,082,2.57 

lierald-Express-e.  .  .  1,21K),247  1..382..545  #New.s-S .  1,492,622  1,429.131 

.'lirror-e .  I  ir.xi  il5<i  i  f^.5  irta  Intim.nl- in-tua?-)  1  .in?  oea 


*Sun-Telegraph-S  . 


Grand  T'otal .  4,130,961  3,890,212 

$  Includes  P.ARADE.  51.045  lines. 

SAN  FRANCISCO.  CALIF. 

:hronicIe-m  .  1,016,472 

Chronicle-S .  .582, IIH 

:.xaminer-m .  1,6.52,014 

Fxaminer-S .  811,832  789,678 

;aU  B«Iletin-e .  874.623  l.OJO.m 


589,3.54  Call-BuIletin-e. 
- News-e . 


1,21K),247  1..382..545  #New.s-S . 

1,029,0.59  1,125,134  Joumal-.American-e. 


42.3..835  485,245 

1,889,860  2,082,2.57 


V  . .  10,0-20.941  10,412.4.54  Post-e 

XOTE:  1951--  1..592,000  includes  1,54,702  Post-S 
lines  of  part-nm  ad\  ertising.  World- 

1952—1,491.876  includes  81,810  Sun- 
unes  of  part -nin  advertising.  Eagle-< 

AXfEkICAN  WEEKLY,  Eagle-l 
*"'*  CT'-Aflc  W  EEKLY, 

-»,9«7  lines.  C.rai 

T Includes  THIS  WEEK.  74,.589  lines.  Notk: 
,  LOUISVILLE,  KY. 

^^er  Journal-m. .  1,621.407  1.554,314 

875,421  872,345 

.  1,891,664  1,879,283 

Grand  Total.  ...  4,388.492  4..30.5.942 

Con.n.ercia^^'^'’”'^' 

^,Appeal-m .  2  ni>4  0.57  •>  .>in  .>i.> 


♦Joumal-.American-.S 


1,492,622  1,429,131 
1,838,472  1,207,9.54 


483,.540  4.30.1.55 

1,071..52:)  1.115,295 


Graml  Total .  5,67.5,076  5,697,483 

*  Includes  AMERICAN  WEEKLY, 
48,790  lines  and  COMIC  WEEKLY, 
25,830  lines. 

t  Includes  THIS  WEEK,  72,698  lines. 

PORTLAND,  ORE. 


Xews-e .  1,1.53,890  1,113,742 

Grand  Total .  6,090.735  6,195.347 

Noth.  19.51—582.104  includes  16,009  Unes 
part-run  advertising. 

19.52  —621,373  includes  16,392  Unes 
part-run  ailvertising. 

*  Includes  .-AMERICAN  W  EEKLY, 


World-Telegram  &• 

Sun-  -■ . 

Eagle-e . 

Eagle-S . 


103,229  Oregonian-ni. .  .54,443  lines  and  COMIC  WEEKLY, 

*Oregonian-S .  <11,610  <09,510  ..ijftc,? 

.274.279  Joumal-e .  1,468,180  1,457,847  THIS  WEEK,  74,589  lines. 

883,99.3  tJoumal-S .  4.52,968  447,678  ^  SAN  JOSE  CALIF. 


1.210,4.50  1,274,279  Joumal-e... 
80:1,1.32  883,99.3  tJoumal-S. 

283,826  271,88:1 


Gouner  Joumal-.S 
Times-e . 


Grand  Total .  15,864,951  16,179,605 

NoTK:  Mirror-m: 

19.51- -1.051,406  includes  215,069 
lines  of  part-run  advertising. 


New™e^.  1:419:189 


♦Includes  AMERIC.AN  WEEKLY.  Mermry-News-S 
54,44.i  lines.  ' 

t  Includes  THLS  WKHK,  74,589  lines.  PranH  Tntal 


New  YoVke'e 


lines  of  part-run  advertising. 
Mirror-S: 


^Commercial 

Prilf'S' .  694,822  725,258 

"'s-acimitar-e -  1,247.077  l.:)74.471 

o .  849,234  7.17,282 

sow  Mi'v  Joyrnul  (e)  ate 

edition  B  "*  '[9’1'Gtnation  Linage  of  one 
W'lon,  Record  (m)  only,  is  given 

HeroW  MIAMI,  FLA. 

•HSaWS .  2,641.269  2,4.56,067 

.  !m,442  818,820 

tXe^c .  1,27.3,883  1.162,167 

.  387,789  .357.961 

-  •''•244,.383  4,815,015 

Pit-run  adve^inr'“'‘“ 

Un«  ^^’KRICAN  W  EEKLY. 

72,698  lines. 

Sen6„.i  ”'1-'YAUKEE,  WIS. 

"St^uSers .  1,256.788  1.083.748 

.  .374,107  .538,626 

tJoumaTs .  3.162,.5a5  3,522,018 

.  L353.84:)  1,.388;839 

a;;;.  8'><7,243  6..3.53.031 

4S.7W  Kn  AMERIC.AN  WEEKLY, 

lin^  CO.MIC  WEEKLY. 

Tribune-m  '^'NN. 

SUr.e  .  1,627,979  1,522.838 

tTribune-S .  2,832.677  2..361,876 

.  971,973  921,468 

4.932,629  4.806.181 
T  includes  THIS  WEEK.  72,‘ 98  lines. 


2,024,957  2,210,212 


818,820 

1.162,167 

.357,961 


1951—  423..3.35  includes  121,539  Prand  T 
lines  of  part-run  advertising.  vian.i 

19.52 —  40.5.245  includes  13:1,072 

lines  of  part-run  acfvertising.  Bulletin-e. 

News-m:  Joumal-m . 

1953—1,889.860  includes  9.30,750  tJoumal-S 
lines  of  part-run  advertising. 

19.52— 2.082,257  includes  1,004,813  Grand  T 

lines  of  part -run  advertising.  t  Includi 

News-S; 


t  Includes  THIS  WEEK.  74,589  lines.  Total  3,269,664 

POUGHKEEPSIE,  N.  Y.  SEATTLE,  WASH. 

ew  Yorker-e .  920,551  882,336  Post-Intelligencer-m  2.059,207 

ew  Yorker-S .  207,132  165,240  ♦Post-Intelligencer-S  737,501 

- - Times-e .  786,911 

Grand  Total .  1,127,683  1,047,576  Times-vS .  149,115 


2.059,207  1.162,043 

737,501  481,254 

786,911  1,892.862 

149,115  593,5)9 


PROVIDENCE,  R.  I. 

Bulletin-e .  2,073,368  2,103,970 

Joumal-m .  860,106  750,847 

tJoumal-S .  594,264  569.283 


195)  1,492,622  includes  1.047,869  Patriot  I,edger-< 


Grand  Total .  3,.527,738  3,424,100 

t  Includes  THIS  WEEK,  72,698  Unes. 

QUINCY,  MASS. 


Joumal”imlric^"e“‘*'''"“"‘”’''  Times  iustatdi-m: :  }:3lS:5l 

19S^i  :OT8  ?fr' includes  91,425  tTimes  Dispatch-S.  779,13 
lines  of  part-mn  advertising.  t-.-i 

1952— 1,207.954  includes  95,061  flnXde”  THI 

lines  of  part-mn  advertising.  T  fnclunes  IHI 

Joumal-.American-S  ROAl 

1953—  4a3.540  includes  19,959  Times-m. . 

Unes  of  part-mn  advertising.  {Times-.S . 

1952 —  4.30,155  includes  27,023  World-News-e - 

Unes  of  part-nin  ailvertising. 

♦Includes  AMERIC.AN  WEEKLY,  Grand  Total .. . 

48,790  lines  and  COMIC  WEEKLY,  §  Includes  PAS 

25,030  Unes.  REA 

t  Includes  THIS  WEEK.  72,698  Unes.  Eagle  (see  Note) 
f  Includes  SPLIT-RjrN.  366,466  Unes  in  Eaele-S 
(m)  and  215,884  lines  in  (St. 

NIAGARA  FALLS,  N.  Y.  C.rand  Total.  . 


1,746,139  1,804.168  Tribune-m . 

1, ,380,583  1,:164,08.3  §,Scrantonian-S . . 

779,131  771,854  Times-e  . 


Grand  Total .  3,7.32,734  4,129,698 

♦  Includes  AMERICAN  WEEKLY, 
54,44:1  Unes  and  COMIC  WEEKLY, 
25,667  Unes. 

SCHENECTADY,  N.  Y. 

Gazette-m .  1,298,620  1,275,064 

Union-Star -e .  1,087,285  1,098,957 

Grand  Total .  2,.385,905  2,374,021 

SCRANTON,  PA. 

Tribune-m .  742,609  695,878 

5,Scrantonian-S .....  381 .6.59  ?45,359 


1.394,774  1,. 537,186 


Grand  Total .  3.9a5,851  3,940,105 

t  Includes  THIS  WEEK.  72,698  Unes. 

ROANOKE.  VA. 


Times-m . 

5Times-,S . 


1,001, 66.3 
316,461 
985,478 


2,.3a3,602  2,074,183 


{Includes  PAR.ADE,  51,045  Unes. 

READING,  PA. 

Eagle  (see  Note) ... .  l,:i.38,845  1, ,347,444 

Eagle-S .  276,217  266,828 


940,105  Grand  Total .  2.519.042  2..378.4'23 

8  Unes.  {Includes  PAR.ADE,  51,045  Unes. 

SIOUX  CITY,  IOWA 
882,353  Joumal-Tribune-e  .  . 

299,845  Joumal-S .  314,752  293,168 

Grand  Total .  1,264,801  1,231,184 

074  181  SOUTH  BEND,  IND. 

W4,181  .  1,726.196  1.7'28.760 

Tribune-S .  586,737  557 ,'200 


•tTR  ol?  Grand  Total .  2,312,933  2,285,960 

SPOKANE.  WASH. 

1,615,062  1,614,272  Spokesman-  avnaix 


Grand  Total .  1,615,062  1,614,272  Spokesnian- 

Note:  Eagle  (e)  and  Times  (m)  sold  in  Review-m 
coinf)inatton.  LinaKC  of  one  edition,  Eagle  fSpok^man- 
(e)  only,  is  given.  Review-S. 

ROCHESTER.  N.  Y.  Chronicle-e. 


Ivcdger- Dispatch-e.  .  1,.592,156  1,440,188  (e)  only,  is  given. 

Virginian-Pilot-m  ..  1,841,699  1,823.949  ROCHESTER,  N.  Y. 

{Virginian-Pilot-S.  .  662,7.34  646,964  Democrat  Ik 

- - —  Chronicle-m .  1,682,89:1 

Grand  Total .  4,096,589  3.911,101  tDemocrat  «c 

Note:  1,592,156  includes  25, .561  lines  Chronicle-S .  746,522 

of  part-mn  advertising  Times-Union-e .  1,944,894 


550,051  520,621 

1,147,055  1,127,788 


Grand  Total 


Grand  Total .  4,096,589  3.911,101  tDemocr 

Note:  1,592,156  includes  25, .561  lines  Chroni 
of  part-mn  advertising  Times-Ui 

1,841.69ft  includes  :il,,567  Unes  of  part- 
mn  advertising  Graml 

{  Includes  P.AR.ADE,  51,04.5  Unes.  t  Inclu 

OAKLAND,  CALIF.  S 

Tribune-e .  1,825,489  1,858,313  Bee-e... 

{Tribune-S .  648,677  587,196  Union-m 


1  682  893  1  627  655  Grand  Total 2,612,917  2,518,724 

•  '  t  Includes  THIS  WEEK.  74,589  Unes. 

746,522  744,912  STOCKTON,  CALIF. 

1,1W4,894  1,910,809  Record-e 1,495,725  1,544,818 

Graml  Total  4^83  376  „er.ld-Joum^"^‘^"%”:2«  1,980,41^ 

t  Includes  THIS  W  EEK,  72,698  hues.  *5Herald-American-S  646,443  643,303 

SACRAMENTO,  CALIF.  Post-Standard-m .  . .  1,118,216  1,032,125 

te-e .  2,023,481  2,035,278  Post-Standard-S. . . .  303,561  312,079 

nion-m .  570,229  542,558 


MODESTO,  CALIfT’ 
.  975,997 


Grand  Total .  2,474,166  2,445,509 

{  Includes  PAR.ADE,  61,963  lines. 


Grand  Total .  2,849,563  2,805,773 


Grand  Total .  4,0'2.5,501  3,967,924 

(Continued  on  page  58) 
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Ociober  Linage 

continued  from  page  57 


1953  1952 

*  Includes  AMERICAN"  WEEKLY' 
48,790  lines. 

5  Includes  P.AJ1..\DE,  51,045  lines. 

TACOMA,  WASH. 

N’ews-Tribune-e -  1,.397,876  1,519,626 

News-Tribune-S _  421,641  404,866 

Grand  Total .  1,819,517  1,924,492 

^  TOLEDO,  OHIO 

Times-m .  1,350,446  1.353,863 

glade-e .  1,985,370  2,089,634 

Blade-S .  882,106  933,156 

Grand  Total .  4,217,922  4,376,653  . 

TORONTO,  CANADA 

riSP'  *  Mail-m _  1,429,690  1,307.976 

TTTelegrain.e .  2,320.969  2,128,782 

SI"-* .  2,961,970  2.702.987 

.  146,450  119,788 

G^d  Total .  6,859,079  6,259,533 

ttincludes  Weekend  Picture  Magazine, 
106,238  lines. 

^  TRENTON,  N.  J, 

Evening  Times-e...  1,361,456  1,410,763 

Times  Advertiser-S.  289,993  267,391 

Trentonian-m .  823,683  683,523 

Grand  Total .  2.475,132  2,361,677 

„  TROY,  N.  Y. 

Ke^  (see  Note) . .  1,285,461  1,293,738 

.Nora:  Record  (m)  sold  in  combination 
Ttmes-Record  (e).  Linage  of  one 
edition.  Record  (m)  (^y,  is  given. 

„  TULSA,  OKLA. 

Tnbune-e .  1,660.467  1,805,029 

World-m .  1,668,398  1,725,597 

World-S .  519,184  561,901 

Grand  Total .  3,848,049  4,092,527 

UNION  CITY,  N.  J.  m 

Hudson-Dispatch-m  973,319  977,909 

UTICA,  N.  Y.  ■ 

Observer  Dispatch-e  1,025.501  1,030,626 
Observer  Dispatch-S  293,602  239,555 

Press-m .  1,152,778  1,079.346 

Grand  Total .  2,471,881  2,349.527 

WASHINGTON,  D.  C. 

Traes-Herald.d -  1,492,526  1,690,276 

*Times-Herald-S.  . .  463,956  501,452 

News-e .  992.734  1,124,948 

.  1,640,697  1,636,625 

SPost-S .  602,821  595,745 

St"-e .  2,978,553  2,955,030 

tstar-s .  967,810  997,372 

Grand  Total .  9.139.097  9,601,448 

Includes  AMERICAN  WEEKLY. 
48,790  lines. 

t  Includes  THIS  WEEK,  72,698  Unes. 
i  Includes  PARADE,  51,045  lines. 
WATERBURY,  CONN. 

Repubhean-m .  1,055,390  1,014,273 

Republican-S .  358,089  307,835 

Ainerican.e .  1,.323.750  1,259,124 

Grand  Total .  2,737,229  2,581.232 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaronack 

Times-e .  520,092  513,090 

Mt.  Vernon  Argus-e  826,326  818,069 

New  Rochelle  Stan- 

d^d-Star-e .  827,817  853,111 

Ossimng  Citizen- 

Register-e .  630,735  512,803 

Peekskill  Star-e -  443,095  456,586 

Port  Chester  Item-e  770,522  780,277 

Tarrytovra  News-e..  597,066  557,341 

V'onkers  Herald 

Statesman-e .  833,396  869,565 

H'hite  Plains  Re¬ 
porter  Uispatch-e  998,192  1,044.357 

Grand  Total .  6,347,241  6,405.199 

WHEELING,  W.  VA. 

Intelligenccr-m .  996,422  948,383 

Xews-Register-e _  944,867  952,609 

§N’ews-Register-S. . .  472,935  317,243 

Grand  Total .  2,414,224  2,218,235 

§  Includes  PARADE,  51,045  lines. 

WICHITA.  KANS. 

Reacon-e .  1,. 356,313  1,355,908 

Beacon-S .  4.36,.526  468,410 

Eagle-m .  1,435,142  1,394,051 

Eagle-e .  1,14.5,.337  1,051,596 

EEagle-S .  452,392  405,760 

Grand  Total .  4,825.710  4,675,715 

S  Includes  PARADE,  61,045  lines. 

,  WORCESTER,  MASS. 

felegram-S .  565,102  522,171 

Telegram-m .  1,022,.599  1,023,672 

Gazette  &  Post-e.  .  .  1,297,787  1,270,693 

Grand  Total .  2,885,488  2,816,536 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e .  1,594,387  1,452,693 


{Vindicator 

3*elegram-S .  778,4.32  688,901 

Grand  Total .  2,372,819  2,141,594 

E  Includes  l*.\R.\nE,  51,045  lines. 

Figures  Supplied  by  Publishers 

ABERDEEN,  S.  D. 

.\merican-N ews-e . . .  347, *368  385,574 

.\merican-News-S.. .  137,158  176,484 


BIG  SPRING 
1953 

.  416,640 

.  172,177 


Grand  Total .  588.817  650,029 

CORPUS  CHRISTI 

Caller-m .  1,373,890  1,381,478 


SHREVEPORT,  LA. 

1953  19$: 

Journal-e .  1.012,808  1,178,18! 

Times-ni .  1,16.3,045  1.074^{5 

Times-S .  301,617  35S,fe: 

Grand  Total .  2,477,470  2.609,t>: 

WILKES-BARRE,  PA. 
Record-m .  909,011  918,061 


Tiines-e .  1,. 332,296  1,375,346  Record-m .  909,011 

Caller-Times-S .  462,112  441,672  Times-I.eader-e .  .  .  .  1,296,8:12 

-  -  Independent-S .  419,570 

Grand  ToUl .  3,168,298  3,198,496  „ - 


DENISON 

365,764 

110,685 


Grand  Total  484,526  562.058  . 

Mirror-e .  1,168,9^  1,160,306  Herald-S .  110,685 

BATTLE  CREEK.  MICH.  _  ,  „  '  a™  aao 

Enquirer  and  News-e  1.125,.320  1,058,680  ^ 

Enquirer  and  News-S  269,976  262,878  News  MessengS^.'"®”  3^561 

Grand  Total .  1,395,296  1,321,668  News  Messenger-S. .  211,798 

Kews-e .  1,943,652  2.034,730  Grand  ToUl. .  ...  MO, 359 

News-S .  .73^790  732,709  „ 


Grand  Total .  476,449 

MARSHALL 


News-e .  1,943,652  2,034,730  Grand  Total.....  640,359 

News-S .  734,790  732,709  OM 

Post-Herald-m .  1,373,030  1,396,778  .  326.2M 


Grand  Total .  2,625,413  2,617,M8 

Waukegan 
Paper  Prints 
DespiteBombing 


Grand  Total .  2,664.940  2,346,084  Grand  Total . 

DAVENPORT.  IOWA  ADVERTISING  LINAGE  SEl 

Times-e  ... .  1.284.3M  1,249.^  AUGUSTA,  GA. 

Democrat-S .  392.224  293|M  Chronicle-m .  1,054,666 

Democrat-m .  °o2,»1b  chronicle-S .  262,248 

Grand  Total .  2,539  446  2,483,366  N"®'**-* .  1,040,123 

DAYTONA  Grand  Total .  2,346,927 

News-e .  662,818  00/.D»8  BLUEFIELD.  W.  VI 


■  I  —  - ~  ■-  . .  1^0, Waukegan  m 

Grand  4,163,730  .^otal .  469.505  466,169  A  black  pOWder  bombing  of  tlH 

Free  Press-m  912,4OT  753,826  Standard-m . ^^*7^568  817,752  Waukegan  NeWS-Sun  plant  failed 

079  1  771  420  Times-e .  742,364  804,762  to  disrupt  publishing  the  daDi 

rS^:!.-.:::;:  Standard-Times-S..  334,292  344,766  p^pe^  here  Nov.  21  The  Ncwk 

Grand  Total  2  664  940  2,346,084  Grand  Total .  1,849,624  1,967,280  Sun  haS  been  thc  target  Of  repeat- 

*02^,  249  682  ADVERTISING  LINAGE  SERVICE  . .  Violence  sincc  Composing  rooB 

Times-e  ... .  1.284.3M  i,24».^  AUGUSTA,  GA.  employes  Struck  last  Jan.  12. 

Democrat-S .  392.224  2a6,^  Chronicle-m .  1,054,666  1,063,976  rj..  u  «  w,  K  18 

Democrat-m .  862,918  9oO,oOQ  Chronicle-S .  252.248  290.532  I  n€  DO  mb  ShSitCrCd  lo  pl3Dt 

Total  2  539  446  2.483.366  . '  •  •  1,040*123  i,036i843  windows  and  damaged  an  adjoinini 

"“daytona  BEAcri.  Total .  2,346,927  2,391,361  ^ome  and  Store  when  it  exploded 

News-e . •  •  ■  •  _  BLUEFIELD,  w.  VA.  in  the  plant  Friday  evening,  Nov. 

547’, 162  52i’.458  468  266  442.242  A  photographer  and  five  com- 

^  .,9-.,  ;  9^,.;  ,  ,RT,s«  Teiegraph-S  lesjm  129,201  posing  room  employes  were  in  ftc 

''™‘'G^NDFORiM?'N:D:''*"'‘“  Grand  Total  ~^2  “^7^5  «P'«led  at 

Herald-meS^^  ...J..  686J14  699,300  notb:  Telegrkph  (m)  siw  in  combi^-  10:50  p.m.  They  were  shaken  Up 
„  GREEN  BAY,  WS.  tion  with  Sunset  News  (e).  but  nOt  hurt. 

Press-GazettM..^  1.381.940  1,346,634  CHARLESTON,  W.  VA. 

^  ^  J  MASS.  Gazette-m .  1,230,404  1,161,641  Just  Assails  ‘Cowards’ 

Cape  Cod  Standard-  7.9  oaa  Gatatte-S .  383,076  337,801  JUSIASSailS  l-OWaros 

kS^wick-richland-pasco,  •. ;  ;;;;;;;;  Isi’.m  nothing  but  contempt  for 


Grand  Total .  1,244,162  1,187,186 

GRAND  FORKS.  N.  D. 

Herald-meS .  686,714  699,300 

GREEN  BAY,  WIS. 
Press-Gazette-e .  .  .  -  1,381,940  1,346,634 

hyannis,  mass. 

Cape  Cod  Standard- 

Times-e .  351,232  342.286 

KENNEWICK-RICHLAND-PASCO, 

WASH. 

Tri-City  Herald-e. . .  Ml  ,456  499,380 

Tri-City  Herald-S  .  .  144.550  85,764 


but  not  hurt. 

Just  Assails  ‘Cowards’ 


“I  have  nothing  but  contempt  for 
cowards,”  said  F.  Ward  Just,  News- 


Grand  Total _ , _ 706.006  585.144 

LAFAYETTE,  LA. 

Advertiser-eS .  722,456  713,244 

MADISON,  WIS. 

Capital  Tiraes-e. . . .  1,059,772  1,018,360 


85r764  Grand  2,700,882  Sun  publisher  in  a  signed  editorial. 

—  State-m .  908I624  943,975  “We  will  continue  to  publish  evef; 

585,144  State-s .  431,069  447,460  week  day  in  the  public  service  in- 

713,244  ■* .  terest,  just  as  we  have  for  the  last 


c  -,.9--  i’nJo  779  ini8  7Rn  Grand  Total .  2  233,135  2,299,760  56  years.” 

Capital  Times-e -  1,059,772  1,018,360  ERIE  PA  1  t-  -j  ,1. 

W'is.  State  Journal-m  1,099,350  1,057,329  Dispatch-d . .  800,729  750,029  Waukegan  police  said  they  had 

5Wis.  State  Joumal-S  392,189  469,833  Dispatch-S .  39o!200  393)866  questioned  Several  of  the  Striking 

Grand  Total .  2,551,311  2.645,522  Grand  Total  1  igoqog  1  147  SOS  pnoters.  Paul  Perington,  president 


Grand  Total .  2,551,311  2,645,522 

§  Includes  PARADK,  M,432  lines. 

MOLINE-ROCK  ISLAND.  ILL. 

Dispatch-e .  1,132,698  1,111,726 

Argus-t .  1 .064,700  1 ,060,078 


Grand  Total .  2,197,398  . . . 

^A  ons 9fu  ^9.  .  Eighteenofthepaper’s35priiK- 

AdvSi^^s.V. 322’,854  318)346  HA^ERHiii.’,®  MASS.  ers  are  on  Strike,  demanding  recog- 

joumai-e .  ^^8,242  009,314  Gazette-e .  646,708  ’  596,885  nition  of  the  Union.  The  paper  has 

Grand  Total .  2,183,188  2.135.924  Herald-S^iE'm 

NEW  BEDFORD,  MASS.  (5--  Note)  1  186  774  t  11  e  n  .  j 

Standard-Times-e. . .  1,055,.^0  1.0n.2M  Herald-Adveiti‘sCT-s'  318)995  ))))))  Repeated  Violence 

§Standard-Times-S.  232,962  175,336  -  -  - -  .*  vt  c  ..kAMo 

-  -  HranH  Tntal  1  7ft0  Maftlll,  NCWS-SUfl  phOlOg' 

Grand  Total...  1,2M, 282  1.246.616  Nora:  Herald-bispatch(m)  sold  in  com-  rapher,  Said  he  was  Working  in  1 
5  Includes  J’i'^RADE.^  M^612  lines.  bination  with  Advertiser  (e).  dark  rOOm  On  the  third  floor  Of  tk 

.  Post-Tour^^-'^.^®™'^'?2iVT’  1  103  322  building  when  the  blast  rocked  it- 


Grand  Total .  1.190,929  1.143.895 

III?'  FOND  DU  LAC,  WIS.  of  Typographical  Union  No.  294, 

1,13^698  Uii .726  760  883  745  gis  would  not  want  to  wrecli 

1,064,700  1.060.078  ^  HAMMOND.  IND.  that  plant,  as  our  men  hope  to  re- 

2  197,398  2,171.804  ))))))))) )  tum  to  work  there.” 


§Standard-Times-S .  232,962  175,336 

Grand  Total .  1,288,282  1.246.616 

{  Includes  P.ARADE,  50,612  Unes. 

OIL  CITY,  PA. 

Derrick-m .  654,929  703,995 


Biizzard-e.: 604)944  67i)658  He  said  that  the  odor  of  Wack 

Grand  Total .  1,259,873  1,375,653  Tribune-e  (see  Note)  982,173  926,216  fKIwder  Was  strong  when  he  reached 

PASSA IC-CLIFTON,  N.  J.  Note:  Tribune  (e)  sold  in  combination  v,iact 


Grand  Total .  1,259,873  1,375,653  Tribune-e  (see  ? 

PASSA  IC-CLIFTON,  N.  J.  Note:  Tribi 

Herald-Xews-e .  1,124,627  1,153»161  with  Eagle  (m) 

PENSACOLA.  FLA.  i 

Journal-m .  807,324  694,386  Sun-e 

Xews-e .  590,^2  523,404 

Xews-Joumal-S _  272,610  234,556  . 

Grand  Total .  1,670,396  1,452,346  Grand  Total. 

POTTSTOWN,  PA. 

Mercury-m .  933,702  976,948  -•■••-- 

ROCKFORD,  ILL.  -  Telegram-News 

Star-m .  1,077,020  1,1.38,452 

Register-Republic-e.  1,690,-360  1,708,490  Grand  Total 

Star-S .  553,896  540,750  p^j!' 

Grand  Total .  3,321,276  3,387,692  Independent-m 

SALISBURY,  N.  C.  Independent-b. 

Post-e .  602,518  614,264  „  a  , 

Post-S .  191,156  178,948  Grand  Total. 

-  -  PAl 

Grand  Total .  793,674  793,212  Call-m . 

SUPERIOR,  WIS.  News-e . 

Telegram-e .  664,846  683,886 

TEXAS  QUALITY  NEWSPAPERS,  INC.  Grand  Total 
•4  ABILENE  s  4  S 

Reporter-News-m.. .  721,000  732,018  Capital  Journal 

Reporter-News-e .  . .  698,040  755,048  <^egou-State-n 

Reporter-News-S . . .  335,440  361,494  Oregon-State-S 

Grand  Total .  1,754,480  1,848,56  0  Grand  Total 


LOWELL, 

MASS. 

Sun-e . 

707,891 

737,089 

Sun-S . 

175,653 

191,024 

Grand  Total . 

883,544 

928,113 

LYNN,  1 

MASS. 

Item-e . 

768,168 

759,460 

Telegram-Xews-e. . . 

548,045 

566,967 

Telegrara-News-S. . . 

172,810 

135,541 

Grand  Total . 

1,489,023 

1,461,968 

PASADENA,  CALIF. 

Independent-m . 

923, .543 

951, .590 

Independent-S . 

264,523 

294,970 

Grand  Total . 

1,188,066 

1.246,.560 

PATERSON,  N.  J. 

Call-m . 

990,217 

1,030,245 

News-e . 

1,301,298 

1,336,896 

Grand  Total . 

2,291,515 

2,367,141 

SALEM 

,  ORE. 

Capital  Journal-e. . . 

774,972 

764,232 

Oregou-State-m .... 

708,936 

655,107 

Oregon-State-S . 

118,179 

105,915 

)  Grand  Total . 

1,602,087 

1,525,254 
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Covering  Berlin 

continued  from  page  1 


Socialists  who  were  dragged  into 
the  Communist  Party.  With  a  few 
of  these  men  it  is  possible  to  ar¬ 
ea  n  g  e  for  confidential  “back¬ 
ground”  interviews. 

Much  of  the  information  that 
these  individuals  give  American 
newsmen  is  nothing  more  than 
"planted  leaks”  or  “trial  balloons.” 

But  often  such  items  point  to  a 
story  of  greater  importance.  Some 
of  these  East  Gearman  “liberals" 
also  play  power-politics  with  other 
Eastern  politicians.  They  are  not 
above  giving  an  American  corre¬ 
spondent  information  that  might 
embarrass  their  foe. 

All  of  these  Red  Reich  sources 
are  deathly  afraid  of  being  men¬ 
tioned  by  name  in  a  news  story. 
Before  they  will  give  a  correspond¬ 
ent  any  worthwhile  information, 
they  test  him  with  minor  items  to 
see  if  he  will  guard  his  source. 

One  East  German  government 
ofiScial  nearly  “lost  his  head” 
when  a  Western  newsman  quoted 
him  by  name  alongside  some 
strong  quotes  of  his. 

Since  telephone  lines  between 
East  and  West  Berlin  were  cut  by 
the  Reds  in  June,  1952,  the  only 
discreet  way  of  contacting  an 
Eastern  source  is  to  use  an  East 
Berlin  public  telephone.  The  cor¬ 
respondent  makes  a  date  to  meet 
his  contact  in  a  beerhall  or  on  a 
subway  platform.  Occasionally  an 
Eastern  source  will  come  to  a 
friend’s  home  in  West  Berlin.  But 
this  is  risky  since  Red  secret  police 
and  party  members  are  on  the  look¬ 
out  for  “informers.” 

Annual  Visit  to  the  Fair 

Covering  news  events  in  the 
Soviet  Zone  of  Germany  is  almost 
entirely  done  on  a  second-hand 
Basis.  Americans  receive  visas  to 
travel  through  the  Soviet  Zone  only 
once  yearly  to  attend  the  Leipzig 
trade  fair. 

Few  if  any  stories  can  be  picked 
tip  by  driving  along  the  autobahn 
connecting  Berlin  with  West  Ger¬ 
many. 

For  the  most  part.  East  Germans 
“''.'tg  throughout  the  Zone  and 
bringing  information  to  West  Ber¬ 
lin  are  the  best  sources  for  news. 
But  this  is  a  haphazard  affair, 
since  the  Eastern  residents,  with 
few  exceptions,  travel  infrequently 
lo  Berlin. 

Although  you  can  move  freely 
about  in  the  Soviet  Sector  of  Ber¬ 
lin  as  an  .American  correspondent, 
>t  is  ab.solutely  forbidden  to  step 
^tside  the  city  limits  of  greater 
«rlin — except  when  travelling 
along  the  autobahn  to  West  Ger- 
•’7any.  Once  an  Allied  citizen 
sticks  his  foot  into  the  Soviet  Zone, 
which  rings  Berlin,  he  can  figure 
on  being  out  of  circulation  for  one 
oay  to  several  weeks.  The  Russians 
are  properly  rough  on  anyone  who 
tries  to  enter  East  Germany  with¬ 
out  all  the  correct  papers. 
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Thus,  covering  the  news  that  is 
taking  place  inside  the  Soviet  Zone 
is  essentially  a  long-range  proposi¬ 
tion — even  though  in  Berlin  you 
are  smack  in  the  middle  of  East 
Germany.  It’s  like  being  on  an 
island  but  not  being  able  to  see 
the  water  because  of  the  thick  fog. 

In  the  Communist  newspapers 
that  are  brought  into  West  Berlin, 
some  worthwhile  stories  can  be 
found.  The  Red  Radio  also  bleats 
out  some  startling  admissions — if 
you’re  adept  at  reading  between 
the  Communist  line  and  interpret¬ 
ing  the  news  you  can  use  these 
two  media  for  yourself. 

Exaggenitioa  Flourishes 
The  big  trouble  with  news 
brought  by  word-of-mouth  from 
East  Germany  is  exaggeration. 
What  started  as  a  clean-nosed  re¬ 
spectable  little  rumor  in  East 
Germany,  has  blossomed  into  a 
full-blown,  beer-bellied  giant  by 
the  time  it  gets  to  West  Berlin. 

Some  of  the  more  sensationalist 
West  Berlin  papers  are  skilled  at 
garnishing  these  stories  with  all  the 
trimmings  of  plausibility.  As  a  re¬ 
sult  you  may  read  about  enormous 
bands  of  “partisans”  roaming  and 
raiding  in  East  Germany,  hiding  by 
day  in  the  forests  and  attacking 
Red  police  detachments  by  night. 

An  American  correspondent  goes 
round  and  round  trying  to  get  even 
the  tiniest  confirmation  that  such 
bands  exist.  When  he  points  out 
stories  from  supposed  “reliable  re¬ 
fugee  sources”  he  gets  the  year’s 
biggest  hoot  of  derision. 

Although  the  Communist  East 
German  government  has  several 
press  and  information  sections, 
they  are  barren  of  news  for  Amer¬ 
ican  correspondents.  Pure  propa¬ 
ganda  outlets,  sworn  to  refuse  co¬ 
operation  to  American  newsmen, 
these  places  are  noted  for  the  hard 
chairs  in  their  anterooms. 

Outwardly  polite,  they  let  you 
cool  your  heels  for  hours  waiting 
to  see  some  official.  After  this  hap¬ 
pens  a  few  times  you  realize  that 
you  haven’t  a  chance  of  seeing  the 
Minister  of  Interior  or  any  other 
worthwhile  official  —  unless  you 
wrangle  an  introduction  through  a 
relative  or  close  friend.  And  then 
you  meet  him  some  private  place — 
never  in  his  office. 

You  pick  up  much  more  infor¬ 
mation  from  reading  the  Red  news¬ 
papers  than  you  do  from  the  gov¬ 
ernment  press  sections. 

Occasionally,  the  Reds  put  on  a 
press  conference  to  which  the  for¬ 
eign  newsmen  are  invited.  Such 
conferences  are  worth  the  time 
spent — anywhere  from  one  to 
three  hours.  But  after  a  few  of 
them,  the  novelty  wears  off,  espe¬ 
cially  since  they  are  held  only  to 
toss  more  propaganda,  or  a  new 
line,  to  the  Western  correspondents. 
But  the  atmosphere  makes  a  story. 

It  is  a  valuable  les.son  in  Com¬ 
munist  press  techniques  to  watch 
the  various  foreign  Communist 
newsman  ask  questions  which  had 
been  obviously  prepared  in  ad¬ 
vance  by  the  press  chief. 
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Usually,  the  Red  conducting  the 
press  conference  interrupts  his 
speech  to  make  scathing  remarks 
about  the  “skeptical  sneers”  on  the 
faces  of  the  Western  correspond¬ 
ents.  .Actually  this  is  about  the 
only  way  an  American  or  Allied 
newsman  can  indicate  his  disbelief 
of  the  rot  pouring  out  during  such 
clambakes. 

It  is  a  complete  w  aste  of  time  to 
ask  questions  that  endeavor  to  get 
to  the  root  of  the  affair  under  dis¬ 
cussion.  Communist  press  officials 
are  adept  at  turning  aside  any  seri¬ 
ous  questions.  This  is  done  with  a 
condescending  smile  which  is 
meant  to  imply  that  the  questions 
were  stupid. 

In  East  German  press  confer¬ 
ences,  a  favorite  answer  to  Amer¬ 
ican  correspondents’  questions  is: 

“We’ll  answer  that  in  our  next 
press  conference.” 

However,  they  never  tell  you 
when  the  next  meeting  will  be. 

Another  favorite  Red  trick  for 
turning  aside  penetrating  questions 
is  to  answer  that  the  question  had 
already  been  answered  in  the  ma¬ 
terial  previously  discussed.  This 
implies  that  the  reporter  was  asleep 
or  too  dumb  to  know  what  was  go¬ 
ing  on. 

Some  Help  for  Newsmen 
Operating  in  West  Berlin  are 
several  official  and  semi-official  in¬ 
formation  gathering  agencies  that 
cooperate  closely  with  newsmen. 
Specializing  in  information  from 
behind  the  Iron  Curtain,  these  in¬ 
stitutions  are  causing  the  Reds 
much  anguish. 

“The  Fighting  Group  Against 
Inhumanity”  is  an  efficient,  com¬ 
pletely  up-to-date  resistance  organi¬ 
zation,  with  a  vast  network  of 
agents  inside  Soviet  Germany.  It 
checks  information  for  newsmen, 
makes  almost  daily  releases  and 
also  interviews  refugees. 

‘The  Anti-Communist  League  of 
Free  Jurists”  is  another  agency  that 
serves  newsmen  well.  The  League 
is  a  group  of  lawyers,  mostly  re¬ 
fugees  from  East  Germany,  who 
are  systematically  collecting  ma¬ 
terial  about  Communists  and  the 
East  German  legal  system.  Being 
lawyers,  the  Free  Jurists  are  stick¬ 
lers  for  accuracy. 

“Information-Buro-West,”  a  se¬ 
mi-official  information  gathering 
agency  turns  out  first-class  political 
and  economic  reports  on  the  Soviet 
Zone. 

The  two  large  political  parties  in 
West  Germany,  the  Social  Demo¬ 
crats  and  the  Christian  Democrats, 
both  maintain  “East  Bureaus”  in 
Berlin.  These  offices  keep  in  con¬ 
tact  with  underground  organiza¬ 
tions  in  East  Germany. 

Since  many  anti<ommunist 
leaders  have  been  kidnapped  from 
the  streets  of  West  Berlin  by  the 
Reds,  making  contact  with  some  of 
the.se  men  resembles  a  Hollywood 
spy  movie.  The  anti-communists 
are  naturally  cautious  with  some¬ 
one  they  do  not  know. 

If  you  are  a  new  American  cor¬ 


respondent  in  Berlin,  there  is  a 
definite  complicated  routine  you  go 
through  before  you  meet  one  of 
these  men  face  to  face.  First  you 
get  their  office  telephone  number 
and  explain  to  an  assistant  that  you 
want  to  meet  the  boss  man.  You 
give  all  the  pertinent  facts  about 
yourself,  the  agency  you  work  for, 
your  United  States  Army  accredi¬ 
tation  card  number,  your  office  ad¬ 
dress  and  telephone  number. 

A  few  days  later,  you  are  called 
back  by  the  assistant.  They  have 
checked  on  you,  with  the  Army 
and  other  sources  to  see  if  you  are 
“safe”  to  meet  The  assistant  tells 
you  that  “Herr  Schmidt” — obvious¬ 
ly  an  assumed  name — will  come  to 
your  office  at  3:30  next  Thursday. 
So  at  3:00  Schmidt  turns  up — a 
safe  30  minutes  early.  The  next 
meeting  may  be  in  a  cafe  or  beer 
hall. 

You  discover  that  you  can  never 
contact  Schmidt  by  telephone  di¬ 
rect.  You  call  his  assistant  who  has 
Schmidt  call  you  back.  Thus,  no 
one  can  put  the  finger  on  Schmidt 
if  they  have  plans  to  kidnap  him. 

From  the  Allied  staffs  in  Berlin 
come  many  good  stories.  The  ma¬ 
jority  of  “hard”  stories,  the  ones 
that  are  solid  and  confirmed,  origi¬ 
nate  in  either  the  United  States, 
British  or  French  headquarters. 

The  big  difficulty  is  getting  at¬ 
tribution  for  the  story.  Allied  occu¬ 
pation  officials  in  ^rlin  in  most 
cases  decline  to  give  information 
for  quotation  unless  it  has  been 
cleared  by  all  three  Western  head¬ 
quarters. 

Under  the  Allied  arrangement, 
every  release  has  to  be  cleared  with 
all  three  powers  if  it  concerns  all 
three.  There  is  little  in  Berlin  that 
does  not  concern  all  three. 

However,  Allied  experts — and 
there  are  some  excellent  analysts 
working  in  Berlin — arc  always 
eager  to  give  a  correspondent 
“background”  briefings.  This  usual¬ 
ly  comes  out  in  print  attributed  to 
“western  experts.” 

Needless  to  say,  the  American 
correspondent  working  in  Berlin 
has  to  be  able  to  read  and  under¬ 
stand  German.  He  could  well  use 
a  radar-gadget  that  would  let  him 
see  events  taking  place  outside  his 
vision  in  the  Soviet  Zone. 

a 

Seattle  Times  Runs 
282-Page  Centennial 

Seattle,  Wash. 
The  Seattle  Times  published  a 
282  -  page  Washington  Territory 
Centennial  Edition  on  Nov.  15.  The 
newspaper  paid  tribute  to  the  indus¬ 
tries  that  have  made  this  past  cen¬ 
tury  one  of  progress  for  the  state. 

A  total  of  12,282  inches  of  ad¬ 
vertising  linage  appeared  in  “A 
Century  of  Progress”  sections  and 
a  total  of  25,471  inches  in  the  en¬ 
tire  newspaper.  The  special  sec¬ 
tions  were  handled  by  American 
News  Feature  Syndicate,  under  di¬ 
rection  of  H.  J.  Van  Buskirk. 
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ROME  REPORT 


Dennis  Takes  Up 
Info  Post  at 


U.  S.  Embassy 


By  Syd  Stogel 

Rome 

Frank  L.  DenniN.  who  spent  13 
years  witli  the  Washington  (D.  C.) 
Post,  mostly  as  managing  editor, 
is  the  new  Public  Affairs  Officer  of 
the  American  Embassy  here  in 
Italy. 

Mr.  Denni.s.  who  \sill  also  serve 
as  director  of  l.he  L .  S.  Information 
Service  in  Italy,  comes  to  Rome 
trom  Paris,  where  for  the  past 
year  he  has  been  on  duty  a.s  Europ¬ 
ean  information  director  for  the 
Mutual  Security  Agency. 

He  takes  over  the  post  held  tem¬ 
porarily  by  John  .McKnight  since 
last  July,  when  the  former  Embassy 
pre.ss  chief.  Lloyd  A.  Free,  re¬ 
signed  to  return  to  the  United 
States.  Mr.  Mcknight  is  returning 
to  newspaper  work  in  the  United 
States  soon. 


The  sudden  death  recently  of  Bill 
Dowdell,  editor  of  the  weekly  Rome 
American  Aeuw.  was  a  shock  to 
Rome’s  Fourth  Estate,  coming  as  it 
did  on  the  heels  of  the  fatal  heait 
attack  .suffered  by  Jack  Gold  of  the 
Rome  Daily  American  staff  .  .  . 
The  gap  at  the  American  News  is 
being  filled  by  Harry  Cashing  IV 
as  editor,  and  A1  Piccolo  as  man¬ 
aging  editor.  Michael  Chinigo  re¬ 
mains  as  president  of  the  publish¬ 
ing  company. 


©fattuarp 


William  Miller,  a  member  of 
the  advertising  department  staff  of 
the  Newark  (N.  J.)  Evening  News, 
which  he  served  for  48  vears.  Nov. 


Mrs.  Ihomas  C.  Warner,  84, 
the  first  society  editor  of  the  Pen¬ 
dleton  (Ore.)  East  Oregonian, 
starting  with  that  paper  in  1902, 
in  Portland,  recently. 


Ray  Powers  Dies 


William  H.  Shippen.  Jr..  52, 
aviation  specialist  and  veteran  re¬ 
porter  for  the  Washington  (D.  C.) 
Evening  Star,  Nov.  24. 


Guy  Thomas  Robinson,  86, 
former  editor-in-chief  of  the  Dan¬ 
ville  (111.)  Press,  in  Detroit,  Nov. 
23. 


Samuel  W.  Hippler,  78,  Sun¬ 
day  editor  of  the  old  Buffalo 
(N.  Y.)  Times  for  nearly  30  years 
and  city  editor  at  the  age  of  22, 
Nov.  10.  Mr.  Hippier,  who  cov¬ 
ered  the  assassination  of  President 
William  McKinley  in  1901,  started 
his  career  on  the  Times  at  14  and 
never  worked  for  any  other  news¬ 
paper.  He  retired  in  1937. 


John  Lorance.  89.  formerly  a 
copy  reader  for  the  Washington 
(D.  C.)  Post  and  a  Washington 
correspondent  for  New  England 
newspapers,  a  charter  member  of 
the  National  Press  Club  and  for 
many  years  a  member  of  the  White 
House  Correspondent>  .Association 
and  the  Press  Galleries  of  Con¬ 
gress,  Nov.  24. 


.Austin  Dougl.as  Campbell.  35, 
a  night  news  and  make-up  editor  of 
the  Boston  (Mass.)  Globe  for  five 
years  and  formerly  with  the  Burl¬ 
ington  (Vt.)  Free  Press  and  New 
Bedford  (Mass.)  Standard-Times, 
Nov.  21. 


James  Sweinhart.  69.  a  reporter 
for  the  Detroit  (Mich.)  News,  who 
began  his  47-year  career  as  a  re¬ 
porter  with  the  New  York  Evening 
Sun  in  1906.  Nov.  21. 


Ed  Stevens  of  the  Christian 
Science  Monitor  is  back  in  Rome 
after  a  summer  tour  by  auto  from 
Rome  to  Helsinki  and  back. 


Harold  Kellock.  74,  formerly 
of  the  staff  of  the  New  York  Even¬ 
ing  Sun,  and  biographer  of  several 
famous  persons,  in  Washington, 
D.  C.,  Nov.  21. 


Herb  Block,  the  cartoonist,  was 
in  and  out  of  Rome  several  times 
during  his  recent  two-month  tour  of 
Europe. 


Dick  Ehrman  of  the  Rome  .AP 
bureau  has  an  excellent  article  in 
the  current  Giorno  lllustrato  re¬ 
garding  Italo-.American  gangsters 
and  hoodlums  deported  back  to 
Italy. 

*  *  * 

George  Weller.  Chit  ago  Daily 
N  e  u-  s  ,  recently  startled  his  col¬ 
leagues  by  appearing  in  some  TV 
films  made  locally  for  the  U.  S. 
networks.  Now  he  ha>  gone  and 
pulled  an  even  more  startling  stunt. 
This  time  he  jumped  into  the  Bos¬ 
porus  and  swam  the  treacherous 
strait  in  23  minutes  and  15  sec¬ 
onds.  Channel  swimmer  Florence 
Chadwick  .stood  by  as  kibitzer  .  .  . 
Which  reminds  us  of  the  time  Mike 
Stern  heard  that  a  boy  touted  as 
the  fastest  human  being  in  the 
world  had  been  discovered  in  the 
Middle  East.  Mike  went  down  to 
interview  this  “Human  Gazelle” 
and  had  a  race  with  him.  Yup.  you 
guessed  it — Mike  won  easily  by 
several  laps! 


Thomas  M.  Rettevv,  53,  for¬ 
merly  with  the  Philadelphia  In 
quirer,  Philadelphia  Evening  Bul¬ 
letin.  the  old  Philadelphia  Evening 
Ledger,  Coatesville  ( Pa. )  Record 
and  West  Chester  (Pa.)  Daily  Lo 
cal  News,  at  his  home  in  Philadel¬ 
phia,  Nov.  17. 


William  J.  G.  Meyers.  83,  for¬ 
mer  chief  of  the  Connecticut  bur¬ 
eau,  Associated  Press,  who  retired 
in  1935  after  40  years  with  the 
AP,  at  New  Haven.  Conn..  Nov. 
18. 


Raymond  V.  Powers,  53,  via- 
president  of  the  Art  Gravure  Cor¬ 
poration,  New  York,  died  Nov. 
15  after  a  short  illness.  Mr.  Pos¬ 
ers  was  continuously  identified 
with  the  rotogravure  printing  in¬ 
dustry  since  1914  except  for  two 
years’  service  in  the  Marine  Corpv. 


John  B.  Kneidl.  49,  former 
publisher  of  the  Pompton  Lakes 
(N.  J.)  Bulletin,  Nov.  8. 


Mass.  Publisher 
Claimed  by  Death 

Salem,  .Mass. 

Myron  R.  Hutchiason,  61,  pres¬ 
ident  and  publisher  of  the  Salem 
Evening  News  since  1947  and  con¬ 
nected  with  the  newspaper  for  34 
years,  died  Nov.  22. 

Mr.  Hutchinson  was  a  past  pres¬ 
ident  of  the  International  210-Class 
.As,sociation  (yachtsmen)  and  of 
the  Salem  Chamber  of  Commerce. 


Jack  Wright,  Editor 

San  Jose,  Calif. 

Jack  Wright,  58,  famed  photog¬ 
rapher  who  has  been  editor  of  Sm 
Jose  News  for  26  years,  died  Nov. 
7  following  a  week’s  hospitaliza¬ 
tion.  He  had  been  with  the  News 
throughout  a  newspaper  career  be¬ 
gun  in  1917.  Beginning  as  a  re¬ 
porter,  he  was  named  city  editor 
after  service  in  World  War  I  and 
became  managing  editor  in  1927. 
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Edward  W.  Penfield.  81,  re¬ 
tired  financial  editor  of  the  Spring 
field  (Mass.)  Union,  Nov.  18. 
From  1901  to  1914  he  was  corres 
pondent  for  the  old  New  York 
World,  covering  a  wide  territory 
in  Western  New  England. 
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Joseph  E.  Medley,  82,  former 
circulation  manager  of  the  Min¬ 
neapolis  (Minn.)  Tribune,  Nov. 
17.  Prior  to  his  retirement  in  1937, 
Mr.  Medley  had  served  with  the 
Tribune  45  years,  of  which  26 
years  were  spent  in  service  as  cir¬ 
culation  manager. 
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iitd  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. _ 

For  better  newspaper  properties.  | 
Good  selection  dailies,  weeklies. 
ODETT  A  ODETT,  Brokers 
P.  0.  Box  527.  San  Fernando.  Oalif. 

★♦SOUND  Investments  in  selected  I 
Publication  Properties.  A.  W.  Stypes 
and  Co.,  625  Market  Street,  San  Fran-  1 
ciico  5,  California. _ : 


NEWSPAPER  SERVICES 
_ Press  Engineers 

E.  P.  WALL.M.VN  A  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance.  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  975  X.  Church  Street 

Rockford _ Illinois 


LOYAL  S.  DIXON  CO. 

NFiWSPAPER  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
—  Service  Nationw  ide  — 

if  Trucking  Service  if 
White  F'reightliner  with  35’  semi-van 
White  Mustang  with  32'  semi-ll.it  bed 
—  Insurance  Coverage  Complete  — 

11164  Saticov  St.,  Sun  Valley,  Calif. 
POplar  5-0610 


M.VCHINISTS — Dismantling,  moving, 
assembling,  entire  newsiiaper  plants. 
Ueiiairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3626 — 31  St.,  Long  Island  City  1,  N  .Y. 

STillw-ell  6-0098-0099  _ 


MACHINERY  and  SUPPLIES 
Press  Room 


SACRIFICE 

FORCED  to  vacate  premises  of  the  I 
former  Philadelphia  Record  and  are  I 
offering  at  a  great  reduction  the  finest 
eipiipnient  av.iilahle  on  the  present 
market. 

4  UNIT  VERTK  AL  HOE 
NO.  2604 

Steel  Cylinder-Roller  Bearing- 
Spray 

Fountain — 2214"  cut-off — .\C  I 

Drive,  Reels,  Tensions  and 
-Vuto  Pasters. 

This  equipment  was  installed  new  1 
in  1938  and  shut  down  Jan.  1947.  It  ! 
has  had  jiroper  maintenance. 

For  information  and  inspection  call  | 

BEN  SHULMAN  ASSOCIATES  ': 

500  Fifth  .tve.  New  York  36,  X.  Y.  1 
BRyant  9-1130 


FOR  .S.ALE :  Used  Whitlock  Premier  j 
newspaper  press  well  maintained.  | 
Reason  for  selling,  changing  to  Du-  1 
plex.  This  is  a  bargain.  Write: 

MOCKSVILLE  ENTERPRISE  j 
Mocksville,  North  Carolina 
Phone  84  Mr.  Bowman  ' 


MACHLNERY  and  SUPPLIES 
Press  Room  _ 


HOE  2-UNlT  PRESS 

22%"  cutoff 
AC  Drive 

Ink  Pumps,  Rubber  RoUeri. 

HOE  4-UNIT  PRESS 

22%"  cutoff 
AC  Drive 

End  Roll  Paper  Brackets 
and  2  Folders 

JOHN  GRIFFITHS  CO..  INC. 

11  West  42nd  St.,  New  York  36.  N.Y. 


FOR  SALE:  32-Page  Hoe  Quad,  with 
double  Folder  and  A.C.  Motor  drive, 
2244”  sheet  cut.  Dealer,  Box  4621, 
Editor  &  Publisher. 


8-PAOE  DUPLEX  flatbed  Newspaper 
Press,  22  cut-off.  Angle-bar  folder. 
AO  motor  equipment.  Carefully  main¬ 
tained,  inspeetion  invited.  Oatstanding 
value.  'Turner  Printing  Machinery, 
Inc.,  3630  Payne  Ave.,  Cleveland  14, 
Ohio.  'TOwer  1-1810.  Branches:  Obi- 
cago,  Detroit. 


MID-WEST  Newspaper  Opportunities 
HERMAN  H.  KOCH 
2610  Nebraska  St.,  Sioux  Sity,  Iowa 


Newspaper  Appraisers 


MASON-MOORE-TRACY.  Inc,. 
Printing  Press  Engineers 
Machinists  and  Movers  ! 
_  Web,  Offset,  Flat  Bed  ExpertsI  I 

APPRAISAliS  ANY  WHERE  ®'OR  |  uiovc.  erect  or  repair  presses  j 

Fire  Insurance,  Taxes,  Mergers,  Re-  V  N  Y  W  H  ERE 

Slscement,  Purchases.  Refinancing,  |  og  East  4’tli  Street.  New-  York  3,  N.  Y. 
lortgage  Loans,  Liquidations,  etc.  ;  Phone  SPring  7-1740 

PRINTCRAFT 
REPRESENTATIVES 

277  Broadway  New  York  7,  N.  T. 

"Newspaper  Plant  Bpeelultota” 


FOR  S.4LE:  due  to  expansion  our 
eight-page  Duplex  AB  newspaper 
Iiress  is  now  for  sale  with  delivery 
at  an  early  date.  2214  inch  cutoff, 
complete  with  rollers  and  spare  parts. 
Carefully  maintained  and  recently 
overhauled.  Operating 
of  paper  on  request. 

R.  Harrah,  Crowley 
Crowley.  Louisiana. 


u 


s  e 


esses 


daily,  samples 
Contact  John 
Daily  Signal, 


NEWSPAPER  VALUA’TIONS 
Tax  and  all  other  purpoaea 
Experienced  court  witneaa 
35  yeari  in  newapaper  work 
A.  8.  VAN  BEN’THtrYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 

Newspaper  ConsultMiti 

NBWSPAPER-TV  uulea,  pnrehaaea, 
management,  finance,  personnel  prob¬ 
lems.  Pnblishera  Service,  P.  O.  Box 
3132,  Greensboro,  North  Carolina. 

Publications  for  Sale _ 

newspapers  for  sale. 
BARKOW,  Box  683,  Banning, 
California.  California  publiaher  over 
35  yeari.  Associated  with  Frank  Oham- 
beri  Agency. 


i  DISMANTLED  -  MOVED  -  ERECTED 
Service — Mainten.ince — Rep-airs 

I  SAM  $.  PUNTOLILLO  CORP. 


'VASHIXGTON:  Exclusive  county 

"Pat.  (iross  $2">,000.  (Jood  not.  Asking 
only  .$5,000  down.  Jack  L.  Stoll  & 
•Issociate.s.  4958  Melrose  Ave..  Los 
•Angeles  29,  California. 


Publications  Wanted 


or  part,  profitable  small  daily. 
Box  9o,  Nowata,  Oklahoma.  Bank  ref- 
erence.  Experienced. 


newspapers  wanted  —  We  need 

and  weeklies  for  our  many 
active  buyers.  Recent  sales  have  re¬ 
duced  our  offerings  far  below  demand. 
If  you  ye  thought  of  selling,  let  us  tell 
*>fhout_  obligation,  how  we  oper¬ 
ate.  Bailey-Krehbiel  Newspaper  Serv¬ 
o’s.  Inc.,  Box  88,  Norton,  Kansas. 


Business  Opporfunttief 


SEASONFID  Advertising  Executive 
111  purchase  partnership  in  publica* 
l!pn.  Box  4723.  Editor  &  Publisher. 
^  Sanders  3  Livingston  County, 
York  local  news  specialists  live 
'  oays  weekly, 

_  Personals _ 

^^®^t-AHON,  advertising  and 
b'^ase  write  Box  518,  West 
Jiemphis.  Arkansas. 


Pwiodiail  SobucriptioM 


SPECIALIZING  in  Duplex 
and  (ioss  F’lat-l>cd  Webs 


Lincoln  Ave..  Lyndhurst,  N.  J.  ] 
Phone  Geneva  8-3744 


MACHINERY  and  SUPPLIES  I 


Complete  Plants 


SM.VLL  D.llLY  Newspaper  Plant,  I 
complete;  now  in  operation.  Stereo- I 
type  operation.  Price  $60,000.  Box  ; 
4800,  Editor  &  Publisher.  , 

_ Composing  Room 

BLUE  STREAK  MIXERS 

6  Model  29  Linotypes — 4  Magasine. 
2/72  and  2/90  or  4/90  Channel 
Microtherm  Electric  Pots,  AO 
6  Molds,  Mohr  Saw  and  Accessories. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.— BR  9-1132— N.Y.  3« 


KDmiR  A-  PUBLISHER’S  ‘‘Know-i 
.'•'’'>'•>"8  time.  $6.50  a 
’not/*  ’^'’f'Ptinn  saves  you  money 
'12!ic  a  week) 

"■rite  GMCB.  F5D1TOR  &  PUBLISHER  | 

editor 


FOR  SALE:  1500  lb.  Melting  Furnace, 
gas  immersion  type;  6  Water-cooled 
Margach  Pig  Molds  &  Stand.  Thomas  | 
W.  Hall  Company,  Inc.,  Stamford. 

Connecticut. _  | 

ELROD,  MODEL  F,  Excellent  Condi-  ! 
tion.  Cast  Up  To  36  pt..  Electric  Pot,  I 
Feeder,  AC  Motor,  20  Molds.  Avail-  | 
able  early  January,  $2,600.  Deposit 
now  will  hold.  Printcraft  Representa-  , 
tives,  277  Broadway,  New  York  7.  ' 

LINOTYPES  and  Intertypei,  Modola 
5.  8,  14.  26.  Intertypes  B — C — 08M,  ' 
thoroughly  rebuilt,  also  many  good  ; 
used  machines  available  attractively  1 
priced.  Eight  page  Goss  Comet.  North-  i 
ern  Machine  Works,  323  North  Fourth  I 
St.,  Philadelphia  6,  Pennaylvania. 

NO.  14  VANDERCOOK  Precision 
Proof  Press,  practically  new.  Makes  ' 
perfect  half-tones  np  to  1644"  x  24V4".  | 
Thomas  W.  Hall  Company,  Ine.,  6tam-  j 
ford,  Connecticut. 

_ Newsprint 

SPLICING  TAPES — to  mend  paper 
breaks.  Proven  qualities.  Bunge  Palp 
&  Paper  Co.,  45  W.  45th  St.,  N.  Y.  38.  j 

Press  Room 


20  PAGE  DUPLEX  TUBULAR 

(,'onijiletf*  Stt'run — 22^4*' — AC  Drive 

4  DECiTgOSS  j 

2  Plate  wide  —  23-9  16”  —  Complete 
Stereo  ; 

3  UNITT^OE— 2550 

Steel  rylinders,  Roller  Dt-arings  — 
21^4" — Complett*  stereo — AC  I)rive 

3  UNITTiOE— 2148 

Steel  Cylinders  —  Holler  liearings 
22 

4  UNItThOE— 2283 

steel  Cylindi  rs.  Roller  Be.irings  — 
23  9/I6".  Cline  Reels  and  Tensions — 
Balloon  F'ormer 

6  UNIT  HOE— 2595 

Vertieal  Type — DC  Drive— 21  IS” 

BEN  SHULMAN  ASSOCIATES 

50(1  Fifth  Ave.,  N.  V.  36,  N".  Y. 

FOR  S.VLE:  Sixteen  page  1-to-l  Du-  • 
plex  tubular  press  with  half  and  | 
quarter  fold.  An  exceptional  press  in 
.V-l  condition.  Also  water-cooled  cyl-  I 
indrical  casting  box  and  plate  shaver.  1 
Fiqiiipment  may  be  seen  in  operation  j 
until  -Vpril  when  it  will  be  replaced  ! 
with  new  for  increased  capacity. 
Times-Nows,  Twin  Falls,  Idaho. 


HOE  4-UNIT  PRESS 
Straight  Pattern,  2214”  cut-off.  Ink 
Pumps.  .4  C  drive,  paper  rolls  on  end 
of  press. 

SCOTT  4-UNIT  PRESS 
One  floor  operation.  22)4”  cut-off 
steel  cylinder,  roller  hearings,  A  C 
drive. 

GF.ORGE  C.  OXFORD 
Box  903  Boise,  Idaho 


Cottrell  Rotary  68"  Web  Presses  (2) — 

48  X  66”  prints  and  folds  to  32  pages 
12  xl6)4”;  1614  X  24”  tabloids;  Sac¬ 
rifice  $22,000.  Behrens.  427  2nd  Ave.,  I  500  Fifth  .\v 
N.  Y.,  N.  Y. — MU  6-6960.  ! 


DUPLEX  UNITUBLAR 

2  pressp.s — 9  unitv  Twinned 
4  units  (16  ii.'igest  with  Conveyor 
.5  units  (20  pages)  Balloon  F'ormer 
Both  Presses  have  color  Cylinders. 
I'nitype  .AC  drives,  complete  Stereo. 
Equipiiient  less  than  6  years  old. 
.Available  January — will  divide. 
Located  Orlando  (Florida)  Sentinel. 


■★Since  new.-paperf  lOi.-lantly  are 
replacing  pre.sses  with  new  GOSS 
units,  we  usually  have  a  list  of  good 
used  presses  available  ttr  which  ma\ 
be  available  soon,  for  ii-  wsjiapers  of 
all  sizes. 

★  GOSS  engineers  .  at.  adapt  such 
equipment  to  your  specific  needs. 

★  r()I!RESP(.».Nl)ENCE  invited. 

^HE  GOSS 
PRINTING  PRESS  CO. 

1535  S.  Paulina  St.  Chicago,  Illinois 

SCOTT  SPEED  KING  24-page  preai, 
Goss  heavy  duty  mat  roller,  all  stereo¬ 
type  equipment,  turtles  and  chases,  to 
be  sold  as  a  package.  Bargain  for 
publisher  who  has  outgrown  hia  pres¬ 
ent  press  capacity,  Beatrice,  Nebraa- 

ka.  Sun.  _ _ — 

GOSS  UNITUBULAR  AND 
DUPLEX  TUBULAR  PRESSES: 
Duplex  Tubular  and  Goss  Unitubular 
press  equipment  available  in  approxi¬ 
mately  18  months  at  the  Riverside 
Press  and  Enterprise,  Riverside,  Cali¬ 
fornia.  A  4-unit  16-page  Unitubular 
press,  approximately  5  years  old, 
twinned  with  a  16-page  Duplex  Tu¬ 
bular,  to  produce  32-pages  in  two 
sections;  100  h.p.  G.E.  drive;  2244” 
cutoff.  Unitubular  press  has  color 
cylinder;  8-roll  roll  stand. _  Complete 
stereotype  equipment.  Additional  35 
h.p.  drive  for  smaller  press.  Extra  rol¬ 
lers,  spare  parts,  etc.  All  qt  this  equip¬ 
ment  is  in  perfect  condition  and  may 
be  seen  in  operation. _ 

HOE  16-I*.AGE  .Straighfline  Unit  5697 
2244"  cylinder  cir.  14' j”  cut-off. 
Rquipi>ed  with  Hue  Ink  R.iils  and 
pumps  and  rubber  rollers.  Price  $500. 
Write  Box  4801.  FMitor  A  Publisher. 

WANTED  TO  BUY — Single  width 
three  or  four  deck  Hoe  or  Ousi  press 
2154"  cut-off.  Pleaae  give  aerial  num¬ 
ber,  price,  present  use.  Box  4509,  Ed¬ 
itor^ _ 

DUPLEX  METROPOLITAN 

20  Page  —  2244” — 1  Unit  5  Plato 
Wide.  AC  Chain  Drive  —  Half  and 
Quarter  Fold. 

COMPLETE  STEREO 
DUPLEX  Mat  Roller;  Gas  Metal  Fur¬ 
nace;  Pump  and  Spont;  Curved  Caat- 
ing  Box;  Shaver;  Tail  Cutter;  Chip¬ 
ping  Block;  Curved  Router;  Scorch¬ 
er;  16  Chases;  and  16  new  Turtles. 
A  COMPLETE  COMPACT  PACKAGE 
AVAILABLE  IMMEDIATELY- 
LOCATED  WYOMING 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  York  38 


BEN  SHULMAN  ASSOCIATES 


York  3^>.  N.  Y. 


Steieotypc 


FOR  SALE:  Goss  heavy  duty  Dry 
Mat  Roller,  chain  drive.  A.O.  Motor. 
Dealer,  Box  3630,  Editor  A  Publisher. 
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MVCHINKRY  and  SUPPLIES 

MACHINERY  and  SUPPLIES  | 

HELP  WANTED 

Stereotype 

Wanted  to  Buy 

i  Display  Advertising 

5  TON  HOE  POT — cast  iron,  equipped  NEWSPAPEB  PRESSES 

with  Kemp  burners.  Turbine,  Partlow 

control,  zero  regulator,  back-fire  pre-  COlfPLETE  PIzANTS 

ventor  and  fittings.  Extra  set  of  burn¬ 
ers  and  new  cast  iron  liner.  BEN  SHULMAN  ASSOCIATES 

8  COLUMN’  STAHI-FLAT  Casting  500  Fifth  Arenue,  New  York  88,  N.  T. 

Box — with  type  high  and  shell  gauges.  _ 

Complete  with  vacuum  system.  MAT  ROLLER  in  fair  condition,  free 

,5  r,,  „  .  „  *”!’  roller,  lower  roller  12"  or  less. 

6  COLUMN  HOE  Flat  Casting  Box —  State  condition,  make,  price.  Free 


HELP  WANTED 


NEWSPAPER  PRESSPS  ADVERTISING  SALESMAN  —  Daily 

rtEWorA-rJCU  PiUSooKB  newspaper.  Must  be  able  to  write 

nnvrpi»»rp  i>t  sni-na  •■'"‘I  layout.  Pre-  WRITFR 

COMPLETE  PLANTS  f,.r  young  man  from  small  daily  or  '''  ' 

BEN  SHULMAN  ASSOCIATES  opportunity,  start  at  once.  Please  NATIONIV  IDE  corporation  has  pemii. 
500  Fifth  Avenue,  New  York  38,  N.  Y.  w^dli^r  h^ 

-  ■  . — — - — - ; -  Lee  W.  Staffler,  Register  Star  News,  City.  Must  have  several  years  eijie 

.M.4T  ROLLER  in  fair  condition,  free  Sandusky,  Ohio.  ricnce  in  newspaper  or  magazine  writ- 


with  type  high  and  shell  gauges. 

1500  LB.  C.AST  Iron  Pot — complete 
with  burner,  blower,  and  controls. 
Gravity  flow  for  casting  pigs.  Also  3 
double  cavity  pig  molds  connected  with 
water  inlet  and  outlet. 

GOSS  SHAVER  —  Catalog  No.  72D, 
Serial  No.  125. 

Box  4802,  Editor  &  Publisher 


Press,  Burlington,  Vermont. 

_ HELP  WANTED _ 

Administratiye 

WANTED — Manager  for  50,000  vol- 


Lee  W.  Staffler,  Register  Star  News,  City.  Must  have  several  years  eijie 
Sandusky,  Ohio.  *“  newspaper  or  magazine  *n;. 

ing,  knowledge  of  industrial  magaiue 
Editorial  editing  and  experience  in  writinj 

.  ■ ....  ■  .1.  ..  ....  training  materials  desirable,  but  tot 

OHIO  Afternoon  daily  wants  a  per-  essential.  Applicant  must  be  villiig 
son  to  start  working  on  suburban  to  transfer  to  other  parts  of  United 
news  staff,  abilities  should  be  such  States  at  a  later  date.  Salary  bsitd 
that  they  can  take  charge  of  this  de-  on  qualifications  and  experience.  Sal 
partment  at  a  later  date.  Write  Box  complete  record  of  education,  hnsinen 
4736.  Editor  &  Publisher.  experience,  age,  marital  status  sti 

date  available  for  employment.  Boi 


PLATE  SHAVER — ^Plane-O-Plate  made  presently  capacity 

by  Monomelt,  7  years  old,  full  page  2*  20  hours  weekly.  State  fully  quali- 
size.  Model  Cl. 220  v.  60  cycle  7  amps.  ““A,**'**'?  needs.  Box  4510,  , 

plus  extra  blade.  Contact  Mr.  Leuch*  Editor  &  Publisher.  ] 

ter,  Times-Journal,  Vineland,  N.  J.  ■  ■  '  I 


nme  weekly  located  in  Michigan  Must  REPORTER— City-Sports  on  after-  pg  059  221  W  41  St  New  Ymli! 
be  experienced,  good  personality  and  „„„„  daily  town  15,000,  Chart  Ares  ‘  ’  ’ 

a  jo-getter.  Experienced  job  work  e«- j  Write  fully  experience,  education, 

timator  and  salesman,  familiar  with  I  references,  expected  salary.  Box  4628,  Hi  nnrtrr  for  New  Fnrluii 

advertising.  Review  is  staffed  with  ex-  ,  TCJito.  ja  Pnblisher  WANTED — -Reporter  lor  New  l^glui 

cellent  physical  properties  including  - - -  afternoon  daily  of  11,000.  Gsmiirt 

Hoe  Press  and  has  presently  capacity  MAN  with  Agricultural  training  or  experience  necessary.  hotpiul 

of  20  hoars  weekly.  State  fully  quali-  background  to  handle  weekly  farm  insurance,  other  benefits.  Give  iilsrj 

fications  and  salary  needs.  Box  4510,  I  supplement  of  afternoon  daily  paper  expected,  experience,  references.  Writt 

Editor  &  Publisher.  |  in  addition  to  other  editorial  duties.  Box  4703.  Editor  &  Publisher. _ 


PL.ATE  SHAVER,  flat.  Sta-Hi  or 
similar.  Stat-e  price,  serial  number. 


Circolation _ 

EXPERIENCED  middle-aged  circula 


Position  permanent.  Working  condi-  REPORTER — For  general  news  aitiji- 
tions  pleasant.  Box  4634,  Editor  &  nients.  Chart  Area  6.  Box  4830,  Edi- 

Publisher. _  tor  &  Publisher. _ 

CHART  AREA  SI  afternoon  daily  of  GENERAL  R.EPORTER._  Write  hjlj 


mmiiar  Sfat^  price,  serial  number.  V  ^  CHART  AREA  SI  afternoon  daily  of  GENERAL  REPORTER.  Write  full! 

Summit  Printing  Co.,  Summit,  N.  J.  Un„„..how.  “Town  of  50  OoHn  Chart  1 1.000  wants  copy  reader.  Blue  Cross 


Wanted  to  Buy 

WANTED 


WAN  I  tU  IMMEDIATE  OPENING  for  experi¬ 

enced  Circulation  Manager  with  knowl- 
Duplex  Unitubular  Folder,  22J4"  cut-  il/rchant  plan,  mail. 


-kreii  6.  Startin"  salary  $90  week  other  benefits.  State  pay  wanted,  giin.  Journal.  Middletown,  Ohio. 
Daily  and  Sundav.'  Modern  union  references,  experience.  Write  Box  ASSISTANT  EDITOR  for  fine  Mini- 
plant.  Box  4805,  Editor  &  Publisher.  4704,  Editor  &  Publisher. _  weekly  newspaper  in  North  Carolim 

IMMEDIATE  OPENING  for  experi-  Single  REPORTER-PHOTOGRAPHER  ^Jtly "  A“per"ienc™  ''Excell‘enr‘opp“"=- 
enced  Circulation  Manager  with  knowl-  Experienced  “j,  become  editor  share  manizc 

ornmoGnn^''et®e  I  Lovington,  New  Mexico  responsibilities  ’and  profiti  cl 


off.'  Write  giving  full  d^aiiras'  to  Promotion,  etc.  for  Montana  after-  yoHVG  exr 
condition,  age.  serial,  price,  etc.  to  Stve-a^  wo^^  TecorW  rSrs; 

SYRACUSE  COLOR  PRESS  INC.  Box  4804,  Editor  &  Publisher.  paper”  of  °10 

208  S.  Geddes  Street  Classified  AdvertlsilHi  pense'accmin 

Syracuse  New  York  NEWSPAPER  AD  SALES  after  proof 

^  ®  EstAblished  Classified  Advertising  ter-  immediately  ! 

eirTprrii-r.  r.r.TTfi,T:,T. - -  titory  in  rapidly  expanding  area  but  lisber,  HnnI 

CURVED  ROUTER,  AC  motor  press  stable  market.  Opportunity  commons-  where  you  n 
“***.^®*  Food  mat_  roller,  hand  casting  nrate  with  ability  for  young  married  phone  44194 
outfit.  George  0.  Oxford,  Box  903,  man  interested  in  locating  permanent-  YOUNG  REl 
Boise,  Idaho.  Iv.  Advertising  knowledge,  originality 


YOUNG  experienced  sports  writer,  Write  Box  4829,  Editor  A  Pub- 

single.  needed  at  once  in  city  of  lisher,  giving  full  information. 
100.000  on  fast-growing  afternoon 
paper  of  10,000  circulation.  Salary 

to  start  $50  per  week,  plus  small  ex-  s,j)j;lixe  for  Syndicate  Salejmet. 
pense  account  and  periodical  increases  „*i,o,,  nreicui'T 

after  proof  of  qualifications.  Wire  We  have  an  imw 

immediately  Box  1620,  Attentmn  Pub-  feature  with  name  wriM?.. 

”1’'®!;  y."*’."  !’  The  best  in  the  field,  it  is  now  in  somi 


Estublished  Classified  Advertising  ter-  immediately  Box  1620,  Attention  Pub- 
ritory  in  rapidly  expanding  area  but  lisber,  Huntington,  West  Virginia, 
stable  market.  Opportunity  commons-  where  you  may  be  reached,  or  tele- 


SIDELINE  for  Syndicate  Sslejmei. 
small  syndicate  or  others  preient.r 


of  America’s  leading  newspapers.  Tj 
exploit  proven  potential  adequate  us- 
tional  representation  is  needed,  tor 


man  interested  in  locating  permanent-  yoUNG  REPORTER  wanted  for  po-  tional  representation  is  needed,  for 

ooise,  laano. _ ly.  Advertising  knowledge,  originality  lice  beat,  etc.  Some  experience  de-  which  liberal  commissions  will  be 

WANTED-  Twn  !•«>  mn/ioi  '“P.Y , ^mUng,  and  sales  ability  are  sirable.  Car  necessary.  Permanent  paid.  Replies  held  confidential.  All  JJ" 

K  units  ^39/16  r?t  oi  In  ®»»«?‘»>-  Car  necessary.  Salary.  In-  position.  Write  Fred  Franklin.  The  ?ociates  know  of  this  ad.  Box  4809. 

.„°“e  .»“<».  Employees  Benefits  Press.  I^gansport.  Indiana.  Editor  &  Publisher. 

condiHon.  Box  4800,  Editor  &  Pub-  available  Wn^  iu  «mnfl<lenee  .t.tiug  EDITOR  or  reporter  on  five-day  week  - — - r - 

- -  and  s”ary  'desfred  Box  i027  opportunltr  1*  PhotoBraohy 

Edit^'r  A  pShn.b.v  ’  fast-growing  community.  Daily  Ranger. 


WANTED- — Used  Rotary  or  tubular; 

must  be  in  good  running  condition;  _ _  _ _ 

16-32  pages,  will  pay  ca«h  in  full;  Dlsplaj  AdvertMlIS  CITY  EDITOR  wanted  for  upstate  fy  known  magaiine.  Mast  hart  efl*| 

expect  only  r^sonable  availability.  .  York  daily  newspaper.  Must  have  plete  experience  in  repairing  wj 

Write  John  M.  Ward,  Publisher,  Daily  ADVERTISING  SALESMAN  —  Ambi-  management  ability,  enthusiasm  and  naaling  Leica,  RoUeiflex, 

News,  Pikeville,  Kentucky.  No  tele-  tious  young  man  who  can  make  lay-  good  news  judgment  as  well  ae  suit-  Speed  Graphic  Cameras.  In  reply  !•► 

phone  calls  please.  outs  and  sell.  Excellent  opportunity  able  experience.  Will  be  directly  re-  mit  resume  giving  age,  education 

-  to  advance.  Permanent  nnaition.  onen  engvnaiKiA  nianacptncF  A/iifnf  anr)  in  All  fAnltAB  will  bs 


Glendive.  Montana. 


Editor  &  Publisher. 

_ Photography _ _ 

“CAMiftA  REPAIRMAN. 
enced  earner*  repairman  for  natiow 


CITY  EDITOR  wanted  for  upstate  ly  known  magasine.  Mnat  havs  ^ 
New  York  daily  newspaper.  Must  have  plete  experience  in  repairing  and  otw* 
management  ability,  enthusiasm  and  naaling  Leica,  RoUeiflex, 
good  news  judgment  as  well  ae  suit-  Speed  Graphic  Cameras.  In  reply 


to  advance.  Permanent  position,  open  sponsible  to  managing  editor  and  in  |  experience.  All  replies  will  bs 
Jan.  1.  Ideal  university  city.  Refer-  charee  of  news  denartment  in  his  ab-  1  i4AnflilAntiA.l.  Box  4620.  Editor  •  WO* 


MODEL  4400 

SPEEDAUMAT 

MAILING 

MACHINES 

Preferably  with  second 
fold  and  wrapping 
mechanism.  Machines 
need  NOT  be  in  A- 1 
mechanical  condition. 

Send  description  and 
price  to 

BOX  4724 

EDITOR  &  PUBLISHER 


Jan.  1.  Ideal  university  city.  Refer-  charge  of  news  department  in  his  ab- 
ences,  record,  starting  salary  first  I  sence.  Salary  from  .$80  to  $125  week- 
letter.  R.  F.  Sowers,  Morgantown  I  ly,  depending  on  ability  and  experi- 


confldential.  Box  4620,  Editor 
lisber. 


Post,  Morgantown,  West  Virginia.  ence.  Send  application,  including  ref 
WANTED  —  Advertising  Salesman,  crences.  to  the  Geneva,  New  York 
with  layout  experience,  for  ontside  Daily  Times,  c/o  G.  B.  Williams. 
selling.  Good  opportunity  with  pro-  DESK  MAN  wanted  by  vigorous  pa^ 
gressive  daily.  Lewistown,  Montana,  per  in  New  England.  Good  pay.  Idea' 
Daily  News.  working  conditions.  Opportunity  foi 

'  ambitions,  able  young  man.  Box  4808 

Young,  aggressive,  capable,  dependable  Eflitor  &  Publisher. _ 

NATIONAL  MANAGER 


ence.  Send  application,  including  ref-  PICTURE  EDITOR  for  natloatfl 
erences.  to  the  Geneva,  New  York,  known  magasine.  Mnat  know  Dij»* 
Daily  Times,  c/o  G.  B.  Williams.  tecfaniqnes  of  photography  tnd  bs^ 

DESK  MAN  wanted  by  vigorous  pa-  to  select,  assemble,  and 
per  in  New  England.  Good  pay.  Ideal  tive  layout*  both  black 
working  conditions.  Opportunity  for  color  of  snitable  picture  tor  iw 
ambitions,  able  voung  man.  Box  4808,  artielei.  Some  knowledge  ol 
Editor  ft  Publisher.  press  engraving  and  printing^ 

- -  ’  be  nnder  88  year*  of  sge.  la 


to  complete  staff  on  fast  growing  daily 
in  expanding  market  in  Alaska.  Must 


MANAGING  EDITOR 


dential  resume  give 
technical  edneation.  Box  4819, 

A  PnbUaber. _ _ 

PHOTOGRAPHER 
TO  handle  general 


have  thorough  knowledge  of  national  BVENTNG  DAILY,  choice  locaHon,  porting  combination  job  on  »”»'* 
advertising,  with  emphasis  on  food  and  Area  $2,  circulation  over  30,000.  daily.  CouTier-'Times,  New  Cstfl*- 

be  capable  of  servicing  small  narnber  arr^^ipaa-uirrT  _ u _ _ _ »  v.  .  Indiana. 


need  NOT  be  in  A-  capable  of  servicing  small  number  aTTrTnraaTZTTT  . 

I  •  I  1...  of  local  food  accounts.  Loose  hand  SUCCESSFUL  applicant 

mechanical  condition.  given  man  capable  of  organising  do-  working  newspaperman,  thorongnly  Mcchsnlcal  . 

nartment  and  followinir  thrniivh  experienced  in  all  phases  of  editorial  *  — - - S2- 

rii...  1  **  Kg.  operation,  top  grade  administrator.  WANTED  Experienced  Goss  Pj*. 

oend  description  and  Oenerons  salarv  13125  00  to  start!  Please  snbmit  full  details  in  first  let-  man.  Union  Shop.  Good  seal*- 

price  to  wUh  g"n“?rons  incriases  for  ‘the’m'an  ter.  Box  4827,  Editor  A  Publisher,  hoar  week.  Betlret^nt  Prorsnu^ 

^  who  can  produce.  Congenial  staff,  new  Awa  3.  Reply  $ 

plant,  far-sighted  management.  reference*,  etc.  Box  4809,  ■« 

_  _  Poblisher, _ — 

BOX  4724  Give  all  details,  references  and  name  PRINTER,  ad  compositor,  for  *»*■ 

of  representative  now  handling  your  MANAGING  EDITOR — Ohio  daily  of  noon  dally  newapaper.  Scale  HU*: 
PniTOP  9.  Dl  IDI  ICUCD  national  advertising.  Box  4806,  Editor  40,000  popnistion  city  ares,  require*  fg-  g.,  day.  40  hour  week.  Uan* 

cull  I  WIN  a  rUDLIdnCIs  4  Publisher.  executive  to  direct  newsroom  opera- 

_  tions  and  coordinate  with  production 

OPPORTUNITY  FOR  experienced  departments.  Must  have  ability  to  Im- 

_ _  _  _  young  advertising  salesman  with  daily  Prore  makeup  and  develop  personnel. 

OPPORTUNITY  FOR  PRINTER  or  paper  in  Chart  Area  11.  Should  be  ^roTfins  -n  sona  n>ji.  *. 

P“l>li*l>er  with  color  equip-  good  on  copy  and  layouts.  live  man  WRITE  ^x  *803,  Editor  A  ^blisber, 

ped  Tubnlar  presses,  to  handle  circu-  staff,  excellent  chance  for  advance-  (riving  full  details  of  training  and  ex- 

lar  printing.  Volume  in  excess  of  ment.  Town  of  30,000,  wonderful  out-  perience. 

$100,000  annually.  Prefer  plant  in  door  recreational  facilities,  hunting,  _ 

Nebraska,  lows  or  central  states,  fishing,  etc.,  ideal  climate  and  living  SPORTS  EDITOR,  Bustling  P3I. 
with  good  shipping  facilities.  Refer-  conditions.  Congenial  place  to  work,  daily.  Experience  lieqnired.  Contact 
ences  exchanged.  Box  4821,  Editor  A  Give  full  record,  salary,  etc.  first  let-  Howard  Seelye,  Managing  Editor, 

Pnblisher.  ter.  Box  4807,  Editor  A  Publisher.  '  Post-Press,  El  Centro,  California. 


Mechanical 


benefltt.  Time*  ^ 


ped  Tubular  presses,  to  handle  circu-  staff,  excellent  chance  for  advance- 
lar  printing.  Volume  in  excess  of  ment.  Town  of  30,000,  wonderful  out- 
$100,000  annually.  Prefer  plant  in  door  recreational  facilities,  hunting. 


weekly  newspapers,  oeuu 
to  PNPA^  804  Telepaph  Bldf, 
ITTOR,  Bustling  TM.  risbnrg.  -rsaT? 

ence  lieqnlred.  Contact  TBLETYPESE^ER  18- 

lye.  Managing  Editor,  enrate.  Good  Pay. 

I  Centro,  California.  Box  4728,  Editor  A  Pnblisb*^- 

EDITOR  &  PUBLISHER  for  Novembar  28,  1953 


Howard  Seelye.  Managing  Editor, 
Post-Press,  El  Centro,  California. 


62 


HKLP  WANTED  I 


.Mvcluinical  i 


PRIN'TEK;  combination  linotype  op- 
frator  and  compositor  for  4  p.m. 
12:30  s.m.  shift.  Scale  $90.70  for  5  | 
lay,  40  hour  week.  Union  Shop.  | 
Other  benefits.  Times  Journal,  Vine- 
land,  New  Jersey.  38  miles  from 
Philadelphia. 


ARE  YOU  MOVING? 

Pltaae  allow  two  weeks  for  a  change 
ef  address  and  be  sure  to  giro  ns  the 
OLD  aa  well  as  the  NEW  address. 
StTsa  time  I 

Editor  &  Pnbliaher  Circnlation  Dept. 


INSTRUCTION _ 

Classitied  Advertising _ 

CUSSIPIED  ST.^PP  MEMBERS: 
you  can  get  ahead  faster!  A  great 
future  belongs  to  you  ...  if  you 
train  for  it. 

THE  new  Howard  Parish  Course  In 


SITUATIONS  W  ANTED  I 


Circulution  I 


CIRCULATION  MA.XAGrlR.  over  10.- 
000  Daily,  with  successful  record  of 
building  circulation  and  net  income 
wants  larger  re.sponsibility  to  produce. 
IJ.S..  MB.4.  Degrees,  under  30.  5  years 
experience.  Best  References.  Box  4824, 

Editor  &  Publisher. _ 

EXPERIENCED  qualified  Circulator 
available  30  to  GO  days  for  Circula¬ 
tion  Manager  twenty  to  fifty  thousand 
paper,  or  promotion  manager  larger 
paper.  Go  anywhere.  South  or  South 
West  preferred.  Write  Box  4825, 
Editor  &  Publisher. 

_ Clas-sificd  Advertiring 

CLASSIFIED  MANAGER  or  Assis¬ 
tant  position  wanted  on  daily.  Go 
anywhere  for  permanent  opportunity. 
18  years  experience  all  phases  Classi¬ 
fied,  Classified  Display.  Excellent  lin¬ 
age  builder.  37,  married.  Louis  Ros¬ 
enthal.  1687  St.  Johns  PL,  Brooklyn, 
New  York,  Phone  SLocum  6-2910. 

_ Display  Advertising 

ADVERTISING  MANAGER  with  nine 
years’  experience  in  5,000  class  de¬ 
sires  better  position.  Family  man,  vet¬ 
eran,  university  graduate  with  record 


Classified  .Idvertisiiig  makes  experts 

of  earnest  people.  You  get  want-ad  tor  &  Publisher. _ 

fundanh-ntals.  selling,  copywriting,  | 

methods  step  hy-stei).  !  ADVERTISING  PROMOTION  M.AN 


20  I.ES>().\S  r.lN  CII.INGE  YOUR  Ex)>erience  trained,  competition  hard- 
LIFE  .  .  .  .AND  A'OUR  FUTUREI  enedi  Sound  fundamentals  (sales. 

copy.  layout)  seasoned  with  vivid 
20-lVEEK  correspondence  program  su-  imagination.  Complete  newsp.aper  back- 
pervised  by  practical  specialists.  Writ-  ground  plus  radio,  publicity  writing. 


ten  examinations  required.  Scores  of 


ghosting  speeches.  Have 


top  newsji.ipers  rei)resented  by  stu-  sold  small,  large  business,  boards  of 
dents  in  training.  directors,  agencies.  If  you  have  need 

_  for  a  young  (26)  creative  salesman 

COMPLETE  Course  $44  per  student,  that  can  go  back  for  renewals  write 
Send  only  $6  (or  registration  and  first  George  A.  Smith,  5026  St.  .Anthony, 


lesaon.  ’Then  pay  $2  week  19  weeks. 
Write  for  descriptive  folder — or  EN- 
ROLL  BY  RETURN  MAIL  TO  START  I 
FASTI 

HOWARD  PARISH 
School  of  Classified  Advertising 
2900  N.W.  79th  St.,  Miami  47,  Florida 


WRITERS  SERVICES 


'iTlITF.R.SI — We  have  a  distinguished 
hat  of  clients,  yet  have  need  (or  addi¬ 
tional  books,  tv  scripts,  etc.  AVrite 
for  terms  — TO  DAY  I  Mead  Agency, 
419— 4th  Avenue,  New  York  16,  N.  Y. 


SITUATIONS  W' ANTED 

Admlnistnitive _ 

WEEKLY  OWNERS:  Former  owner  of 


New  Orleans,  Louisiana  for  details.  | 

_ Editorial _ 

SPORTS — Colorful,  experienced  writer. 
Make-up,  column,  editing.  Reader-ap¬ 
peal.  Interview,  clipbook.  Inqniriet 
answered.  Box  4436,  Editor  A  Pnb- 
lisher. 

EXPERIENCED  REPORTER,  desk- 
man  wants  challenging  Job  and  pay 
to  match  in  Chart  Areas  1,  2.  College 
grad;  vet;  married.  Box  4537,  Editor 
ft  Pnblisher. 


300,000  DAILY,  NEWS  EDITOR 
(one  of  three),  29,  salary  now  $180, 
stymied  and  stifled.  Wants  Join  ronsing 
staff  anywhere,  permanent  only.  Fine 
exeentive.  Former  publither.  Box 
4530,  Editor  ft  Publisher. 


YOUNG  MAN  experienced  under  prei- 
enre  on  medium  daily.  Did  reporting, 
make-up,  rewriting,  etcetera.  College 
grsdnste.  Withes  Job  on  daily  in  Chart 


weeklies  and  printing  plants  has  Jnst  Area  2.  Excellent  referencei.  Box 
•Old  his  property  and  will  manage  4618,  Editor  ft  Publisher, 
your  property  if  you  want  to  take  a  " 

w?th  efnerDn?.  ADROIT  REPORTER,  with  newspaper 

Job  2«-  »*».  B.A.,  seeks  opi^or- 

relitSle  with  tunity  on  15.000  and  up  daily;  writes 

revenu.  on  4/  skillful,  inventive  copy;  proficient  in 

tails  and  features,  sports,  editorials,  lay- 

eonfldence?^  Would  *^7Msidar  Invest  ?“*■  T’’’*  *****'“«•  «i‘7-connty  report- 
Box  4638.  Editor  ft  Publisher,  a  ^PublUher"°**‘°’^' 


Business  manager  or  editor,  25 
years  weekly  experience.  Last  8 
rears  general  manager  $125,000  vol- 
o»o  profitable  eemi-weekly.  Solid 
relerMces,  incindtng  present  employ- 
nii  “f°togeapher,  know  office  tnp- 
PUM,  bookkeeping,  advertising.  Open 
•or  proposal  in  midwest,  year  end 
li.i«*'  Editor  ft  Pub-  EDlTOR^38,  Nine  years  Managing 

—  _  Editor  Pennsylvania  daily  (eirenla- 

tion  35,000) ;  Experience  aa  Publicity 
general  manager  with  25  vexes  Director.  Nation’s  Second  Largest 
■"  editing,  advertiring  andVl^hwH  v  ^ 

0,1  publishing  small  dailies  and  w^k-  b»ekgronnd:  References;  Seeks 

lies  eeeking  permanent  connection  in  Permanent  position,  preferably  In 
^•t.  Sober,  stead^  family  mw.  Beet  Bait,  Box  4709,  Editor  ft  Publither. 
Ifej'ences.  Excellent  record.  Box  NEWSPAPER  FOOD  EDITOR  now 


ing,  photo  knowhow.  Box  4707,  Editor 
ft  Publisher. 


AVAILABLE  NOW.  Reporter-Feature 
Writer — 27.  degree,  married.  Draft 
exempt.  Wants  reporting-feature  spot 
on  paper  Chart  Ares  1  or  2.  Imag¬ 
inative.  3  years  Washington  exper¬ 
ience.  Charles  Schaeffer,  e/o  Emory 
Harford.  155  E.  42  St.,  New  York 
17.  N.  T.  Phone  MUrray  Hill  4-7232. 


SITUATIONS  WANTED  | 


Editorial  I 


EDITOR  NEEDED!  I 

Editor  with  18  years  on  telegraph, 
sports,  city,  rural  and  weekly  desks  1 
seeks  daily  or  large  weekly  position.  '■ 
Re-write,  all-around  reporter.  He  is 
41;  married;  civic-minded.  Far  west 
preferred.  References.  Box  4710, 
Editor  &  Publisher. 

EDITOR  -  WRITER  •  REPORTER,  29. 
excellent  background  international  af¬ 
fairs,  political  and  economic.  Lived 
Europe.  10  years  experience  with 
text  and  pictures.  Box  4730,  Editor 

&  Publisher. _ 

EMPLOYED  newspaper  woman  de¬ 
sires  to  locate  in  Chart  Areas  3,  4,  or 
5.  Interested  in  editorial  or  pnblic  re¬ 
lations  field.  Covered  everything  but 
’’the  waterfront,”  none  in  ares.  De¬ 
tails  upon  request.  Box  4529,  Editor 
ft  Pnblisher. 

INDUSTRIAL  EDITOR 
6  years’  newspaper,  magazine,  ex¬ 
perience.  Specialties:  Auto,  transpor¬ 
tation,  real  estate  news.  Box  4728, 
Editor  ft  Pnblisher. 

MAIN  LEADER  WRITER  well  known 
British  daily,  wide  experience  in  Jour¬ 
nalism,  excellent  references.  Univer¬ 
sity  Hons,  grad.,  wishing  to  emigrate 
to  the  U.S.A.  would  welcome  an  inter¬ 
view  and  a  chance  to  prove  his  worth 
with  an  American  newspaper.  Box 
4712.  Editor  ft  Piihlisher. 

pf:bpormance  not  promises. 

News  as  you  want  it.  Experience 
large  daily.  Prefer  California,  con¬ 
sider  Chart  Area  2  and  6.  Top  ref¬ 
erences.  Married,  27.  Box  4713. 
Editor  ft  Pnblisher. _ 

PUBLISHED  WRITER.  Colnmnist, 
features,  veteran,  25,  seeks  magazine, 
newspaper  spot,  resume.  Box  4731, 
Editor  ft  Publisher, _ 

REPOBTER-DESKMAN— 3  years  ex¬ 
perience.  Family  man.  Degree.  Want 
job  in  northeast.  $80  minimum.  Box 
4714,  Editor  ft  Pnblisher. _ 

REPORTER.  25,  girl,  employed  small 
Eastern  daily,  wants  larger  paper. 
County  beat,  government,  features. 
M.A.  Political  Science.  Wll  relocate 
anywhere.  Box  4719,  Editor  ft  Pub¬ 
lisher. 

SPORTS  WRITER  -  General  Assign- 
ment.  27.  New  York  City  experience. 
Prefer  Chart  Area  2,  12.  Box  4733, 

I  Editor  ft  Publisher. _ 


YOUNG  WOMAN  REPORTER,  five 
years  newspaper-magazine  experience, 
special  editions,  with  top  organizing 
ability,  personality,  character,  looks, 
wants  responsible  Jnnrnalistic  or  pnh- 
I’e  relations  snot.  References.  Avail¬ 
able  .Tan.  1.  Write  Box  4720,  Editor 
ft  Publisher. _ 

YOUNG  BJ  grad  '52  seeks  initial  Job 
on  any  newspaper  U.  S.  A.,  or  wire 
bureau.  Vet.  Conscientious.  Box 
4738.  Editor  ft  Piihlisher. _ 

(JHART  ARE.4  Jll — Desk  or  report¬ 
ing.  daily  or  weekly.  .$95  minimum: 
eight  years  good  experience  all  posi¬ 
tions;  34,  married.  Box  4810.  Editor 
ft  Publisher. _ 

COPY’READER^— Six  years  in  news¬ 
paper  work  show  intent:  two  years 
in  same  Job  show  reliability.  Seeks 
change  but  not  crowding  a  pink  slip. 
Guaranteed  good  or  your  Job  back. 
Box  4813.  Editor  ft  Publisher. 


Iflio  mj.  xecor_.  _ 

Eoitor  ft  Publisher.  doing  food  releaies  and  publicity  for 

*"  ...  — — —  national  organisation  wants  to  re- 

_ Artlsta— ClltOOWlgll  fnfo  to  the  fold.  Have  extensive 

OlRTAouTcKn  backgrennd  in  food,  editorial,  food 

"T"  7  rears  experience  photography,  public  relations.  Also 
pen  and  ink  illnstratliig  —  have  done  surveys,  cooking  schools, 
'‘“’■•al  cartooning  —  and  radio  work,  imaginative  tool  Will 

*’  *9“tinnlty  tkrips,  some  editor  who  needs  a  food  col- 


***'*®rial  cartooning  —  and  radio  work,  imaginative  tool  Will 

*9“tinnlty  tkrips,  some  editor  who  needs  a  food  col- 

jM.  „,*’***’  ’fteran  —  leelu  newsps-  nmnist  pleaae  help  me  lose  these 

“newspaper  hlnesl*^’  Box  4711,  Ed- 
Box  4503.  Editor  ft  Pnblieber.  itor  ft  PnbHsher, 
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Editor-Writer 

TOP-NOTOH  editor  thoroughly  expe¬ 
rienced  in  ail  editorial  operations  of 
metropolitan  dailies  seeks  to  move  into 
small  daily  field  in  city  of  15,000  to 
50,000. 

OVER  20  years’  experience  as  tele¬ 
graph  editor,  city  editor,  news  editor, 
editorial  writer  and  Washington  cor¬ 
respondent. 

NOW  in  early  40’s.  wants  to  Invest 
in  established  daily  and  take  over  edi¬ 
torial  management,  with  eventual  op¬ 
portunity  to  assume  full  ownership. 

Box  4811,  Editor  ft  Publisher 

INTERESTED  in  Industrial  Honse 
Organ,  Wire  Service,  or  Metropolitan 
newsworV.  Vet,  24,  single,  edited  col¬ 
lege  daily  paper.  Box  4822,  Editor  ft 
Pnblisher. 


SITUATIONS  WANTED 


_  Editonal 


WRITER, 

FOREIGN  CORRESPONDENT 
RESEARCH-SPECIALIST 

with  own  uflice  in  Mid-Manhattan  and 
one  of  the  best  private  files  in  the 
Country  on  F'oreign  Policy,  Commu¬ 
nism,  Soviet  Imperialism,  Subversion 
in  Europa,  the  U.  S.  A.,  and  South 
America  wants  employment  with  daily 
newspaper  or  periodical  in  New  York, 
Greater  Metropolitan  Area  or  Wash¬ 
ington.  y 

Would  put  his  up-to-date  Files  at 
employer’s  disposal.  Has  written  for 
many  American  and  European  news¬ 
papers,  magazines  and  wire  services. 
Is  now  American  correspondent  for 
European  newspapers  and  accredited 
to  State  Department,  Congress  and 
United  Nations.  Has  excellent  connec¬ 
tions  in  Washington,  especially  to 
House,  Senate  and  all  investigative 
committees.  Well  documented  details 
on  request. 

Box  4817,  Editor  ft  Publisher 


REPORTER-PHOTOGRAPHER  who 
until  recently  edited  a  U.  S.  .Vrmy  pic¬ 
ture  magazine  seeks  assignment  with  a 
civilian  magazine.  Age  24,  single,  held 
rank  of  1st  Lieutenant  while  iil  serv¬ 
ice.  Holds  a  B.S.  in  Journalism  de¬ 
gree  from  Boston  University.  Box 
4820,  Editor  ft  Publisher. 


SPORTS  EDITOR  OR  WRITER  avail¬ 
able  immediately.  No  floater.  Know 
all  phases  of  sports  department.  Good 
background.  Highest  recommenda¬ 
tions,  gladly  present  samples  of  work. 
Box  4826.  Editor  ft  Publisher. 


SPORTS-WRITER — 23,  vet,  college. 
Formerly  N.  Y.  Times,  now  AP.  New 
York.  Thorough  writing,  editing, 
makenp  background.  Would  relocate 
in  February.  Daily.  Chart  Area  1  or  2. 
Box  4823.  Editor  ft  Publisher. 


SPORTS  AVRITER-EDITOR,  vet.  22. 
married,  2'/i  years’  experience  all 
phases,  will  work  anywhere,  can  dou¬ 
ble  on  news  side.  Box  4814,  Editor  & 
Publisher. 


SPORTS  WRITER 

27,  B.A.,  vet,  354  years’  experience. 
Chart  Areas  2,  3.  12. 

Box  481.5,  Editor  ft  Publisher 


VERSATILE  WRITER 
Prize-winning  feature  writer,  column¬ 
ist  wants  spot  on  class  magazine  or 
daily.  $150  a  week.  Box  4816.  Editor 
ft  Pnblisher.  _ 


EDITOR-REPORTER  —  Pnblic  Rela¬ 
tions.  Prefer  Rockies,  west.  5  yesrs  all 
phases  newspapers.  B.4.  34.  .\.  Gran¬ 
ger,  Sentinel,  Grand  Junction,  Colo. 

Promotion— PnMIc  Welattena 

PUBLIC  RELA’nONS 
DIRECTOR 

NOW  EMPLOYED.  5-flgure  salary,. 

Complete  barkgronnd  newspaper, 
publicity,  public  relations. 

Broad,  thorongh  experience  in- 
dnstrial.  rommereial.  travel 
and  resort  fields.  Write  Box 
_ 4.512.  Editor  ft  PnbHsher _ 

MEDIA  PROMOTION,  all  phases.  4 
years  media  and  agency  work.  College 
graduate  seeks  wider  opportnnity.  For 
full  details  Box  4636,  Editor  ft  Pub¬ 
lisher. 


EXPERIENCED  ad  and  public  rela¬ 
tions  man.  27,  married,  veteran.  Seeks 
better  and  permanent  opportunity  to 
apply  talents.  B.S.J.  454  years  edi¬ 
torial,  radio  and  newspaper  advertis¬ 
ing.  Will  locate  anywhere  for  right 
opportunity.  Box  4818,  Editor  ft  Pub¬ 
lisher. 


CAN  YOU  USE  .  .  . 

Yonng  man  (25) 

Creative  Mind 
Driving  Ambition 
Best  of  References 
University  Graduate 
Excellent  Personality 
4  Years  Public  Relations 

(Southern  Firm  Preferred) 
Contact  Box  4734.  Editor  ft  Pablisher 

*  •  -  -■ - ft - ■ 

■▼ivntsmisw _ 

PRODUenON  MANAGER.  MECHAN- 
ICAL  SUPERINTENDENT  now  em¬ 
ployed,  desires  change,  30  years'  expe¬ 
rience,  competent  all  phases,  refer¬ 
ences.  West  Coast.  Box  4819,  Editor 
'  ft  PnbHsher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Sfcrecv  by  law  —  specifically 
sinJer  the  Atomic  Energy  Act  of  > 
1946 — was  attacked  before  the  re¬ 
cent  meeting  of  the  AP  Managing  ' 
Editors  in  a  well  -  documented 
speech  by  William  P.  Stesen, 
assistant  executive  editor  of  the  ' 
Minneapolis  Star  and  Tribune,  i 
chairman  of  APME’s  freedom  of 
information  committee. 

Mr.  Steven  noted  there  might 
be  an  opportunity  to  do  something 
about  it  at  the  next  session  of 
Congress,  and  we  second  his  pro¬ 
posal  that  the  legal  requirements 
of  secrecy  should  be  eliminated. 

“In  this  next  session  of  Con¬ 
gress.  the  joint  committee  on 
atomic  energy  will  propose  amend¬ 
ments  to  the  Atomic  Energy  Act.” 
be  said.  “One  of  those  amend¬ 
ments  should  strike  out  the  legal 
requirements  of  secrecy.  No  such 
requirement  of  law  guards  the  few 
necessary  secrets  of  our  armed 
forces  of  our  State  Department. 
No  such  requirement  of  law  ham¬ 
pers  the  effective  operation,  the 
effective  mobilization  of  opinion, 
about  our  defense  and  our  rela¬ 
tions  with  other  naitons.  The 
secrecy  requirement  must  be 
struck  from  the  act.  The  price  of 
that  secrecy  by  law  is  too,  too 
high.” 

*  ♦  * 

Mr.  Stfvf.n  asserted  that  when 
the  law  was  passed  by  the  elected 
representatives  of  the  people  “the 
people  agreed  that  secrecy  is 
synonymous  with  security.”  They 
still  think  so.  he  reoortcd.  point¬ 
ing  to  a  recent  “Minnesota  Poll” 
in  which  60%  of  the  people  said 
it  would  be  unwise  for  the  govern¬ 
ment  to  inform  the  people  more 
fully  about  atomic  developments 
and  only  ^2%  said  it  would  be  a 
wise  more. 

“Let  us  have  no  illusion  about 
the  popularity  of  atomic  secrecy. 
This  is  one  cloud  of  nothingness 
that  will  not  rise  quickly  to  the 
stratosphere  and  blow  away.  This 
requirement  of  secrecy  must  be 
changed  in  the  same  way  in  which 
it  came  about.  The  people  must 
be  persuaded.  Their  elected  repre¬ 
sentatives  then  can  and  will  change 
the  law  when  the  people  them¬ 
selves  understand  that  the  rule  of 
secrecy  was  created  out  of  public 
ignorance  and  public  panic,  and 
that  the  price  of  secrecy  by  law 
is  higher  than  whatever  security 
it  has  bought. 

“The  atomic  energy  act  literally 
creates  government  without  news¬ 
papers.  I  doubt  that  we  have 
made  this  clear  to  our  readers. 
We  are  sometimes  accused  by  the 
egg-heads  of  journalism  of  failing 
to  give  depth  and  perspective  to 
our  reporting  of  events.  On  atomic 
energy,  the  biggest  story  of  our 
century,  we  not  only  fail  to  give 
depth  and  perspective,  we  are 
legally  denied  access  to  any  infor¬ 


mation  except  that  which  the 
commission  pre-determines  does 
not  adversely  effect  the  common 
defense  and  security. 

“Not  because  it  is  well  run,  not 
because  it  is  badly  run,  but  be¬ 
cause  we  do  not  know  and  cannot 
inquire  how  it  is  run,  the  Atomic 
Energy  Commission  needs  the 
persistent  ministrations  of  an  in¬ 
quiring  press  and  an  inquisitive 
Congress.” 

Turning  to  the  development  of 
atomic  power,  Mr.  Stevens  pointed 
to  the  requirements  for  secrecy 
and  asked:  “Do  you  wish  the 
government  to  decide,  without 
public  debate,  whether  industries 
will  be  permitted  to  own  atomic 
fuel,  or  must  they  lease  it?  What 
fees  should  the  government  charge 
these  private  industries  for  atomic 
fuel?  Should  dealings  of  such 
great  economic  potentials  between 
government  and  its  citizens  be 
arrived  at  in  secret? 

“What  will  be  done  with  the 
plutonium  by-product  of  these 
atomic  furnaces?  Will  the  govern¬ 
ment  buy  it  back,  and  at  what 
value — weapon  value  or  fuel 
value?  Here  again  we  have  the 
prospect  of  private  deals,  or  public 
determination  of  rates.  Will  the 
government  do  the  reprocessing 
of  fuel  elements — and  at  what 
charge?  What  safety  regulations 
shall  be  required  and  who  shall 
enforce  them?  Do  you  think  that 
the  public  is  entitled  to  know  the 
hazards  and  the  safeguards  in¬ 
volved  in  a  nearby  atomic  pile?” 

It  is  evident  that  a  full  develop¬ 
ment  of  the  peaceable  uses  of 
atomic  power  calls  for  the  end  of 
secrecy,  Mr.  Steven  said.  “You 
cannot  reach  public  agreement  on 
nublic  policy  regarding  public  at¬ 
omic  power  without  an  informed 
public.” 

Here  he  notes  that  atomic  power 
has  been  considered  a  possibility 
since  Hiroshima  and  that  three 
years  elapsed  between  the  cancel¬ 
lation  of  the  nuclear  power  pro¬ 
gram  and  the  start  of  the  present 
one.  “Has  there  been  inertia  hid¬ 
den  by  secrecy?”  he  asks.  “Would 
a  press  free  to  question  the  ac¬ 
tions  of  a  government  agency  have 
stirred  the  AEC  to  an  earlier 
embarkation.  One  can  only  ask 
questions.  When  secrecy  is  a  pro¬ 
vision  of  the  law,  the  government 
agency  has  no  obligation  to  ans¬ 
wer.  It  has  an  obligation  NOT  to 
answer,  unless  the  answer  protects 
the  common  defense  and  security.” 

4:  #  * 

A  SECONDARY  price  of  secrecy 
in  this  field  is  that  it  makes  it  im¬ 
possible  to  appraise  intelligently 
large  portions  of  our  defense  and 
mutual  aid  expenditures.  Under 
legal  secrecy  our  planning  for  a 
military  force  to  defend  the  free 
world  cannot  discuss  the  use  of  the 
core  weapon  of  that  defense.  Mr. 


Steven  quoted  Gordon  Dean,  until 
this  Summer  Chairman  of  AEC: 
“It  is  almost  impossible  to  have 
joint  planning  for  joint  operation 
when  you  do  not  have  such  vital 
information  as  size,  weight,  shape, 
energy  release  and  the  effects  of 
weapons.  This  does  not  mean 
turning  over  to  somebody  the 
diagrammatics  or  schematics  of 
how  you  make  the  gadgets.  ...  It 
does  mean,  however,  such  items 
as  size,  weight,  shape,  energy  re¬ 
lease.  and  weapons  effects.  That 
is  one  field.  I  meant  also  the 
ability  to  exchange  with  foreign 
countries  information  in  the  power 
reactor  field  .  .  .  ” 

In  addition  to  Mr.  Dean,  David 
Lilienthal.  former  chairman  of 
-AEC.  and  J.  Robert  Oppenheimer, 
atomic  scientists,  were  quoted  as 
favoring  more  release  of  atomic 
information,  but  Mr.  Steven  noted 
the  present  commission  apparently 
does  not  agree. 

Thomas  E.  Murray,  a  member 
of  .AEC,  said  in  October:  “Perhaps 
in  our  concentration  on  trying  to 
stay  ahead  in  the  atomic  arms 
race,  the  commission  has  been  at 
fault  in  failing  to  give  the  Amer¬ 
ican  people  a  proper  evaluation  of 
the  stakes  in  the  other  vital  race 
— the  nuclear  power  race  .  .  . 
When  attention  is  called  to  the 
danger  of  falling  behind  in  the 
nuclear  power  race,  too  many  are 
apt  to  reply  ‘So  what?’  Such  a 
reaction  indicates  most  clearly 
the  need  to  educate  and  alert  the 
country.” 

But  Mr.  Steven  adds:  “The 
press  cannot  educate  or  alert  the 
country,  and  the  commission  can¬ 
not  give  information  to  the  press 
and  people  with  believable  candor 
while  the  shackles  of  legal  secrecy 
bind  the  commission.”  He  also 
blamed  public  apathy  towards 
civilian  defense  on  this  secrecy, 
charging  the  people  do  not  have 
the  information  to  plan  intelligent¬ 
ly- 

In  his  concluding  citation  of 
what  is  wrong  with  atomic  secrecy. 
Mr.  Steven  said:  “Newspapers 
cannot  protect  the  people  with 
proper  inquiry;  newspapers  cannot 
inform  the  people;  the  people  have 
no  basis  for  public  opinion,  public 


agencies  and  employes  cannot  b- 
fairly  judged;  we  cannot  evaluat 
our  defenses;  we  stultify  prope 
interest  in  civilian  defense;  we  pt 
blockades  in  the  way  of  buildin; 
a  free  world  army,  by  bannin; 
exchange  of  military  atomic  in 
formation;  peacetime  developmer 
of  atomic  energy  is  hamstrung  b, 
rules  of  secrecy;  we  slow  dowr 
the  work  of  the  development  o: 
atomic  energy  and  make  it  mor: 
costly  to  us  all;  we  turn  awa 
from  our  tradition  of  free  inquir 
— political,  scientific — and  trust  to 
God  that  the  right  man  with  thf 
right  idea  will  be  in  the  right  lab 
at  the  right  time  with  the  righ: 
segment  of  information — because 
only  a  few  Americans  can  have 
access  to  information  which  *il 
enable  them  to  pierce  the  frontier 
of  no  knowledge.” 

Part  of  what  Mr.  Steven  said 
has  been  said  before.  Paul  Block 
Jr.,  publisher  of  the  Toletio  BMt 
and  chairman  of  .ASNE’s  sub 
committee  on  atomic  informatioc 
told  that  gathering  in  Washingtor 
last  April  that  atomic  secrecy  “i* 
making  it  impossible  for  the  .Am¬ 
erican  public  to  achieve  the  mav 
imum  of  defense  against  it  .  . 
AEC  decisions  must  be  made  in  a 
vacuum  as  far  as  public  opinion 
is  concerned.” 

Several  noted  authorities  in  thf 
field  cited  by  Mr.  Steven  have 
stated  that  atomic  secrecy  can  be 
lifted  without  giving  ;»way  secre; 
to  potential  enemies.  Secrecy  b 
law  is  a  distasteful  newcomer  to 
this  country  and  some  actio* 
might  be  taken  by  Congress  to 
eliminate  it  if  newspapers  wH 
start  now  to  educate  the  public  or 
the  problem. 


Addenda 

“Shop  Talk”  has  learned  tha:. 
in  addition  to  the  Roehester  (N 
Y.)  Tinics-Union  mentioned  last 
week  as  having  published  thf 
Aug.  24  lenner  C  ommittee  report 
in  installments,  the  Passaic  (N.  J-' 
fferahl-Sens.  Riehinontl  D'a.i 
Times-DispauU  and  the  DoHo' 
(Tex.)  Morninf!  Sews  were  amou; 
others  that  did  also. 
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on  speeding 

straight-matter  production 


A  new  angle  ...  a  different  angle  .  .  . 
70  to  be  precise  .  .  .  that’s  the  maga¬ 
zine  angle  of  the  Linotype  COM  ET, 
the  fastest  straight-matter  machine  in 
the  world. 

That  steep  angle  speeds  matrices  into 
the  assembler.  It  is  one  of  the  “instant- 
response”  features  of  the  Comet  which 
enables  vour  operator  to  set  more  t\  pe 
with  less  fatigue! 

For  more  straight-matter  production, 
•get  a  Linotype  COMET.  Your  Lino- 
t\  pe  Production  Engineer  will  he  glad 
to  explain  all  the  newly-engineered 
features  that  make  the  COMET— op¬ 
erated  manually  or  automatically— //ic 
straight-matter  machine  to  own. 


LINOTYPE'S  COMET- the  fastest  selling 
linecasting  machine  in  the  world! 
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LINOTYPE  COMPANY 
29  Ryerson  Street,  Brooklyn  5,  N.Y. 
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More  than  in  any  other 
metropolitan  area 
in  the  country . . . 


WASHINGTON 
DOES  ITS 
READING  IN 
THE  EVENING! 


o^A  of  Washington  adults  are 
employed.  7(K6  of  the  men  . . . 
409c  of  the  women. 


/•  Two  evening  papers  cover 
92.7%  of  families 

2,  Page  cost  of  evenings  is 
only  60%  of  mornings 

3»  Concentration  means  most 
sales  at  lowest  cost 


Most  of  them  go  to  work  bv  private 
car.  Only  15.4%  need  more  than  half 
an  hour  to  reach  theirofficesonerowd- 
ed  streetcars  and  buses. 
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